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LA VISTA CITY COUNCIL 
MEETING 

December 3,2013 

A meeting of the City Council of the City of La Vista, Nebraska was convened in open 
and public session at 7:00 p.m. on December 3,2013. Present were Councilmembere: 
Qowan, Ronan, Sheehan, Thomas, Crawford, Quick, Hale and Sell. Also in attendance 
were City Attorney McKeon, Assistant City Administrator Ramirez, City Clerk Buethe, 
Finance Director Lindberg, Fire Chief Uhl, Police Chief Lausten, Public Building and 
Grounds Director Archibald, Recreation Director Stopak, Library Director Barcal, 
Assistant Public Works Director/City Engineer Kottmann, and City Planner Solberg. 

A notice of the meeting was given in advance thereof by publication in the Times on 
November 20, 2013. Notice was simultaneously given to the Mayor and all members 
of the City Council and a copy o f  the acknowledgment o f  the receipt o f  notice attached 
to the minutes. Availability o f  the agenda was communicated to  the Mayor and City 
Council in the advance notice of the meeting. All proceedings shown were taken while 
the convened meeting was open to the attendance of the public. Further, all subjects 
included in said proceedings were contained in the agenda for said meeting which is 
kept continuously current and available for public inspection at City Hall during normal 
business hours. 

Mayor Kindig called the meeting to order and led the audience in the pledge of 
allegiance. 

Mayor Kindig announced that a copy of the Open Meetings Act was posted on the west 
wall of the Council Chambers and copies were also available in the lobby of City Hall. 

Mayor Kindig made an announcement regarding the agenda policy statement providing 
for an expanded opportunity for public comment on the agenda items. 

APPOINTMENT - CIVIL SERVICE COMMISSION - RE-APPOINT - MARY HEWITT -
5 YEAR TERM 

Mayor Kindig stated, with the approval o f  the City Council, he would like re-appoint 
Mary Hewitt to the Civil Service Commission for a 5 year term Councilmember Quick 
motioned the approval, seconded by Councilmember Sell. Councilmembers voting 
aye: Gowan, Ronan, Sheehan, Thomas, Crawford, Quick, Hale, and Sell. Nays: 
None. Abstain: None. Absent: None. Motion carried. 

A.  CONSENT AGENDA 
1.  APPROVAL OF THE AGENDA AS PRESENTED 

2.  APPROVAL OF THE MINUTES OF THE NOVEMBER 19. 2013 CITY 
COUNCIL MEETING 

3.  APPROVAL OF THE MINUTES OF THE NOVEMBER 14. 2013 LIBRARY 
ADVISORY BOARD MEETING 

4.  APPROVAL OF THE MINUTES OF THE SEPTEMBER 1S. 2013 PLANNING 
COMMISSION MEETING 

5.  PAY REQUEST FROM FELSBURG HOLT & ULLEVIG. - PROFESSIONAL 
SERVICES - GILES ROAD SIGNAL COORDINATION - $732.03 

6.  PAY REQUEST FROM FELSBURG HOLT & ULLEVIG. - PROFESSIONAL 
SERVICES - HELL CREEK CHANNEL IMPROVEMENTS PHASE II -

$S 039.92 
7.  FINAL PAY REQUEST FROM TAB CONSTRUCTION - CONSTRUCTION -

QUIET ZONE IMPROVEMENTS - $19.844.04 
8.  APPROVAL OF CLAIMS 

ALAMAR UNIFORMS, apparel 721.47 
APA, training 70.00 
ARAMARK, services 24.62 
ARBOR DAY FOUNDATION, dues 15.00 
ASPHALT & CONCRETE MATERIALS, maint. 94.50 
BAKER & TAYLOR, books 3,776.47 
BCDM, services 1,890.00 
BEACON BUILDING SERVICES, services 6,712,00 
BISHOP BUSINESS EQUIP., services 88.80 
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BLACK HILLS ENERGY, utilities 4,553.75 
BNSF RAILWAY COMPANY, construction costs 7,702.50 
BUETHE, P., travel 56.50 
BUILDERS SUPPLY CO, bld&gmds 86.17 
CAPSTONE, books 1,639.41 
CELEBRITY STAFFING, services 591.15 
CENTER POINT PUBLISHING, books 215.70 
CENTURY LINK, phone 1,046.31 
CHEMSEARCH, maint. 190.00 
CHILD'S WORLD INC., books 466.80 
CITY OF OMAHA, sewer 124,471.00 
COLIBRI SYSTEMS, books 202.50 
COMP CHOICE, services .1,002.50 
CONSOLIDATED MANAGEMENT, training 167.00 
CORNHUSKERINTL TRUCKS, maint. 54.32 
COUNCIL OF STATE GOVERNMENTS, books 112.50 
COX, services 352.86 
CREW OMAHA METRO, dues 265.00 
DEIML, K., training 1,062.50 
DELL, it 2,007.76 
DULTMEIER, maint 22.12 
DYE, A ,  books 7.99 
EAGLE ENGRAVING, apparel 136.24 
EASTERN LIBRARY SYSTEM, training 34.00 
EDGEWEAR SCREEN PRINTING, apparel 462.00 
ENOA, services 300.00 
ENTERPRISE FM TRUST, services 981.48 
FEDEX KINKO'S, printing 1,935.08 
FEDEX, maint. 239.39 
FILTER CARE, maint. 16.30 
FOCUS PRINTING, printing 4,734.38 
FORT DEARBORN LIFE INS COMPANY 1,323.00 
GALE, books 192.67 
GALLS, apparel 119.43 
GASSERT, M., services 498.00 
GCRTIRE CENTERS, maint. 104.96 
GFO, dues 190.00 
GLOCK PROFESSIONAL, training 195.00 
GOLEY, C., maint. 100.00 
GRAYBAR ELECTRIC, bld&grnds 127.16 
GREAT PLAINS UNIFORMS, apparel 74.50 
H & H  CHEVY, maint. 201.76 
HANEY SHOE STORE, apparel 111.95 
HARM'S CONCRETE, bld&grnds 2,548.00 
HELGET GAS PRODUCTS, supplies 45.00 
HUNDEN STRATEGIC PARTNERS, services 4,992.50 
HY-VEE, supplies 57.00 
ICMA- D C, services 5,550.00 
INTERSTATE ALL BATTERY CENTER, 
supplies 109.50 
KLINKER, M., services 200.00 
LA VISTA COMMUNITY FOUNDATION 50.00 
LANDPORT SYSTEMS, services 125.00 
LAUGHLIN, KATHLEEN A, TRUSTEE 437.00 
LEAGUE ASSN OF RISK MGMT, bonds 459.49 
LEAGUE OF NEBRASKA MUNICIPAL, training 2,560.00 
LIBERTY FLAG & SPECIALTY, events 280.70 
LIBRARY IDEAS, media 1.50 
LOGAN CONTRACTORS SUPPLY, maint. 22.50 
MAPA, training 140.00 
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MAT, services 590.00 
MATHESON TRI-GAS, supplies 197.67 
MAX'S BODY SHOP, maint. 4,377.46 
MCC, utilities 15,598.50 
MICHAEL TODD AND COMP., maint. 825.35 
MID CONTINENT SAFETY, equip. 80.00 
MIDWEST SERVICE AND SALES, equip. 86.00 
MIDWEST TAPE, media 1,732.89 
MONARCH TIRES & WHEELS, maint. 80.00 
MUD, utilities 1,947.41 
MULHALL'S, bld&grnds 199.00 
NACO PLANNING & ZONING, training 50.00 
NEWMAN TRAFFIC SIGNS, signs 1,982.64 
NEWSBANK, books 2,395.00 
NOBBIES, equip. 27.86 
NUTS AND BOLTS INC., maint. 140.84 
OCCUVAX, supplies 207.00 
OCLC, books 91.48 
OFFICE DEPOT, supplies 955.29 
ONE CALL CONCEPTS, services 38.75 
PARAMOUNT, apparel 160.37 
PAYFLEX SYSTEMS, services 250.00 
PFEIFER, V., auto 100.00 
PFEIFER, V., services 400.00 
PITNEY BOWES, supplies 204.00 
PLAINS EQUIPMENT GROUP, maint. 284.68 
PPE INC., training 1,400.00 
PROFESSIONAL GROUNDS MGMT, dues 175.00 
QUINN, J., services 150.00 
RDG PLANNING & DESIGN, services 3,749.04 
RETRIEVEX, services 97.48 
ROURKE PUBLISHING, books 446.92 
RUNZA RESTAURANT, supplies 960.00 
SARPY COUNTY COURTHOUSE, services 3,960.21 
SARPY COUNTY TREASURER, services 29,097.00 
SECURITY EQUIPMENT, bld&grnds 11,462.00 
SHRED-SAFE, services 85.00 
SMITH, M., auto 100.00 
SPRINT 182.08 
STATE FIRE MARSHAL, training 100.00 
SUPERIOR VISION SVCS INC 391.52 
SWAIN CONSTRUCTION, services 8,269.83 
SYMBOL ARTS, apparel 143.00 
TAB HOLDING COMPANY, services 42,842.92 
TELEVISION EQUIP, maint. 59.68 
THERMO KING CHRISTENSEN, maint. 154.74 
THOMAS, D., services 80.00 
THOMPSON DREESSEN & DORNER, services 366.00 
THOMPSON DREESSEN & DORNER, services 10,864.57 
THOMPSON DREESSEN & DORNER, services 4,609.10 
VALUATION SERVICES, services 26,000.00 
VAN RU CREDIT CORPORATION 31.42 
VERIZON, utilities 426.70 
WAL-MART, supplies 988.83 
WHITE CAP CONSTR, apparel 188.16 
WINGATE BY WYNDHAM, travel 1,709.05 
WINTER, J., services 260.00 
ZIMCO SUPPLY, bld&grnds 140.00 
ZOO BOOKS MAGAZINE, books 24.95 
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9.  PAY REQUEST FROM QAKHAVEN HOMES. INC. - CONSTRUCTION -
FIRE STATION DISTRICT 1 REMODEL - $3.435.00 

Councilmember Sell made a motion to approve the consent agenda. Seconded by 
Councilmember Gowan. Councilmember Hale reviewed the claims for this period and 
stated that everything was in order. Councilmembers voting aye: Gowan, Ronan, 
Sheehan, Thomas, Crawford, Quick, Hale, and Sell. Nays: None. Abstain: None. 
Absent: None. Motion carried. 

REPORTS FROM CITY ADMINISTRATOR AND DEPARTMENT HEADS 

Library Director Barcal informed the Council that Lindsey had received a grant for 
$2,700 to purchase a 3-D printer. Councilmember Sell asked if there were policies on 
the use of this printer. Barcal stated that the printer will only be used under staff 
supervision. Barcal also informed Council that the Library won a prize o f  bookmarks 
from the Public Library Association. 

PRESENTATION - 2nd AND 3rd  QUARTER REPORTS - SARPY COUNTY 
ECONOMIC DEVELOPMENT CORPORATION 

Toby Churchill with the Sarpy County Economic Development Corporation was not 
able to stay for a presentation. Mayor Kindig had met with Mr. Churchill and gave 
Council the highlights of the 2nd and 3rd quarter reports. 

B.  RESOLUTION - INSTALLATION OF STOP SIGN - 110th AND OLIVE STREET 
INTERSECTION 

Councilmember Quick introduced and moved for the adoption of Resolution No.13-132; 
A RESOLUTION OF THE MAYOR AND CITY COUNCIL OF THE CITY OF LA VISTA, 
NEBRASKA, AUTHORIZING THE INSTALLATION OF ONE (1) STOP SIGN ON 
OLIVE STREET AT ITS INTERSECTION WITH 110™ STREET 

WHEREAS, the Mayor and City Council of the City o f  La Vista have determined that 
installing one (1) stop sign on Olive Street at its intersection with 110th 

Street is necessary; and 

WHEREAS, the FY 13/14 General Fund Budget provides funding for sign purchases; 
and 

WHEREAS, the City Engineer has recommended this stop sign based on the 
guidelines in the MUTCD; and 

WHEREAS, Section 70.072 of the La Vista Municipal Code requires City Council 
approval prior to the placement of any regulatory traffic sign, signal or 
mechanical devices. 

NOW, THEREFORE, BE IT RESOLVED, that the Mayor and City Council of La Vista, 
Nebraska, hereby authorize the installation of one (1) stop sign on Olive 
Street at its intersection with 110th Street. 

Seconded by Councilmember Hale. Councilmembers voting aye: Gowan, Ronan, 
Sheehan, Thomas, Crawford, Quick, Hale, and Sell. Nays: None. Abstain: None. 
Absent: None. Motion carried. 

C.  RESOLUTION - APPROVE CHANGE ORDER - LA VISTA QUIET ZONE -
CHANGE ORDER 2 

Councilmember Hale introduced and moved for the adoption of Resolution No. 13-133: 
A RESOLUTION OF THE MAYOR AND CITY COUNCIL OF THE CITY OF LA VISTA, 
NEBRASKA AUTHORIZING A CHANGE ORDER TO THE CONTRACT WITH TAB 
CONSTRUCTON COMPANY, OMAHA, NEBRASKA, IN AN ADDITIONAL AMOUNT 
NOT TO EXCEED $5,410.60 

WHEREAS, the City has determined it is necessary to increase the quantities of 
asphalt pavement replacement and seeding as well as to provide 
payment for some minor items of work not included in the original 
contract; and 

4 



M I N U T E  R E C O R D  
December 3, 2013 

No. 7 2 9  — RaiEip & C w w w .  (NO. Owaxa E1107768LD 

WHEREAS, this change order increases the project costs but remains within the FY 
13/14 funding available for this project; and 

NOW THEREFORE, BE IT RESOLVED, by the Mayor and City Council o f  the City of 
the City of La Vista, Nebraska, that the Mayor is authorized to execute 
the necessary documents for a change order with TAB Construction 
Company., Omaha, Nebraska, in an additional amount not to exceed 
$5,410.60. 

Seconded by Councilmember Quick. Councilmembers voting aye: Gowan, Ronan, 
Sheehan, Thomas, Crawford, Quick, Hale, and Sell. Nays: None. Abstain: None. 
Absent: None. Motion carried. 

D.  RESOLUTION - AUTHORIZATION TO PURCHASE - COMPUTER EQUIPMENT 
-AWE: DIGITAL LEARNING SOLUTIONS 

Councilmember Quick introduced and moved for the adoption of Resolution No. 13-
134; A RESOLUTION OF THE MAYOR AND CITY COUNCIL OF THE CITY OF LA 
VISTA, NEBRASKA, AUTHORIZING THE PURCHASE OF TWO (2) COMPUTERS 
WITH SOFTWARE FROM AWE: DIGITAL LEARNING SOLUTIONS IN AN AMOUNT 
NOT TO EXCEED $5,161.00. 

WHEREAS, the City Council o f  the City of La Vista has determined that the 
purchase o f  computer equipment is necessary; and 

WHEREAS, the FY 13/14 General Fund budget provides funding for computer 
replacement needs associated with the update and age of the existing 
children's computers o f  $3,084. The remainder will be taken from State 
Aid Money the Library was awarded in the amount o f  $2,077.; and 

WHEREAS, Subsection (C) (9) o f  Section 31.23 of  the La Vista Municipal Code 
requires that the city administrator secure Council approval prior to 
authorizing any purchase over $5,000.00. 

NOW, THEREFORE, BE IT RESOLVED, that the Mayor and City Council of La Vista, 
Nebraska, do hereby authorize the purchase of two (2) computers with 
software from AWE: Digital Learning Solutions in an amount not to 
exceed $5,161.00. 

Seconded by Councilmember Hale. Councilmembers voting aye: Gowan, Ronan, 
Sheehan, Thomas, Crawford, Quick, Hale, and Sell. Nays: None. Abstain: None. 
Absent: None. Motion carried. 

COMMENTS FROM THE FLOOR 

There were no comments from the floor. 

COMMENTS FROM MAYOR AND COUNCIL 

Councilmember Sheehan stated that he had attended the Mayor's award presentation 
for Fitzgerald, Schorr, Barmettler and Brennan, P.C., L.L.O. and it was great to see Joe 
Barmettler. 

Mayor Kindig informed the Council that Karen Fagin's husband Jim passed away and 
the funeral would be next week. He also stated that he had attended a 911 meeting on 
Monday. Councilmember Quick asked if the agreement was supposed to be reached 
in December. Mayor Kindig will have staff check on this. 
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At 7:13 p.m. Councilmember Crawford made a motion to adjourn the meeting. 
Seconded by Councilmember Quick. Councilmembers voting aye: Gowan, Ronan, 
Sheehan, Thomas, Crawford, Quick, Hale, and Sell. Nays: None. Abstain: None. 
Absent: None. Motion carried. 

PASSED AND APPROVED THIS 17TH DAY OF DECEMBER, 2013 

CITY OF LA VISTA 

Douglas Kindig, Mayor 

ATTEST: 

Pamela A. Buethe, CMC 
City Clerk 
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La Vista^ PLANNING COMMISSION MINUTES 

NOVEMBER 2 1 , 2 0 1 3  

The City o f  La Vista Planning Commission held a meeting on Thursday, November 21,2013, in the 
Harold "Andy" Anderson Council Chamber at La Vista City Hall, 8116 Park View Boulevard. Chairman 
Krzywicki called the meeting to  order at 7:00 p.m. with the following members present: Krzywicki, 
Malmquist, Gahan, Andsager, Circo, and Alexander. Members absent were: Tom Miller, Nielsen and 
Lowell Miller. Also in attendance were Christopher Solberg, City Planner. 

Legal notice o f  the public meeting and hearing were posted, distributed and published according t o  
Nebraska law. Notice was simultaneously given to  all members o f  the Planning Commission. All 
proceedings shown were taken while the convened meeting was open to  the attendance o f  the 
public. 

1. Call to Order 

a. The meeting was called to  order by Chairman Krzywicki at 7:00 p.m. Copies o f  the 
agenda and staff reports were made available to  the public. 

2 .  Approval of Meeting Minutes - September 1 9 , 2 0 1 3  

a.  Gahan moved, seconded by  Alexander to approve the September 19, 2013 minutes 
as submitted. Ayes: Krzywicki, Malmquist, Gahan, Andsager, and Alexander .Nays: 
None. Abstain: Circo. Absent: Tom Miller, Nielsen and Lowell Miller. Motion 
Carried. (5-0 with one abstaining) 

3 .  Old Business 

None. 

4. New Business 

A .  Public Hearing regarding amendments to the City of La Vista Comprehensive Plan -
Future Land Use Map. 

i. Staff Report: Solberg explained the official Future Land Use Map has been 
updated t o  apply the Special Corridor overlay t o  The Pointe Apartments located 
just northwest o f  87th and Giles Road. Staff recommends approval. 

ii. Public Hearing Opened:  Malmquist moved, seconded by  Circo to  open the 
public hearing. Ayes: Krzywicki, Malmquist, Gahan, Andsager, Circo and 
Alexander. Nays: None. Abstain: None. Absent: Tom Miller, Nielsen and Lowell 
Miller. Motion Carried. (6-0) 

Public Hearing Closed:  Malmauist moved, seconded by  Circo  to  close the public 
hearing Ayes: Krzywicki, Malmquist, Gahan, Andsager, Circo and Alexander. 



Nays: None. Abstain: None. Absent: Tom Miller, Nielsen and Lowell Miller. 
Motion Carried. (6-0) 

iv. Recommendation:  Malmquist moved, seconded by  Circo to recommend 
approval o f  the adoption o f  the amendments t o  the City o f  La Vista Future Land 
Use Map o f  the Comprehensive Plan to unify the Gateway Corridor along Giles 
Road. Ayes: Krzywicki, Malmquist, Gahan, Andsager, Circo and Alexander. 
Nays: None. Abstain: None. Absent: Tom Miller, Nielsen and Lowell Miller. 
Motion Carried. (6-0) 

B. Public Hearing regarding amendments to the Zoning Map. 

i. Staff Report: Solberg explained the official Zoning Map has been updated t o  
apply the Special Corridor overlay to  The Pointe Apartments located just 
northwest o f  87th and Giles Road. Staff recommends approval. 

ii. Public Hearing Opened:  Circo moved, seconded by  Gahan to  open the public 
hearing. Ayes: Krzywicki, Malmquist, Gahan, Andsager, Circo and Alexander. 
Nays: None. Abstain: None. Absent: Tom Miller, Nielsen and Lowell Miller. 
Motion Carried. (6-0) 

iii. Public Hearing Closed:  Circo moved, seconded by  Malmquist to close the public 
hearing. Ayes: Krzywicki, Malmquist, Gahan, Andsager, Circo and Alexander. 
Nays: None. Abstain: None. Absent: Tom Miller, Nielsen and Lowell Miller. 
Motion Carried. (6-0) 

iv. Recommendation:  Gahan moved, seconded by  Alexander to  recommend 
approval o f  the amendments to the Zoning Map to apply the Special Corridor 
overlay t o  The Pointe Apartments located just northwest o f  87th and Giles Road. 
Ayes: Krzywicki, Malmquist, Gahan, Andsager, Circo and Alexander. Nays: 
None. Abstain: None. Absent: Tom Miller, Nielsen and Lowell Miller. Motion 
Carried. (6-0). 

C. Public Hearing regarding amendments to the Subdivision Regulations. 

i. Staff Report: Solberg explained the Subdivision Regulations have undergone a 
complete re-write. Staff has made numerous amendments to clean up and 
clarify language, as well as to  provide updates to  the processes for subdivision 
approval. The amendments are not complete a t  this time. Staff recommends 
continuing this agenda item. 

ii. Public Hearing Opened:  Malmauist moved, seconded by  Circo to  open the 
public hearing. Ayes: Krzywicki, Malmquist, Gahan, Andsager, Circo and 
Alexander. Nays: None. Abstain: None. Absent: Tom Miller, Nielsen and Lowell 
Miller. Motion Carried. (6-0) 

iv. Recommendation:  Gahan moved, seconded by  Andsager to recommend 
continuing the public hearing to the next meeting. Ayes: Krzywicki, Malmquist, 



Gahan, Andsager, Circo and Alexander. Nays: None. Abstain: None. Absent: 
Tom Miller, Nielsen and Lowell Miller. Motion Carried. (6-0) 

5. Comments from the Floor 
A gentlemen came in to discuss Lakeview South II Replat 6, and was informed that it was 
placed on the December 12th agenda. 

6. Comments from the Planning Commission 
Introduction o f  Nick MacGregor as the Permit Technician. 

7. Adjournment 

Alexander moved, seconded by  Circo to  adjourn. Ayes: Krzywicki; Malmquist, Gahan, 
Andsager, Circo and Alexander. Nays: None. Abstain: None. Absent: Tom Miller, Nielsen and 
Lowell Miller. Motion Carried. (6-0) 

Reviewed by Planning Commission: 

Planning Commission Secretary 

Planning Commission Chairperson Approval Date 

\\Lvdcfp01 \Users\Community Developmental AlfarcAMy DocumentsVPIanning Commission\Minutes\2013X09-19-2013 PC Minutes.Docx 
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City o f  L a  Vista 

Park & Recreation Advisory Committee Minutes 

October 16, 2013 

A meeting o f  the Park and Recreation Advisory Committee for the City o f  LaVista convened in open and public session at 
7:00 p.m. on October 16,2013. Present were Recreation Director Scott Stopak, Assistant Director David Karlson, 
Program Coordinators Rich Carstensen and Ryan South. Advisory Board Chairperson Pat Lodes, Members Russ Wiig, 
Corey Jeffus, and Joe Juarez. Jeff  Kupfer was absent. Rob George, Public Works, was present. 

A notice o f  the meeting was given in advance thereof by publication in the Papillion Times on October 9,2013.  
Simultaneously given to the members o f  the Park and Recreation Advisory Committee and a copy o f  their 
acknowledgment o f  receipt o f  the notice are attached to the minutes. Availability o f  the agenda was communicated in the 
advance notice to the members o f  the Park and Recreation Advisory Committee o f  this meeting. All proceedings 
hereafter were taken while the convened meeting was open to attendance o f  the public. Further, all the subjects included 
in said proceedings were contained in the agenda for inspection within ten working days after said meeting, prior t o  the 
convened meeting o f  said body. 

CALL TO ORDER 
Recreation Director Scott Stopak called the meeting to order. 

Recreation Director Stopak led the audience in the Pledge o f  Allegiance. 

Recreation Director Stopak made an announcement o f  the location of  the posted copy o f  the Open Meetings Act 
for public reference and read the Emergency Procedures Statement. 

A. CONSENT AGENDA 

Recreation Director Stopak asked for a motion to approve the minutes from the August 21,2013 meeting. Motion 
made by Member Juarez. Seconded by Member Jeffus. Motion carried. 

Stopak asked for a motion to approve the program information. Motion made by Member Juarez. Seconded by 
Member Kupfer. Motion carried. 

REPORTS FROM RECREATION DIRECTOR AND STAFF 

LA VISTA SENIOR CENTER 
Submitted by Rich Carstensen, Program Director/Senior Center 

Continual Programs: Tai-Chi is held on Monday and Thursday. Bingo is played every Monday & Friday. 
Wednesday and Friday mornings is chair volleyball. Wii video games, 10-point pitch is played every Monday, 
and we offer drop-in senior sewing and quilting class on Wednesday morning. Senior art class is held on 
Thursday afternoon. 

On Tuesday, Oct. 8th the seniors took a trip to Nebraska City for apples. We left at 10:00 a.m. and returned 
around 4:30p.m. W e  ate lunch in Nebraska City at Valentino's buffet and then stopped and shopped at the outlet 
mall. We then went on to Arbor Lodge for apples; however, they were closed due to the government shutdown! 
We had 12 seniors go on the trip. 

Tuesday, Oct. 15th the seniors went to Corrigan Senior Center to play Chair Volleyball. We also ate lunch at 
Corrigan. We had 8 seniors go on the outing. \ 

Monday, Oct 21st we will have White Elephant Bingo after lunch. Prizes will be new or used, wrapped in a box 
or bag, brought from home by the seniors. They are very creative! 



Wednesday, Oct 23rd we will go to the movies after lunch. We have 12 seniors signed up so far. 

Tuesday, Oct 29th will be La Vista Senior Olympics and a pot luck luncheon. We will have games, events and 
activities that the senior's can participate in throughout the day. Activities Include, Chair Volleyball, Bingo, Wii 
Bowling, Spelling Bee, Shuffle Board, Hot Wheels Racing, 10-Point Pitch, Wheel a Fortune, Team Egg Catch, 
Free Throw Contest, Golf  Putting & Chipping, and a Cross Word Puzzle Challenge. We have invited other senior 
centers and local nursing homes to come participate in our Senior Olympics and hope to have a fun day o f  
activities. A donation by the Knights o f  Columbus to the Senior Center will be used to purchase lunch tickets, 
which in turn will be given out as prizes. 

Wednesday, Oct 30th wlU be a Halloween Costume Party with a performance by Tim Javorsky through Merry 
Makers. 

Program Coordinator Ryan South reported on youth and adult sports. 

Flag Football for grades K-6th will end their season on October 12th. 

3 Year Old Soccer Clinic wrapped up their last session on October 5th. 

4/5 Soccer Academy & 6/7 Soccer League ended their last session on October 5*. 

La Vista Lancers Soccer League's fall season is near conclusion. Our U12 boy's team had their last game o n  
September 27th and our U12 Girls team will have their final game on October 26th. 

Adult Softball is in week 6 o f  a 7 week season. We have been very lucky this fall and have only a few rainout 
games to make-up for all leagues. This will push the season end date to October 27th. 

Tackle Football forages 8-14 began on August lsl. W e  held our annual homecoming games on September 29th at 
the Sports Complex. The Booster Club provided food, fun, and games for the players and families during the  
games and everyone who participated really enjoyed themselves. Tackle football will end their season on 
November 3rd. 

Tackle Football Cheerleading have been practicing their routines and cheering at the La  Vista Knights football 
games throughout the season. They also participated in the homecoming games by making motivational banners 
for each La Vista Knights team. 

Fall Coed Baseball Clinic will end their season on Thursday, October 10th. 

Youth Volleyball for boys and girls grades 3rd - 6th had their first games on October 5th. As we are playing in the 
PRO volleyball league, our teams will once again get the opportunity to travel to Papillion Jr. High and 
Springfield Community Center. They will have their first home games on October 14th at the Community Center. 

Women's Fall Volleyball began their season on October 2. Each team will play a total o f  12 games for the fall 
season. 

Youth Basketball League for grades 3rd - 8th registration is now open. Registration will run through November 
23rd. We will once again be participating in the PRO Basketball League this season. Practice will begin in 
December with games starting in early January. 

Youth Basketball Clinic for grades 1st & 2nd registration is open. We will take registrations for the clinic until 
December 21st. The clinic will run for 5 weeks on Saturday morning's beginning in January. 

Assistant Director Karlson reported that the Senior Cooking Class set to be held on September 12 was  
cancelled due to lack o f  registrants. 



Karlson also reported that we have a massage therapist occasionally visiting the community center in the 
evenings. She will do short chair massages in the exercise room for a small fee. 

Karlson also reminded the Board o f  Halloween Safe Night on Thursday, October 31st from 5:30-7pm. 
There will be many vendors, new hay rack rides in the grassy area across from the Community Center, 
and a showing o f  the old b/w movie "Frankenstein". 

Recreation Director Scott Stopak discussed the golf  rounds numbers being down this year, however, the 
revenue has been higher. Pool numbers were also down due to the cooler weather. Stopak wanted to 
thank and say what a great job co-managers Katie Peterson, Kacie Black, and assistant manager Ember 
Stolz did this year. Stopak reported that the Special Services Vehicle ridership is also down in numbers. 
In April 2014, the City will be running a 2nd van two days per week. The City is also due to  purchase a 
new bus in 2014. 

Stopak also informed the Board that we now have a new Special Services bus driver, John Vela. He is 
replacing Cary Potter who recently left. 

Stopak also discussed the 2013-14 City budget. 

COMMENTS FROM THE FLOOR 
No comment. 

COMMENTS FROM COMMITTEE MEMBERS 
Chairperson asked Rich Carstensen about the details o f  the Knights o f  Columbus donation, and if it was  
designated for only the Senior Center? Carstensen said yes, and they use it for lunch tickets, prizes, and  to help 
pay for the tai-chi class. 

Chairperson Lodes made a motion to adjourn. Seconded by Member Jeffus. Motion carried. Adjourned at 7:30 p.m. 



C I T Y  O F  L A  VIST A. NEBRASKA 
COMBINED S T A T E M E N T  O F  REVENUES. EXPENDITURES 

AND CHANGES IN FUND BALANCE-ALL G O V E R N M E N T A L  FUND T Y P E S  
F o r  (he two months  ended November  30 ,2013  

1 7 %  o f  the  Fiscal Y e a r  

A-5 
Genera l  F u n d  Debt  Service F u n d  

EXCESS O F  REVENUES AND O T H E R  FINANCING 
SOURCES O V E R  (UNDER) EXPENDITURES 
AND O T H E R  FINANCING USES 

FUND BALANCE, beginning o f  the  y e a r  ** 

FUND BALANCES, END O F  P E R I O D  

S (3,209,417) (193386)  (482,469) S (2,726,948) 

8.313,296 

Budoct  M T D  YTD Over(undcr)  % o f  budget  
(17. mon th !  Actual Actual Budget Used Budget 

REVENUES 

Property Taxes $ 6,549,437 S 35,799 S 84,676 $ (6,464,761) 1 %  S 747,480 
Sales and use taxes 608,610 3 1 5 3 3 0  673,795 65,185 111% 3 0 4 3 0 5  
Payments in Lieu o f  taxes 241,500 - 0 (241,500) 0 %  • 

State revenue 1326,025 110,197 254,933 (1,071,092) 1 9 %  • 

Occupation and franchise taxes 850,000 65,991 183,914 (666,086) 2 2 %  -

Hotel Occupation Tax 780,000 76,173 162,035 (617,965) 2 1 %  

Licenses and permits 394,750 23,738 57,823 (336,927) 1 5 %  -

Interest income 12,000 1 3 8 0  2,683 (9317)  2 2 %  20,000 
Recreation fees 144,000 8,130 17,654 (126346)  1 2 %  -

Special Services 22,000 1,948 4,615 (17385)  2 1 %  

Gram Income 2 0 9 5 7 0  5,481 33,449 (176,121) 1 6 %  -

204,000 43,680 66,549 (137.451) 3 3 %  325,000 
11341.892 687.847 1542,126 (9.799.766) 1 4 %  1396,785 

EXPENDITURES 
Current: 

Mayor and Council 182,737 18380  2 4 3 6 6  (158371)  1 3 %  -

Boards & Commissions 15320  827 1 3 3 2  (13,988) 8 %  -

Public Buildings & Grounds 586,144 50,491 74,921 (511323)  1 3 %  
Administration 887,650 59,106 116,678 (770,972) 1 3 %  90,000 

Police and Animal Control 4321,786 290,198 585,712 (3,636,074) 1 4 %  -

Fire 1378,023 54,869 109333  (1,168,790) 9 %  -

Communicv Development 702,611 36,880 6 6 5 6 3  (636,048) 9 %  

Public Works 3313 ,165  262,182 496,837 (2,816328) 1 5 %  -

Recreation 688,607 4 2 3 6 4  79,924 (608,683) 12% -

Library 710,990 46,658 82,642 (628348)  12% 

Human Resources 479,186 13,103 3 7 5 5 2 2  (103,664) 7 8 %  

Special Services & Tri-City Bus 86,177 6,175 10,965 ( 7 5 3 U )  1 3 %  -

Capital outlay 410,468 - 0 (410,468) -

Debt service: (Warrants) 
Principal - - - - - 2,795,000 

. - - -

13562.764 8 8 1 2 3 3  2 .024595 (11538.169) 1 5 %  3,645,648 

EXCESS O F  REVENUES O V E R  (UNDER) 
EXPENDITURES (2320,872) (193386)  (482,469) (1,738,403) (2348,863) 

O T H E R  FINANCING SOURCES (USES) 

Operating transfers in (out) (988545) - 9 8 8 5 4 5  - (264,070) 
- - - - ~ 

Total  o the r  Financing Sources (Uses) (988.545) - 988.545 - {264.070) 

Capi ta l  F u n d  

940 
157,665 

2,188 

3,610 
336,897 

1,193 

3,538 
161,333 3 4 5 3 3 7  

935,000 
140,224 

(914,429) 

1,525,000 
176,748 

1,702,311 

( U S 7 , 0 7 4 )  

Over(under)  
Budget 

(743,870) 
32,592 

(18,807) 

(321.462) 
(1,051,548) 

(89,437) 

YTD Over(uudcr)  
Actual Budget 

1,178,135 
75,000 137,109 206,889 

206,889 

(1,178,135) 
131,889 

(1.046.246) 

2,528,628 137,109 2 0 6 4 8 9  (2321,739) 

(1370,000) 
(583,900) 

(1,943,337) 

(891,789) 

264,070 

2,528.628 137,109 206,889 (2321.739) 

(1375,493) 

1375,493 

1375,493 

7,830,827 

$ (2512,933) S (914,429) S (1357,074) S (1,155,859) 

S.S39.930 

S 4.182,856 

s - s 

674,731 

£ 674,731 

(1,275,493) 

(1,275,493) 

(1375,493) 

" P r e l i m i n a r y  d u e  to accruals  a n d  audi t  ad jus tments  



CITY OF LA VISTA 
COMBINED STATEMENT OF REVENUES. EXPENDITURES 
AND CHANGES IN FUND BALANCE-PROPRIETARY FUNDS 

BUDGET AND ACTUAL 
For the two months ended November 30,2013 

17% of the Fiscal Year 

Sewer Fund Golf Course Fund 

MTD 
Actual 

YTD 
Actual 

Over 
(Under) 
Budget 

% of Budget 
Used Budget 

MTD 
Actual 

YTD 
Actual 

REVENUES 

Over 
(Under) 
Budget 

% of Budget 
Used 

User  fees 
Service charge and  hook-up fees 
Merchandise sales 
Grant 
Miscellaneous 

Total Revenues 

EXPENDITURES 

General Administrative 
Cost o f  merchandise sold  
Maintenance 
Production and  distribution 
Capital Outlay 
Debt Service: 
Principal 
Interest 

Total Expenditures 

2,791,778 
125,000 

24,082 
200 

2,941,060 

561,335 

2,392,369 

20,000 

2,973,704 

251,478 
4,400 

37 
255,915 

39,093 

298,341 

337,433 

431,655 
12,100 

845 
444,600 

75,466 

473,992 

549,457 

(2,360,123) 
(112,900) 

(24,082) 
645 

(2,496,460) 

(485,869) 

(1,918377) 

(20,000) 

(2,424,247) 

15% 
10% 

n/a 
422% 
15% 

13% 

2 0 %  

0 %  

188,000 S 

34,500 

300 

18% 

222,800 

27,214 
163369 
154,719 
32,000 

125,000 
3,406 

505,708 

4,120 

571 

26 
4,717 

317 
11,129 
10,549 

15,747 

3,547 

79 
19373 

791 
25,419 
27,005 

21,995 53,214 

(172,253) 

(30,953) 

(203,206) 

(26,423) 
(137,950) 
(127,714) 
(32,000) 

(125,000) 
(3,406) 

(452,494) 

8% 

10% 

2 6 %  
9% 

3% 
16% 
17% 

0 %  

0 %  
0 %  

11% 

OPERATING INCOME (LOSS) 

NON-OPERATING REVENUE (EXPENSE) 
Interest income 

INCOME (LOSS) BEFORE 
OPERATING TRANSFERS 

OTHER FINANCING SOURCES (USES) 
Operating transfers in (out) 

(32,644) 

3,000 
3,000 

(29,644) 

(81,519) 

63 
63 

(81,456) 

(104,858) 

143 
143 

(104,715) 

72,214 

(2,857) 
(2,857) 

75,071 

5% 
5% 

(282,908) 

25 
25 

(282,883) 

250,000 

(17378) 

(17374) 

(33,842) 

11  
11 

(33,831) 

249,288 

i l l I  

i l i l  

249,052 

(250,000) 

43% 
43% 

0 %  

NET INCOME (LOSS) $ (29,644) $ (81,456) $ (104,715) $ 75,071 (32,883) $ (17374) $ (33,831) S 948 

NET ASSETS, Beginning of the year **  6,158,192 383324 

NET ASSETS, End of the year S 6,053,477 S 349,493 

^^Preliminary due to accruals and audit adjustments 



eng ineer ing  
& survey ing 

Thompson, Dreessen & Dorner, Inc. IMVOICE 
Consulting Engineers & Land Surveyors 

Please remit to: 
TD2 Nebraska Office TD2 South Dakota Office 

10836 Old Mill Road; O m a h a  NE 68154 5000 S. Minnesota Ave., Ste. 300; Sioux Falls, SD 57108 
Office: 402/330-8860 Fax: 402/330-5866 Office: 605/951 -0886 

CITY OF LA VISTA Invoice number 102176 
JOHN KOTTMANN Date 12/03/2013 
8116 PARKVIEW BOULEVARD 
LA VISTA, NE 68128 Project 0171-408 THOMPSON CREEK PHASE 1 

Professional Services from October 28,2013 through November 24,2013 

P.O. #14-0098 

Current 
Description Billed 

Task A-Project Start-up 0.00 
Task B-Deslgn Development 0.00 
Task C-Construction Documentation 20,256.50 
Task D-Phase 2 Grant Acquisition 0.00 
Task E-Pre-Construction Monitoring 2,144.22 

Total 22,400.72 

Invoice total 22,400.72 

Aging Summary 
Invoice Number Invoice Date Outstanding Current Over 30 Over 60 Over 90 Over 120 
102176 12/03/2013 

Total 
22,400.72 22,400.72 
22,400.72 22,400.72 0.00 0.00 0.00 0.00 

Terms Net 30 Days. A Finance Charge o f11/2% Per Month (18% per Annum) Will Be Charged on Past Due Accounts. Also Liable for 
all Legal and Collection Fees. 

o .  K .  -fo f « Y  

0,5 . -7 / ,  0 % ~ t z .  
T C-

/ z - C ' S  

CITY OF LA VISTA Invoice number 102176 Invoice date 12/03/2013 

Page 1 



/ ? A / £ W A r  INVOICE E-BUSINESS COPY A-7 

INVOICE NUMBER 

AMOUNT 
DATE 

90086538 
$3,916.84 
11/27/2013 

MAKES CHECKS PAYABLE TO: 
BNSF RAILWAY COMPANY 
3115 SOLUTIONS CENTER 
CHICAGO, ILLINOIS 60677-3001 

FOR FURTHER INFORMATION: 

1 0 Q 6 5 2g  BNSF FINANCIAL SERVICES - CSC 

CITY OF LA VISTA BNSF RAILWAY COMPANY 

JOHN KOTTMANN 3001 LOU MENK DR 
„ri ^r w A1  FORT WORTH, TX 76131-2800 

9900 PORTAL ROAD 
LA VISTANE 68128 " ' 
USA 

PLEASE SHOW ABOVE INVOICE NUMBER ON YOUR REMITTANCE TO ASSURE PROPER CREDIT TO YOUR ACCOUNT 

CONTRACT NO: NC20027471 SEQ: 212 

MONTHS ACCOUNTS: 11/2013 
SERVICE FROM : 10/01/2013 
SERVICE TO : 10/31/2013 
CBC : 212 

DIRECT INQUIRIES TO: 
CONTACT NAME: Kenneth Sotelo 
PHONE NUMBER: 8173522209 
DIRECT INQUIRIES TO: 
Kenneth Sotelo 817 352 2209 

FLAGGING PROTECTION - QUIET ZONE CROSSING IMPROVEMENT ON BNSF AT 126THSTREET, WEST GILES ROAD, AND 132ND STREET. 

PROJECT NO: 09-025 

JKOTTMANN@CITYOFLAVISTA.ORG 

CONTACT INFORMATION: 

CUSTOMER DATA: 

NAME : JOHN KOTTMANN 

PHONE : 402-331-8927 

BNSF DATA: 

NAME : 

LOCATION : 

PHONE : 

JOSHUA DOWDING 

LINCOLN,NE 

402-580-0599 

APPROX START DATE : 09/16/2013 APPROX END DATE: 09/30/2013 

LOCATION - LA VISTA, NE LINE SEGMENT , : 137 

BEG!NNf*-:> ? ' 207-.;. .. IVhLtPOST: ... 22.7?3 

INVOICE TOTAL:  $3,916.84 

Payment due within 30 days of invoice unless otherwise authorized bycontract or other written agreement. 
A finance charge will be assessed for late payment. Current interest is 12% per annum. 

Customer's Original Invoice Page 1 of 2 

mailto:JKOTTMANN@CITYOFLAVISTA.ORG


APCHCKRP Wed Dec 11, 2013 11:19 AM " "  City of LaVista **** OPER: HF PAGE 1 
02.05.13 ACCOUNTS PAYABLE CHECK REGISTER 

BANK NO BANK NAME 
CHECK NO DATE VENDOR NO VENDOR NAME CHECK AMOUNT CLEARED VOIDED MANUAL 

A2 
1 Bank of Nebraska (600-873) 

46303 Payroll Checks 
46307 

46308 Gap in Checks 
113038 

113039 12/04/2013 3511 TAB HOLDING COMPANY INC 19, 844,04 

113040 Gap in Checks 
113042 

113043 12/17/2013 3983 ABE'S PORTABLES INC 21.09 

113044 12/17/2013 4953 ACCOUNTEMPS 1, 043.25 

113045 12/17/2013 268 AKSARBEN HEATING/ARS 140.00 

113046 12/17/2013 720 AMERICAN LEGAL PUBLISHING CORP 250.00 

113047 12/17/2013 55 BADGER BODY 140.28 

113048 12/17/2013 201 BAKER & TAYLOR BOOKS 1, .372.01 

113049 12/17/2013 2554 BARCAL, ROSE 55,14 

113050 12/17/2013 1597 BERNAN 42.00 

113051 12/17/2013 4781 BISHOP BUSINESS EQUIPMENT 860.83 

113052 12/17/2013 249 BKD LLP 7, ,750.00 

113053 12/17/2013 4803 BLACHERE-ILLUMINATION USA INC 12, ,631.00 

113054 12/17/2013 196 BLACK HILLS ENERGY 638.11 

113055 12/17/2013 220 BLUE CROSS BLUE SHIELD 574.94 

113056 12/17/2013 4711 BOMA/OMAHA 820.00 

113057 12/17/2013 1242 BRENTWOOD AUTO WASH 77.00 

113058 12/17/2013 76 BUILDERS SUPPLY CO INC 68.16 

113059 12/17/2013 2625 CARDMEMBER SERVICE-ELAN ,00 

113060 12/17/2013 2625 CARDMEMBER SERVICE-ELAN .00 

113061 12/17/2013 2625 CARDMEMBER SERVICE-ELAN .00 

113062 12/17/2013 2625 CARDMEMBER SERVICE-ELAN 6, ,928.28 

113063 12/17/2013 219 CENTURY LINK 162.13 

113064 12/17/2013 83 CJ'S HOME CENTER .00 

113065 12/17/2013 83 CJ'S HOME CENTER .00 

113066 12/17/2013 83 CJ'S HOME CENTER .00 

113067 12/17/2013 83 CJ'S HOME CENTER 1,072,39 

113068 12/17/2013 83 CJ'S HOME CENTER 71.96 

113069 12/17/2013 4615 CONSOLIDATED MANAGEMENT 106.75 

113070 12/17/2013 4435 CORE PRODUCTS USA 293.69 

113071 12/17/2013 2158 COX COMMUNICATIONS 67.15 

113072 12/17/2013 3136 D & D COMMUNICATIONS 79.52 

113073 12/17/2013 4863 D & K PRODUCTS 58.76 

113074 12/17/2013 3486 DANKO EMERGENCY EQUIPMENT CO 380.09 

113075 12/17/2013 111 DEMCO INCORPORATED 110,57 

113076 12/17/2013 77 DIAMOND VOGEL PAINTS 70,50 

113077 12/17/2013 59 DITCH WITCH OF OMAHA 310.88 

113078 12/17/2013 2149 DOUGLAS COUNTY SHERIFF'S OFC 87.50 

113079 12/17/2013 2778 DOUGLAS PRODUCTS AND PACKAGING 150.00 

113080 12/17/2013 364 DULTMEIER SALES 5 SERVICE 106.65 

'MANUAL*1 

"CLEARED** "VOIDED** 
"CLEARED** "VOIDED** 
**CLEARED** " V O I D E D "  

"CLEARED** "VOIDED" 
"CLEARED" "VOIDED" 
"CLEARED" "VOIDED" 



APCHCKRP Wed Dec 11, 2013 11:19 AM " * *  City of LaVista " "  OPER: HF PAGE 2 
02.05.13 ACCOUNTS PAYABLE CHECK REGISTER 

BANK NO BANK NAME 
CHECK NO DATE VENDOR NO VENDOR NAME CHECK AMOUNT CLEARED VOIDED MANUAL 

113081 12/17/2013 3084 EBSCO SUBSCRIPTION SERVICES 8,159.89 
113082 12/17/2013 4944 ENDORF, CHARLOTTE 25.90 
113083 12/17/2013 3739 FELSBURG HOLT & ULLEVIG 180.00 
113084 12/17/2013 1245 FILTER CARE 61.45 
113085 12/17/2013 4766 FIRE DEPARTMENT CLOTHING 1,557.67 
113086 12/17/2013 142 FITZGERALD SCHORR BARMETTLER 15,289.70 
113087 12/17/2013 3415 FOCUS PRINTING .00 

113088 12/17/2013 3415 FOCUS PRINTING 1,748.63 
113089 12/17/2013 4950 FRANCIS, KRIS 50.00 

113090 12/17/2013 1344 GALE 71,22 

113091 12/17/2013 53 GCR TIRE CENTERS 127.33 
113092 12/17/2013 966 GENUINE PARTS COMPANY-OMAHA .00 
113093 12/17/2013 966 GENUINE PARTS COMPANY-OMAHA .00 
113094 12/17/2013 966 GENUINE PARTS COMPANY-OMAHA 1,670.80 

113095 12/17/2013 426 HANEY SHOE STORE 433,90 
113096 12/17/2013 3657 HEARTLAND PAPER 146.00 
113097 12/17/2013 4178 HERITAGE CRYSTAL CLEAN LLC 910.88 

113098 12/17/2013 2888 HOME DEPOT CREDIT SERVICES 56,36 
113099 12/17/2013 892 HONEYMAN RENT-ALL §1 697.60 

113100 12/17/2013 4907 HUSCH BLACKWELL LLP 565.00 

113101 12/17/2013 162 INLAND TRUCK PARTS 241,45 

113102 12/17/2013 4822 JEREMY JOHNSON PHOTOGRAPHY 50,00 
113103 12/17/2013 1222 KARLSON, DAVID 197,52 

113104 12/17/2013 2394 KRIHA FLUID POWER CO INC 85.12 

113105 12/17/2013 4740 LAWNSMITH 6 CO INC 1,800.00 

113106 12/17/2013 787 LERNER PUBLISHING GROUP 637.09 

113107 12/17/2013 4254 LINCOLN NATIONAL LIFE INS CO .00 

113108 12/17/2013 4254 LINCOLN NATIONAL LIFE INS CO 9,080.20 

113109 12/17/2013 1539 MALLARD SAND 6 GRAVEL COMPANY 50.02 

113110 12/17/2013 877 MATHESON TRI-GAS INC 22.77 

113111 12/17/2013 553 METROPOLITAN UTILITIES DIST. 994.75 

113112 12/17/2013 640 MID CONTINENT SAFETY LLC 169.45 

113113 12/17/2013 3921 MID-STATES UTILITY TRAILER 1,769.64 

113114 12/17/2013 2299 MIDWEST TAPE 113.46 

113115 12/17/2013 1028 NATIONAL EVERYTHING WHOLESALE 148.94 

113116 12/17/2013 1805 NEBRASKA CONCRETE i AGGREGATES 350.00 
113117 12/17/2013 3350 NEBRASKA IOWA SUPPLY .00 
113118 12/17/2013 3350 NEBRASKA IOWA SUPPLY 22,990.00 
113119 12/17/2013 408 NOBBIES INC 36.73 
113120 12/17/2013 179 NUTS AND BOLTS INCORPORATED 22.45 
113121 12/17/2013 1014 OFFICE DEPOT INC .00 
113122 12/17/2013 1014 OFFICE DEPOT INC 362.24 

113123 12/17/2013 79 OMAHA COMPOUND COMPANY 81.96 

113124 12/17/2013 195 OMAHA PUBLIC POWER DISTRICT ,00 
113125 12/17/2013 195 OMAHA PUBLIC POWER DISTRICT ,00 
113126 12/17/2013 195 OMAHA PUBLIC POWER DISTRICT 51,206.96 
113127 12/17/2013 46 OMAHA WORLD HERALD COMPANY 91.00 

113128 12/17/2013 4815 ONE CALL CONCEPTS INC 259.30 
113129 12/17/2013 3039 PAPILLION SANITATION 4,817.06 

113130 12/17/2013 2686 PARAMOUNT LINEN S UNIFORM 432.54 

113131 12/17/2013 3058 PERFORMANCE CHRYSLER JEEP 30.38 
113132 12/17/2013 4037 PERFORMANCE FORD 106.82 
113133 12/17/2013 1784 PLAINS EQUIPMENT GROUP 1,677,34 

"CLEARED** "VOIDED" 

"CLEARED** "VOIDED" 
"CLEARED** "VOIDED" 

"CLEARED" "VOIDED" 

"CLEARED" "VOIDED" 

"CLEARED" " V O I D E D "  

"CLEARED" " V O I D E D "  
"CLEARED" " V O I D E D "  



APCHCKRP Wed Dec 11, 2013 11:19 AM **** City of LaVista **** OPER: HF PAGE 3 
02.05.13 ACCOUNTS PAYABLE CHECK REGISTER 

BANK NO 
CHECK NO 

BANK NAME 
DATE VENDOR NO VENDOR NAME CHECK AMOUNT 

113134 12/17/2013 3090 REGAL AWARDS OF DISTINCTION 165,95 
113135 12/17/2013 490 SARPY COUNTY REGISTER OF DEEDS 46.00 
113136 12/17/2013 4040 SHERRY, PAUL 120,00 . 
113137 12/17/2013 4272 SOLBERG, CHRISTOPHER 179.09 
113138 12/17/2013 1149 STATE FIRE MARSHAL 100.00 • 
113139 12/17/2013 264 TED'S MOWER SALES & SERVICE 41,76 
113140 12/17/2013 4951 THE ASSESSMENT GROUP INC 2, .400.00 
113141 12/17/2013 143 THOMPSON DREESSEN & DORNER 2, .000.00 
113142 12/17/2013 161 TRACTOR SUPPLY CREDIT PLAN 74.96 
113143 12/17/2013 823 TRI MUTUAL AID FIREFIGHTERS 75.00 
113144 12/17/2013 3735 TY'S OUTDOOR POWER 6 SVC INC 85.24 
113145 12/17/2013 2426 UNITED PARCEL SERVICE 14.14 
113146 12/17/2013 4800 USBORNE BOOKS & MORE 255.76 
113147 12/17/2013 2720 USI EDUCATION/GOVT SALES 286.19 
113148 12/17/2013 4955 VA CENTRAL PLAINS HEALTH NTWRK 280.51 
113149 12/17/2013 78 WASTE MANAGEMENT NEBRASKA 416.31 
113150 12/17/2013 3150 WHITE CAP CONSTR SUPPLY/HDS 182.40 

VOIDED MANUAL 

APPROVED BY COUNCIL 
MEMBERS 12/17/13 

COUNCIL MEMBER 

COUNCIL MEMBER 

649201 
Thru 668801 

Payroll Checks 

BANK TOTAL 
OUTSTANDING 
CLEARED 
VOIDED 

FUND TOTAL 

01 GENERAL FUND 129,501.38 
02 SEWER FUND 11,548.65 
05 CONSTRUCTION 25,785.04 
08 LOTTERY FUND 21,396.20 
09 GOLF COURSE FUND 3,556.60 
14 ECONOMIC DEVELOPMENT 565.00 
15 OFF-STREET PARKING 1,132.63 

193,485.50 
193,485.50 

OUTSTANDING 

COUNCIL MEMBER 

CLEARED VOIDED 

REPORT TOTAL 
OUTSTANDING 
CLEARED 
VOIDED 

+ Gross Payroll 12/6/13 

GRAND TOTAL 

129,501.38 
11,548.65 
25,785.04 
21,396.20 

3,556,60 
565,00 

1,132.63 

193,485.50 
193,485.50 

267,558.1* 

$461,043-64 

00 

COUNCIL MEMBER COUNCIL MEMBER 



L A  VISTA 
COMMUNITY D E V E L O P M E N T  A G E N C Y  
M A Y O R  AND C I T Y  C O U N C I L  R E P O R T  

D E C E M B E R  1 7 , 2 0 1 3  A G E N D A  

Subject: Type: Submitted By: 

8 4 ™  S T R E E T  R E D E V E L O P M E N T  A R E A  - R E S O L U T I O N  A N N  B I R C H  

INITIAL R E D E V E L O P M E N T  P R O J E C T  O R D I N A N C E  C O M M U N I T Y  D E V E L O P M E N T  

P R O P E R T Y  A C Q U I S I T I O N  P U B L I C  H E A R I N G  • R E C E I V E / F I L E  D I R E C T O R  

SYNOPSIS  

A public hearing has been scheduled for the La Vista Community Development Agency's proposed project and 
acquisition o f  real property and interests in real property for the Initial Redevelopment Project described in the 
Redevelopment Plan for the 84th Street Redevelopment Area. 

FISCAL IMPACT 

Preliminary estimated cost to acquire properties required for the Initial Redevelopment Project is $10 - 15 
million. 

RECOMMENDATION 

Consider all comments at public hearing. 

BACKGROUND 

On February 7, 2012, the City by Resolution No. 12-011 declared the 84th Street Redevelopment Area a 
substandard and blighted area in need o f  redevelopment. 

Also on February 7,2012, the City adopted Ordinance No. 1167 creating the La Vista Community Development 
Agency, governed by the Mayor and City Council and providing for actions o f  the Agency to be taken at City 
Council meetings. 

On July 16, 2013, the City by Resolution No. 13-065 approved the Redevelopment Plan for the 84th Street 
Redevelopment Area, including an Initial Redevelopment Project involving acquisition o f  portions of the 84th 

Street Redevelopment Area described or depicted in materials accompanying this agenda item. 

On August 6,2013, the La Vista Community Development Agency by Resolution No. 13-073 declared the 
necessity of acquiring real property for the Initial Redevelopment Project described in the Redevelopment Plan 
for the 84th Street Redevelopment Area or for its purposes. 

A public hearing is being held on the proposed project and acquisition o f  real property and interests in real 
property for the Initial Redevelopment Project. Notices have been published and mailed in accordance with 
applicable law. The Community Development Agency will receive and consider all comments relating to the 
proposed project and acquisition o f  property, including support or objections. 

ITEM 
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Notice o f  Publ ic  Hear ing  
City o f  L a  Vis ta  

NOTICE IS H E R E B Y  GIVEN, t h a t  t h e  L a  Vis ta  C o m m u n i t y  Deve lopment  A g e n c y  will hold 
a public hea r ing  dur ing  a m e e t i n g  o n  D e c e m b e r  1 7 , 2 0 1 3 ,  beginning  a t  7 : 0 0  p.m. in t h e  
Harold "Andy" A n d e r s o n  Council  C h a m b e r  a t  L a  Vis ta  City Hall, 8 1 1 6  Pa rk  View Blvd. 
for t h e  p u r p o s e  of hea r ing  suppor t ,  opposi t ion,  criticism, s u g g e s t i o n s  or o b s e r v a t i o n s  of 
t h e  public regard ing  t h e  p r o p o s e d  project  a n d  acquisi t ion of real p rope r ty  a n d  in te res t s  
In real p rope r ty  for t h e  Initial R e d e v e l o p m e n t  P ro jec t  d e s c r i b e d  in t h e  R e d e v e l o p m e n t  
P lan  for t h e  84th  S t r e e t  R e d e v e l o p m e n t  Area ,  including, without limitation, a l l  a r e a s  within 
t h e  d e v e l o p m e n t  k n o w n  a s  Bren twood  C r o s s i n g  c o m p r i s e d  o f  t h e  following lo ts  a n d  a s  
dep ic t ed  o n  t h e  m a p :  

Lots  1 t h r o u g h  7,  inclusive, Bren twood  Cross ing ,  a subdivision in S a r p y  County,  
N e b r a s k a ;  

Together  with Lots  8 B  a n d  8C,  Bren twood  C r o s s i n g  Repla t  No. 1, a subdiv is ion  in 
S a r p y  County, N e b r a s k a ;  

Together  with Lots  8A1, 8 A 2 , 8 A 3  a n d  8A4, Bren twood  C r o s s i n g  R e p l a t  No. 2 ,  a 
subdivision in S a r p y  County, N e b r a s k a ,  

T h e  p u b l i c  i s  e n c o u r a g e d  t o  a t t e n d .  

P a m e l a  A .  B u e t h e ,  C M C  
C i t y  C l e r k  
C i t y  o f  L a  V i s t a  



ITEM 
C I TY  OF L A  VISTA 

MAYOR AND CITY COUNCIL R E P O R T  
DECEMBER 1 7 , 2 0 1 3  AGENDA 

Subject; I Z E S L  Submitted By: 

A M E N D M E N T S —  FUTURE LAND U S E  M A P  
O F  T H E  COMPREHENSIVE PLAN 

• RESOLUTION 
ORDINANCE 
RECEIVE/FILE 

A N N  BIRCH 
COMMUNITY DEVELOPMENT 
DIRECTOR 

SYNOPSIS 

A public hearing has been scheduled and a resolution prepared to approve amendments to the city's Future Land 
Use Map component o f  the Comprehensive Plan. 

FISCAL IMPACT 

N/A. 

RECOMMENDATION 

Approve. 

BACKGROUND 

A public hearing has been scheduled and a resolution prepared for the City Council to consider amendments to 
the city's Future Land Use Map component o f  the Comprehensive Plan. 

The amendments to the official Future Land Use Map include the following: 
1) The completion o f  two recent annexations prompted the need to update the city limits; 
2) The parcels that were acquired by the city as part of the Thompson Creek acquisition and 

demolition project have been amended from "Medium Density Residential" to a "Parks and 
Recreation" land use category; and 

3) The "Special Corridor" overlay designation has been added to The Pointe Apartments for 
consistency along Giles Road. 

The Planning Commission held a public hearing on November 21, 2013 and voted unanimously to recommend 
approval o f  the amendment. 
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• 

RESOLUTION NO. 

A RESOLUTION OF THE MAYOR AND CITY COUNCIL OF THE CITY OF LA VISTA, 
NEBRASKA, IN SUPPORT OF AMENDING THE FUTURE LAND USE MAP PORTION OF 
THE COMPREHENSIVE PLAN. 

WHEREAS, after the annexation done by Ordinances 1191, 1192, and 1193, the official 
Future Land Use Map is required to be amended to include those areas 
incorporated into the City limits; and 

WHEREAS, the parcels that were acquired by the City as part of the Thompson Creek 
acquisition and demolition project have been amended from "Medium Density 
Residential" to a "Parks and Recreation" land use category; and 

WHEREAS, the "Special Corridor" overlay designation has been added to The Pointe 
Apartments for consistency along Giles Road; and 

WHEREAS, the Planning Commission held a public hearing on November 21, 2013 and has 
recommended approval of the amendments to the Future Land Use Map of the 
Comprehensive Plan; and 

WHEREAS, an amendment to the Future Land Use Map is appropriate and consistent with 
the land use policies of the Comprehensive Plan; and 

NOW THEREFORE, BE IT RESOLVED that the Mayor and City Council of the City of La Vista, 
Nebraska, hereby directs the City Administrator to prepare the necessary 
amendment to the Future Land Use Map of the Comprehensive Plan that 
includes the annexation done by Ordinances 1191, 1192, and 1193 and the 
parcels that were acquired by the City as part of the Thompson Creek acquisition 
and demolition project have been amended from "Medium Density Residential" 
to a "Parks and Recreation" land use category and the "Special Corridor" overlay 
designation has been added to The Pointe Apartments for consistency along 
Giles Road. 

PASSED AND APPROVED THIS 17TH DAY OF DECEMBER, 2013. 

CITY OF LA VISTA 

Douglas Kindig, Mayor 
ATTEST: 

Pamela A. Buethe, CMC 
City Clerk 
K:\APPS\City Hall\13 FINAL RESOLUTIONS\13. Amend Land Use Map - Update City Limits and parcels acquired by  the City.doc 



ITEM T> 
CITY O F  L A  VISTA 

MAYOR AND CITY COUNCIL R E P O R T  
DECEMBER 1 7 , 2 0 1 3  AGENDA 

Subject; T Y PE:  Submitted By: 

A M E N D M E N T — O F F I C I A L  Z O N I N G  M A P  R E S O L U T I O N  

• O R D I N A N C E  

R E C E I V E / F I L E  

A N N  B I R C H  

C O M M U N I T Y  D E V E L O P M E N T  

D I R E C T O R  

SYNOPSIS 

The public hearing has been scheduled and an ordinance prepared to approve amendments to the city's Official 
Zoning Map. 

FISCAL IMPACT 

N/A. 

RECOMMENDATION 

Approve. 

BACKGROUND 

A public hearing has been scheduled and an ordinance prepared for the City Council to consider amendments to 
the city's Official Zoning Map. The amendments include the following: 

1) The completion o f  two recent annexations prompted the need to update the city limits; and 
2) The "Special Corridor" overlay designation has been added to The Pointe Apartments for 

consistency along Giles Road. 

The Planning Commission held a public hearing on November 21, 2013 and voted unanimously to recommend 
approval o f  the amendments. 
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ORDINANCE NO. 

AN ORDINANCE TO AMEND THE OFFICIAL ZONING MAP OF THE CITY OF LA VISTA, SARPY 
COUNTY, NEBRASKA; AND TO PROVIDE FOR THE EFFECTIVE DATE HEREOF. 

BE IT ORDAINED BY THE MAYOR AND CITY COUNCIL OF THE CITY OF LA VISTA, SARPY 
COUNTY, NEBRASKA: 

Section 1. Approval of Map Amendment. On November 21, 2013, the La Vista Planning 
Commission conducted a public hearing on the matter of updating the city limits following the 
completion of two recent annexations and adding the Special Corridor overlay designation to The 
Pointe Apartments for consistency along Giles Road as identified on the Official Zoning Map. On 
December 17, 2013, the City Council held a public hearing on said proposed amendment to the 
Official Zoning Map and found and determined that said proposed change is advisable and in the 
best interests of the City. The City Council further found and determined that public hearings were 
duly held and notices, including published notice, were duly given pursuant to Section 3.02.01 of 
the Zoning Ordinance. The City Council hereby approves said proposed amendments to the 
Official Zoning Map as set forth in Section 2 of this ordinance. 

Section 2. Amendment of the Official Zoning Map. Pursuant to Article 3 of the Zoning 
Ordinance, the updated city limits are added to the map and The Pointe Apartments are added to 
the Special Corridor Overlay District. 

The amended version of the Official Zoning Map of the City of La Vista is hereby adopted 
and shall be signed by the Mayor, attested to by the City Clerk and shall bear the seal of the City 
under the following words: 

"This is to certify that this is the Official Zoning Map referred to in Article 3 Section 
3.02 of Ordinance No. 848 of the City of La Vista, Nebraska" 

and shall show the date of the adoption of that ordinance and this amendment. 

Section 3. Effective Date. This ordinance shall be in full force and effect upon the date 
passage, approval and publication as provided by law. 

PASSED AND APPROVED THIS 17TH DAY OF DECEMBER, 2013. 

CITY OF LA VISTA 

Douglas Kindig, Mayor 
ATTEST: 

Pamela A. Buethe, CMC 
City Clerk 

K:\APPS\City Hall\ORDINANCES\Amend Zoning Map - Update city limits and amend Special Corridor overlay - The Pointe Apartments.docx 



ITEM 
CITY O F  L A  VISTA 

M A Y O R  A N D  C I T Y  C O U N C I L  R E P O R T  

M A Y  2 1 , 2 0 1 3  A G E N D A  

Subject: T Y PE:  Submitted By: 

C D B G  LOAN T I M E  E X T E N S I O N  -

G R A E P E L  N O R T H  A M E R I C A  
• R E S O L U T I O N  

O R D I N A N C E  

R E C E I V E / F I L E  

A N N  B I R C H  

C O M M U N I T Y  D E V E L O P M E N T  

D I R E C T O R  

S Y N O P S I S  

A resolution has been prepared approving an extension o f  the CDBG loan time o f  performance for Graepel 
North America to April 30,2014. 

FISCAL IMPACT 

None. 

RECOMMENDATION 

BACKGROUND 

On August 17,  2 0 1 0 ,  the City Council authorized the application for a Community Development Block Grant 
for the Graepel North America project and authorized the Mayor to execute the relevant documents associated 
with the project. 

On May 2 1 , 2 0 1 3 ,  a public hearing was held as part o f  the CDBG program in order to complete the project. The 
items discussed included a general description o f  the completed activities, a summary o f  expenditures, 
description o f  the remaining work, and a summary o f  any changes to the project scope and timeline since the 
original public hearing which was conducted at the time o f  the application. At that time, a request to extend the 
time o f  performance to October 13 ,  2 0 1 3  was approved. The extension was needed for Graepel to finish 
purchasing equipment and complete the hiring process. 

MAPA was contracted by the City for program monitoring. Grant Anderson, Associate Planner with MAPA, has 
forwarded this request for an additional extension to April 3 0 ,  2 0 1 4 .  The company needs to create 3 additional 
jobs which will fu l f i l l  the threshold o f  1 4  new PTE's  specified in the grant. They will hire one employee in 
January 2 0 1 4  and two additional employees in late winter/early spring. 

Mr. Anderson has spoken to Dave Honz at the Nebraska Department o f  Economic Development (DED) who 
indicated the proposed extension is acceptable to the DED. The attached letter would be sent to the Nebraska 
DED i f  the extension is approved by Council. 

\\Lvdcfp01\Users\Administration\BRENDA\My Documents\COUNCIL\13 Memos\CDBG Graepel Extension2.Docx 
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RESOLUTION NO. 

A RESOLUTION OF THE MAYOR AND CITY COUNCIL OF THE CITY OF LA VISTA, 
NEBRASKA, APPROVING AN EXTENSION OF THE CDBG LOAN TIME OF PERFORMANCE 
FOR TO GRAEPEL NORTH AMERICA. 

WHEREAS, on August 17, 2010, the City Council approved Resolution No. 10-087 approving 
the application for a Community Development Block Grant for the Graepel North 
America, project and authorizing the Mayor to execute any relevant documents 
referencing the project; and 

WHEREAS, Graepel North America, has requested an extension of the time of performance 
within the loan documents to April 30, 2014, in order to satisfy the job creation 
requirements. 

NOW, THEREFORE, BE IT RESOLVED, that the Mayor and City Council of La Vista, 
Nebraska, do hereby approve an extension of the CDBG loan time of 
performance for Graepel North America to April 30, 2014, and authorize the 
Mayor to execute related documents, subject to such changes or additional 
documents or instruments as the City Administrator determines necessary or 
advisable in consultation with the City Attorney. 

PASSED AND APPROVED THIS 17TH DAY OF DECEMBER 2013. 

CITY OF LA VISTA 

Douglas Kindig, Mayor 
ATTEST: 

Pamela A. Buethe, CMC 
City Clerk 

K:\APPS\City Hall\13 FINAL RESOLUTIONS\13. CDBG Graepel Extension2.Docx 



ITEM 
CITY O F  L A  VISTA 

M A Y O R  AND C I T Y  COUNCIL R E P O R T  

D E C E M B E R  1 7 , 2 0 1 3  A G E N D A  

Subject: Type: Submitted By: 

AUTHORIZATION T O  P U R C H A S E  
P O L E  CAMERA 

• RESOLUTION J O H N  KOTTMANN 
ORDINANCE C I T Y  ENGINEER/ASSISTANT PUBLIC 
RECEIVE/FILE W O R K S  DIRECTOR 

SYNOPSIS 

A resolution has been prepared authorizing the purchase o f  one (1) Envirosight Quick View Haloptic System 
from Nebraska Environmental Products, Lincoln, Nebraska, that will include training and a one-year warranty in 
an amount not to exceed $16,971.00. 

FISCAL IMPACT 

The FY 2013/14 Sewer Fund Budget provides funding for the proposed purchase. 

RECOMMENDATION 

Approval 

BACKGROUND 

Internal inspection of manholes currently requires calling in a confined space entty permit, and then sending an 
employee down into the manhole. This process can take up to forty minutes per manhole. The purchase o f  a 
pole camera would provide the ability to observe conditions that cannot be done with our present sewer camera 
that is designed for internal inspection o f  sewer pipes. This also enhances employee safety be avoiding the 
necessity of having to enter the confined space. In addition to inspecting manholes it can also be used to inspect 
storm sewer outfalls, which is now a requirement of our MS4 storm water discharge permit as well as inlets and 
other hard to access structures. The pole camera has the capability of recording video and transferring the video 
to a computer for recording keeping and preparation o f  reports. 

Proposals were obtained from two companies that manufacture this type of camera system. Comparable 
equipment from the other vendor was quoted at $17,853.00. 

K:\APPS\City HallVCNCLRPT (Blue Lettefa)\13file\13 PW-Pole Camera-Authorize Purehase.Docx 
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RESOLUTION NO. 

A RESOLUTION OF THE MAYOR AND CITY COUNCIL OF THE CITY OF LA VISTA, 
NEBRASKA AUTHORIZING THE PURCHASE OF ONE (1) ENVIROSIGHT QUICK VIEW 
HALOPTIC SYSTEM FROM NEBRASKA ENVIRONMENTAL PRODUCTS, LINCOLN, 
NEBRASKA IN AN AMOUNT NOT TO EXCEED $16,971. 

the City Council of the City of La Vista has determined that the purchase of a 
pole camera for the sewer department is necessary; and 

the FY 2013/14 Sewer Fund Budget provides funding for this purchase; and 

Subsection (C) (9) of Section 31.23 of the La Vista Municipal code requires that 
the City Administrator secure council approval prior to authorizing any 
purchases over $5,000. 

NOW, THEREFORE BE IT RESOLVED, by the Mayor and City Council of La Vista, Nebraska 
authorizing the purchase of one (1) Envirosight Quick View Haloptic System 
from Nebraska Environmental products, Lincoln, Nebraska in an amount not to 
exceed $16,971.. 

PASSED AND APPROVED THIS 17TH DAY OF DECEMBER, 2013. 

CITY OF LA VISTA 

Douglas Kindig, Mayor 

ATTEST: 

WHEREAS, 

WHEREAS, 

WHEREAS, 

Pamela A. Buethe, CMC 
City Clerk 

K:\APPS\City Hal1\13 FINAL RESOLUTIONSU3. Pole Purchase - Sewer Dept.Doc 













RESOLUTION NO. 13-

A RESOLUTION OF THE MAYOR AND CITY COUNCIL OF THE CITY OF LA VISTA, 
NEBRASKA RECOMMENDING TO THE NEBRASKA LIQUOR CONTROL COMMISSION, 
APPROVAL OF THE CLASS C LIQUOR LICENSE APPLICATION FOR NEBRASKA BREWING 
CO DBA NEBRASKA BREWING CO. IN LA VISTA, NEBRASKA. 

WHEREAS, Nebraska Brewing Co DBA Nebraska Brewing Co, 6946 S 108th Street, La Vista, 
Sarpy County, Nebraska, has applied to the Nebraska Liquor Control Commission 
for a Class C Liquor License, and 

WHEREAS, the Nebraska Liquor Control Commission has notified the City of said application, 
and 

WHEREAS, the City has adopted local licensing standards to be considered in making 
recommendations to the Nebraska Liquor Control Commission, and 

WHEREAS, said licensing standards have been considered by the City Council in making its 
decision. 

NOW, THEREFORE, BE IT RESOLVED, that the Mayor and City Council of La Vista, Nebraska, 
hereby recommend to the Nebraska Liquor Control Commission approval of the 
Class C Liquor License application submitted by Nebraska Brewing Co DBA 
Nebraska Brewing Co, 6946 S 108th Street, La Vista, Sarpy County, Nebraska. 

PASSED AND APPROVED THIS 17TH DAY OF DECEMBER, 2013. 

CITY OF LA VISTA 

Douglas Kindig, Mayor 

ATTEST: 

Pamela A. Buethe, CMC 
City Clerk 
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LA VISTA P O L I C E  D E P A R T M E N T  I N T E R O F F I C E  M E M O R A N D U M  

TO: PAM BUETHE, CITY CLERK 

FROM: BOB LAUSTEN, POLICE CHIEF 

SUBJECT: LOCAL BACKGROUND- CORPORATE LIQUOR LICENSE / MANAGER- NEBRASKA 
BREWING COMPANY 

DATE: 11/25/2013 

CC: 

The  police department conducted a check o f  computerized records o n  the applicants, Paul H .  
Kavulak and ICimberly A. ICavulak for criminal conduct in Nebraska and Sarpy County in reference 
to the Liquor License application. The applicants have n o  entries. 





•RECEIPT 
From: Jackie B Matulka -  jackie.matulka@nebraska.gov 

Phone: (402) 471 - 4 8 8 1  

Fax: (402)471 - 2 8 1 4  

Nebraska Liquor Control Commission 

To: City Clerk of  La Vista -  pbuethe@cityoflavista.org 

App Info: Nebraska Brewing Co DBA Nebraska Brewing Co 

Class C 105932 

1 1 / 1 9 / 2 0 1 3  

PLEASE COMPLETETHE BOTTOM SECTiON IMMEDIATELY UPON RECEIPT OFTHISAPPLICATION 

SIGN A N D  DATE STAMPTHIS RECEIPT AND EITHER FAX OR EMAILTHIS FORM BACK 

-THANKYOU 

DATE OF RECEIPT 

faqf r e d i  ~ La  O # s i  

SIGNATURE 

\ 
. J  

mailto:jackie.matulka@nebraska.gov
mailto:pbuethe@cityoflavista.org
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JBM 

/-  A Clerk of 
v ' (City, Village or County) 

Nebraska, hereby report to the Nebraska Liquor Control Commission in accordance with Revised Statutes of Nebraska, 

Chapter 53, Section 134 (7) the recommendation of said city, village or county, as the case may be relative to the application 

for a license under the provisions of the Nebraska Liquor Control Act as applied for by: 

Nebraska Brewing Co DBA Nebraska Brewing Co 

6946 S 108 Street, La Vista, NE 68128 (Sarpy County) 

NEW APPLICATION for Class C 105932 

45 days - January 3,2014 

1. Notice of local hearing was published in a legal newspaper in or o f  general circulation in city, village or county, one 

time not less than 7 nor more than 14 days before time of hearing. 

Check one: Yes No 

The Statutes require that such hearing shall be held not more than 45 days after the date of receipt of this notice 

from the Commission. 

2. Local hearing was held not more that 45 days after receipt of notice from the Nebraska Liquor Control Commission. 

Check one: Yes No 

3. Date of hearing of Governing Body: 

4. Type or write the Motion as voted upon by the Governing Body. If additional Motions are made by the Governing 

z Body, then use an additional page and follow same format. 

5. Motion was made bv: Seconded by:, 

6. Roll Call Vote: 

7. Check one: Motion Passed: Motion Failed: 

8. If the motion is for recommendation of denial of the applicant, then list the reasons of the governing body upon which 

the motion was made. 

(Attached additional page(s) if necessary) 

SIGN HERE DATE. 
(Clerks Signature) 

y 



) 

i 
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APPLICATION FOR LIQUOR LICENSE 
CHECKLIST - RETAIL 

NEBRASKA LIQUOR CONTROL COMMISSION 
301 CENTENNIAL MALL SOUTH 
PO BOX 95046 A A 
LINCOLN, NE 68509-5046 G \ / t  
PHONE: (402)471-2571 
FAX: (402)471-2814 
Website:  www.Icc.ne.gov 

Applicant Name Nebraska Brewing Co. 

Trade Name 
Nebraska Brewing Company Previous Trade Name same -i(Y\ 

.kim@nebraskabrewingco.com />„ 105932 E-Mail Address 

Provide all the items requested. Failure to provide any item will cause this application to be returned or  placed on 
hold. A11 documents must be legible. A ny false statement or omission may result in the denial, suspension, 
cancellation or revocation o f  your license. I f  your operation depends on receiving a liquor license, the Nebraska 
Liquor Control Commission cautions you that i f  you purchase, remodel, start construction, spend or commit money 
that you do so a t  your own risk. Prior to submitting your application review the application carefully to  ensure that 
all sections are complete, and that any omissions or errors have not been made. You may want to check with the 
city/village or county clerk, where you are making application, to see i f  any additional requirements must be met 
before submitting application to the state. 

REQUIRED ATTACHMENTS 

Each item must be checked and included with application or marked N/A (not applicable) 

x 1. Fingerprint cards for each person; one card per person i f  done livescan or computer, two cards i f  done in ink 

X 

include a processing fee in the amount o f  $38,00 per person. All areas must be completed on cards as pe r  brochure. 
We strongly suggest you go to any Nebraska State Patrol to be rolled. 
See fingerprint brochure  http://www.lcc.ne.gov/brochures/fingerprint.pdf. 
V 

2. Enclose application fee o f  $400, check made payable to the Nebraska Liquor Control Commission. 

3) Enclose the appropriate application forms; 
Individual License (requires insert form 1) 
Partnership License (requires insert form 2) 
Corporate License (requires insert form 3a & 3c) 
Limited Liability Company (LLC) (requires form 3b & 3c) 

V 
4. I f  building is being leased send a copy o f  signed lease. Be sure the lease reads in the name o f  the 

individuals), corporation or  Limited Liability Company making application. Lease term must run through the 
license year being applied for. 

N/A 5. I f  building is owned or being purchased send a copy o f  the deed or nnrrhacp aorpempnt in the name nf  
the applicant. 

N/A 6. I f  buying the business o f  a current liquor license holder: 
a) Provide a copy o f  the purchase agreement from the seller (mui 

U K  LoO'oO 
y a e o  

" y r p r )  

300023679 

http://www.Icc.ne.gov
mailto:kim@nebraskabrewingco.com
http://www.lcc.ne.gov/brochures/fingerprint.pdf


N/A 

N/A 

x~ 

b) Provide a copy o f  alcohol inventory being purchased (must include brand names and container size) 
c) Enclose a list o f  the assets being purchased (furniture, fixtures and equipment) 

7. I f  planning to operate on current liquor license; enclose Temporary Operating Permit (T.O.P,)(form 125). 

8. Enclose a list o f  any inventory or property owned by  other parties that are on the premise. 

9. For citizenship, and voter registration requirements see enclosed brochure. 

x 10. Corporation or Limited Liability Company must enclose a copy I as  filed with 
the Secretary o f  State's Office. This document must show barcode. 

X 11. Submit a copy o f  your business plan. 

I acknowledge that this application is not a guarantee that a liquor license will be issued to me, and that the 
average processing period is 60 days. Furthermore, I understand that all the information is truthful and I 
accept all responsibility for any false documents. 

Signatu 

D a f t '  

k l  B L -  J ' iv  111 •'1 ' H r t - U  

& 

H 
Oh 
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DATE 

FROM 

FOR 

Nfkia-ir, b'rn.xr: in 
NO. 167822 

• f f  hk ( Q i i i X  

" • A  • CASH 
hu-

S j O f e r S  B C c m x t J d Z Z L  
r n  ii y • MONEY#. 

rOU 

ORDER 

/ ,r \  ' I , , f  ; 
Received   h y  t . - -- •• I -

_ L L  
I ) V ' . f i U  

FORM 100 . 
REV 02/2013 
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APPLICATION FOR LIQUOR LICENSE 
RETAIL 

NEBRASKA LIQUOR CONTROL COMMISSION 
301 CENTENNIAL MALL SOUTH 
P O  BOX 95046 
LINCOLN, NE 68509-5046 
PHONE: (402)471-2571 
FAX: (402)471-2814 
Website:  www.lcc.ne.gov/ 

RETAIL LICENSE(S)  Application Fee $400 fnon refundable') 
BEER, ON SALE ONLY 
BEER, OFF SALE ONLY 
BEER, WINE, DISTILLED SPIRTS, ON AND OFF SALE 
BEER, WINE, DISTILLED SPIRITS, OFF SALE ONLY 
BEER, WINE, DISTILLED SPIRITS, ON SALE ONLY 
BEER, ON AND OFF SALE 
BEER ON SALE ONLY, BEER, WINE, DISTILLED SPIRITS OFF SALE 
BEER, WINE, DISTILLED SPIRITS ON SALE, BEER OFF SALE ONLY 
BEER, WINE, DISTILLED SPIRITS ON AND OFF SALE 

• A • B 
C • D • I 

D AB • AD • IB • ID 

• Class K Catering license (requires catering application form 106) $100.00 

Additional fees will be assessed at city/village or county level when license is issued 

Class C license term runs from November 1 - October 31 
All other licenses run from May 1 - April 30 
Catering license (K) expires same as underlying retail license 

Individual License (requires insert form 1) 
Partnership License (requires insert form 2) 
Corporate License (requires insert form 3a & 3c) 
Limited Liability Company (LLC) (requires form 3b & 3c) 

JU i i n|iii I Hi i iii i !P<»i 
K l̂lllllSiiliiiiiiiiaiiiuBHHsai III Itllli II lil i n "  

Name N/A Phone number: 

Firm Name 

FORM 100 
REV02Z2013 

PAGE 3 
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Trade Name (doing business aŜ   Nebraska Brewing Company 
Street Address #1 G943=09G0 3 .  lOOll l  CllUUl L i f f i S  C j T f r  

Street Address #2 

CitvLa Vista _County Sarpy Zip Code 68128 

Premise Telephone number 402-934-0950 E-mail  kim@nebraskabrewingco.com 

Is this location inside the city/village corporate limits: ( Q YES 

Mailing address (where you want to receive mail from the Commission) 

NameNebraska Brewing Company 

• NO 

Street Address #1 6946 S. 108th Street 
Street Address #2 

CitvLa Vista State NE Zip Code 68128 

In the space provided or on an attachment draw the area to be licensed. This should include storage areas, basement, outdoor 
area, sales areas and areas where consumption or sales of  alcohol will take place. I f  only a portion of  the building is to be 
covered by the license, you must still include dimensions (length x width) of  the licensed area as well as the dimensions o f  the 
entire building. No blue prints please. Be sure to indicate the direction north and number of floors of the building. 

**For on-premise consumption liquor licenses minimum standards must be met by providing at least two restrooms 

Width 
Is there a basement? Yesl  INoI I 
PROVIDE DIAGRAM OF AREA TO BE LICENSED BELOW OR ATTACH SEPARATE SHEET 

, 4 a .  f c t W - k f i l  (haef i twws 

. ) 
FORM 100 X J 

REV 02/2013 
PAGE 4 
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l. READ CAREFULLY. ANSWER COMPLETELY AND ACCURATELY. 
Has  anyone who is a party to this application, or their spouse,  EVER been convicted of or plead guilty to any charge. Charge 
means any charge alleging a felony, misdemeanor, violation of  a federal or state law; a violation of a local law, ordinance or 
resolution. List the nature of the charge, where the charge occurred and the year and month o f  the conviction or plea. Also 
list any charges pending at the time of this application. If  more than one party, please list charges by each individual's name, 
• YES 0 NO 
I f  yes, please explain below or attach a separate page. 

"Name of Applicant Date of 
Conviction 
(mm/yyyy) 

Where 
Convicted 

(city & state) 

Description of Charge Disposition 

-

2. Are you buying the business of a current retail liquor license? 

• YES M NO 

I f  yes, give name of business and liquor license number _ _  
a) Submit a copy of  the sales agreement 
b) Include a list of alcohol being purchased, list the name brand, container size and how many 
c) Submit a list of the furniture, fixtures and equipment 

3. Was this premise licensed as liquor licensed business within the last two (2) years? 

D YES | g  NO 

I f  yes, give name and license number 

4. Are you filing a temporary operating permit to operate during the application process? 

• YES I ]  NO 

If yes: 
a) Attach temporary operating permit (T.O.P.) (form 125) 
b) T.O.P. will only be accepted at a location that currently holds a valid liquor license. 

5.  Are you borrowing any money from any source, include family or friends, to establish and/or operate the business? 

• YES [ g  NO 

If yes, list the lenders) 

j 
FORM 100 

REV 02/2013 
PAGES 



AJsii. Will any person or entity, other than applicant, be entitled to a share of  the profits of  this business? p. 
c 0 \  , XK7  X. ,vXA ) 
^ B YES D NO • JP" r /  

- V  $ 
Paul  H Kavulak, Shareholder  Kimberly A. Kavulak Shareholder, NBC Investment Corp Shareholder, Paul F Kavulak Shareholder  

v y <sf x q  
If yes, explain. (All involved persons must be disclosed on application) • 

N o  silent partners 

7. Will any of the furniture, fixtures and equipment to be used in this business be owned by others? 

• YES H NO 

If yes, list such item(s) and the owner.  ' 

8. Is premise to be licensed within 150 feet of a church, school, hospital, home for the aged or indigent persons or for 
veterans, their wives, and children, or within 300 feet of  a college or university campus? 

• YES ® NO 

If yes. provide name and address of such institution and where it is located in relation to the premises (Neb. Rev. Stat. 
53-177X1) 

9. Is anyone listed on this application a law enforcement officer? 

• YES eg NO 

If yes, list the person, the law enforcement agency involved and the person's exact duties 

10. List the primary bank and/or financial institution (branch if applicable) to be utilized by the business 
a) List the individual(s) who will be authorized to write checks and/or withdrawals on accounts at this institution. 

First National Bank - Omaha a) Paul H. Kavulak and/or Kimberly A. Kavulak 

\ 11. List all past and present liquor licenses held in Nebraska or any other state by any person named in this application. 
\ j i  Include license holder name, location of  license and license number. Also list reason for termination of any license(s) 

previously held. 
Nebraska Brewing Company 7474 Towne Center Parkway Suite 101 Papillion, NE. 68046 Class C 78151 Class LK 78152 

FORM 100 x / 
REV 02/2013 
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12. List the alcohol related training and/or experience (when and where) of the person(s) making application. Those persons 
required are listed as followed: 

a) Individual, applicant only (no spouse) 
b) Partnership, ail partners (no spouses) 
c) Corporation, manager only (no spouse) 
d) Limited Liability Company, manager only (no spouse) 

Applicant Name Date Trained 
(mm/yyyy) 

Name of  program where trained 
(name, city) 

Paul H Kavulak Mff l t tRBST 

\ 

% XX ' '  14. When do you intend to open for business?  N o v e m b e r  1 5 ,  2 0 13  

,5. What will be the main nature of business? Production & Packaging Brewery with  Tasting Room 
J 

\ , ,   v oBrewery M-F0800-2200;Tasting RoomThurs-Sun 1600-2200 16. What are the anticipated hours of  operation? f 

X ^ l ? .  List the principal residence(s) for the past 10 years for all persons required to sign, including spouses. 

• M M *  n h  v i  i l l  
APPLICANT: CITY & STATE YEAR 

FROM T O  
SPOUSE: CITY & STATE YEAR 

FROM T O  

8 7 1 1  R a v e n  Drive  Louisville N E  6 8 0 3 7  2002 2013 8 7 1 1  R a v e n  Drive  Louisvi l le  N E  6 8 0 3 7  2002  2013  

13. If the property for which this license is sought is owned, submit a copy of  the deed, or proof of  ownership. I f  leased, 
submit a copy of  the lease covering the entire license year. Documents must show title or lease held ill name of 
applicant as owner or lessee in the individual(s) or corporate name for which the application is being filed. 

g ]  Lease: expiration date1  ^ 1 12.023 
• Deed 
• Purchase Agreement 

If necessary attach a separate sheet. 

FORM 127 
REV 11/2010 

P A G E ?  



The undersigned applicants) hereby consents) to an investigation o f  his/her background and release present and future records o f  every kind and 
description including police records, tax records (State and Federal), and bank or lending institution records, and said applicants) and spouse(s) \vaive(s) 
any right or causes o f  action that said applicants) or spouse(s) may have against the Nebraska Liquor Control Commission! the Nebraska State Patrol, and 
any other individual disclosing or releasing said information. Any documents or records for the proposed business o r  for any partner o r  stockholder that 
are needed in furtherance o f  the application investigation o f  any other investigation shall be  supplied immediately upon demand to the Nebraska Liquor 
Control Commission or the Nebraska State Patrol.  T h e  undersigned understand and acknowledge that anv license issued, based on the information 
submitted in this application, is suhiect to cancellation i f  the information contained herein is incomplete, inaccurate or fraudulent. 

Individual applicants agree to supervise in person die management and operation o f  the  business and that they will operate the business authorized by the 
license for themselves and not as an  agent for any other person o r  entity. Corporate applicants agree the approved manager will superintend in person the 
management and operation o f  the business. Partnership applicants agree one partner shall superintend the management and operation o f  the business. All 
applicants agree to operate the licensed business within all applicable laws, rules, regulations, and ordinances and to cooperate fully with any authorized 
agent o f  the Nebraska Liquor Control Commission. 

Must be signed in the presence o f  a notary public by applicants) and spouse(s). See guideline for required signatures. 
http://www.lcc.ne.gov/pdfs/New%20Application%20Guideline.pdf 

Paul 
Signature o f  Applicant 

Signature o f  Applicant Signature o f  Sp0t$« 

Signature o f  Applicant Signature o f  Spouse 

Signature o f  Applicant Signature o f  Spouse 

ACKNOWLEDGEMENT 

State of Nebraska, 
County of  U / t S S  The foregoing instrument was acknowledged before me this 

Notary Public signature 6ENBML NOTARY • Stats of Nebraska 
CARLAJ, KNOTT 

tfrCoBiffl.Enp.ftb.10.2M4 

in compliance with the ADA, this application is available in  other formats for persons with disabilities. 
A ten day advance period is required in writing to  produce the alternate format. 

FORM 100 
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MANAGER APPLICATION 
I N S E R T - F O R M 3 c  

NEBRASKA LIQUOR CONTROL COMMISSION 
301 CENTENNIAL MALL SOUTH 
PO BOX 95046 
LINCOLN, NE 68509-5046 
PHONE: (402) 471-2571 
FAX: (402) 471-2814 
Website:  www.lcc.ne.gov 

M U S T  B E :  
• 

• 

• 

• 

Citizen o f  the United States.  Include c o p y  o f  U S  birth certificate. n a t i « r a l i r a f i n n  paper o r  
current US  nasspnrt: 

Nebraska resident.  Include COPY o f  voter registration i n  the State o f  Nebraska 

Fingerprinted, T w o  cards per  person, fees  o f  $38 per  person, made payable to Nebraska State  
Patrol. I f  printed a t  N S P  mail check only.  
21  years o f  age o r  older 

Name o f  Corporation/LLC: N e b r a s k a  Brewing C o .  

Liquor License Number:, 
( i f  n e w  application leave b lank)  

Premise Trade Name/DBA:  Nebraska Brewing Company 

Premise Street Address:  6 9 4 6  s .  108th S t r e e t  

City:  L a  Vista  

Class Type_ 

County:  Sarpy Zip Code: 68128 

Premise Phone Number: 402-934-0950 

Email address: kim@nebraskabrevvingco,com 

The individual whose name  is listed as  a corporate officer o r  managing member a s  reported on insert 
form 3 a  o r  3 b  o r  listed with the Commission. Click o n  this l ink to  see authorized individuals. 
http://wwwJcc.ne.gov/license search/licsearchxgi 

(Faxed signatures are acceptable) 

Form 103 
Rev 9/2013 
Page 2 o f6  
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Last Name: Kavuiak First Name: P a u l  

Home Address (include PO Box  i f  applicable):  8 7 i i  R a v e n  Drive 

City: Louisville  - County: C a s s  

M I : j i  

Zip Code:  68037 

Home Phone Number Business Phone Number: 402-933-3040 

Social Security Number. 

Date O f  Birth: oi/oi/t963 

Drivers License Number & State: N E  GOT 1 3 4 2 5 2  

Place O f  Birth: Omaha, NE 

Email address: paul@nebraskabr8wingoo.cQro 

YES • N O  

Spouses Last Name: Kavuiak 

Social Security Number:  507-80-2960 

Date O f  Birth: 08/20/1966 

First Name: Kimberly M I  0 -

Drivers License Number & State:  NEG0137853? 

Place O f  Birth: Council  Bluffs IA 

X C I T Y  & STATE YEAR 
F R O M  

YEARX  

T O  
\ CITY & STATE Y E A R  

F R O M  
Y E A R  

T O  

8711 R a v e n  Drive Louisville N E  6 8 0 3 7  2 0 0 2  2 0 1 3  8711 R a v e n  Drive Loulsvitte N E  6 6 0 3 7  2 0 0 2  2 0 1 3  

Form 103, 
R e v 9 / 2 0 1 3x  

Page 3 o f 6  



\ 4 YEAR 
FROM T O  NAME OF EMPLOYER NAME OF SUPERVISOR TELEPHONE 

NUMBER 

2 0 0 7  P r e s e n t  N e b r a s k a  Brewing C o m p a n y  N/A 4 0 2 - 9 3 4 - 7 1 0 0  

2 0 0 0  2 0 0 7  W e s t  Corpora t ion  Skip Hanson 

1. READ CAREFULLY. ANSWER COMPLETELY AND ACCURATELY. 
Must be completed by both applicant and sponse, unless spouse has filed an affidavit of non-

^ participation. 

Has  anyone who is a party to this application, or their spouse,  EVER been convicted of  or plead guilty to any  charge. 
Charge means  any charge  alleging a felony, misdemeanor, violation o f  a federal or state law; a violation o f  a local law, 
ordinance or resolution. List the nature o f  the charge, where the charge occurred and the year and month o f  the 
conviction or plea. Also list any charges pending at the time o f  this application. If  more than one party, please list 
charges by each individual's name. 

• YES 0 NO 

If yes, please explain below or attach a separate page. 

o 

Name o f  Applicant 
Date o f  

Conviction 
(mm/yyyy) 

Where 
Convicted 

(City & State) 

Description 
of 

Charge 
Disposition 

2. Have you or your spouse ever been approved or made application for a liquor license in Nebraska or 
any other state? 

0 Y E S  DNO 

IF YES, list the name of  the premise(s): 
N e b r a s k a  Brewing Company 7 4 7 4  Towne C e n t e r  Pa rkway  S u i t e  101 Papillion, N £  6 8 0 46  _ _ _  

3. Do you, as a manager, qualify under Nebraska Liquor Control Act (§53-131,01) and do you intend to 
supervise, in person, the management of the business? 

0 Y E S  D N O  

Faim 103 
Rev 9/2013 
Page 4 o f 6  



\ ^ 4 .  List the alcohol related training and/or experience (when and where) o f  the person making application. 

*NLCC Training Certificate Issued: Name on Certificate-.'P&ijJ -M/i yr, 1A 

Applicant Name Date 
( m m / y y y y )  

Name of  program (attach copy of  course completion certificate) 

P a u l  Kavuiak m m  R B S T  i Z h  - r m  ' i s n s  

•For list o f  NLCC Certified Training Programs see  www.lce.ne.gov/trainmgmfo.litmf 

Experience: 

Applicant Name / Job Title Date of 
Employment: Name & Location o f  Business: 

P a u l  H. Kavuiak / P r e s i d e n t  1 1 / 2 0 0 7 -  P r e s e n t  N e b r a s k a  Brewing C o m p a n y  7 4 7 4  Towne  C e n t e r  P k w y  S u i t e  1 0 1  

Papillion. N E  6 8 0 4 6  

Kimberiv A. Kavuiak / B r e w p u b  GM 11/2007-  P r e s e n t  N e b r a s k a  Brewing C o m p a n y  7 4 7 4  Towne  C e n t e r  P k w y  Suit© 101 

Papiltion. NE. 6 8 0 4 6  

< 5. Have you enclosed the required fingerprint cards and PROPER FEES with this application? 
(Check or money order made payable to the Nebraska State Patrol for $38.00 per person) 

0 Y E S  O i o  H C t C ' S C ^ f  

Form 10; ) 
Rev 9/2013 
P a g e 5 o f 6  
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The above individual(s), being first duly sworn upon oath, deposes and states that the undersigned is the 
applicant and/or spouse of applicant who makes the above and foregoing application that said application has 
been read and that the contents thereof and all statements contained therein are true. If any false statement is 
made in any part of this application, the applicants) shall be deemed guilty of peijury and subject to 
penalties provided by law. (Sec §53-131.01) Nebraska Liquor Control Act 

The undersigned applicant hereby consents to an investigation of his/her background including all records of 
every land and description including police records, tax records (State and Federal), and bank or lending 
institution records, and said applicant and spouse waive any rights or causes of action that said applicant or 
spouse may have against the Nebraska Liquor Control Commission and any other individual disclosing or 
releasing said information to the Nebraska Liquor Control Commission. If spouse has NO interest directly or 
indirectly, a spousal affidavit of non participation may be attached. 

The undersigned understand and acknowledge that any license issued, based on the information submitted in 
this application, is subject to cancellation if the information contained herein is incomplete, inaccurate, or 
fraudulent. 

Signature of Manager Applicant 

ACKNOWLEDGEMENT 

State of Nebraska. 
County of The foregoing instrument was acknowledged before me this 

by  P/hJ 
•ame of person acknowledge! 

Affix Seal 
GENERA WTARY-Statetf Nebraska 

CARLA J ,  KNOTT 
My Comm. Exp. Feb. 10,2014 

In compliance with the ADA, this application is available in other formats for persons with disabilities. 
A ten day advance period is required in writing to produce the alternate format. 

Foira 103 
Rev 9/2013 
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APPLICATION FOR LIQUOR LICENSE 
CORPORATION 
INSERT-FORM 3a 

V NEBRASKA LIQUOR CONTROL COMMISSION 
301 CENTENNIAL MALL SOUTH 
P O  B O X  95046 
LINCOLN, N E  68509-5046 
PHONE: (402)471-2571 
FAX: (402)471-2814 
Website:  www-Icc.ne.gov 

Officers, directors and stockholders holding over 25% shares of stock, including spouses, are required to adhere to the 
following requirements: 
1) All officers, directors and stockholders must be listed 
2) President/CEO and stockholders holding over 25% and their spouse(s) (if applicable) must submit 

fingerprints (2 cards per person) 
3) Officers, directors and stockholders holding over 25 % shares of stock and their spouse (if applicable) must 

Office Use  

Nebraska Brewing Co. X n f  
Corporation Address: 

Citv:La Vista 
6946 S. 108th Street 

Slate: NE Zip Code: .68128 

Corporation Phone Number: . 402-934-0950 Fax Number 

Total Number o f  Corporation Shares Issued:  ̂  

Kavulak Last Name:_ 

Home Address: 

NE State: 

First Name: Raul MI: H 
8711 Raven Drive Citv. Louisville 

Zip Code: ,68037 Home Phone Number: .402-296-7985 

State o f  Nebraska 
Coonly o f  

Signature of  President/CEO 

ACKNOWLEDGEMENT 

The foregoing-instrument w a s  acknowledged before me this 

b v  rhjll 
name o f  person acknowledge 

Affix Seal Affix Seal 
A GaetAiNOTARY-Stats of Nebraska 

N K CAflLAd. KNOTT 
MyOomm.E*p. Fib. 10,2014 

FORM 101 
REV 12/2010 
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Last Name: 

Social Security Number: 
President 

Title: 

Date of Birth: 

Number of Shares 
2858 

Spouse Full Name (indicate N/A if single): 

Spouse Social Security Number: 

Kimberly A. Kavulak 

-• ** U A A A  

Date of Birth: 

pf  . / )  V  J 
\p 

Last Name: 
Kavulak 

First Name: 
Kimberly 

Social Security Number:, Date of Birth: 

Title: 
Treasurer / Secretary 

Number of Shares 
2858 

Spouse Full Name (indicate N/A if single):. 

Spouse Social Security Number: 

Paul H. Kavulak 

Date of Birth: 

MI: 4 fy 

Last Name: 
NBC Investment Company LLC 

First Name: 

Social Security Number:, 
Shareholder 

Title: 

See Attached Stock Ledger 
Date of Birth: 

Number of Shares 
3600 

Spouse Full Name (indicate N/A if single):_ 

Spouse Social Security Number: Date of Birth: 

MI: 

i f  

> y 

Last Name: 
Kavulak 

First Name: 
Paul 

Social Security Number: 
Shareholder 

Title: 

Date of Birth: 

Number of Shares 
184 

Spouse Full Name (indicate N/A i f  single):. 

Spouse Social Security Number: Date of Birth: 

MI: 

FORM 101 
REV 12/2010 

Page 2 of 4 



If yes, provide the following: 
1) Name of corporation 
2) Supply an organizational chart of the controlling corporation named above 
3) Controlling corporation MUST be registered with the Nebraska Secretary of State, copy of 

articles must be submitted with application §53-126 

Starting Date:^anuarV1 Ending Date:1December 31 

If yes, provide the Federal ID # 

In compliance with the ADA, this corporation insert form 3a is available in other formats for persons with disabilities. 
A ten day advance period is requested in writing to produce the alternate format 

' ) 
x _ y  FORM 101 

REV 12/2010 
Page4of4 



INSERT-FORM 3b 
NEBRASKA LIQUOR CONTROL COMMISSION 
30! CENTENNIAL MALL SOUTH 
PO BOX 95046 
LINCOLN, NE 68509-5046 
PHONE; (402)471-2571 
FAX: (402)471-2814 
Website;  wwv.lcc.nc.puv 

All members including spouse(a), are required to adhere to the following requirements: 
1) All members spouse(s) must be listed 
2) Managing/Contact member and all members holding over 25% interest and their spouse(s) (if applicable) must 

submit fingerprints (2 cards per person) 
3) Managing/Contact member and all members holding over 25 % shares of stock and their spouse (if applicable) 

must sign the signature page of the Application for License form 100 (even if a spousal affidavit has been 
submitted) 

Attach copy of Articles of Organization (Articles must show barcode receipt by Secretary of States office) 

Name  0fRegisteredAEent:SMF Registered Services, Inc. 
Name of Limited Liability Company that will hold license as listed on the Articles of Organization 

NBC Investment Company LLC 
Name or Limited Liability Company that will hold license as listed on the Art 

NBC Investment Company LLC 
L L C A d d r e s s   1201 Walnut Sreet, Suite 2900  
Citv:Kansas City  State:MO 
LLC Phone Number-.  314 795*0503 LLC Fax Number̂  

Name of Managing/Contact Member 

Z i oC o de : 6 4 1 0 6  

Name of Managing/Contact Member 
Name and information of contact member must be listed on following page 

Last Name: Gillick F i r s t N a m e ^ a r y  Ellen  m:G 
Home Address: 

,.MO 
.318 Monte Vista Drive City: St. Louis 

State: Zip Code: .63129 Home Phone Number: .314-795-0503 

( \  Signature of Managing^Contact Member 

ACKNOWLEDGEMENT 
State o f  Nebraska 
County o f   &.{}(•*&.Af<* 

Date > 

The foregoing Instrument was acknowledged before me this 

b y   &]>tA fC\ 
name of person acknowledge 

' r & f y  Affix Seal GENERAL NOTARY- S l a t e  of Nebraska 
NICHOLAS POWERS 

MyCemra.Hxp.JaB. 12,2016 

FORM 102 
REV 12/2010 
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Last Name: ^ 

Social Security Number:' 

Spouse Full Name (indicate N/A i f  single): 

Spouse Social Security Number; 

.N/A 

Percentage o f  member ownership. 

.First N a m e :^ar V  E l l e n  

Date o f  Birth:  1 w 1  v '  • ' —  -

Date o f  Birth: 

Last Name: 

Social Security Number:_ 

Spouse Full Name (indicate N/A i f  single)1. 

Spouse Social Security Number: 

Percentage o f  member ownership.. 

First Name: 

Date o f  Birth: 

Date of  Birth: 

MI: 

Last Name: 

Social Security Number:, 

Spouse Full Name (indicate N/A i f  single): 

Spouse Social Security Number: 

Percentage of  member ownership. 

First Name: 

Date o f  Birth: 

Date of  Birth; 

M l :  

Last Name: 

Social Security Numben_ 

Spouse Full Name (indicate N/A i f  single): 

Spouse Social Security Number: 

Percentage o f  member ownership. 

First Name: 

Date o f  Birth: 

Date o f  Birth: 

MI: 

FORM 102 
REV 12/2010 

Page 2 o f 4  
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• Y E S  H N O  

I f  yes, provide the following: 
1) Name of coiporation 
2) Supply an organizational chart of  the controlling corporation named above 
3) Controlling corporation MUST be registered with the Nebraska Secretary o f  State, copy of 

articles must be submitted with application §53-126 

Indicate the company's tax year with the IRS (Example January through December) 

starting Date:  Ja ny a r y   1 ^ ^D e c e m b e r  3 1  

Is this a Nan Profit Coiporation? 

• Y E S  g N O  

. I f  yes, provide the Federal ID # .  

: ) 

In compliance with the ADA, this corporation insert form 3a  is available itiotiwr formats for persons with disabilities. 
A tea  day advance period I t  requested, i n  writing t o  produce the alternate format 

FORM 102 
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N A M E  O F  C O R P O R A T I O N :  N E B R A S K A  B R E W I N G  CO*  N O .  O F  A U T H O R I Z E D  S H A R E S :  2 0 , 0 0 0  

Issue  
b a t e  

Cert No. Received 
F r o m  

Issued T o  No. o f  
Shares 

Cancel 
Date 

Total Shares 
Outstanding 

Issue  
b a t e  

OM New 

Received 
F r o m  

Issued T o  No. o f  
Shares 

Cancel 
Date 

Total Shares 
Outstanding 

1 Original Issue Paul Kavulak, J r .  2,454 6 / 7 / 1 3  
(recap) 

2,454 

2 Original Issue Kimberly Kavulak 2,454 6 / 7 / 1 3  
(recap) 

2,454 

3 Original Issue Paul Kavulak, Sr. 92  6 / 7 / 1 3  
(recap) 

92  

6 / 7 / 1 3  4 Original Issue Paul Kavulak, J r .  2,858 2,858 

6 / 7 / 1 3  5 Original Issue Kimberly Kavulak 2,858 2,858 

6 / 7 / 1 3  6 Original Issue Paul Kavulak, Sr. 184 184 

6 / 7 / 1 3  7 
Original Issue 

NBC Investment Company, 
LLC, a Missouri limited 
liability company 

3,600 3,600 

4 8 4 1 - 4 3 2 7 - 2 9 8 0 ,  v .  2 
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AMENDED AND RESTATED 
ARTICLES OF INCORPORATION 

OF 
NEBRASKA BREWING CO. 

Nebraska Brewing Co., a Nebraska corporation (the "Corporation"), acting pursuant to 
applicable provisions of the Nebraska Business Corporation Act,  Neh. Rev. Stat. §§ 21-2001, et 
seq. (the "Act"), hereby amends, replaces and restates its Articles of Incorporation, as previously 
amended, in their entirety, as follows: 

• The name of the corporation is Nebraska Brewing Co. The principal place of business of 
the Corporation shall be at 6946 S. 108th Street, LaVista, NE 68128, 

These Amended and Restated Articles of Incorporation of the Corporation shall be 
effective on the filing date hereof with the Nebraska Secretary of State. 

Hie purposes for which the Corporation is organized are to engage in any lawful act or 
activity for which corporations may be organized under the Act. 

The Corporation shall have and exercise all powers and rights conferred upon 
corporations by the Act as necessary, suitable, proper, convenient or expedient for the attainment 
of the purposes set forth in Article 3H hereof. 

The aggregate number of shares which the Corporation shall have the authority to issue is 
Twenty Thousand (20,000) shares of capital stock, which shall all be common stock having a par 
value of One Cent ($.01) per share. The Corporation shall not issue any additional shares or 
other classes of capital stock unless otherwise agreed pursuant to the terms and conditions of the 
Act, the Corporation's Amended and Restated Bylaws, and any agreement among the 
shareholders of the Corporation governing the issuance, transfer or restriction of the 
Corporation's capital stock. 

the size of the Corporation's Board of Directors and the manner of election, designation, 
qualification, removal, replacement and the rights and responsibilities of each Director shall be 
set forth in the Corporation's Amended and Restated Bylaws, 

ARTICLE I 

ARTICLE II 

ARTICLE DO 

ARTICLE IV 

ARTICLE V 

ARTICLE VI 



ARTICLE W 

The Corporation's Beard of Directors and Officers shall be indemnified by the 
Corporation as provided in the Goiporstitittls Amended and Restated Bylaws or any other 

ARTICLEVHl 

The Corporetion elects to: grant Its shareholders preemptive rights that shall be 
exercisable in accordtmcewith theSharehcIders Agreement entered into by the Corporation arid 
its shareholders on or about the date of  the Sing of tee Amended and Restated Articled of 

ARTICLEIX 

These Amended and Riestated Articles of lncorporation shall supersede m their entirety 
the. Corporation's preyfous Articles oflocorporation filed with the Nebraska Secretary of State, 
e^aityaBdiaftipjteiijKlme^ The address of the Corporation's 
r̂egistered office is 1125 South 103̂  Street, Suite 600, Omaha, Nebraska 68124 and the 

Coiporatiori's Registered Agent isSLochelle A- Mullen, Esquire. 

•AJRX1 CU1> X 

a vote 
of the Corporation's shareholders of record who hold at least; eighty-five percent (85%) of  the 

date o f  suet amendment. 

These Amended and Restated Articles of Jhtia^ditttiott and the above amendments 

fejprfor fa ^adoption of these Amended Ahd Restated Aitibles; of loeorporatioti end te 
above fltoendments, the Corporation had 5,000 shares of voting common stock issued and 
outstanding and Mspti^bly entitled to Vote on these Amended and Restated Articles of 
Incorporation and the above amendments and that all 5,900 shares were indisputably voted in 

aboye-desoribed Shareholder vote was sufficient for approval of these Amended̂  and Restated 
& 

NEBRASKA BREWING CO., a .Nebraska 
corporation 

By> _ 
Paul Kavulak, Jr„ President and Director 
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Confidentiality Statement:  w 

Nebraska Brewing Company submits this document with the understanding that the contents wiil not be divulged to any party not directly affi l iated 
with the evaluation o f  this business plan without prior written consent from Nebraska Brewing Company 
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E X E C U T I V E  S U M M A R Y  

Description o f  the Current Business: Nebraska Brewing Company is a privatel^ijeld company owned and managed by the 
President and Vice President (Paul & Kim Kavulak). The business of  the company quality fresh beer and food in a brewpub 
style establishment. In addition to on-premise sales, Nebraska Brewing Comoanv distributes wholesale beer to 14 additional States 
and utilizes 23 beer distributors to do so. IF . 

Nebraska Brewing Company is located in Shadow Lake Towne Ohm* rapillion, N f t  Nebraska Brewing Company produces 
8 year-round draft beers (7 permanent brands and 1 seasonal beer) FuEtlip? 2 separate lines of barrel-aged beers have been produced. 
The Inception Series (experimental barrel aging program) and The Res#f|§!|eries (our.elite line). the exception of the 
experimental barrel aging program and the one-off nature of the seasonal Beifek .eag&and every beer Within the brand portfolio has 
gained awards and accolades among some of  the nation's fineslbeers. Recently, Nebraska Brewing Company brewed the nation's 
number 3 South German Hefeweizen (EOS Hefeweizen), a n d ®  nation's numbM 1 . Barrel Aged Strong Beer (Melange a Trois) based 
upon the results of the 2011 Great American Beer Festival. = 

It must be pointed out that these brands are already fully W^eloped^M'l^^jhereputation for quality and excellence that 
takes years to produce. In many cases and even after years o f  lime QtUi i06stmerir,Brands cannot achieve this level o f  elevated brand 
value. In essence, from a brand perspective, fve done hard park -

The brewpub menu is American Casual I ni inj h i*. bi i n r ;finedand improved 7 separate times over the 6 year span - in a 
similar manner to the constant improvement in all of  the beers. Improvements in quality, breadth of  offering, and service have been 
continual. -

Nebraska Brewing Company currently produces beer With a 10 barrel, PSS (POTRAVINARSKE STROJARNE SVIDNIK) 
decoction brewing system. Producitcm capacity of  oujp 10 barrel brewing facility with 5 10 barrel fermenters and 5 10 barrel bright 
beer tanks is approximately 1,550 barrSHi^r year (1 Sjfrel equals 31 gallons, which equals two standard 15.5 gallon kegs). 

Experimentation or "pilot brewing" i'figpjjjltken on a Vi bbl. Reverse Infusion Mash System. Pilot brewing is necessary for 
the fine tuning of recipes and the rapid developllEt of the unique characteristics of beer styles. Nebraska Brewing Company 
undertakes extensive pilot brewing year-round in an effort to maintain a competitive edge, create beers that are rather unique, and 
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continually improve quality. To-date, there have been roughly 127 different experimental batches of beer run through this pilot 
system. 

Given internal brewpub consumption (to include off-premise sales) and the outside beer distribution, Nebraska Brewing 
Company has been running at capacity in its current location and configuration for approximately 3 years. 

Nebraska Brewing Company currently produces beer in the minoritpsaRet shareof draft beer (kegged beer), and the upper 
stratosphere of higher-priced, extremely high quality 750mL champaene^silFbottles. Draft beer is offered year-round and the barrel 
aged beers, while at least 1 brand is available at all times, are produci 1 inili ^dually in roughly 7 month intervals. There are currently 
7 brands in The Reserve Series line. 

Nebraska Brewing Company's currently produced lin^of beers have won national acclaim, accolades and medals within 
prestigious competitions such as The World Beer Cup and TtiSXjreat American M e r  Festival. Competition entry began in late 2008 
and, to-date, Nebraska Brewing Company has garnered over 70*; medals against soiftfe of the nation's finest brands, (medal list 
included as an attachment at the end of this document) 

Nebraska Brewing Company now fuids it^eliEill^ture amoi^ seifitnany other renowned and well-regarded breweries - and 
feels much honored to have achieved this level 

Description o f  the Proposed Business: Packaging brewery opere^jSis, relative to this business plan, will be undertaken 
separately from brewing operations within thicurrent.Nebraska Bowing Company brewpub. Brand production shift will occur in 
those brands targeted for canning, fo r  example, one of these brands,Wardinal Pale Ale, will be produced in the much higher capacity 
packaging facility and will be l^fer supplied to th^brewpub as required. This same shift will be true for any of the other currently 
produced beers targeted for caimBKfcJhis brand production sMft will optimize overall production of these brands and free up 
resources within the brewpub for eit3S|N. broadening|||;brands", limited additional barrel aging, or further development of seasonal 
beers. I l l  

Packaging brewery operations will t ike plJpSn a newly purchased Premier Stainless System and will be configured in a 
brewing capacity of 30 barrels with fermenuation^JEd bright tank capacity for an initial annual production of approximately 8,500 
barrels. To achieve that level of production volume, the 30 barrel brew house will be further outfitted with 6 60 barrel fermenters and 
2 60 barrel bright tanks. The 60 barrel fermenters will be filled through multiple production batches on the 30 barrel brew house. 
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Packaging brewery production will take place in a separate facility more commercial in nature, off-site, and zoned heavy 
industrial Anticipated facility requirements and possible physical locations will be outlined later in this document. This facility will 
contain a tasting room, general office space, barrel aging room (likely combined withJhe tasting room) and product storage space to 
include coolers. 

Management Responsibility: As president, Paul Kavulak is responsible loi the overall implementation of  the Plan of Action 
and the daily operation of the business. As vice president, Kim Kavulak will \ -.bial the presidents all areas related to the business 
start-up and the daily operation of the brewpub. 

Tyson Arp fulfills duties as Lead Brewer and Sam Riggins will B]^. pver brewing operati<S|)at the brewpub. 
It is anticipated that our current brewers, in addition to the Presidents ill continue to overseelfbwpub brewing operations in 

addition to the packaging brewery operations. 
Additional brewing operations personnel will be hired as outlined later in this document. 

Marketing and  Distribution: The Nebraska Brewing Cti&pany packaging breweiy will produce limited draft and package beer 
for the Nebraska Brewing Company brewpub in addition to fulfilling the ty^eryolume wholesale demands of distribution. 
Production configuration will focus on 12 oz. camaiid draft beer within kegs witik increased capacity in barrel aging. 

All beer will be distributed in compliaiii| with thejjjfws of the particular States(s) within which distribution has been selected. 

The president is the individ^ipBst familiar with the company 's products and with the local market for these products. The 
president is, therefore, the best q tui fed pei'sStta rcpriesmt the compdtiy to its customers. Nebraska Brewing Company will utilize 
limited advertising in the local print media as wfcfr&s some TV and radio advertising. Additionally, the development of a high-quality 
website (although part of the existing website, will contain inSxEmation relative to distribution alone) will provide an optimal venue to 
communicate day-to-day activities lli|hupcoming evegts. It is anticipated that this website will educate the public as to the 
background behind the company, intrdijle the publi#j§ craft beer, make beer / food pairing recommendations, communicate current 
events, as well as undertake some limited"te^mmercethrough retailing t-shirts, Iogo'd items etc. While the limited TV and radio 
advertising would be smaller in scope, the wffihsiK pr wides a more broad, or national exposure that is valuable when it comes to brand 
recognition, beer competition, and an anchormjflpthe business within the brewing / brewpub / Craft Beer culture. 
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Professional Support: The following personnel will be used as needed. See Attachments for professional references and 
resumes. 

Brewing Systems Consultant: 

Cooperage: 

Finance: 
Graphics Z Package Design 

Architectural: 
General Contractor: 
Attorneys: 

Rob Soltys 
Precision Stainless Systems 
Microstar Keg Leasing 

Currently seeking Financing 
Jeff Reiner, Principal 
Turnpost, Inc. 
Allan Quick, Quick and Assoejtes Architectural 
MCL (Meyers Carlisle Leapley) : > 
Rochelle A. Miiflen ;  ; 
Cline Williams, Wright Johnson & ()idfttther,LL.P. 

Estimated Production. Sales, and Income: The following numbers ale bui; projections of  production levels, gross sales, and net 
income fo r  the Nebraska Brewing Company d u j p p i t  JiTSt 3 full >ears o f  operatidiF Beer sales / production numbers being the mos t  
sound based upon very recent industry anaty§j8|and dm U l^edback from the established distributors of Nebraska Brewing Company 
brands. 

These production estimates do not curreri^fcteflilp^iexpanslpi plans outside of  our already established markets and will 
be undertaken in a ramped productiQn^ifl|©d,- starting smaller and driving up production capacities as appropriate. 

Assumptions being used" in this model aii|p45% df isof  Goods Sold for canned products and -40% Cost of Goods Sold for 
draft. The barrel aging programtlie Reserve Series) has a lwjch stronger margin with a base Cost of Goods Sold at -20%. It should 
be pointed out that a 6 pack of beer "can be produced and sold in roughly 1 week while it can take up to 8 months to produce a single 
bottle of  Reserve Series Beer. 

' •bblsp EitpWfe Sales Proifiit;/toss 

Months 1-12 7,400 S3LiQ67^51.42 S!^52;7,t:5.16 S1SW3.74  
Moirith* 13-24 $1^498,974^64 |2i936,900.15 S W 7 , m 5 l  
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Months 25-36 7,400 $1,518,973.36 $3,408,298.55 $1,889,325.19 

The numbers being represented here are considered "loaded" unit costs in 
expenses are factored in to facilitate a better picture of  what it takes to make o 
are displayed separately to provide for the detailed breakout of cost elemen 

es, labor, energy, chemical and other 
, in the budgeting section, these elements 

Brand Package Type Unit 
Cost 

Wholesale Profit ^ COGS 

Brunette Nut Brown ' 

6 Pack 12 oz. 
Can 

$2.53, S5.oo||si; $2.47 50.62% 

4 x 6  Pack $10.12. v $20.00  ;; $9.88 50.62% 
: 1/2 bbl keg. $42.95 $110.00 $67.05 39.05% 
3/6 bbl keg:; $14.24 $35.00 $20.76 40.70% 

Cardinal Pale AIe; 6 Pack 12 oz.  :;1|  
C a n  -'lli:. 

P2.71 • - $5.00 $2.29 54.23% 

•4 x 6 Packj $10.85 $20.00 $9.15 54.23% 
1/2 bbl keg - l l  $47.93 $110.00 $62.07 43,58% 
1/6 bbl keg S15.9Q $35.00 $19.10 45.42% 

Melange a Trois 750ijoL Case $28.17 $132,00 $103:83 21.34% 

BA Hop Qdd :75dmL.Cas@ $25.73 $132.00 $106.27 pL50% 
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Apricot ian Phiyre 750mL Case $25.07 $132.00 $106.93 18.99% 

Black Betty 750mL Case $30.70 $132.00,*| $10130 23.25% 

B U S I N E S S  P L A N  I N T R O D U C T I O N  

Nebraska Brewing Company is defined as being a Craft Brewer 
level, a Craft Brewer is defined as follows: 

Definition of American Craft Brewer 
Small: Annual production of 6 million barrels of beer or less. Beer production is attributed to a brewer according to the rules 

of alternating proprietorships. Flavored malt beverages are not considered beer for purposes of this definition. 
Independent: Less than 25% of the craft brewery is owned or controlled (or equivalent economic interest) by an alcoholic 

beverage industry member who is not themselves a craft brewer. 
Traditional: A brewer who has either an all malt flagship (the beer which represents the greatest volume among that brewers 

brands) or has at least 50% of its volume in either all malt beers or in beers which use adjuncts to enhance rather than lighten flavor. 

Four distinct market segments define the craft be^:;i|dhs,tiy: mi^breweries, brewpubs, regional specialty breweries, and 
contract brewing companies. Nebrask^ grewing Company, priorto the implementation of a packaging brewery, is defined as a 
Brewpub. Post-packaging brewe^ilppiiEijbn. Nebraska Brewirijl§>mpany will be defined as a business entity operating both a 
microbrewery and a brewpub. '':;'lplii£, '-Silk 

Microbrewery: A brewery that produces less than 15,000 barrels (17,600 hectoliters) of beer per year with 75% or more of its beer 
sold off-site. Microbreweries sell to the public by one or more of the following methods: the traditional three-tier system (brewer to 
wholesaler to retailer to consumer); the two-tier system (brewer acting as wholesaler to retailer to consumer); and, directly to the 
consumer through canyouts and/or on-site tap-room or restaurant sales. 
Brewpub: A restaurant-brewery that sells 25% or more of its beer on site. The beer is brewed primarily for sale in the restaurant and 
bar. The beer is often dispensed directly from the brewery's storage tanks. Where allowed by law, brewpubs often sell beer "to go" and 

iliere are segments ^itiun this broad definition but at a high 
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/or distribute to off site accounts. Note: BA re-categorizes a company as a microbrewery if its off-site (distributed) beer sales exceed 
75%. 
Contract Brewing Company: A business that hires another brewery to produce its beer. It can also be a brewery that hires another 
brewery to produce additional beer. The contract brewing company handles marketing, sales, and distribution of  its beer, while 
generally leaving the brewing and packaging to its producer-brewery (which, confusingly, is also sometimes referred to as a contract 
brewery). 
Regional Brewery: A brewery with an annual beer production of between 15,000 and 6,000,000 barrels. 
Regional Craft Brewery: An independent regional brewery who has either an all malt flagship or has at least 50% of it's volume in 
either all malt beers or in beers which use adjuncts to enhance rather than lighten flavor. 

In the late nineteenth and early twentieth centuries, the United States supported nearly four thousand breweries, the majority 
being independent local and regional operations producing a vast array of Old World beer styles. Without question, Prohibition nearly 
destroyed this brewing tradition. !-• liu. 

Today, America is experiencing a revival of its brewing ttadition withsiCraft BlE||§ales increasing in a market which is 
showing the traditional leaders declining rapidly.  t 

The current demand for a greater varielpof moreiEvorful beers originated with the import beer market. As the import beer 
market grew, beer drinkers had an opportunity tip: further eifficate their test65 to ^ great variety of world beer styles. As a result, the 
microbrewery and brewpub industry in the United States has benefited 8|m. the public's increased awareness of  and demand for more 
flavorful beers. Currently there are over 2.700 breweries operating ||iSe'Cinited States. (As of mid-year 2013 data) 
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• Craft brewers currently provide an estimated 100,000 jobs in the U.S., including serving staff in brewpubs. 

CraftBrewnig l i t i s  
• Craft brewers currently providda^e^iBtoted 103^|5jj?D2s in uiewjS., including serving staff in brewpubs. 

Growth of the craft brewing industry,|n:p)l 1 waE$3% by volume and 15% by dollars compared to growth in 2010 o f  12% by 
volume and i l i a  by dollars. 

• Craft brewers sold an estimated 11,468,152 barrels* of  beer in 2011, up from 10,133,571 in 2010. 
* Thej@|p|Ee^ing saleii atMrc in'38|ili^s'ii§1l7% by volume and 9.1% by dollars. 

• Craft brewer retail dollar value in 2011 was anBEimated $8.7 billion, up from $7.6 billion in 2010. 
• As of March 26,201-2# the Brewers Association is aware of 250 brewery openings in 2011 (174 microbreweries and 76 

'"^fihwpubs) and 37 brewery closings (12 microbreweries and 25 brewpubs). 
1,940 craft breweries opef^^, for some or all of  2011, comprised of 1,063 brewpubs, 789 microbreweries and 88 regional 

* craft breweries. 

)0ther U.S. Brewing Industry Facts 
• Overall U.S. beer sal̂ &'Were down an estimated 1.3% by volume in 2011,1.2% in 2010. 

• Imported beer sales were up 1 % in 2011 and up 5% in 2010. 
Overall U.S. beer sales were approximately 199,937,239 barrels and imported beer sales were 27,238,339 barrels in 2010. 
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1,989 total breweries operated for some or all of  2011, the highest total since the 1880s. 

* 1 barrel = 31 US gallons jg|<. 

As reported by the Brewer's Association, economic impact within the through 2008 affected the Craft Industry 
from the perspective that growth was simply slowed but not to the extent that g^fHh numbers went negative, 2008 forward began a 
trend of very healthy and robust growth year over year and while 2011 year .end results have not yet been tallied, the first half of  2011 
saw a 15% increase in dollar sales over the same previous period. 

;v 

'•iPk ••xB 
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Consumers are clearly demonstrating their demand for a greater variety of full-flavored beers. Unfortunately, beer does not 
transport well and most styles o f  beer begin to deteriorate in quality if they are not consumed within a few weeks of  having been 
brewed. While this is clearly a disadvantage for imported beers, microbreweries and bmwpubs are at a clear advantage in being able 
to deliver the freshest product to the consumer. 

Advantages o f  Microbreweries / Brewpubs: Some of the greatest advantages in operating a small brewery appears in the areas 
of  flavor, freshness & quality. For this reason, using the highest quality traditional ingredi§b$s - malted barley, hops, yeast, and water 
- is justified, rather than the chemicals and cheaper adjuncts such as corn and rice which ard Med by large scale brewers to cut costs. 
To be fair, while these ingredients are primarily considered to be cost ctiltmg adjuncts, some v&iy flavorful commercial recipes also 
include these ingredients. Fresh quality beer produced locally, without chemicals in processing orf$r preservation is the keynote of 
the microbrewing industry. 

Additionally, within the Craft Beer industry, a growirt||||wareness of theSMtfi benefits of moderate beer / alcohol 
consumption is driving Craft Beer into many of the same "elitl|circles |hgt wine Mlbt? enjoy almost exclusively. Across the nation, 
both the Craft Beer industry and accomplished Executive Chefs'tei mo^Si^ilfaward ffiSfiifc beer pairings in the same fashion as we 
have all become accustomed to with wine and upscale menus. These pair^| | i | j | | l^not Only to upscale menus but extend down into 
entry level menu items as well. Craft Beer a n d ^ p f c r a i i g e  of  bSfcsyi&are bemgfelevated in status in a manner that adds to the 
status it previously enjoyed - expanding and gl^imply moving in iflllprket position. 

Qualitative aspects within the direct conti&fof theStoW<^are miiy: - ingredient selection, yeast suppliers, the brewing process 
itself, refrigeration, lab analysis / te^igg^jaiid water preparation /'iMlaerit. Of note here is the availability and consistency of the 
Papillion water supply. One of  the unique chamcteristicisitiiat tend to Sfierentiate one brewery from the next is the water itself. 
Nebraska Brewing Company hjjjTready learned in 4 years of  brewing beer in this area, what the general water profiles present, and 
those beers best suited for this bSi|||>[ater profile. "l|9culate(^|justments are made to benefit other styles'as needed. 

The microbrewery has the addilij&al advantagepof bringing the beer drinking public into immediate contact with the equipment 
and operations associated with beer prodiWtan. A ]|||p-designed brewery allows the public to witness first-hand the creation of the 
handcrafted beer they are drinking. AdditioM|Ld^^>m tours, tailored to the individuals themselves, can be conducted on an ad-hoc 
basis which will tend to build a bond between Sj§pjblic and the establishment - further developing brand identity and an association 
with the local market. 
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The Current Distribution Markets: At the time of printing, Nebraska Brewing Company is distributed in the following States: 
1. Oregon 
2. California 
3. Nebraska 
4. Missouri 
5. Wisconsin 
6. Pennsylvania 
7. New York 
8. North Carolina 
9. Massachusetts 
10. Rhode Island 
11. New Hampshire 
12. Iowa 
13. Connecticut 
14. Maryland 
15. Washington DC 

Distribution is undertaken by the following distributors: 
1. Quality Brands of Omaha, NE 
2. Double Eagle of Lincoln, NE 
3. K&Z Distributing of Lincoln, NE _ - l| k  
4. NebraskaLand Distributing of Grand liland, NE  ; , 
5. Wuertele Distributing of Nebraska City, ME . 
6. Point Blank Distributing in Oregon 
7. El Dorado Distributing in California 
8. Beechwood Distributing in Wisconsin 
9. North Kansas City Bev8i|gs£ in Kansas City, MO 
10. Lohr Distributing in St. LdiT'i MO Jjjl' 
11. Grey Eagle in St. Louis, Ml > 
12. Krey Distributing in St. Peters, MO 
13. Fuhrer Distributing in Pittsburgh, PA 
14. Shangy's Distributing in Philadelphia, PA 
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15. Next Generation Distributing in North Carolina 
16. Union Beer Distributing in New York 
17. Seaboard Distributing in Massachusetts 
18. L. Knife Distributing in RI, NH 
19. Legends Distributing in MD, DC 
20. Doll Distributing in IA 
21. Craft Beer Guild in CT 

Of note: At this time, Nebraska Brewing Company turns down approximately 5 to 7 new distribution requests on a monthly basis. 
Due to currently running at capacity and all barrel aged brands being in a ^sold-out" status througE|013, the response to these 
distribution requests is to keep us in mind and we'll revisit expansion at siich time as feasible. 
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Production Process: Brewing begins by cracking the highest qualify malted 
barley with a roller mill. This grist is then mixed with hot water in the mash tun, 
producing mash. A sweet liquid called wort is filtered out of the mash and transferred , 
to the brew kettle. The wort is then brought to a rolling boil and hops are added to  r 
contribute bitterness, flavor, and aroma. After boiling, the wort is whirlpooled and then 
transferred through a heat exchanger, cooling the liquid down to fermentation j 
temperature. The wort is then pumped into the primary fermenter where ye^liiadded. 
After approximately one week of fermentation, the fresh ale is transferred to  a cold 
conditioning tank where it is clarified and carbonated rapidly. Now a1 the height of 
freshness, the ale is racked to serving tanks where it is then transferred!©'either kegs or 
canned where it is ready to be distributed to the market and served. 

Management Team: Nebraska Brewing Company is a pifBtely held corporation 
managed by the President and Vice President. The management t | |m,  officers,; and,, 
shareholders, in compliance with the Company's articles bf incorpdstigrijand bylaws! 
will make all major business decisions. 

Reference the Management Team Section under Company Structure for a 
detailed description of the Management Team. 

Plan ofAction: The fbllQ||I|task^ ititirder of  priority will be completed. 
First, the management team witigirsue the required equi^ i^spital by means of this 
business proposal and a possiblellfgice offering cirtiitar formjlijiich will be delivered to 
prospective investors (if a share offering is deemed agpropriate or necessary). 

Once the share offering ha&^xvn dvlifeied to prospective investors, the 
President, Vice President, Lead and other Mu'wvri*) and appropriate industry 
consultants, will complete the final building utilt^ 'ind brewery layout designs. Once 
these plans have been finalized, the president and brewery consultants will finalize 
overall facility layout with the architect and construction company. The brewery 
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consultant and team members will personally supervise the installation of the brewery. Additionally, the brewery consultant will 
further commission the system and undertake initial brewing operations with the President and other brewers. 

While the capital equipment is being fabricated / acquired, the president willjjgpplete the process of acquiring all permits 
necessary to begin capital improvements or construction of  the intended facility. building occupancy permit has been issued, 
and while waiting for the main brewing plant and other equipment to be installed and commissioned, the management team will carry 
out the remainder of the facility refinements. At this time, the management team will alSloinplete the process of filing for liquor and 
business licenses from the relevant federal, state, county and city authorities. 

As the construction of  the brewing facility is considered the most time consuming and laboij;t|ttensive aspect of the brewery 
construction, it is within this time period that other construction aspects will begin so.as to complete m conjunction with the 
completion of the brewing area. Cooler space, product storage space, inventory storage, packaging line, malt silo(s), general office 
space, spent grain facility, tasting room, loading / truck access/space, barrel aging environment, keg washer, and cooperage storage are 
all areas of concentration. 

The management team is seeking financing in the form of some comBi(l̂ $|i|g of  Sank financing, investment capital, and other 
community incentive programs to contribute toward the easts of the capit^yquipm®, improvements to the building, and the first 
several months operating capital. Discussions Ere now utltrway with the office of Nebraska Economic Development 

Approximate Expenses - C A P E X  / Consulting - Start-Up 2 0 1 2  

BrewingEquipment  
'••^SubtbSftu 

$823,876.00 

Packaging Design 
, Subtotal 

$31,850.00 

k C o n s M c t i o n  Subtotal $307,360.99 
r *  l i p n g  Room E q .  

: ' l | fF Subtotal 
$16,800.00 

R a w  Materials Subtotal $164,453.57 
B a c k  Office Subtotal $4,720.00 
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Legal / Admin Subtotal $40,000.00 
Operating Capital 

Subtotal 
$100,000.00 

Project Total $1 ,489^*56  

P R O D U C T S  

Initial Products: Nebraska Brewing Company's packaging brewery-will initially can 4 products. Cardinal Pale Ale, EOS 
Heieweizen. IPA, & Brunette Nut Brown Ale. Draft beer will also be produced ajid kegged for these brands as well. For those other, 
lower volume brands such as Hop God, the Nebraska Brewii|||B®flipany brewpub will continue to supply beer until such time as 
volume requires a transfer into the larger brewing envkonmcr|ir 

Suppliers: One important element of our beers, which vEll help to sosure their popularity, will be the use of  the highest 
quality, traditional ingredients. All of our ingredients will be purlfcased from the most Imputable industry suppliers. Our malted 
barley will be supplied by Briess Malting Inc. Th|i;C||i|y:;.the finest domestic and imported specialty malts, which are needed for 
making excellent Craft Beers. Our hops will also fee suipjplied by a c&mbiiiation of hop suppliers such as Hop Union, Indie Hops, 
Brewer's Supply Group and local growers as applicable, fjijjese hop suppliers carry all of  the hop varieties currently and planned for 
use within Nebraska Brewing Company. Some of these relationships go back over the 6 year history of production. 

Finally, our yeast will be supplied by White Labs. White Labs specializes in storing and shipping yeast cultures in such a 
variety that brewers have the o p p r f p i y  to e^^beerSfetheir own pajSicular flavor profile. White Labs is recognized within the 
industry as a leading, if not the foremost suppl w-m this fi| | | .. 

As the growth of  the indusi^Bdicates, there are an incasing variety of  handcrafted beers being made available to the 
American public. The advantage our beers enjoy in this market will stem from using the finest ingredients provided by the most 
reliable and reputable suppliers. In addition,, our beeiSijhave their own unique flavor profile and are known within the industry as 
brands created to meet our exacting goals. 1'iiullv. our products will benefit from the additional demand, which is generated by the 
customer knowledge that these beers have beejjjlptfuced within the community with local pride. Nebraska Brewing Company is 
already a known brand and it is known for quality innovation, and extremely high standards of excellence. 
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Descriptions o f  the 4 Beers to be Canned Initially: 

Brunette Nut Brown Ale 

Our version of  the classic EnglisP|||le Brown Ale has a blend of six different malts and a hop schedule that results in a low 
hop character. The unique malt profile briri^lfe; 3p|iP%e taste of  a blend of various nuts. Medium brown in color and more 
reminiscent of  a Northern English Brown Ale tends to emphasize a nutty character vs. caramel. Smooth, malty, and easy to 
drink. 4.5% ABV 
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Pale Ale (Cardinal Pale Ale) 

Light copper in color and'Etiteacterized by &8l$jry prolipticed floral / citrus-like aroma. Medium maltiness and medium 
bitterness. Classic American Strongi&ale Ale. I f  yon%e looking for an excellent, and incredibly refreshing beer this is the choice for 
you. This Pale Ale is dry-hopped for 3 additional wf4B| to infuse the aromas into this beer that you'll find very unique. 6.1% ABV 
35 IBU 
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Information relative to the next likely canned brands: 

Romancing the Cone India Pale Ale (IPA) 

Our West Coast inspired In3i|||ale Ale is ric||m flavor and abundant in citrus, pine, and floral aromatics created through a 
wonderful infusion of Citra hops. Coir|j |gly refresti^ and possesing a medium mouthfeel, crisp bitterness, and nearly balanced 
malts. Finishes dry with a head the create! i*v 11 km lading, 7,0% ABV 71IBU 

' i l lr  
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South German Style Hefeweizen (Wheat) (EOS Wheat) 

A German Hefeweizen that we originally Maed to iiiire easily educate our guests as to the nature of this Ale. A medium 
bodied beer, pale in color, and deliberately unfilterellMore aiiurately classified as a Bavarian Hefeweizen. The aroma and flavor of 
this unaltered beer is decidedly fruity jnJ f b moiic -ij|ells and tastes like cloves or sometimes vanilla with accompanying banana­
like esters. This banana character is pi sun <luo to th§§pse of a special variety of  yeast used to produce this aroma. 5.2% ABV 
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Logo  / Beer Label Develovment: Each of the currently developed beer logos have some link either to personal or professional 
history. There is a story behind everything and here are those for the 4 beer logos-

Brunette Nut Brown Ale - Early on, there was a desire to use World War II B d l k r  Nose-Art in the production of  at least one 
of  our logos. With (English) Nut Brown Ale as a style, brunette was easily envisioned as the woman within the logo. Working with a 
local artist, a series of draft logos were designed which embodied the nose-art ^pyle and a bag of  nuts which follows the beer style. 
The resultant logo falls squarely within the realm of attractive and marketinp&rward. 

Cardinal Pale Ale - Back in the 1950s Paul's Grandparents, Harold and Peggy Lankton dwned and operated the Cardinal Bar 
which was located in South Omaha, This logo was created with them in mind. It is believed that cxriginally, the Cardinal Bar was 
named with the then Omaha Minor League team in mind - the Omaha Cardinals. The sign that used tS hang over the front door has 
been carried forward in the particular font used in the word Cardinal of this logo. "The word Cardinal is depicted in this logo in an 
identical fashion to how it appeared back in the day. It is remembered as a simpler time where friends found the Cardinal Bar a 
relaxing place to enjoy each other's company and forget about the daily pressures - it lives on through this logo. 

India Pale Ale - One of Paul's passions is an:|tffinity for antique motorcycles A few years back, Paul found a 1946 Indian 
Chief in need of  some TLC and gave it the car$,it;r&lill|^yer the next ii!Hbnth~s. At the end of this long period, a fully restored 
symbol of life immediately following World War II roar®|>ack to life. The logo in this particular beer style symbolizes both the 
actual beer trade between Great Britain and India (hcncc til-name fort |e style) in an elephant used to carry casks of  beer from the 
pier to the warehouses and the motorcycle that consumed so much time and effort. The word India in India Pale Ale in this logo is 
taken from the gas tank on this Chief Mitteycle. Simply dropping the last "n" from Indian resulted in the "India" used in this logo ~ 
font style of the original Indian Motorcycle Company being preserved.:: 

EOS Wheat - Getting back- into those early ii|l£ractivi|fcice Response days, the computers that answered the telephones used 
a system called EOS. For years, anS|||;many withm;;|he company, it was thought that EOS was an acronym that stood for something 
based in the industry - Enhanced OpefS^yg System >£jjjj§ commonly referred to. In actuality, it was a reference to the Greek Goddess 
of Dawn - apparently way back in the eaf§||£80s. tiwsu computers were just "dawning" on the scene and a link seemed appropriate. 
It just so happens that the light nature of a color, the lower alcohol content, the effervescent nature - all draw images 
tied to dawn elements. This mental linkage anijjlfcareer aspects related to another EOS made the logo a natural. The logo is drawn 
to depict the Goddess of Dawn with an urn of Wheat Beer which she is pouring out for the world to enjoy. 
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Reserve Series  Brands: In addition to the introduction of  4 canned beers, Nebraska Brewing Company will immediately 
implement an expansion of  the barrel aging program which has met with great success. Currently, within the brewpub, Nebraska 
Brewing Company bottles 1 batch of Reserve Series Beer on average per month. Due extremely high demand, and low relative 
supply, these barrel aged releases are essentially "sold-out" prior to the completion of the beer. There are no contracts per-se on these 
bottlings but due to the allocated or rationed nature of the cases of  this product, there is very high demand prior to release. There has 
been no available excess inventory in this line for roughly 48 months. 

Given the 8 month span required to produce these beers, coupled jjilffiie elevated stature, and current industry rankings, beers 
within this Reserve Series enjoy the healthiest margins within the entitgffpiduct lineup. ''viiSk 

At this time, the Reserve Series employs 4 separate type of previouSf|i;Useî <M '̂ barrels. French Oak Chardonnay, Brandy, 
New Missouri Oak, and Craft Whiskey barrels. The French Qak Chardonnayifoarrels are used 3 times and produce once each Melange 
a Trois, Barrel Aged Hop God, and Apricot au Poivre Saisoi$f:|lB|Craft WhisJ^ifcarrels are used twice and we intend to bottle Black 
Betty Russian Imperial Stout initially. We do currently also pSelu^lgllljReserve'S^^s Beer using these Craft Whiskey barrels for a 
2lld time - our Fathead Barley Wine but at this time, we do not ilfkid toliSi^ly pro juijitiiis beer on the larger volume system. Post-
Business Plan construction, we have added 2 new;beers to this a version of  our Russian Imperial Stout 
aged in Brandy barrels and a Belgian Quad called -Responsibly. 

Within the Internet sphere, 2 larger community-bas& beer rating systems exist to track the market acceptance of  Craft Beer. 
BeerAdvocate and Ratebeer are the largest and most widely used- 1 ne Nebraska Brewing Company Reserve Series is rated within the 
A+ and B+ ranges on BeerAdvocate and between 96^|d:i99 points on RateBeer. These are some of the highest rated beers in the 
nation today. 
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Also, an expansion of  our Inception Series (oWiexperimental barrel aging program) will be undertaken as time, space, and our 
innovative nature permit. It is envisioned at mimcroiJpSrnall batch experiments will be underway at nearly all times. 

Future Products: In addition to the? eltiih&IBeers, it is quite easy to offer entire production batches of beer in draft form 
negating the need for separate art and package development. For example, our highly anticipated seasonal beer "Wick for Brains' 
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Pumpkin Ale has massive annual demand and greatly stresses the limits of production within the existing brewpub. Production of this 
beer in keg form within the larger facility will enable us to serve those markets that have been denied product in the past. 

Further, Nebraska Brewing Company will also be able to add brands to our I« v lume portfolio as deemed viable. Of the 
120+ experimental beers created on our pilot system, and the ~50 seasonal beei ihut hd i teen offered to-date, we have a war chest 
of  over 150 beer recipes proven and at our disposal. This large war chest does ji itm lu tliat we intend to produce these beers over 
time but it does mean that the intellectual capital is significant. " 

Although our beer recipes are designed to meet certain style p^raitieters, which have bdiil^roven to be popular by other 
brewers in the industry, our beer recipes have been adjusted so that the iMproductSifcave their o ^  wnique quality. We are not 
attempting to imitate the products of other brewers. On the contrary, we will productBur own uniqiie:&les within style parameters, 
which have a demonstrated track record of success.  f^r 

The Decision to Can Beer: When starting a microbre\^^7^i Wnecessary tSl|£isider all available packaging options. This is 
especially true when it comes to the issue of how the product wSlultimMel^feis offere^jbr sale. The issue of  packaging is largely 
dependent on the amount of  capital available and thesature of th®QpaJ m^kelltokthe afea of small packages, the obvious options are 
clear - either bottling or canning. 

There are advantages in cans over glass that may not be cntirel> evident. First, cans are acceptable in many locations where 
bottles are not - such as poolside or on the beach. Second, from a brewer's perspective, cans do not allow any light to penetrate the 
package. With light being a signific^(S6tor; in product degradation, an al umimim can negates this threat. Craft Beer in a can tastes 
almost identical to Craft Beer in 9-keg. Lastly, from a marketing perspective, a can provides much more area within which to label the 
package - a 12 oz. bottle is limited to the label itself, 

Environmentally, the follov^l^^ems are noteworthy: 

o Americans recycled nearly1^^ billig^puminum cans last year, increasing the recycling rate to 57.4 percent - its 
highest level since 2000. 

o Cans go from the recycling bin l lpBre shelves within 60 days. Making cans from recycled metal takes 95 percent less 
energy and 95 percent less greenhouse gas emissions than using new metal. 
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o The aluminum can is the only package that more than covers its recycling costs, helping to finance the collection and 
recycling of other materials such as glass and plastic. 

Operationally, weight is clearly a factor: 

o Average weight of  a full 12oz bottle: 620 g 
o Average weight of  a full 12oz can: 366 g 
o 96 cases (one full 48" x 40" pallet) of 12 oz glass bottles, full weighs 3143 lbs i n t including pallet). 
o The equivalent % cases of beer in 12 oz cans would weigh-1855 lbs. 
o A saving of 40% on the cost to get product to the coristaitter is a b|g number. * 

Given careful consideration to all options and the proN md cons, Nebraska!Srewing Company has chosen to can its packaged 
products 
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Total Craft Can & Key Pack Size S a l e s  
Total U.S, - Supermarkets 

Total Craft Cans 

2008 
2009 
2010 
2011 

Case 
Sales 

40,632 
103,467 
184,731 
358,071 

Case 
Shrof 

0.2 
0 .S  
0,7 
1.3 

Dollar Sales 

$1,235,178 
$3,215,008 
$5,778,569 

$11*521,465 

Dollar 
Shrof 

0,2 
0.5 
0.7 
L 3  

Dollar Sales 
a n d  % Chg YA 

$4,558,756 $752,980 
$406,866 

m m  6 P K 1 2 0 Z  CRAFT 1 2 P K 1 2 0 Z  CRAFT 4-PACK C M F T M A G K  
CAN 

SIS Oata: 52 Weeks EhSngMol, M l  



T H E  I N D U S T R Y  

Industry History: Within the brewing industry, Nebraska Brewing Company, h considered to be a brewpub. The addition of  a 
production canning facility will place Nebraska Brewing Company within 2 definitions o f  Craft Brewing - both brewpub and 
microbrewery. A microbrewery is any brewery producing less than 15,000 barSp of beer^per year. A brewpub is a restaurant or 
tavern, which produces its own beer primarily for consumption on premisespppver the last^Btsen years, the popularity of the craft 
brewing industry has allowed the microbrewery and brewpub business toflriiw at a revolution^ pace. 

The microbrewing revolution began in 1977 with the birth of  the. New AlbiomSlrewing Corngggy in Sonoma, California. The 
primary characteristics, which distinguished New Albion and other new crBbreweries from the established industrial breweries, were 
their small size, limited financing, and concentration on produy§g premium sp^eialty lagers. The most significant difference was the 
fact that most new microbreweries were built from the grass roots f>yiiome breweifg-with more enthusiasm than formal training. 
Today there are over 2,700 Craft Breweries operating in the United States -with ai oLliei 1,000 breweries in planning! 

While many brewpubs were established in the 1980s and 1990s, thes3«$»Stry rtiiSltts strong and continues to grow. Industry 
statistics demonstrate that while the major, traditi|pp||dgmestic b|| |vingfs6||piifejmve flat to declining sales, the market for 
premium specialty products is expanding, Ta^SF61,sci|||ing, and-qtia1ity, varietyfflavor, and freshness are what the beer drinking 
public is coming to demand. The brewing reSltfsance takpg place in North America has proven that it is more than a temporary fad. 
On the contrary, it is becoming increasingly evident that epjeyeity, evdttsmall communities, have the potential to support at least one 
local brewpub and larger cities have the potential to support mote-

Nebraska Brewing Company, out o f  necessity^:|§gan distributing beer in earnest toward the end of 2009 at a time when the 
economic downturn demonstrateiS^t it coutS|!pifact, nejgajively impact the Midwest. At that moment, it was determined that while 
casual dining demand was rapidly declining, we Spim brewing system and beer products that were largely regarded as superior 
products when shown at national Slii^gional beer fiasts and tiifflpetitions. The decision was made to attempt to get these products 
into the hands of  a larger, more craft savvy market at a time when neither Nebraska Brewing Company, nor the quality of  beer 
being produced in Nebraska was consi<M§§ ̂ positive Ippopular opinion. Largely out of ignorance. 

Against the popular opinion that weB-madei]ji||pft Beer could only come from areas such as California, Washington, or 
Colorado - Nebraska Brewing Company secursxtllpntract with Union Beer Distributing in New York. Union is the largest, most 
highly respected distributor of  Craft and AnheuHFBusch products on the Eastern Seaboard. Union Distributing evaluates and selects 
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1, possibly 2 new brewers into its portfolio each year - out of  over 50 that it reviews. Nebraska Brewing Company had gained a 
foothold in an extremely competitive, highly populated, and emerging Craft Beer region. 

Opinions about the Nebraska Brewing Company brands were both immediate and positive, and judging from the reviewers 
themselves, quite surprising. Nebraska Brewing Company brands were sought after m d  highly regarded - to which other Regional 
Distributors took note. And thus began the distribution march into far flung Cra.fi fnarkets at a time when sales at the brewpub 
required additional support. Since then, as the economy has shown signs o j f p ^ e i y ,  both the brewpub and outside beer sales have 
grown, and along with it, the reputation of Nebraska Brewing Company. 

;:y||rr 

As the microbrewing industry has grown and prospered, a whoiilfegt of asspciated industrii||ias sprung up to meet the needs 
of microbrewers. Brewing consultants, equipment fabricators, ingredient M||||lier^^ublicists, distributors, and even educational 
programs are now catering to the special needs of microbrewers.and, as a result̂  making the business of small-scale craft brewing 
much easier today than it was just ten years ago. These enterprises: are now deVdlBg large sales staffs and significant resources to 
servicing the microbrewing industry, because they are confident thaftl&sjs a growth industry for the future. 

Institutional Suvvort: As the microbrewing.mdustry has grnvn ind piuipLKu i variety of  new professional organizations, 
trade associations, and educational programs h^l^yfjs tabl ished to i iiuuLudWers and to educate the public. 

Professional and trade associations incflg$;.the Institute for Brgjng  Studies (a division of  the Association of Brewers), 
Brewers Association of America, and the Nebraska Craft B i S i  r> \ vcljfjlon for local relevance. 

These professional organizations perform^aany^gntiai tasKsnor the microbrewing industry including; publishing industry 
statistics and information; representing the induli§§!in legSlitive lobbying efforts; conducting trade shows and conferences; 
undertaking public relations with the media; and developing | | igrams for brewery insurance, quality control, and continuing 
education for brewers. fy; ;a;. 

Some important examples of the pu^ggaions provided by these organizations include Zymurgy* (American 
Homebrcwers Association), The New BreweM^^^^tQ for Brewing Studies), The North American Brewers Resource Directory 
(Brewers Publications), the Brewery Planner; ^Ipiide to Opening Your Own Small Brewery (Brewers Publications), the Brewery 
Operations Series (Brewers Publications), and the American Brewer (Owens Publications). These and other publications are an 
invaluable resource for starting and successfully operating a microbrewery. The ever-increasing number of trade conferences and 

3 4  



x X" "N 

microbrewing festivals which help to improve the quality of  our product and educate the beer drinking public about our products 
includes: the Institute for Brewing Studies' Craft-Brewers Conference, the American Homebrewers Association National Conference, 
the Great American Beer Festival*, and a rapidly growing number of local and regional i t e r  festivals. Finally, in any discussion of 
institutional support we cannot neglect the educational programs, which recently ha> ebeen designed, specifically, to further educate 
microbrewers. These programs include: the Beer Judge Certification Program; courses on quality control and brewing technology at 
the Siebel Institute of  Technology in Chicago; and a variety of programs on saw lulion Aerobiology, brewing business management, 
etc., at the University of  California at Davis. 

The sources above represent only a portion of  the proliferating number of institutional resources available to microbrewers 
today. 

It should be stated that in the early days of  operation, Nebraska Brewmgl&ihpany took full advantage of many of these 
resources to gain a properly running beer production environment. 

With 6 operational years of brewing under our belt, Nebraska Brewing Compatprecognizes the great value within these 
programs but has grown largely self-sufficient whenl^eomes to operating a brewery and'pursuing qualitative improvements. 

Industry Prospects: Well into the fourth^ecade c9|ke microbrewing revolution, a variety of statistical evidence clearly 
demonstrates that this industry is much more than a temporary fad. WHtee at this time witnessing a proliferation of microbrewing 
enterprises, trade associations, institutional support and beer festivals, d e n i z e d  specifically to celebrate craft brewing. Likewise, the 
great number of  associated industries, which view the nucrobrewmg industry as an important market for their products and services, is 
a strong indication that the microtiiWing pfta|B|gnon has,matured info a stable industry - and will continue to grow and expand not 
only domestically but internatidEltiy. . 

Industry statistics on annual'jpi^uction level^'siait beverage sales, tax assessments, and contemporary trends in the sales and 
consumption of  various alcoholic beverages, indicatejij^rowing consumer preference for craft beers. In both the United States and 
Canada, beer is the alcoholic beverage ofis||j§ge. However, while the production of major domestic brewers and the volume of 
imported beers have declined recently, the sfS|hM|P^er  market shows no signs of slowing down. In fact, 2010 showed the Craft Beer 
industry expansion at 11% annually as reportedlpthe Brewer's Association. 

Additionally, from a long-term growth perspective related to craft brewing: 
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1. Consumers understand beer styles to a far greater degree than 15 years ago when the industry was expanding into available 
markets. Pale Ale is a common phrase and nearly all Americans are familiar witMie terms brewpub and microbrewery. 

2. There is still a iot about beer styles that the American public does not knon m i l  Ills the characteristics o f  different styles. This 
bodes well in an "age of discovery" for the beer drinker. Beer drinkers u iu J about the latest releases from breweries and 
understand far better the pairing of the right beer with the right food. 

3. Craft brewers are ideally oriented to the changes in the marketplace, ^graft brewers Lan make whatever they choose, can 
innovate in small batches and packaging, and can experiment with hew products wjifejjjlmuch risk. 

4. More than half of  the American population lives within 10 mileijiM craft brewery. 
5. Flavor and diversity appears to be creating more beer enthusias®pyerall. A major differeftgfebetween the current growth 

acceleration and the run-up of the 1990's is that the statistics show ananereasein the public's Mterest in beer. Membership in 
the American Homebrewer's Association is up 10% intone year - an indicator that there are a growing number of  enthusiasts 
that did not necessarily exist during the 90s when crdESeriexperienced-ift^r^ major growth spurt. 

A potentially negative trend, which may affect the industry is ne'SlhaMbitioniSt,legislation, which, cuts into the profit of 
brewers or restricts their market (i.e., alcohol warning label requi®gfj|ents and iv inctionl'on the sale and consumption o f  alcoholic 
beverages, perceived allergens etc.) will always remain threat. Htivsyvgr, lately a grater amount of information has become 
available proving the healthful aspects of mode&rfe drinftlii. In addition, the microbrewing industry and support institutions such as 
the Institute for Brewing Studies are working BfproteU their mterestsii;||; 

An area of  concern for establt^dh^iyers at this moment, -given the large number of  breweries in planning, is the emerging 
consumer. I f  we consider for a n^ lpM Eat most, bufii|j;§ll, of  the "emerging breweries will make exceptional beer, that still leaves a 
number who may never make gtuvj heer. EventSfly, ecdli§i?|c realities will force another shakeout within the industry but concern 
exists that the emerging consumSf|||gt yet educatettiii actu8i||pality craft beer, may encounter these off-brands and be put off by the 
industry as a whole. The industry lS'i^dicated to help^g all craft brewers who ask for assistance. 

Growth in Adversity: Despite thei|^iortant.iSrts of so many pro-craft brewing groups, the potential for new taxes will 
continue to be the greatest threat to the mierobnewing Industry. As the largest profit margin will be extracted within the brewing facet, 
this is an area to be watched with interest. A l t f l $ h  small brewers have been exempted from the latest Federal Excise Tax increase, 
this exemption could be lifted, or other state and local taxes could be imposed. It is important for this reason to consider the potential 
impact of higher taxes on our industry. 
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Recent statistical analysis of  beer sales has reached the conclusion that beer sales are relatively price inelastic and respond 
more slowly to increases in the price of beer. These studies would seem to indicate that ^ s o t  unreasonable rise in taxation on beer 
would only result in a minor drop in beer sales. Although the determination of who JsdHlthe cost of a given price increase is 
complicated, these studies indicate that with a product as price inelastic as beer, t)|iljifease will probably be paid by the retail 
customer. 

One additional set of conclusions from these studies concerns pri^8Seases and pftsffiksj: substitution. The evidence indicates 
that there is probably little substitutability, among consumers between b$£r, wine, and distilled Spirits. This means that (all other 
factors remaining constant) an increase in the price of one category shoiSULuot result,ia the subs t ra in  of another category of 
alcoholic beverage. Consequently, we may conclude that the growth in sSllijof specialty beers, whidS'are priced as a premium 
product, is the result of  changing consumer tastes, not change&ip the price structure of  beer. 

Studies of income elasticity also demonstrate that beer sales am relatively ill||sjtic with respect to the consumer's income. 
Recent industry reviews, which consider the impact of  the busiti^|; cycle oifheer sale^Blave reached the conclusion that the business 
cycle has little discernible influence on the microbrewing industr]t|Fina]Iy9 industry stalstics clearly show that throughout the last 
recession, the microbrewing industry continued 10 grow at an impressive rate. 

Clearly there are threats to our industry, but statistffji demonstrflhthat consumer tastes and preferences are changing. In such a 
market, the best strategy is to provide the consumer with the highest quaffs product. Beer drinkers are also voters who will go to 
great lengths to reject unreasonable attatks on their fax onk beverage: 

T H E  M A R K E T  A N D  C M P E T I T I O N  

Potential Customers / Trade 'jjfifeg: The tradd=a$ea will target the immediately surrounding markets initially. The State of 
Nebraska, Missouri, Iowa and possibly^||consin will see the earliest shipments of canned products from Nebraska Brewing 
Company. Over time, our other existing  Mbgtablj^pil markets will have the opportunity to purchase these new packages. Many 
distributors have openly stated that they are iHBipp'their time and effort in us in this earlier stage knowing that our strategic plan is 
to can our products. Some have been waiting fcEfears. 
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As our canned products will be the newly added facet to our product lineup, our already established brands will find new 
locations within areas where we already have beer in bars and restaurants. Existing brand awareness provides a strong springboard 
from which we can launch into grocery stores, gas stations, liquor stores, and the r\ -uut coolers within many of the locations which 
already carry our products. 

It is estimated that packaged beer (cans in our model) represents 80% o f  nil k \ i  m L s  with draft beer holding a 20% market 
share. Nebraska Brewing Company will be capitalizing on the entry into the largest "beer sales segment in markets already known and 
established. 

Additionally, as operations, expertise, and production permit, thejgfjfp&p distributidrii'lsnand can be serviced at a later date. 
Initial demand in existing markets is already high and when the market begins to learn that we l l k  have cans to add to our offering, 
latent demand will become evident. , """Ills:. 

From a locally competitive perspective, Nebraska Brewing Company will join the ranks of Blue Blood Brewing, Empyrean 
Brewing, Lucky Bucket Brewing, Granite City, SchillingBri($|e;:^Wineiy and Br&vflp, Spilker Ales, Thunderhead Brewing Company, 
and within 12 months, possibly 4 or 5 other startups. 

While it is true that there are already new an&iSome established loi il brcwurs making a packaged product, Nebraska Brewing 
Company is the only one within the lineup alreg^being. distributed across so much e f  the nation and known in some many locations 
outside of its home-market. Nebraska Brewii3|£ompany has won more awards since opening its brewing doors than all of these other 
breweries - combined.  ;v*lf|k 

It should be stressed that while there are others, Ihe packageiteeer market has much more elasticity with regard to adding more 
brands. Consider that the draft beer market, year local  ;6i| . ipr restaurant, may only have 4 tap handles - which are fiercely fought for 
in the draft beer arena. This n ^ | | |  introduced prdEibts offered in cans will find itself within much larger product aisles and 
cooler space. Nebraska Brewing  :6mpany cans and of 1 ler p u r g i n g  will be a stand-out in addition to leveraging the quality of  the 
known brands. 

Competition: Locally available 1ttypcail\|a|p««duced beer - Using RateBeer as a reference point, the top 10 beers produced 
within the State of Nebraska are listed beloW%|p|i^i|Ph their rankings and statistical rating on a maximum percentile scale of  100 
points. 
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The first section contains the rankings of all beer available in the State of Nebraska as of  1/17/2012 and the second section 
shows the top 25 beers produced by those breweries calling Nebraska home as of this same date. These are national rankings in that 
all beer drinkers contribute to these standings. 

It is a strong statement when evaluating the upper grid of all beer available,t£> Nebraska from every brewery offering beer to 
the State that Nebraska Brewing Company is the ONLY local brewer occupying g$Ms!:y|tia.4 of those top 25 belonging to products in 
the lineup, j i ,  

In the grid below of locally made, Nebraska-produced beer, Nefc&aska Brewing Company occupies 9 of the top 10 slots and 15 
total of the top 25. From a consumer perspective, Nebraska Brewing Company rates exceedingly^®!! against the local competition. 

Best Beers Available in Nebraska as- Reported by Wiubeer.com 

t h e s e  a re  the best beers  you can  find in this region's stores and restaurants a§§ed on the^avahability information provided by r a t ebee r i ans  in this area.  a 
beer  h a s  to have, 5 or  m o r e ^ j i n g s i e l b h f i i s t ^  

1 arnager  h r  f redenksen 
2 s t .  ambroise o a tme a f s t o u t  
3 .. j jhes rew genes i s  15:15 
4.  !ji!mfe«ard imperial s tou t  
5  mikkeiler i b e at  you  
6  nebraska  brewfog company  r e s e r v e   s e r i e s  

.::: blagk:^t t t f ; russ ian imperial  s t o ut " .  
7  boutlyard bourbon  barrel q u a d  
&:•:  greatoivrde-belqian s t /t e  yeti   imperial s tou t  

• d , .  weiheftstephaner hfefeweissbier 

,' vjV5:::r '̂ 
f ru^reder iksen   ; 

M booteward tank, 7 f a rmhouse  a i e  
' nebra&ki br^yflba!g6wbanv r es e r v e  .ser ies  

amaqer br/qhus 
'^ilwcauslah brewing' 

shhiaitz brewing company 
sd'utevard- brewing company 

mikkeiler 
.nebraska brewing. company 

boulevard brewing company 
; : .  great:piwde  brewing  : 

• ••̂ •i:Cĉipariy--: 

b^yeirische staatsbrauerei 

l a 1  99.735580719727 
1146 :̂M3369Q35dE7 
69 99.4179502191263 
2? !P '99 j3s4951-067'6621 
334 99s119296128972'  

' t OS i :96.§33457205628i 

354 
'.2':'r9 

98.78(06808945591 
9 8  726691.9437459 

.  -st bernai&srouwe'gr--'.. 
Arnager Bryghias 

boutevardbrewrno  company 
Nebraska~BrewitiQ Company 

1864 98.6732585130641 

1*19 9 6  6197787641452 
224 9 8  6197787641452 
43q 9 8 £ 5 1 6 2 l 0 s 5 f 5 8 1  

' '9fi  ;i:':̂ !35T6ailP^58.i' 
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14 j l:Mvreeriar&Cfoiibie lhdi#Pai*eAie :: /;  : pctell-;B^̂ Q;:Compai ̂ ••: • 224;;: ;:98.297§̂ 97855C)? 
15  ioaievard.CoiiabdVatioii No, 2 Whitel.P.A. Boulevardf rawing Cotryanv 149 ' 97.919-̂ 42550474 
3S&-1 ' 9^ .^5174$$^  
1-7  N e b r a s k a   B rewing  Corr io lhY R e s e r v e  S e r i es  Nebraska BreWiiWcompariv ' 9 4  9 7 : 1 1 0 7 8 0 4 ^ 5 2 5 5  

•!  M e l a n g e a Tr o i s  _. c.;J 1 '  
18 •.. v-\Q'(̂ meqan i-:"vV v^Sr^^g^meciang i: 1695- 97:.42731l8$5P68.: 

: . l ' L ' "  •;®9.swi) .. / Jiu 
19:: V e r h a e o h e  Du c h e s s e  D e  B o u r g o g pe  ' • : ••*r/J^erhaeghe 1657 9 7 . 3 7 2 7 ^ 4 5 4 5 3 8 8 ^  

; . g - :  '  Su s t f d e  Nofil {S6aldis:Noel) ' \ :; 9 7 . ^ p 7 7 ® 4 | t 3  
21 W e j h e n s t e e h a n e r  Vitus  Baver i sche  Staa tsbrauere i  9 7 . 0 4 0 5 3 4 4 2 4 3 8 4 9  

" ™ "  " ' _ Weihens tephan  
2 2  .  feoulevard H a r v e s t  D i r i c e  W h ea t  W i n e  Boulevard Brewing Company  . 2 1 8  9 6 - 7 $ b 9 3 4 | 6 7 1 6 3 9  
2 3   N e br a s k a  Brewing  C o m p a n y  R e s e r v e  Se r i e s  N e b r a s ka  Brewing Company  5 8  9 6 . 7 0 4 6 9 4 0 6 4 9 5 7 2  

Apricot  a u  Poivre  Sa i s o n  
2 4   B ou l e v a r d  C h o c o la t e  Ale  BouieVa&:  Brewing  Company  123  9 6 . 1 9 3 3 4 4 7 0 7 6 8 8 6  
2 5  N e w  Belg ium A b b ey  N e w  Belgium  Brewing 872  9 6 . 1 3 5 9 2 0 3 6 3 4 4 6 8  

Company 

Best Beers Produced inNebrasfoms Reported by Ratebeer.com 

T h e s e  a r e  t h e  b e s t  b e e r s ,  a s  r a t ed  b y  R a t e B e e r i a n s  e w £ | y w h e r S | | 8 i  a r e  b r e w ^ b ^ ^ l l l " b r e w e r s  d f t h i s  a r e a .  A b e e r  h a s  t o  h a v e  5 o r  m o r e  ra t ings  t o  b e  
i j j j p s t e d  h e r # | j § r  

t b w e  <al n s t s w *  I B i l l  
1 N e b r a s ka  Brewing  C o m p a n y  R e s e r v e   S e r i e s  B lack  : :  Nebraska  Brewing 106 9 8 . 8 3 3 4 2 7 2 0 5 6 2 8 1  

Bet ty  R u s si a n  Imperial S t o ut  p o m p a n y  
2 .   Nebra ska :  Brewing  C om p a n y  R e s e r ve  S e r i e s  Ba r r el  ;5:,:  NebfeaSkia Brewing : 9 v 9 6 ®  62;1Q3S1581 

A g e d  H ob  G o d  • /v.:^;--!Corhbahy • 
M 9 8 . 1 9 6 6 ^ 3 3 4 8 9 3 7 7  

9 4  9 7 : 8 1 0 7 8 0 4 6 6 5 2 5 5  

58. 9 6 . 7 0 4 6 9 4 0 6 4 9 5 7 2  

9 5  6 7 1 7 8 6 5 4 7 4 4 3 2  

67 94 2842873001098-

3 U p s t r e a m   G r a n d  C r u  

j #   N e b r a s k a  SrewEng CoiripanV Reaeft# Sfe r tes M e la  rise: 
•  ; ::;iiS;;Trois ^ •  • 

. 5 : N e b r a s k a  BrewinQ Cornoanv:  R e ^ i v e . S e r i es  A p r i c b t  
I j--y a u  Fo j y f g & a i s qn  " I':' 

6  N e b r a s k a  Brewing   C o m p a n y  R e s e r ve  S en a s  Ba r r e l  
A g e d   F a t h e a d  

'Nebrâ iiiî vifigî jdftiOaWv indiia^ .̂Aie (201:1̂ -1)•;-

Upst ream Brewing 
Company  

f f̂^ka;fBrewin  g. 
• ; V;ggQmpany' 

Nebra-ska Brewing 
' C o mp a n y  

•;&febfê :jliîhg:-

m Nebraska 

WebiiS5i)& Brewing i 
'•..;  ,.;;:g6riipia'ny. 

..stivw;:... nv i..'in i — -
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. 9  N e b r a s k a  Brewing  C o m t i a n v   N e w  Oak-raged R v e  i P A  Nebraska   Brewing. 
C o m pa n y  . 

^ N e b r a s k a  BrewrtNi C t o m pa i i C l M  Bet ty  R u s s i an  Nebraska  Brewing 
v:  lirtifteriaf S tout :  f E l i i a f fi ;  

m . . U p s t r e am  G u e u z e  I a m b ic  , Upstream; Brewing 
""  Company 

: l2 .Nabfastca:Brewirig C o m p a n y  Aorisot  a u  P^ivr&  S a i s o n   N e b r a ^ a  Brewing 

20  .93.970908370211.77 

12 9^698747^78974 

' 5 2  ^ , 5 ^ 8 9 8 4 9 0 1 6 9 4 .  

' tS.;'V9t^864^SW8 
(Draft} .-V;::: 

1 3   Lucky B u c k e t  IPA 

: i; 4T h u n de rh e a d  C o m s t a l k e r  E s p r e s s o  S t ou t  

1 5  J a i p ur  Ja i a p e n o   Ale  

1 6  Lucky  B u c ke t   Certified Evil 201Q 

1 7   N e b r a s ka  Brewing  C om p a n y  Card ina l  P a t e  Ale  

1 8  N e br a s k a  Brewing  (SoropanvrSEnpked P o rt e r  . 

•19  N e b r a sk a  Brewing OoMfli&hvln'finite Wit 

..•20.  Nebraska!  B r e w in g  Cotihpariy E O S  VVft^at. 

21 U p s t r e a m  E b e ne z e r  

•}%£.  E m p y r e a n  D a rk  S i d e  Variilia P o r t e r  

23.  N e b r a s k a  Brewinq  C o m p a n y  Brune t t e  Nut  Brown  
( 2 0 1 0- )  ' ' . 7 " . . " " . . '  

• . - E m p y r e a n   Luna :S i ea: ESB 

•25 Upstream Firehouse Red Lager 

lig­nite ijiiij'lf!-

Company^ 
Lucky Bucket Brewing 76 90^922544391 :2019  

Company  
th 'underf tead Brewing 15 9 0 . 0 3 1 4 4 9 ^ 3 0 7 5 9 9  

C o m p a n y  
Jaipur  Res tauran t   & 12 8 9 . 6 4 9 4 6 8 4 1 9 7 5 8 8  

Brewpub . 
Li ickyBucket  Brewing 

Company • 
Nebraska Brewing 

C o m p a n y  
Nebraska  -Brewing •; 

• • : :  

Nebraska.  Bfiewfng. 

•'  N e b r a s k a B te w i r r g '  
.  C6rnpanv:  

Upstream Brewing 
Company  

Empyrean  Brewing 
"  Company ' • • 

Nebraska  Brewinq 
C o m p a n y  

Empyrean. Brewing 

Upstream Brewing 
•y ; :6ompany ; 

47  8 7 . 7 2 4 1 2 4 1 5 6 4 0 6 1  

3S 8 5 . 0 9 2 3 3 4 4 6 6 1 3 5 7  

J i i r1 8 0 . 0 1 4 8 8 8 0 8 3 7 0 6 2  

' 2 5  7 7 , 3 6 1 4 8 4 0 8 2 3 6 8 9  

: S a '  7 ^ 0 6 1 0 2 3 3 6 1 7 9 ^  

16 7 3 . 9 3 9 2 3 4 8 3 0 6 6 0 3  

• 1 1 0  7 3 , 4 4 9 4 6 8 4 0 6 6 4 0 4  

20  7 0 . 8 1 1 7 5 2 3 8 1 7 6 6 7  

6?: 6 7 , 9 3 6 5 1 7 5 7 4 3 0 2 4  

10 6 6 . 3 2 4 3 9 3 1 6 3 5 1 7 2  

As a rule, craft beer brewers generally j^f&ce a quality product. For this reason, it is the responsibility of each individual 
brewing entity to make some effort to help consumers distinguish their beers from those of their competitors. Some brewing 
companies rely on the excellent quality of  their products and word of mouth as their strongest marketing point. This strategy is often 

4 1  



used by new brewing companies, which in the early years have less capital available for advertising. Other pioneer microbreweries 
benefit from greater brand recognition, due to their longer operating history and easily recognizable logos. 

Another way to win loyal consumer support is to develop a distinctive flavor profile, such as a characteristically assertive hop 
flavor. This method is evident within many of the Nebraska Brewing Company brands i n that they are brewed to-style without taking 
operational and ingredient shortcuts from other beers being brewed within the brewery. 

In contrast to these methods, some brewers spend thousands of do^p-on a strong acfegggjismg campaign through the local 
media to increase their market share. Others with smaller advertising budgets may choose to rety:0.n less expensive, but often equally 
effective point-of-sale promotional materials. -Slfe 

All of the brewers competing in our overall market rely pn some mix of  the above marketing strategies to acquire a base o f 
loyal support and then increase their market share. Nebrask#B|lj|pg Company will likewise pursue a marketing strategy appropriate 
to its production goals, financial means, and the particular chaitetelMtokOf our tarfelinarkets. Our marketing strategy will be 
carefully discussed in the next"section of this business plan. However, it-should be emphasized here that the demand for microbrewed 
products is growing and as the statistics demonstrate, the microbrewing industry's share of  the beer market is also growing. 

Most microbrewers / owners are in agreement thati^mpetitici||j||;healthy. The great variety of microbrewed products 
available to consumers has only served to further educate l ib  beer drinking public to the quality of our products, creating ever-greater 
demand. Although we are in competition with other microtirewery, our share of the market will not come so much at their expense, as 
it will at the expense of  imported beep ifi&domestic industrial 1 S S | | e s  ;whose customers are gradually shifting to fresher and more 
flavorful microbrewed products. -

Market Size and Trends l*oi ihe purposes Wthis dodtiihent, the focus will be upon Craft Beer vs. an overall analysis of all 
beer within the United States. AddS jlglly, as Nebra||a Brewing Company, relative to its Craft Beer production, is operating in a 
footprint which spans to both coasts ai®iany states in .between, a macro level analysis of United States Craft Beer and trends is in 
order. 

At this time, complete 2011 data i-.li 11 i rt i ent industiy-available data. 
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X .  

2011 Craft Beer Industry 
Growth  o f  t h e  craf t  b rewing  indus t ry  in 2011  w a s  1 3 %  b y  v o l u m e  a n d  1 5 %  b y  retail dol lars .  

2011 Craft Beer Industry Production Volume 

Regional craft breweries 9 , 0 2 9 , 6 0 7  bbl 

Contract brewing companies 

Microbreweries 

Brewpubs 

Domestic Craft Beer Sales 

2011 

2010 

2 2 8 , 5 0 4  bbl 

1 , 4 4 1 , 5 0 5  bbl 

1,536 bb l  

1 1 , 4 6 8 ; 1 5 2  b a r r e l s  

10 ,133 ,571  ba r re l s  

Using the Brewer's Association as our soiuit d ila, we befiSfe innwl NetawLi Brewing Company sales to be limited only by 
our ability to rapidly ramp production up to an,.;i6tfcial aiajl$l goal oS|||flSll>bl. witEE the production facility and a planned reduction 
in brewpub capacity (due to a transfer of soni|i||pductioi||isponsibilttie5 to the production facility) to approximately 1,400 bbl. 
While this document serves to communicate information illative to theiptfpduction facility alone, it should be noted that both the 
existing 10 bbl. brewhouse within the Shadow Lakv lm and ths 301$j$& production facility will be producing Craft Beer. 

While Nebraska Brewing Company will be packi§|gg beer primarily for Off-Premise Sales, a portion of brewing capacity will 
also be servicing draft accountijjks and restaurants se I liil§ pegged beer). Roughly an 80% / 20% market share respectively exists for 
these segments. For the 80% Offi|pmise market shag? (the cSilied product) IRI reports trend data below: 

Nationally, as reported by II®jj||iustry Resources Inc.) in the Beer Channel for period ending January 2,2011 - the Micro Z 
Craft beer segment was outpacing all otlphscgmcnts M a  robust fashion. 
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The Craft Segment achieved It's sixth consecutive year of double-digit Dollar Sales percent change growth 

•CATEEORY - 8EE1 BCMFT 



Micro / Craft beers represent aggressive growth rates as reported in the above data which is propelling this sector to gain more 
market share year over year. Within the Top 10 Micro / Craft ranked styles - of  the top#* Nebraska Brewing Company will launch 
the canned product line with 4 styles that fall into this grouping. Romancing the Cone~($A, EOS Hefeweizen (Wheat), Cardinal Pale 
Ale and Brunette Nut Brown Ale (classified as an Amber Ale in the graph below), -

Also of note is that through existing Craft Beer production and pilot brewing withifl i&e Shadow Lake brew house, Nebraska 
Brewing Company has top selling brands within 5 of the 6 top styles reported below. Seasonal and Variety listings are general 
groupings and not actual styles. :p-i; :,1|V= 
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The Top 10 Craft Styles Account for 85% of Total Craft Dollar Sales 

TOP 10 Craft Styles DoHar S h a r e  o f  Tota l  Craf t  & C h o  v s  YA 

CRAFT BOC KS, CRAFT OTHER PALE 
2 6 , 3 0 3 , 0 6 2  X CRAFT FRUIT BEER, IAGERS, 2 1 , 2 0 4 , 0 1 4  CRAFT SEASONAL 

CRAFT WHEAT 
46,505,096 

CRAFT AMBER U S E R ,  
5 9 , 2 8 2 , 9 2 0  

CRAFT AMBER ALE, 
7 3 , 0 8 0 , 2 4 8  

CBAFTVARIEiX 
9 0 , 7 4 7 , 4 8 0  

TOT«. CRAFT SEASONAL 

CRAFT tmZME* 
H2>344,11)4 

CRAFT IPA 

CRAFT PALE ALE 

CRAFT VARIETY 

CRAFT AMBER ALE 

CRAFT AMBER LAGER 

C R A F T  WHEAT 

CRAFT SOCKS 

djR&FT FHIWT BEER 

KG 



Estimated Wholesale Pricing Methodology: From a competitive standpoint within the Craft Beer segment, consumers are 
indeed price-conscious but are willing to pay additionally given beers of higher perceiv$|guality. Nebraska Brewing Company, given 
its current reputation as an innovator and brewer of  high quality and award winning,Jb!|§|C will price itself marginally over a mid-
market price point for the canned product line. Draft beer (kegged beer) will followjjiat and given this approach, can be expected to 
compete aggressively in the 20% market share that is draft tap handle space wi&g&an establishment. 

Reserve Series beers (Melange a Trois, Apricot au Poivre Saison, Black Betty Russian Imperial Stout, Fathead, and Barrel 
Aged Hop God) will maintain their current pricing in the upper echelon^finely crafted barrel aged beers. However, given the 
economies of scale inherent in a larger brewing facility, many of the exiMiiig base costs such as irtg|gd.ient and packaging costs will 
fall. Given this drop in base costs, some consideration will be given to a reduction in wholesale cosito the distribution channel. 
While this could mean great things to the end consumer, thereis also a good deal of  concern that historically, price reductions at the 
brewery do not ultimately wind up at the consumer. It is an unfortunate situation in that retailers, in many cases, see a drop in base 
costs as an opportunity to net a greater margin while maintaining the originally struck price points. Nonetheless, opportunity exists 
here to reduce product cost and increase distribution scope and frequcnc^: -Isstjy, whi®|p:oduction costs of  the Reserve Series can be 
reduced, the time to produce this product cannot bettered. It wi$|itill reqtii^ nearly 8 months' time to create and ship each Reserve 
Series beer - tying up materials, space, and compaing=itton-hours SitovipbCess. The costs below are not loaded (do not include 
labor, commodities, overhead, taxes etc.) andaie to be used as a basis for recipe production only. The example being used for canned 
beer is the Brunette Nut Brown Ale. 

"'WUnit 
Cost 

Cost to 
Distributor 

6 Pack 12 oz Can 

00 ** $5.00 
' 4 x 6  Bi|k $7.23 $20.00 

1/2 bblSSg $23.01 $110.00 
"'I1, ,,1/6 bfcSlg $7.63 $35.00 

Reserve Series Unit 
Cost 

Cost to 
Distributor 
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750mL Case $26.02 $132.00 

A S S U M P T I O N S  

• Annual growth rate in national Craft Beer sales will continue to escalat@g§S Craft Beer moves toward 6% overall market share 
within the segment o f  Beer. Given a current 5% market share, thergfj&sts tremenScps upside potential assuming a quality 
product, good reputation, and striking packaging. 

Pertaining to growth, all current projections reflect the base system as-bmlt and hold the capacity ^ | & a t  8.500 bbls of annual beer 
production. The core brew-house that is being built / installed can easily p f ^ t o:  up to approximately 50,000 bbls of beer per year 
with the addition of fermentation and bright beer tanks. These tanks can be alipijncrementally. 

The following is the dollar value break-down in overall sales lot the first three full yeats. 
This assumes some small ramp in canned and draft beer with Reserve Series product s $ | p g  sold in the 8th month of  production. As 
BA Hop God and Apricot au Poivre Saison require»g|pjjOusly use#! barrels, their production cannot begin until such time as barrels 
become available. Thus, there will be some shift from early volumes of  canned and draft production capacity into Reserve Series as 
time progresses. For the purposes of projections, this analysis does rib||un the brewing system at capacity to allow for a spreadsheet 
that appears more uniform in nature 

Projections By Dollar Valuti 

M o n f l S l y 2  
bbls Expense Sales Profi t /Loss 

M o n f l S l y 2  7 , 4 0 0  " • $ l , 0 6 7 , r i | i 4 2  $ 1 , 2 5 2 , 7 1 5 . 1 6  $ 1 8 5 , 6 6 3 . 7 4  

Months 7 , 4 0 0  $ 1 , 4 9 8 , 9 7 4 . 6 4  $2,936,900.15 $ 1 , 4 3 7 , 9 2 5 . 5 1  

Months 25-3<ri jinn ^ , 5 1 8 , 9 7 3 . 3 6  $ 3 , 4 0 8 , 2 9 8 . 5 5  $ 1 , 8 8 9 , 3 2 5 . 1 9  
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These figures are based on the previously stated assumptions and represent our projections of sales targets to be achieved by the 
management team of Nebraska Brewing Company 

M A R K E T I N G  P L A N  

The Fundamentals: It is the intention of  the management team to establish the kmg term profitability and success of the 
Nebraska Brewing Company by carefully concentrating on and building a c0§|group of satisfied customers. We recognize that 
ultimately our customers are Craft Beer drinkers and are continually improving their palates Sfeeeking greater quality in the beers 
they consume. Consequently, the key to our basic marketing strategy istb bontinue to make th&lagiiest quality beers possible, and 
continue to innovate and separate ourselves from the lowest common denominatorsj&kboth craft beer and craft beer brewers. 

Our effort to make the best beer possible will be achieved by the following means: First, all beer profiles and recipes have 
been selected after careful market research to determine exactly what is popular among Craft Beer drinkers in our target markets. The 
most important aspccts of our research came from the Brewer's Association and TRlilipjan Data. Having made the decision as to what 
flavor profiles we will initially produce, careful thought and considcratic h 1m t sn given, to construct a brewing facility in such a 
manner as to be elastic in brewing capacity. A 3Qbbktarcwhouse can bn « w «llu h aches to begin production and in later phases, 
fermentation and bright beer tanks can be inserted alongside the exisfcig|ptem tollipand production as demand requires. 

Production of our target beer styles is ndt a first-time effort. N $ a s k a  Brewing Company has been producing these initial 
beers for over 6 years with both scientific and qualitative refinements being made along the way. In an effort to gauge independent 
and educated input, in 2009 Nebraska Brewing Compapi began to epfcercompetitions with nearly all of  its production beers. 
Competition performance was usg^afc' a baseline in many eases as a tool for improvements to not only the recipes themselves but also 
within the operational aspects of production. 

Another key aspect of our operations, which is intended to ensure we continue to make the best beer possible, is our 
determination to use only the finest brilljll^ ingrediejj available. Only ingredients which we feel are appropriate based upon our 
own expertise and reputations within the lBistiy will" be used, without exception. We have made certain that our suppliers all have 
excellent reputations among the brewing com|| |p|plind provide consistently high quality inputs at all times. Nebraska Brewing 
Company is prepared to find new sources of brSiSig materials whenever our current suppliers fail to meet the exacting standards of 
the Nebraska Brewing Company. It should also be noted here that the phrases "premium ingredients" and "highest quality" are 
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arbitrary and while many within the industry may employ those terms relative to marketing, only those making truly great products 
adhere to the ethos. 

As a final note regarding the design of  our recipes, we intend to carefully raois^ ii~ responses of beer drinkers to our 
products when they first reach their target market and long after. Consumer feedbg|I§|ill be the means by which we gauge the 
reactions of  beer drinkers to our products, so that we may make any necessary adjustments. 

Reputation: At this time, Nebraska Brewing Company enjoys a lp|||ip)sition withMtbeCraft Beer sphere. Nebraska 
Brewing Company has an excellent reputation for quality, innovation, andthe packaging of its  ; l | |mL Reserve Series line. Excellent 
reputations take time, consistency in products, positive reviews by consWers, press, ^pearances^a|iti;ade shows / beer fests, awards, 
hype, and the expectation that whatever comes next - people want it. Even # ipr  Miclaiining and the ipbning of  this production 
facility, great anticipation already exists within the consumer ranks as well a^ifiljpistribution tier. 

Only a quality product will crcatc consumer loyalty in our core markets and bflsure regular growth in sales as that market 
expands. 

Off-Premise Wholesale Sales: The whotiSWHybutioii v hdunel is the key to sales. Through our network o f  20+ existing 
and future beer distributors, we intend to sell, {fee-bulk o f  l j j |  production, (as mentioned previously, some beer will be sold back to the 
Nebraska Brewing Company brewpub and other smaller atounts will be sold in the onsite tasting room) 12 oz. canned product will 
comprise the lion's share of distributed product with kegged Ibeer comprising the next largest package size. Lastly, our bottled 
Reserve Series line will also have sope^amount sold back to NetTMskaBrewing Company's brewpub with the balance being sold in 
the wholesale channel. 

In the early days of beti diaMbution for Nebraska Br^lljpg Company (the local focus) it was felt that distributors who were 
smaller in nature, had some ties to the?! Craft Beer wor|4, and had fewer customers to service would provide a better rapport with 
Nebraska Brewing Company and woulljl^able to bej|ir sell the NBC brand. At the time as well, it was felt that Anheuser-Busch 
distributors possessed some distaste for the < ntr  Blowing community and viewed it merely in a light of market share erosion. 

Ownership changes within Anheu^ U ^ L ,  w^nomic shift, consumer brand awareness, and the advent of  non-exclusivity 
within the Anheuser-Busch distributors (along with a better, more educated, distribution focus within Nebraska Brewing Company) 
has resulted in most of the current Nebraska Brewing Company distributors of the Anheuser-Busch variety. When the first AB house 
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was contracted (Union Beer Distributing of New York), it was immediately apparent that AB distributors were eager, educated, well-
funded, connected to a vast consumer base, and possessed advantages and economies of scale that the early Nebraska Brewing 
Company distributors did not have. gil, 

Of the 20+ distributors that are working with Nebraska Brewing Company the 20+ are of the Anheuser-Busch variety. 
These perform at a much higher level professionally, operationally, and outsell,>d^biherMistributors hands down. In a large sense, 
had Nebraska Brewing Company not begun to garner the reputation for q u ^ | ^  p^ucts ':1$|  it did, it follows suit that the AB houses 
would likely not have been interested in our brands. We feel very gratefidjjSnave the distribution talent that we do. Many of these 
distributors began carrying our brands knowing that we could not distribW product in quantity<B:$hat time but were planning for that 
day when we could. The entire portfolio of distributors stand ready to begp. selling our off-premM: products as soon as we can 
become operational. 

Facility: Building requirements for this brewing /1 aiming facility are commercial in nature. Envisioned is a warehouse-type 
location with accommodations for moderate water consumpti<^i|a^l^;:between '3lppd. 5 times water consumed for every gallon of 
beer produced), sewage, power to supply a boiler, loading dock,-expanSii!pinterior cooler space, high ceilings either at 16 or 24 foot 
height, and enough unused or available space for expansion so as ^^ccot^^ll i fegowSi  without relocation. 

Concrete floors, sloped drains, small o f l^pp^ |^s t roomf |p^ | iKowff l i J ihd  from a public / casual observer perspective, a 
tasting area (coupled with the barrel aging envirorimentylip| seating 'Wffimoderate number of guests. 

Brewery tours would be conducted on weekends aSlthe availably space could be made available for private parties, club 
gatherings, or the occasional social event. _ , 

At this time, it is not envisionedithat Nebraska Brew ing Company would own this space and would likely lease the facility. 
An area in the neighborhood of 2 y S b  '§qtia¥i|h|t appeag&appropriafeai this stage in planning. 

From purely an operational perspective, 91s l.Kility can be located in any light industrial area but should be considered in 
close proximity to the existing Nebraska Brewing Company 6||wpub and possibly the main Omaha distributor - Quality Brands. 
Although these considerations meets!bdsic operational goals, it should be noted that this is not a requirement. 

i l l  
In the tasting room of the brewingfacilily. cjgprmers will be able to make a variety of retail purchases. Initially we will have a 

small selection of T-shirts for sale. As econorntc^tefeasible. we will include other promotional items to increase our merchandise 
sales. 
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Pricingi As mentioned previously, our wholesale pricing strategy is designed to make our beers competiti ve and to achieve a 
profit, while at the same time positioning our products among the best beers being produced by our competitors. Relatively speaking, 
our draft prices will fall in line with high quality draft beers and our Reserve Series caso:i|rices are situated at the upper end of today's 
pricing spectrum. diFF" 
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Canned Beer Unit 
Cost 

Cost to  
Distributor 

6 Pack 12 oz. Can $1.81 :,$5.00 
4 x 6  Pack $7.23 $20.00 
l/2bblkeg $23.01 $110.00 
1/6 bbl keg $7.63  ; $35.00 

Reserve Series i Unit 
Cost 

Cost to  
Distributor 

750mL Case $26.02 s $132.00 

A further aspect of our pricing strategy is our determination to Siaffitain stable j t ees  over a substantial period of time. 
Although we cannot be certain that significant changes to our cosfcatructure will not ocEE, it is our plan to maintain prices at a level 
which will not cause undue hardship to our retai|;i |®||js. Chan|Sg§jjn price will only take place when our own costs rise appreciably 
and thereby threaten the minimum profit margiipre requfc&to meettraroperaung costs and achieve our projected growth targets. 
Price changes will also be considered whene^i&ir prodiSfe fall sigmj&antly out of alignment with the median price being asked by 
our major competitors. This last item is not considered to be significant" 

It is somewhat expected for a new brewery that the initial tiiflips of  beer will not fall into the expected results category. In 
many cases, planned batch failures are built inKbosiness pjans to account for the dumping of more than 1 startup batch of  beer. In 
fact, Nebraska Brewing Company had planned tolffcp between, 3 and 8 batches of beer within the first year of operation for the 
brewpub. Failure to dump sub-patbeers could resuBji damapB reputation or a destruction in customer base. Nebraska Brewing 
Company has been operational in beef Induction fbiffyer 4 years — and has never made a single batch of  beer which required 
dumping. Those of us brewing, running%^^(ty condjlp and active in the industry have a passion for what we do - a desire to be 
among the best. Nebraska Brewing C o m p S ^ ^ c ^ p l e  viewed in a light of  quality first. 

Given this, we are not building into ourtESEp model any planned batch failures. 
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Promotional Merchandise: Promotional merchandise, such as t-shirts, glassware, lapel pins, etc., will be priced reasonably in 
order to realize a consistent profit. At this time, the promotional aspects of  these sales vs. the profit potential are the prime driver for 
sales in this area. 

Food in the  Tastins Room: Nebraska Brewing Company's production facili^fliE not be built to serve food to the public who 
chooses to visit for the purposes of tasting / sampling the products or touring the Due to the inherent nature of also having an 
operational brewpub, we will cater to the facility for spccial events and make ligSpd items available for purchase on other 
special occasions - to be prepared and served under the existing Nebra^ki Brewing Company food license at the separate facility. 

Advertising and Promotions: As President, Paul Kavulak is re^pon ihle for point-of-sal£|ppmotions and advertising. Initially, 
point-of-sale merchandise will be designed with the assistance of  T u r n ^ ^ L ^ .  and will be develi|jed in a joint fashion with leaders 
among the existing beer distributors who know the retail market best. T h S i ^ e  a|i|dady existing prdSlbts and designs and to a limited 
extent, these can be extended to cover the growth in the off-premise market.  :'fii!S^mple, coasters, table tents, sell sheets, and some 
limited signage designs exist. Printing is typically handled by the distributors themselves and for those who lack an in-house printing 
facility, centralized vendors such as Grandstand Inc., out ot Lawrence, KS can be u&edfor glassware, coaster printing and other 
medium to large scale POS items as needed. 

The President is also responsible for cmmm. uul *11 direct advertising of Nebraska Brewing Company products, to the 
consumers in our chosen markets. Advertising Will be cb&jucted through the local print media. It is envisioned that leading, more 
generalized advertising will occur in industry ioU'\jrttradilmagazineifeneeded. These generalized ads will tout the arrival or 
advent of  Nebraska Brewing Company in cans and will segue into ads am|)promotions by the retailers themselves. In many cases, 
these leading ads can be co-opted h\ the distributors in those markets. 

Over the past 6 years, Nebraska Brewing; Company has taken W limited advertising in some of  these locations both on the 
National (Draft Magazine), and local (Philly Beer Stcneji^ielto promote general awareness. These newer ads will focus more on the 
availability of off-premise produlllv.. 

Public Relations^ The Presideifft||l active] pui me a strategy of  meeting with local groups which are concerned about issues 
related to alcohol consumption. It is our Titration tgilfrelop an open dialogue and positive relationship with the local citizens groups 
which advocate responsible drinking. Likev^ | |^^Pi l l  take the initiative to foster a cooperative relationship with local law 
enforcement agencies, to show them that we afWlFtioncemed about alcohol misuse as they are. At the Nebraska Brewing Company, 
we advocate the enjoyment of quality beer in moderation, not the consumption of alcohol in large quantities. In order to avoid any 
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potentially harmful publicity in the future, which may stem from the misuse of our products, we will make certain that the relevant 
interest groups understand that we take the issue of  alcohol misuse as seriously as they do. 

Intellectual Property: All brand names, beer recipes, trade secrets and other igfag>fant operational practices are the Intellectual 
Property of Nebraska Brewing Company. In the areas surrounding our Internet prc&en£x, the following URLs have been secured: 
nebraskasbrew.com, ncbraskabrewingcompany.com, and nebraskabrewingco,coni \ t  this,time, it is  www.nebraskabrewin.gco.com 
that will be the utilized URL. A continual effort to secure our intellectual  pmpeffy will be-undertaken. Nebraska Brewing Company 
represents a geographically descriptive name and will likely not be placvd vii the Principal fifgJ&teT of the United States Patent and 
Trademark Office (USPTO) until the mark has gained secondary meaning through approximafl|||. years of  use. At the 5 year mark -
which is this November of  2012, we will take the steps necessary to secure its use. Q^ently, we  :Si|:pursuing numerous trademark 
registrations (Sept, 2013) 

Further, with the advent of Facebook, Twitter, Untapp<Land the varic u- nth * sphere entities, we have taken the time to 
establish our Facebook presence, register a Twitter handle ((^ipilewingco), and take control of our Untappd prescence. We have also 
worked to establish a Social Media / Web Presence individual tod have this persoti a||iye nearly every day o f  the week updating and 
corresponding with an engaged public. 

Nebraska Brewing Company also owns the,,&g^gmark "Serving The Ale Nation'" as part of  its startup endeavors. This mark 
pertains to the Ale Nation - a Member's Only annu<t%-i$$iewable elbb .ssSireby me&bers pay a fee to drink our experimental beers. 
This is also a Loyalty program in that for every dollar sp111| a point is^afried for later prize rewards. The program is in its 5th year 
and it is likely that this program will extend into the prodilBon brewery in some fashion. 

Nebraska Brewing Company has been using the tagtine "World Class in Every Glass" but does not currently own the 
trademark to this however is current^ pwaing with a TrademarBlallQmey  ̂

C O M P A N Y  S T R U C T U l ^  

Management Team: The follSang is a list o^the key management roles and the individuals who will be responsible for them. 

President: Paul Kavulak has o\ «.i ill lespinhiBty for the start-up and daily operation of the Nebraska Brewing Company 

Paul is an accomplished brewer with ovilFfS years of experience and professionally, prior to the start-up of  Nebraska Brewing 
Company, Paul was the Senior Vice President of  Technology Integration at West Corporation where he worked increasingly with the 
Mergers and Acquisitions group, Product Development teams, and drove innovation throughout the various business units within the 
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corporation. Just prior to this most recent activity, Paul ran all of IT within the West Coiporate structure, had a team of 470 
individuals and oversaw a budget of approximately $150,000,000. 

Paul has been researching and preparing for this project for several years and; | | |pf  solid understanding for the brewing process 
and the market potential for Craft beer. While the initial goal of being a hands-on^H^ brewery were the driving force to begin the 
endeavor, the business realities of running the business, expanding markets, an^p i re l lhg  production have caused Paul to focus 
outside of the brewery. That said, the brewery is his primary day-to-dax f iu^ .  Ebeit at an operational level. 

Paul will oversee major elements such as building improvement ur iphic arts, any relevant audio / visual, major facility 
design, and the installation of  the brewery. Paul will secure financing, 1|i^cqxiire and service wtiofeale distribution accounts. Paul 
will also brew as time permits and will be responsible for all tasks related !8;i|^lx.Mpr'1production. The President will oversee all 
operational aspects of  Nebraska Brewing Company. 

Vice President: Kim Kavulak will act as vice president which involves prowdmg assistance to the president at every level of 
the breweiy start-up and daily operations. Should the presidentl3©^lempotyrily,unablelip?erfonn his roles as president and head 
brewer, the vice president will be sufficiently familjaovith all aspects of the business the vice president will be able to train and 
supervise any employees needed to assist her in iliv full cipvi ation of the business! "SEn will also carry out the licensing process, 
undertake ancillary advertising, promotions, e^E'Sut wilflibain the General Manager relative to restaurant operations. She wilt also 
oversee the management of  the Tap Room (ttieppsamotionSkproduct agjjg&ts) and its retail sales. 

Kim's professional background was gained within First Dat&EorpiBration as a Project Manager where multiple simultaneous 
high pressure, high demand projects were her norm. Kim thrives on ever-increasing levels of involvement and detail. For the 
majority of the past 4+ years, k t a h a s  worked itS&General Manager within the brewpub overseeing all operational aspects to 
include accounting, payroll, general staffing, promotions, liq1ii||^accounts receivable and payable and other duties as necessary. 

Lead Brewer: In the daily opef| | |ns phase ofjjgie project, Tyson Arp will be responsible for all tasks related to the production 
of beer. The president will supervise the design o f  all'ptoduct recipes and any necessary adjustments to those recipes. The head 
brewer will perform the regular brewing roul^i!^6p(l tasks associated with preparing Nebraska Brewing Company products for the 
market. The Head Brewer will also be directly'Sponsible for ordering product, interfacing with various vendors and general 
inventory control. This position will also be tasked with the management o f  sales orders, shipping, and receiving. 

5 6  



Brewer: Sam Riggins will act as a supporting brewer and will also directly brew beer and undertake daily operations as 
directed by Tyson Arp, 

It is also envisioned that an entry level brewer, and possibly an assistant will be ii lfd to continue brewing operations within 
the existing brewpub. Should these other brewers be deemed necessary, they will opeeatefunder the Supervision of the Head Brewer. 

General Administration: XXX will be responsible for all tasks associated with accounts receivable, accounts payable record 
keeping, and the preparation of all production and sales reports required by relevant licensing agencies. General administration 
may include some administrative tasks associated with the existing brew^ipfts to shift som&4&^-to-day operations from the Vice 
President thereby freeing up time to concentrate on new areas of responsibility, 

The president and vice president believe it is important to b£{$ersonatly involved witlWvery facet of the Company's 
operation. This same philosophy extends to the management .of our corporate ibdbtihting, which we intend to be directly involved in. 

The president and vice president feel confident that with the assistance of the employees discussed below, they can perform the 
tasks outlined above. They have a long standing relationship o f  nearly BW^-iive years and a well demonstrated record of  working 
together to solve problems. Also, the management team will be assisted in many areas by the specially contracted professionals 
discussed below. For further information on tin. credential < and cxpui ine of the management team, see their attached resumes. 

Consultants: Various consultants are being utilized as nece; m uid appropriate throughout the planning stages and will 
continue through business launch. Qualified CPA; Legal, Architect, l. J^agineering, Brewing, Marketing, Graphics Arts, and 
Community Development individuals are either already associated | ^ J l s  project or are currently being sought 

The management team is committed to the miccess® tjiis plan. All decisions will be made with the best interest of  the 
business and other investors in mind Whenever necessary, S|||nanagement team will rely on the assistance of professionals on an as-
needed, contractual basis. 

Management Compensation: FofUr u pongiliities as President and Head Brewer, Paul will draw an annual salary of 
Sxxx.OO. For her responsibilities as Vice I • sidcntjjfcim will draw an initial annual salary of $xxx.OO. The Head Brewer will draw an 
annual salary of  XXX. W 

At this time, the management team is receiving no compensation or payments from the company. Salaries will commence at 
such time as financing has been secured and operations are officially put in motion. All future wage increases or bonuses will be 
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granted to the president, vice president, and general manager as a reward for significant production and sales increases, but only after 
due consideration by the Board of  Directors. 

Board o f  Directors: The Nebraska Brewing Company has been established baits' founders and management team, Paul & 
Kim Kavulak, as a corporation under the laws of the state of  Nebraska. The Boaidt>f Directors meets monthly to conduct any such 
business as may come before it. The activities and affairs of the corporation arglmahaged by the Board of Directors. The Board of 
Directors has delegated responsibility for management of the day to day op^pfiet of the business to the management team of Paul 
Kavulak & Kim Kavulak. Members of the Board of Directors receive no:igj|Sif>ensation for their services and all directors hold office 
until the next annual meeting of  the shareholders or until their success^^Bve been elected and qualified. Executive officers are 
appointed by the Board of Directors and serve at the pleasure o f  the Board of  Directors. 

Executive Officers: The directors, executive officers, significant personnel o f  the Company will consist of up to 7 
members who will be named within the coming calendar year anA aopropriate with the growth of  Nebraska Brewing Company 
Membership counts will be kept to odd numbers so as to prevent ik ldloi kul votings Likely positions are listed below with those 
known members named. 

Chairman of  the board 
President Paul Kavulak 
Brewery Manager Tyson Arp||,^ M 
Director 

Executive Treasurer 
Vice President 
General Manager 
Director 

Executive Secretary 
Director 

Employees; The Nebraska Brewing Company is scheduled and budgeted to hire additional full time employees as outlined in 
the budget. Current budgeting shows a first year calendar that includes capital construction with an expected go-live within the 5 

i 1 

KimKavulak 
Kim Kavuill1: 

'"111;., " 
KiiftfSavuldk 
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calendar month after formal receipt of a cold shell. Employees are outlined to be hired at appropriate intervals so as to properly train 
them before full brewery operation commences. 

It is the management team's philosophy that employees are an asset to the Cv. 114 in y, not a drain on resources. We intend to 
train our employees thoroughly, treat them well, and provide them with appropriate rv ponsibilities. Our goal is to develop and retain 
a core group of employees who will contribute to the success and growth of Nej|j§sk.> 1)joying Company 

Supporting Professional Services: The following individuals or businesses will be contracted by the Nebraska Brewing 
Company to provide services during the start-up and operational phase|$fffiis project. See Attachments for their resumes and 
references. 

General Contractor: MCL (Meyers Carlisle Leapleyx 

Legal Representation: Rochelle Mullin (Cline William^ -  r 

Brewing Systems Consultant: Rob Soltys ... f P» • mieT Staiijjhs Sy^ |p i | i | | # ib  ariS his team have already presented Nebraska 
Brewing Company with a design and price point fluu In bi.cn selected Muf&firewing platform. 

Canning / Packaging Consultant: Wild Gbose Canning Sy si ems. Boulder CO 

Bottling / Bottling Packaging Consultant Dave Meheen, President of Meheen Manufacturing 

Financing: Beginning xiork to select priitiaay financing source. It is still undetermined at this time whether bank debt or a 
private placement, or a combination ^ f  both is appropriate fol^lis plan. 

The management team comes iijlSgs project >f§®i a variety of  important skills and experiences which will benefit the 
Company. In those areas where they lacSl^erien9#||Be management team has wisely decided to contract on a temporary or part-
time basis with qualified professionals. In this way Iho Nebraska Brewing Company will be provided with all the necessary 
professional support, and costly mistakes will 6®poided. 
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B U I L D I N G  A N D  C O N S T R U C T I O N  P L A N  

Permanent Facilities: Final location has not yet been determined. As mentioned above, heavy industrial space comprised of 
approximately 28,000 contiguous square feet is desired. As work progresses within this plan and financing direction is determined, 
work will intensify in this area. 

The building will be constructed / renovated to be comprised of  the followig jjdistinct sections: 

1. The Production Floor (Brewing Facility) 
2. The Tasting Room 
3. The Packaging Space 
4. The Cooler 
5. The Loading Dock / Shipping Area 
6. The Corporate Offices 

Building Improvements: The following bml$|£Limprovements will be carried out in order to prepare the space for brewpub 
operations. - " - _ 

1. Assess concrete load requirements 
2. Preparation of  plumbing 
3. Pour new flooring / footings where / ifnt _ k d 
4. Identify product to sea! concrete 
5. Installation of boiler  ! | | £  
6. New infrastructure - all efl§§|ical, plumbing, HV a l  est# 
7. Construction of  new interior space as per arcSiictural 
8. Construction of new exterior spl l l i -  spent gr |§ |  grain silo etc. 
9. Construction of tasting room / barfSjiging ajea 
10. Preparation of any store front or s ignd^^^cessaiy .  

The above list represents the primary building improvements, which must be completed to prepare the space for operation. 
These improvements must be completed before the brewing, packaging, and cooler equipment can be installed and connected to the 
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necessary utilities. The president will be assisted by the Head Brewer and general contractor in the planning, coordination, and 
execution of these building improvements. Of particular note here is that architectural and interior design phases will commence as 
quickly as possible but have not yet been undertaken. This, and overall engineering, wiifeke put out to bid at the earliest possible time. 
The estimated costs of these improvements are included in the financial plan cost s c h ^ f f t  

Subcontracting: In addition to the building improvements listed above, the following utility upgrades will be carried out by 
licensed professionals: . j k / "  

1. Electrical 
2. HVAC 
3. Plumbing 
4. Sewage YJ. 

The president, through a competitive bidding process, will choose-the subcd^iptors appropriate to the areas listed above. The 
president will be assisted in these choices and in the overseeing of-the wSrJrbf these jS|§©ssionals by the Head Brewer and Vice 
President. •i,:' 

The Commercial Facility  Purchase Agreement 

Thought has been given to the facility to the extent that piarchasinggan existing facility appears more appealing at this stage due 
to the equity that is built year-over-) ear Obviously. mdntenanceEia.sts.vtill be higher to include snow removal, area maintenance, and 
similar items but this should be offset in the longer ten»#yen the increase in overall value to the company. 

Conversely, a lease is appjj&mg from the plg|!ectivei:Q||ower initial debt load and subsequent maintenance expense. Further, 
if a facility could be located that comprised the base'ljice needed for startup operations, and had adjacent bays that could be vacated 
and made available to Nebraska Brewing-Company alglater date, this may be preferable than acquiring a facility that may house 
expected expansion space for possibly 3 yegrs+. Ayjjp time, the commercial real estate market in the Omaha / Papillion area shows 
numerous locations available and given the c i | yn iKnomic  condition, it is a buyer's market. 

In either case, there is activity in this area. An absolutely minimum operational space (excluding tasting room) would be 
approximately 8,100 square feet based upon industry calculations against expected annual production. It is likely that this calculation 
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also excludes space for barrel aging and an additional bottling line as this facet is a somewhat newer phenomena. Given other same-
sized breweries, it appears to make sense to be in the 25,000 square foot range. This would create a scenario where startup operations 
would occupy the minority of  space on day 1. Should the budget allow, it would make^ume sense to err on the size of more space vs. 
less given the unknown aspects when considering forklifts, floor paths, storage areas tic Also, architectural will have the largest 
bearing on actual needs but this will come at a later date. 

Insert full details of facility / construction agreement here 

O V E R A L L  S C H E D U L E  

The following is an outline of  the representative tasks which mu >i k? pur f i l p d  or milestonei which must be achieved during 
the start-up phase of operation. This outline represents our projections oi ihc linn equired to perform these tasks. These tasks have 
been ordered both chronologically and by priority and are noin^ssarily repr mftive of calendar months. These periods are 
intended to reflect milestone sections within an overall project §>lan. ks&l all can be run in parallel will to undertake the 
previously mentioned aggressive pursuit of a go-live date as quiij|y as possible 

Milestones: ^iiSr5 

These Milestones are representative anSij^on project initiation, ^ master projcct plan will be developed and managed by the 
President. All disciplines will construct project plans \ ant to their aitj§| of responsibility and will roll up into the master project 
plan. Overall project tracking will by^B^ebi^8l 'S^|f j t ig Company Management team. 

PERIOD 1 

Finalize Business Plan 
Finalize all base equipment bids and 
Begin to Raise Capital "fjl 
Raise Investor Equity Capital i f  Needed " 
Meet with Potential Investors to Promote Share^SBes 

PERIOD 2 
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Complete Framing of New Walls, Doors, Etc. 
Install HVAC Systems 
Framing and Wiring Inspections 
Place Initial Packaging Orders 

PERIOD 7 

Order Other Raw Materials 
Install Cold Room and Refrigeration 
Receive and Take Delivery of Brewing Equipment 
Install and Hook-up Brewing Equipment 
Complete Building Improvements / Construction 
Finalize all Interior Operational and Task Lighting 

PERIOD 8 

Final Occupancy and Health Inspection 
Receive Final Permits and Licenses to Opci ik 
Complete Brewery Installation and Hook-lJ p 
Make Final Equipment Purchases 
Begin Installing Fixtures and Furnis|yiSg|to J asting Room / Bairel Area 
Final Utility Inspections 
Begin Test Brewing 
Begin Advertising in Local Printed Media  F -
Meet with Distributors to Discuss First Sales / Initial Eiders 

" f p  

PERIOD 9 

Verily Full Operation ":1F' 
Paint Corporate Logo on Frontage 
Prepare First Shipments 
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bbls Expense Sales JllL Profit / Loss 
Months 1-12 7,400 $1,067,051.42 $.1,252,715,M W $185,663.74 

Months 13-24 7,400 $1,498,974.64 $2,936.°lH). 15 $1,437,925.51 
Months 25-36 7,400 $1,518,973.36 $ 3 , 4 0 ^ 1 . 5 *  § | ,  $1,889,325.19 
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Resume - Paul Kavulak 

8711 Raven Drive 
Louisville, NE 68037 

402-296-7985 
paul@nebraskabrewingco.com 

Paul Kavulak 

Summary Proven executive leadership and brand developmentyvithin the brew]3i||;8hd wholesale Craft Beer industries 

Experience May 2007 to Present Nebraska Brewing Company PapRHiaru NE 
Founder/President 

• Daily and strategic o p e r a t i o n S y f o h# i6<%pub ,  menti:<tevd6^>ment, bWrec ipe oversight, off-premise w h o l e s a l e  distribution, 
and brand development S t  

• Negotiate distribution conthsets, set pricing (both intern®! brewpub and external operations), market analysis, and sales 
trending 'Wbh 

• Conduct on-site distributor brand Wlrungand also assist mrsfeet sales and client education 
• Events calendarlari^Rgi-ibudgetarftgi^ cash-flow p t i l ^ n g  
• Employee development, dc i8 | | ! ^ /m^ f f l | i og  in a resu f i  driven environment 
• Coordinate/negotiate / approv^lippjierdgilracts 
• Brand m a n s ^ ^ n t ,  positioning, an-1 d svelojS^nt o f  new brand lines or brand extensions 
• Oversight of bre^ jub operations for a $1,5M annual establishment 

2006 to April 2007 West Corporation^ Omaha, NE 
Senior Vice President, Emerpi^^lpi io logy Integration 

• Responsibility for IT Mergers l|^Acquisitions Diligence 
• Primary goals center upon strategic product innovation 
• Coordination targets within all business unit product development 
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2004 to 2006 West Corporation Omaha, NE 
Senior Vice President, Enterprise Systems Management 

• West Enterprise-Wide Leadership for IT, Telecommunications , Systems operations, MIS, Business Continuity, Network 
Operations Center, Project Management and direct Divisional Bus ine^J lp jwr t .  

• Innovated processes to reduce domestic Telecommunications ConfdSBti^expenses by $1 2M annually 
• Consistently reduced other Telecommunications expense line i ter^iyy o v e ^ ^ M  annually-excluding contract negotiations 
• Lead Shared IT Sen/ices unit supporting Receivables Management, Conferencing, Interactive, Operator Services, and 

Home Agent verticals 
• Consolidated all previously silo'd IT / Telecommunications/S^stems Operations into 1 functional unit 
• Responsible for IT integrations of new acquisitions - Worldwide Asset Management aMl te rCa l l  divisions most notable 
• Negotiated all of West's Telecommunications spend to incl l%,West'siS6est  telecommunications contract with Sprint. This 

contract was, at the time, the most aggressive toll free price p6fB;Withih all of Sprint. 
• $110 Million Telecommunications and $40 Mifc^gperating budget 
• Enterprise management of over 470 personnel • 
• Filed 2 patents for innovation in International CE|hreE l l i | :  :;.. 
• Granted 1 patent for Voice over ATM technoloj|||r this technology wasi58§gajoyed with the Interactive division resulting in 

savings of approximately $2.5 m i |p |>ye r  4 years 

1996-2004 West Corporation Omaha, NE 
Vice President Telecommunications / Operations, Director Network Control, Director Applications Development 

• Management responsibilities wilhin-the toteratiiveOjvisiont;:^ 
• Created Te lecom^i^ ieatos  I O p ^ B i a l  entitie^Qnftbusiness processes in formative phases of the Division 
• Grew IVR platform frbm 8,000 inbound over 280,d8SiieBmbined ports 
• Lead Enteipitse effort to construct $10l8i!j|l§twork Operations Center. This center was the first to co-locate operational 

personnel front disparate divisionsiapd e m S i j ^ p o n  consolidated operational practices. 
• Reduced AppR£||pis Development Contractdr^ran-rates from $1,5M to zero within 18 months 

1994-1996 P r a i l l ^ s t e m s  ,i|||r Omaha, NE 
Director Network Control I Gyrat ions 

• Lead Services IT Division ft cdflim card / FAX Z international call-back systems 
• Created / managed all operational business practice and functional areas 
• Drove systems stability initiatives placing Services IT systems on a path moving away from severe recurring systems impact 

into an era o f  high availability 
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• Orchestrated intra-city data center move within advertised outage windows and with minimal negative residual issues 

1987-1994 First Data Corporation Omaha, NE 
Network Technician, Operations Supervisor, Operations Manager, Manager off Network Engineering 

• 800/900 number advanced feature management for 10,000 port 
• Created all systems operations process / best practices during startup phases - from 1 IVR port through to final business 

configuration 
• Increasing levels o f  responsibility through from data netwoElrnaintenance through budgeting, personnel management, 

business proceis creation 

1983-1987 Sergeant, United States Marine Corps 
Arabic Linguist - Syrian Dialect - Signals liYteHigerrce/GrouiiiBBe<^bnrc Warfare 

• Performed cryptographic duties to involve A^h i l gnguage  voice processing and subsequent intelligence analysis. Specific 
duties classified. ^ l i r  

Education 1991 Bellevue College ' | | |k  Bellewjer NE 
B.S. Business Management , 
Honors Graduate - 3 . 9  GRA . =1=5" 

1987-1989 University o f  Nebraska at Omaha 
• Major: Electronics Engineering 

References furnished.upon request ':'; 

' I I  
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Resume ~ Kim Kavulak 

8711 Raven Drive 
Louisville, NE 68037 

402-296-7965 
pkavulak@alltel.nel 

Kim Kavulak 

Objective C r e a t e  a un ique  family dining e x p e r i e n c e  which  b r ings  v a i i ^ , t o  b o t h  t t ie 
b u s i n e s s  a n d  dining c o m m u n i t y  

Experience 1996-2000  First D a t a  Corporat ion O m a N l l N E  

Project Manager 
• Organize a n d  m a n a g e  r e s o u r c e s  m such  a W9yv;tti#p;requirerrreflts to  

complete  projects withibujlf ined scope,  time, ar*d*$ost constraints a r e  
consistently m e t  l | t ; ,  

• Understand bus iness ,  project, and vendor requi rements  coordinating 
a c r o s s  internal an&externaf fu r td toas to  accdm$HI#).taS§! 

1 9 9 3 - 1 9 9 | I | J  ':  r Fi rs t 'Ba ta  C $ j p r $ t i o n  

Conversion* Coordinator 
O m a h a ,  NE 

F o m i u l a t e , l ^ u m e n t  a n d  v e N ^ t e s t  plaff to  e n s u r e  integrity o f  new  
software re lease^  ins* 

» Review a n d  a n a l y ^ | | a j i d i t y  o f  t ^ p u t p u t  a n d  results. 
• M a n a g e  a n d  resohM!||^^{||p? production trouble reports, providing 

f eedback  for continual " "  

R e c o m m e n d  fixes/changes to  software prior t o  multiple call cen te r  
r e l ease  

7 8  
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1990-1993 First Data Corporation Omaha, NE 
Operations Supervisor 
• Monitor performance and productivity of assigned staff to assure'1' 

achievement of department goals and objectives 
• Monitor/ensure compliance with respect to client requir |B|ES' 

contractual obligations  Bi W 
• Evaluate assigned staff through phone monitoririgpbomplete 

performance reviews and monitor all aspects of1 'job related 
performance in order to adhere to departmen p e *  r ~ m c e  and 
productivity standards. 

1988-1990 . First Data Corporation Omaha, NE 
Operations Lead Operator 
• Possess thorough knowledge of customer product requirements 
• Assist operators requiring additional call processing assistance;. ~mi 
• Provide feedback to opera$g^|§| |prvisors, and  pernor maraf j j$ | r^t  

regarding operational a n ^ S l S s i i ^ l ^ p v e m e n t d  _ "'"y;r 

Education University Nebraska Omaha, Omaha, NE 
University Nebraska Lincoln, Uftcoln Ne  

College of Saint Majy. Teleeom Certificate 
Project Management insiitufe^&rtified 

R e f e r e n c e s  f u r n i s h e d  u p o n  r e q u e s t  

1987 'S |p8  
l l | M g 8 4 - ^  

= 1990 
1998 
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v .  

A T T A C H M E N T S  

Current Award List as of  8/12/2013 

Beer Year Competition Medal 

S E L L # * ! * *  2009 Ua Oppn Ppbi ĥdrup -wh p Silver Vledal 
M6lange A Trois (Reserve Series) 2009 US Open Beer ChampionJi ps Silver Medal 
Fathead Barley VVme (untorrf aged) ,  2009 US Oppn Bee' Shliifpfehipa a '  
Melange A Trois (Reserve Series) >̂10 Festival of "P' i B»*-i Gold Medal 
Oaked Rye FA 201V ^Pi^^PWfllllarelAgednc r bronze Modal 
Melange A Trois (Reserve Series) 2010.,;; i$GS&t Amerlcan̂ gr ••e r,H Bronze Medal 

?s«pss Av arfl Silvei V*hl 
Cardinal Pale Ale \ Z010 United States Beer T&sSjig Championship Regional Champion 

SKWidp *010 United tites Beei Trying1 humpionship 
Black Betty Russian Impena! Stout (Reserve 
Series) 2010 United UlbS Oppn BcerChampionship Judges Award 

MpBsj etty Russian Impend Stput iRcvr rvr 
Series) 2010 L ruled Siutes Open Beipî B|npionship <SoH MhcN 

Brunette N it fiiovn M iL r Urit»d >tates Opf n Beer Championship Gold Medal 
h OS 1 |efewei7**n _ _ United States Open Beer Championship bronze Medal 
Black Betty Russian Imperial Stout (Res* vt 
Series) 2010 viclid Beer Championships Gold Medal 

iBranrtte Nu1 Biubm Ate 20 m w « RW c h , n - « * p ,  m m m  Bronrr Medal 
Cardinal Pale Ale M m  !KAforld Beer Championships Bronze Medal 
EOS HefeweitoFr' 

1 j 1 : 

!? y Hi("cr Medal 
Fathead Barley Wine (Reserve Series) 2010 World Beer Championships Bronze Medal 
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A p r i c o t  a u  P o i v r e  S a i s o n  ( R e s e r v e  S e r i e s )  2011 L o s  A n g e l e s  I n t e r n a t i o n a  p t i m m e r c i a l  B e e r  
C o m p e t i t i o n  
u o s  A n 7 6  8 b  m = f < , r a l  C*. nttiie'ral c j e e  

C o m p e t i t i on  

' r « 5 t i l u » r  M p h a l  

S ' S  

I P A  2011 L o s  A n g e l e s  I n t e r n a t i o n a l  C o r t f l i p i r d i S f  B e e r  
C o m p e t i t i f e ;: % : :,  S i l v e r  M e d a l  

B l a c k  B e t t y  R u s s i a n  I m p e r i a l  S t o u t  ( R e b t r \ e  2011 i t l a i t l  A m e n  e n  D e e  / w a r d s  

I n f i n i t e  W i t  2011 N h n a n  B ^ b i ,  A i r d ^ - Gold Medal 
11*1 United SilattoSe^Tafet^ 

C a r d i n a l  P a l e  A l e  2011 U n i t e d  S t a t e s  B e e r  T a s t i n g  C h a m p i o n s h i p  

a o r t t  g i r t e d  " S t a t e s  B e e r  l a  

B l a c k  B e t t y  R u s s i a n  I m p e r i a l  S t o u t  ( R e s e r v e  
S e r i e s)   : 

2011 Sinited States Open Beer Championship 

N a t i o n a l  G r a n a  

C h a m p i o n  

Gold Medal 
2 0 1 1  U n i t e d  S t o t f b  ( > p e i  B e e r  

B l a c k  B e t t y  R u s s i a n  I m p e r i a l  S t c u t  ( R e s e r v e  
S e r i e s )  

B l a c k  B e t t y  R u s s i a n  i m p e r i a l  S t o u t  ( R e s e r v e  
S e r i e s )  

2 0 1 1  I W o r l d  ̂ p h , = T a s t i n g  C h a m p i o n s h i p  

2012 t l § i | A n g e l e s  I n t e r n a t i o n a l  C o m m e r c i a l  B e e r  
R e p e t i t i o n  

R e g i o n a l  C h a m p i o n  

G o l d  M e d a l  
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A p r i c o t  a u  P o i v r e  S a i s o n  ( R e s e r v e  S e r i e s )  

L o s  A n g e l e s  I n t e r n a t i o n a l  C o m m e r c i a l  B e e r  
C o m p e t i t i o n   _ 

L o s  A n g e l e s  I n t e r n a t i o n a l  C o m m e r c i a l  B e e r -

S i l v e r  M e d a l  

Competition 

t D r o v e  M e d a l  

' j '  r 

m A T e  20121 
E O S  H e f e w e i z e n  

H o p  G o d  

M e l a n g e  A T r o i s  ( R e s e r v e  S e r i e s )  

2012 

N o r t h  A m e r i c a n  B e e r A w a i  1$» 

N o r t h  A m e r i c a n  B e e r J ^; r d  

2012 N o r t h  A m e r i c a n  B e e r  A w a r d s  

r S t i d  

" * G o l d  M e d a l  
S i  v e r  M e d  d1   

| B r o n z e  Me d a l  
B i t  M e d a l  
S i l v e r  M e d a l  

i l l  

JlBMl U n i t p d  S t d t e b  B e e r  T d b ' m q  C h i m p i m - A l p  R e g i o n a l  C h i m p l o n  

M e l a n g e  A T r o i s  ( R e s e r v e  S e r i e s )  
B l u e *  B e l l y  R u s s i a n  i m p p r i a l  S t o u t  ( R e s e  v u  

• s l i t e n B s  . " - •   • 

U n i t e d  S t a t e & B e e r  T a s t m g  C h a m p i o n s h i p  
s S ' S i - S S ^ s  

2012 

jjj|p2 U ^ ^ ^ t a * » s  O p e n  d e e r  f f a m p  

E O S  H e f e w e i z e n  2 0 1 2  t -  U S t e d :  S t a l e s  O p e B i o « ^ ; G : . h 9 m p i o n s H | ^  G o l d  M e d a l  

B a r r e l  A g e d  H o p  G o d  ( R e s e r v e  S e r i e s ]  \ I n t e n - i  i n a i  C o F ^ p i i r c i a l  B e e r  C o m p e t i t i o n  

8 2  



BUSINESS PROPERTY LEASE  x 
. .  J 

THIS LEASE is entered into this of July, 2013 between Brook Valley 14 Building, LLC, Landlord, 
and Nebraska  Brewing Company. Inc.. Tenant. 

1. PREMISES. Subject to the terms and conditions of this Lease, Landlord hereby leases to Tenant 
and Tenant hereby leases from Landlord that certain space containing approximately 24,090 square feet (Landlord to 
verify square footage using BOMA standards) of rentable floor area (the "Premises"), consisting of a portion of a 
building containing 44,000 square feet of rentable floor area (the "Building") located at  6946-50 South 108th  Street, 
La Vista, Nebraska  (address), and legally described as: Lot 14, Brook Valley Bus'inesiPark, City of LaVistai"5ipy * 
County, Nebraska (the Real Estate), as shown on Exhibit "A-1n and "A-T. 

2. TERM. This Lease shall be for a term often (10) years and four (4) months, beginning on the first 
(1st) day of July, 2013, and ending on the thirty-first (31s1) day of October, 2023, unless terminated earlier as provided 
in this Lease. . 

if for any reason the Premises is delivered to Tenant on any date before or after the term commencement 
date, rental for the period between the date of possession and the term commencement date shall be adjusted on a 
pro rata basis. Such earlier or later taking of possession shall not change the termination date of this Lease. This 
Lease shall not be void or voidable in the-event of a late delivery by Landlord, nor shall Landlord be liable to Tenant 
for any resulting loss or damage. 

3. USE OF PREMISES. The Premises are leased to Tenant, and are to be used by Tenant, for the 
purposes of the production, packaging consumption, and the retail sale of beer to the general public. From time to 
time, brewery events or special public celebrations may be conducted by Tenant in the Premises and for no other ,, \ 
purpose, without Landlord's prior written consent, which Landlord shall not unreasonably withhold, condition or delay. / 
Tenant agrees to use the Premises in such a manner as to not unreasonably interfere with the rights of other tenants 
in the Real Estate, to comply with ail applicable governmental laws, ordinances, and regulations in connection with its 
use of the Premises, including without limitation all environmental laws, to keep the Premises in a clean and sanitary 
condition, and to use all reasonable precaution to prevent waste, damage, or injury to the Premises. Normal brewery 
odors which will typically be in the form of cooked malted barley, hops, and the smells of finished beer will occur. 
Spent malted barley may emit odors as it is temporarily stored for disposal on the back dock. Tenant shall not use 
or occupy the Premises in any manner that would invalidate any policies of insurance on the Building or Real Estate. 

4 .  RENT. 

(a) Base  Rent, The total Base Rent under this Lease is One Million One Hundred Seven 
Thousand Four Hundred Seventeen and 30/100 Dollars ($1,107,417.30). Tenant agrees to pay rent to 
Landlord c/o Colliers International, 6464 Center Street, Suite 200, Omaha, Nebraska 68106 or at any other 
place Landlord may designate in writing, in lawful money of the United States, in monthly installments in 
advance, on the first (1st) day of each month, as shown on Exhibit "B\ 

(b) Operating Expenses. Beginning July 1,2013, in addition to the Base Rent, Tenant shall 
pay Landlord, as additional rent ("Additional Rent"), Tenant's pro rata share of operating expenses that 
Landlord shall incur, pay, or become obligated to pay in any calendar year in connection with the ownership, 
operation, maintenance, repair, replacement (other than replacements which are capital in nature), and 
security of the common areas of the Building and the Real Estate upon which the Building is located and all 
related improvements and appurtenances thereto which are provided by Landlord for the non-exclusive use 
by Tenant and Tenant's employees, agents, customers and invitees (the "Common Area''). For the , \ 
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purposes of this Lease, the term "Operating Expenses" shall mean all costs, expenses and disbursements 
v i of maintaining and operating the Common Areas, including but not limited to all real estate taxes that would 

first become delinquent in the event of non-payment during the term of this Lease, installments of 
assessments levied upon the Real Estate that are payable during the term of the Lease (current 
assessments to be indentified prior to execution of the lease), personal property taxes on fixtures, and 
personal property used by Landlord at the Real Estate, all insurance costs, all costs of labor, material and 
supplies for maintenance, repair, replacement, and operation of the Common Area, including but not limited 
to line painting, lighting, snow removal, landscaping, cleaning, utilities, Janitorial sen/ices, repair and 
replacement, and reasonable management costs, including salaries for property managers. "Operating 
Expenses" shall not include: the cost of capital improvements; expenses lor repairs, replacements, and 
general maintenance which is caused by fire, windstorm, casualty or any other insurable occurrence; 
alterations attributable solely to any tenants or prospective tenants of the Building other than Tenant; 
principal and interest payments; depreciation of the Building or Real Estate improvements or its contents or 
components; accounting and legal fees relating to the ownership, construction, leasing or sale of the 
Building, or Real Estate; all expenses directly resulting from the negligence or willful misconduct of the 
Landlord, its agents, servants or other employees; all bad debt loss, or rent loss; expenses incurred in 
leasing or obtaining new tenants or retaining existing tenants, including leasing commissions, legal 
expenses, or advertising. 

"Tenant's Pro Rata Share* shall mean the percentage determined by dividing the square feet of the 
Premises as shown in Paragraph 1, by the square feet of total area of the Real Estate, as defined by the 
American National Standaid published by the Building Owners and Managers Association (BOMA) which at 
the date hereof is agreed to be 44,000 square feet, Tenants' pro rata share upon lease execution is 54,75% 
(to be verified by Landlord from #1). 

f \ Landlord, at its option, may collect Tenant's Pro Rata Share of the Operating Expenses in 
• -- estimated payments in advance as determined herein. If Landlord elects to collect estimated payments, 

then Tenant's Pro Rata Share of the Operating Expenses shall be determined on an annual basis for each 
calendar year ending on December 31 and shall be pro rated for the number of months Tenant occupied the 
Premises if Tenant did not occupy the Premises the full year. At this time, Tenant shall pay Three 
Thousand Six Hundred Seventy-Three and 73/100 Dollars ($3,673.73) per month, on the first of each month 
in advance with rent for Tenant's estimated Pro Rata Share of the Operating Expenses. Landlord may 
change this amount at any time upon written notice to Tenant. At the end of each year, an analysis of the 
total year's Operating Expenses shall be presented to Tenant and Tenant shall pay the amount, if any, by 
which the Tenant's pro rata share of the Operating Expenses for the year exceeded the amount of the 
estimated Operating Expenses paid by Tenant within thirty (30) days after Tenant's receipt of the statement 
or landlord shall promptly apply the excess of Tenants payments over actual Operating Expenses as a 
credit against Tenant's other obligations under the lease. !n the event this Lease terminates at any time 
other than the last day of the year, the excess Operating Expenses shall be determined as of the date of 
termination. If Tenant's payments of estimated Operating Expenses exceed the amount due Landlord for 
that calendar year, Landlord shall, at its option, provided Tenant is not then in default under this Lease, 
apply the excess as a credit against Tenant's other obligations under this Lease or promptly refund such 
excess to Tenant if the term of this Lease has already expired, In either case without interest to Tenant, 

(c) Tenant's Audit Rights. Tenant shall have the right to audit, the books and records of 
Landlord with respect to any cost or item which is passed through to Tenant within a period of one (1) year 
following the end of any calendar year, upon ten (10) days advance, written notice by Tenant to Landlord. 
Landlord shall cooperate with Tenant in providing Tenant reasonable access to its books and records during 
normal business hours for this purpose. If the results of the audit show an overcharge to Tenant of more 
than three percent (3%) of the actual amount owed by Tenant, then Landlord shall pay the reasonable costs 

i ) of such audit, and Landlord shall credit or refund to Tenant any overcharge of such items as discovered by 



the audit within thirty (30) days of completion of such audit In the event such audit discloses an overage of 
less than three percent (3%), Landlord shall credit Tenant the amount of such overage and all audit costs ) 
shall be paid by Tenant If such audit discloses an undercharge of such Items as billed to Tenant, Tenant 
shail pay Landlord the amount of such undercharge within thirty (30) days of completion of such audit and 
Tenant shall be responsible for all audit costs. 

(d) Payment of Rent. Tenant agrees to pay the Base Rent as and when due, together with 
Tenant's share of the Operating Expenses and all other amounts required to be paid by Tenant under this 
Lease. In the event of nonpayment of any amounts due under this Lease, whether or not designated as 
rent, Landlord shall have all the rights and remedies provided in this Lease or by law for failure to pay rent. 

(e) Late Charge. If the Tenant fails to pay the Base Rent together with the Tenant's share of 
the Operating Expenses and all other amounts required to be paid by Tenant under this Lease, on or before 
the fifth (5th) day after such payments are due, Tenant agrees to pay Landlord a late charge of ten percent 
(10%) of all amount required to be paid. 

(f) Security Deposit. As partial consideration for the execution of this Lease, the Tenant 
has delivered to Landlord for Landlord's use and possession the sum of Ten Thousand Two Hundred 
Seventy-Nine and 08/100 Dollars ($10,279.08) as a Security Deposit. The Security Deposit will be returned 
to Tenant at the expiration of this Lease if Tenant has fully complied with all covenants and conditions of this 
Lease. If the Tenant has been current for 5 years and not in default the Landlord will refund the Security 
Deposit to the tenant within thirty (30) days after the end of the fifth year of the Lease. 

5. SERVICES. Landlord shall furnish no services to the Premises. Tenant shall pay, directly to the 
service provider, when due, all water, gas, electricity, sewer use fees, incurred at or chargeable to the Premises. 
Tenant will provide for their own water. Tenant shall hold Landlord and the Premises harmless from all liens, \ 
charges, and costs with respect to such items. Tenant agrees that it will not install any equipment that would exceed ) 
or overload the capacity of any utility facilities serving the Premises and that if any equipment installed by Tenant 
requires additional facilities, such additional facilities shall be installed at Tenants expense in accordance with plans 
and specifications approved in writing in advance by Landlord. Except for the gross negligence or intentional acts of 
Landlord or its agents, Landlord shall not be liable for any interruption in the supply of any utilities, and Landlord does 
not guarantee the availability of any utilities. 

6. ASSIGNMENT OR SUBLEASE. Except for assignments by Tenant to a wholly owned subsidiary 
or Affiliated Company, Tenant shall not assign this Lease or sublet the whole or any part of the Premises, transfer 
this Lease by operation of law or otherwise, or permit any other person except agents and employees of Tenant to 
occupy the Premises, or any part thereof, without the prior written consent of Landlord. Landlord may consider any 
factor it deems relevant in determining whether to withhold consent including, but not limited to, the following: (a) 
financial responsibility of the new tenant, (b) identity and business character of the new tenant, (c) nature and legality 
of the proposed use of the Premises. Landlord shall have the right to assign its interest under this Lease or the rent 
hereunder. 

7. TENANT'S IMPROVEMENTS AND LANDLORDS WORK. Tenant shall have the right to place 
partitions and fixtures and make improvements or other alterations in the interior of the Premises at its own expense. 
Tenant has provided to Landlord plans and specifications for Tenant's improvements which are set forth in Exhibit "D" 
attached hereto, which are hereby approved by Landlord. Tenant will have all insurance required under this lease to 
be in place prior to the commencement of any construction or alterations. Tenant will not allow any construction liens 
to be placed on the property. Upon termination of this Lease, such improvements, aidditions, or alterations installed or 
made by Tenant, except Tenant's trade fixtures, shall become part of the Premises and the property of the Landlord. 
Tenant may remove its trade fixtures at the termination of this Lease provided Tenant is not then in default and 
provided further that Tenant repairs any damage caused by such removal. Landlord shall have HVAC inspection and 



( '  "A any repairs made by landlord prior to occupation. Also, Landlord shall have all bay lighting fixtures delivered in 
v ' working order and will demolish and reconstruct a demising wall in the location agreed to by Landlord and Tenant-

Landlord at Landlords expense will replace cracked and broken concrete on the exterior dock and in the warehouse. 
Said replacements wili take place during the installation and construction of the tenants improvements. The area to 
be replaced is approximately 3,185 sq. ft. and the Landlords maximum expense for concrete repairs wilt be 
$17,500.Landlord shall provide ail garage doors with new bottom seals installed and in general satisfactory operation 
condition, Landlord will also make necessary repairs to the covered dock at Landlord's expense. 

Landlord approves the installation of footings and installation of a malt silo on the Building. The location of a glycol 
chiller, C02 storage equipment, and spent grain shall be approved by Landlord prior to installation. See Exhibit ""D*. 
Landlord approves installation of bicycle racks in the front parking area, location to be determined. 

8. REPAIRS, Landlord shall maintain the foundations, exterior walls (except store fronts, plate glass 
doors and other breakable materials used in structural portions) and provide for roof replacement, but not repairs, of 
the Building and, if necessary or required by the proper governmental authorities, make modifications or 
replacements thereof. 

Tenant agrees that it will make, at its own cost and expense, all maintenance, repairs and replacements (not 
considered to be capital improvements) to the Premises not required to be made by Landlord, including, but not 
limited to, all interior and exterior doors, door frames, windows, plate glass, and the heating, air conditioning, 
plumbing and electrical systems servicing the Premises. Tenant agrees to do all redecorating, remodeling, 
alterations, and painting required by it during the term of the Lease at its own cost and expense, to pay for any 
repairs to the Premises, the Building, or the Real Estate made necessary by any negligence or carelessness of 
Tenant or any of its agents or employees or persons permitted on the Real Estate by Tenant, and to maintain the 
Premises in a safe, clean, neat, and sanitary condition, reasonable wear and tear expected. Tenant shall be entitled 

f \ to no compensation for inconvenience, injury, or loss of business arising from the making of any repairs by Landlord, 
v J Tenant, or other tenants to the Premises or the Real Estate; provided the Landlord shall make reasonable efforts to 

avoid disruptions to Tenant's business while making such repairs. 

9. CONDITION OF PREMISES. Except as provided herein, Tenant agrees that no promises, 
representations, statements, or warranties have been made on behalf of Landlord to Tenant respecting the condition 
of the Premises, or the manner of operating the Real Estate, or the making of any repairs to the Premises. By taking 
possession of the Premises, Tenant acknowledges that the Premises were in good and satisfactory condition when 
possession was taken. Tenant shall, at the termination of this Lease, by lapse of time or otherwise, remove all of 
Tenants property and surrender the Premises to Landlord, normal wear excepted. 

Landlord represents and warrants that the heating, air conditioning, plumbing, sprinkler, fire monitoring and 
electrical systems are in good operating condition. 

10. PERSONAL PROPERTY AT RISK OF TENANT, All personal property in the Premises shall be at 
the risk of Tenant only. Except for Landlord's negligent acts or willful misconduct, Landlord shall not be liable for any 
damage to any property of Tenant or its agents or employees in the Premises caused by any reason whatsoever, 
including, without limitation, fire, theft, steam, electricity, sewage, gas or odors, or from water, rain, or snow which 
may leak into, issue or flow into the Premises from any part of the Real Estate, or from any other piace, or for any 
damage done to Tenant's property in moving same to or from the Real Estate or the Premises. Tenant shall give 
Landlord, or its agents, prompt written notice of any damage to or defects in water pipes, gas or warming or cooling 
apparatus in Ihe Premises. 

11. LANDLORD'S RESERVED RIGHTS, Without notice to Tenant, without liability to Tenant for 
damage or injury to property, person, or business, and without effecting an eviction of Tenant or a disturbance of 



Tenant's use or possession or giving rise to any claim for set off or abatement of rent, Landlord shall have the right  x 
to: ) 

(a) Change the name or street address of the Real Estate. 

(b) Install and maintain signs on the Real Estate. 

(c) Have access to all mail chutes according to the rules of the United States Post Office 
Department. 

(d) At reasonable times, to decorate, and to make, at its own expense, repairs, alterations, 
additions, and improvements, structural or otherwise, in or to the Premises, the Building, or the Real Estate, 
or part thereof, arid any adjacent Real Estate, land, street, or alley, and during such operations to take into 
and through the Premises, the Building, or any part of the Real Estate all materials required, and to 
temporarily close or suspend operation of entrances, doors, corridors, elevators, or other facilities to do so; 
Provided that no such actions by Landlord shall unreasonably interfere without access to or visibility of the 
Premises. 

(e) Possess passkeys to the Premises. 

(f) Show the Premises to prospective tenants at reasonable times. 

(g) Take any and all reasonable measures, Including inspections or the making of repairs, 
alterations, and additions and improvements to the Premises or to the Real Estate, which Landlord deems 
necessary or desirable for the safety, protection, operation, or preservation of the Premises or the Real 
Estate. 

(h) Approve all sources furnishing signs, painting, and/or lettering to the Premises, and ) 
approve all signs on the Premises prior to installation thereof which approvals Landlord shall not 
unreasonably withhold, condition or delay. 

(i) Establish reasonable rules and regulations for the safety, care, order, operation, 
appearance, and cleanliness of the Building, Real Estate and Common Areas and to make modifications 
thereto so long as the rules and regulations are not inconsistent or conflict with Tenant's use of the 
Premises. 

12. INSURANCE. Landlord shall have the right to charge Tenant as additional rent for increased 
insurance premiums required on the Building or Real Estate because of Tenants use of the Premises. Landlord 
shall provide Tenant copies of all premium notices increasing the insurance premiums. Each party hereby waives all 
claims for recovery from the other for any toss or damage to any of its property insured under valid and collectible 
insurance policies to the extent of any recovery collectible under such policies; provided that this waiver shall apply 
only when permitted by the applicable policy of insurance. 

13. INDEMNITY. Subject to the waiver of subrogation provision in Section 12, Tenant shall indemnify, 
hold harmless, and defend Landlord from and against, and Landlord shall not be liable to Tenant on account of, any 
and all costs, expenses, liabilities, losses, damages, suits, actions, fines, penalties, demands, or claims of any kind 
asserted by or on behalf of any person, entity, or governmental authority arising out of or in any way connected with 
either (a) a failure by Tenant to perform any of the agreements, terms, or conditions of this Lease required to be 
performed by Tenant, (b) a failure by Tenant to comply with any laws, statutes, ordinances, regulations, or orders of 
any governmental authority; or (c) any accident, death, or personal injury, or damage to, or loss or theft of property 
which shall occur on or about the Premises, or the Real Estate, except as the same may be the result of the 
negligence or willful acts of Landlord, its employees, or agents. ^ 



v ' Subject to the waiver of subrogation provision, Landlord shall indemnify, hold harmless, and defend Tenant 
from and against, and Tenant shall not be liable to Landlord on account of, any and all costs, expenses, liabilities, 
losses, damages, suite, actions, fines, penalties, demands, or claims of any kind asserted by or on behalf of any 
person, entity, or governmental authority to the extent arising out of or in any way connected with either (a) a failure 
by Landlord to perform any of the agreements, terms, or conditions of this Lease required to be performed by 
Landlord; (b) a failure by Landlord to comply with any laws, statutes, ordinances, regulations, or orders of any 
governmental authority; (c) any accident, death, or personal injury, or damage to, or loss or theft of property which 
shall occur on or about the Premises, Building or the Real Estate, as the result of the negligence or willful acts of 
Landlord, its employees, or agents; or (d) Landlord's management, operation or use of the Building or Real Estate. 
The obligations under this section shall, notwithstanding any contrary provisions hereof, survive any termination or 
expiration of this Lease, 

14. LIABILITY INSURANCE. Tenant agrees to procure and maintain continuously during the entire 
term of this Lease, a policy or policies of commercial general liability insurance from a company or companies 
acceptable to Landlord, at Tenant's own cost and expense, insuring Landlord and Tenant from all claims, demands 
or actions; such policy or policies shall in addition to insuring Tenant protect and name the Landlord and Landlord's 
managing agent as additional Insured and shall provide coverage in a combined single limit per occurrence of at 
least $2,000,000.00 for claims, demands or actions for bodily injury, death or property damage made by or on behalf 
of any person or persons, firm or corporation arising from, related to, or connected with the conduct and operation of 
Tenant's business in the Premises, or arising out of and connected with the use and occupancy of the Real Estate by 
the Tenant, Ail such insurance shall provide that Landlord shall be given a minimum of ten (10) days notice by the 
insurance company prior to cancellation, termination or change of such insurance. Tenant shall provide Landlord 
with copies of the policies or certificates evidencing that such insurance in full force and effect and stating the term 
and provisions thereof. If Tenant fails to comply with such requirements for insurance, Landlord may, but shall not be 
obligated to, obtain such insurance and keep the same in effect, and Tenant agrees to pay Landlord, upon demand, 
the premium cost thereof. 

Landlord agrees to procure and maintain continuously during the term of this Lease, Commercial General 
Liability Insurance covering the Common Areas with minimum limits of liability with respect to personal injury of One 
Million Mars ($1,000,000,00) for each occurrence, Two Million Dollars ($2,000,000.00) aggregate, with contingent 
liability coverage in an amount not less than One Million Dollars ($1,000,000,00) in favor of Landlord, any mortgagee 
of record and other appropriate parties designated by Landlord as their interests may appear. Such insurance shall 
be maintained with such companies and in such amounts as the Landlord may from time to time designee, all sudn 
companies to with an A.M. Best rating of A- (X) or higher. The cost of the insurance will be included as an Operating 
Expense. 

15, DAMAGE BY FIRE OR OTHER CASUALTY. If, during the term of this Lease, the Premises shall 
be so damaged by fire or any other cause covered by insurance maintained by Landlord except Tenant's negligent or 
intentional act so as to render the Premises untenantable, the rent shall be abated while the Premises remain 
untenantable; and in the event of such damage, Landlord shall elect whether to repair the Premises or to cancel this 
Lease, and shall notify Tenant in writing of its election within sixty (60) days after such damage. In the event Landlord 
elects to repair the Premises, the work or repair shall begin promptly and shall be carried on without unnecessary 
delay; provided that Landlord's work shall not Include the repair or restoration of any improvements installed or other 
work done by Tenant in or about the Premises. If Landlord repairs or restores the Premises or the Building, as the 
case may be, pursuant to this Section, then Tenant at its expense promptly shall repair, restore, or replace all of its 
leasehold improvements and betterments, trade fixtures, and personal property damaged or destroyed by such fire or 
other casualty. In the event Landlord elects not to repair the Premises, the Lease shall be deemed canceled as of 
the date of the damage. Such damage shall not extend the Lease term. If Tenant determines in its reasonably 
judgment that Landlord will not be able to complete repairs to the Premises within six (6) months following a fire or 
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other casualty. Tenant may terminate this Lease by notifying Landlord in writing within thirty (30) days after such fire 
or other casualty. 

16. CONDEMNATION. If the whole or any part of the Premises shall be taken by public authority 
under the power of eminent domain, then the term of this Lease shall cease on that portion of the Premises so taken, 
from the date of possession, and the rent shall be paid to that date, with a proportionate refund by Landlord to Tenant 
of such rent as may have been paid by Tenant in advance. If the portion of the Premises taken is such that it 
prevents the practical use of the Premises for Tenant's purposes, then Tenant shall have the right either (a) to 
terminate this Lease by giving written notice of such termination to Landlord not later than thirty (30) days after the 
taking, or (b) to continue in possession of the remainder of the Premises, except that the rent shall be reduced in 
proportion to the area of the Premises taken. In the event of any taking or condemnation of the Premises, in whole or 
in part, the entire resulting award of damages shall be the exclusive property of Landlord, including ali damages 
awarded as compensation for diminution in value to the leasehold, without any deduction for the value of any 
unexpired term of this Lease, or for any other estate or interest in the Premises now or hereafter vested in Tenant; 
provided that Tenant shall not be precluded from filing its own claim for damages following a taking described in this 
section if the amount to be paid under such claim does not reduce the amount available to Landlord. 

17. DEFAULT OR BREACH. Each of the following events shall constitute a default or a breach of this 
Lease by Tenant: 

(a) If Tenant fails to pay Landlord any rent or other payments when due hereunder, and fails to cure 
such default within ten (10) days after receipt of written notice from Landlord; 

(b) If Tenant vacates or abandons the Premises; 

(c) If Tenant files a petition in bankruptcy or insolvency or for reorganization under any bankruptcy act, 
or voluntarily takes advantage of any such act by answer or otherwise, or makes an assignment for the benefit of 
creditors; provided that the taking of any of the actions described in this Section 17(c) shall not constitute a default or 
breach so long as Tenant has not committed any other uncured breach or default under this Lease: 

(d) If involuntary proceedings under any bankruptcy or insolvency act shall be instituted against 
Tenant, or if a receiver or trustee shall be appointed of all or substantially all of the property of Tenant, and such 
proceedings shall not be dismissed or the receivership or trusteeship vacated within thirty (30) days after the 
institution or appointment; or 

(e) If Tenant fails to perform or comply with any other term or condition of this Lease, or any of the 
rules and regulations established by Landlord, and if such nonperformance shall continue for a period of thirty (30) 
days after written notice thereof by Landlord to Tenant, time being of the essence. 

18. EFFECT OF DEFAULT. In the event of any default or breach hereunder, in addition to any other 
right or remedy available to Landlord, either at law or in equity, Landlord may exert any one or more of the following 
rights: 

(a) Landlord may re-enter the Premises immediately and remove the property and personnel of 
Tenant, and shall have the right, but not the obligation, to store such property in a public warehouse or at a place 
selected by Landlord, at the risk and expense of Tenant. 

(b) Landlord may retake the Premises and may terminate this Lease by giving written notice of 
termination to Tenant. Without such notice, Landlord's retaking will not terminate the Lease. On termination, 
Landlord may recover from Tenant all damages proximately resulting from the breach, including the cost of 
recovering the Premises and the difference between the rent due for the balance of the Lease term as though the 



( Lease had not been terminated and the fair market rental value of the Premises for the balance of the Lease term as 
v  7 though the Lease had not been terminated which sum shall be immediately due Landlord from Tenant. 

(c) Landlord may relet the Premises or any part thereof for any term without terminating this Lease, at 
such rent and on such terms as it may, choose. Landlord may make alterations and repairs to the Premises. In 
addition to Tenant's liability to Landlord for breach of this Lease, Tenant shall be liable for ail expenses of the 
reletting, for any alterations and repairs made, and for the rent due for the balance of the Lease term, which sum 
shall be immediately due Landlord from Tenant. The amount due Landlord will be reduced by the net rent received 
by Landlord during the remaining term of this Lease from reletting the Premises or any part thereof. If during the 
remaining term of this Lease Landlord receives more than the amount due Landlord under this sub-paragraph, the 
Landlord shall pay such excess to Tenant. 

19. SURRENDER - HOLDING OVER. Tenant shall, upon termination of this Lease, whether by lapse 
of time or otherwise, peaceably and promptly surrender the Premises to Landlord. If Tenant remains in possession 
after the termination of this Lease, without a written lease duly executed by the parties, Tenant shall be deemed a 
trespasser. If Tenant pays, and Landlord accepts, rent for a period after termination of this Lease, Tenant shall be 
deemed to be occupying the Premises only as a tenant from month to month, subject to all the terms, conditions, and 
agreements of this Lease, except that the rent shail be one hundred fifty percent (150%) times the monthly rent 
specified in the lease immediately before termination. 

20. SUBORDINATION AND ATTORNMENT, Landlord reserves the right to place liens and 
encumbrances on the Premises superior in lien and effect to this Lease. This Lease, and all rights of Tenant 
hereunder, shall, at the option of Landlord, be subject and subordinate to any liens and encumbrances now or 
hereafter imposed by Landlord upon the Premises or the Real Estate or any part thereof, and Tenant agrees to 
execute, acknowledge, and deliver to Landlord, upon request, any and all instruments that may be necessary or 

C \ proper to subordinate this Lease and all rights herein to any such lien or encumbrance as may be required by 
v Landlord. 

In the event any proceedings are brought for the foreclosure of any mortgage on the Premises, Tenant will 
attorn to the purchaser at the foreclosure sale and recognize such purchaser as the Landlord under this Lease. The 
purchaser, by virtue of such foreclosure, shall be deemed to have assumed, as substitute Landlord, the terms and 
conditions of this Lease until the resale or other disposition of its interest. Such assumption, however, shall not be 
deemed an acknowledgment by the purchaser of the validity of any then existing clams ol Tenant against the prior 
Landlord. 

Tenant agrees to execute and deliver such further assurances and other documents, including a new lease 
upon the same terms and conditions contained herein, confirming the foregoing, as such purchaser may reasonably 
request. Tenant waives any right of election to terminate this Lease because of any such foreclosure proceedings. 
Any documents, including a new lease, to be signed by Tenant under this Sedion 20 will contain language 
reasonably satisfactory to Tenant providing that any lender, new owner or other parly that succeeds to Landlord's 
interest under this Lease will not disturb Tenant's use and occupancy of the Premises under this Lease so long as 
Tenant has not committed an uncured default under this Lease or any new lease. 

21. NOTICES. Any notice or demands given hereunder shall be in writing and personally delivered or 
sent by first class mail postage prepaid to Landlord c/o Colliers International, 6464 Center Street, Suite 200, Omaha, 
Nebraska 68106 and also to Tenant at 6646-50 South 108* Street, La Vista, Nebraska 68128 AND 7474 Lake 
Towne Center Parkway, Suite 101, Papillion, Nebraska 68046, or at such other address as either party may from 
time to time designate in writing. Each such notice shall be deemed to have been given at the time ft shall be 
personally delivered to such address or deposited in the United States mail in the manner prescribed herein. 



22. COMPLIANCE WITH ADA. Tenant shall be responsible for all costs of complying with the - , 
Americans with Disabilities Act (ADA) and all similar laws and regulations within the Premises, including the ) 
removal of barriers which do not necessitate the removal or modification of load-bearing walls.. Landlord 
shall be responsible for all costs of complying with the Americans with Disabilities Act (ADA) and all similar 
laws and regulations outside of the Premises and the Common Areas. 

23. SUBSTITUTION OF OTHER PREMISES, intentionally Deleted. 

24. COVENANT OF QUIET ENJOYMENT. Landlord covenants and agrees that at all times 
when Tenant Is not In default under the terms of this Lease, Tenant's quiet and peaceful enjoyment of the 
Premises shall not be disturbed or interfered with by Landlord or by any person claiming by, through or 
under Landlord. 

25. MISCELLANEOUS. 

(a) Binding on Assigns. All terms, conditions, and agreements of this Lease shall be 
binding upon, apply, and inure to the benefit of the parties hereto and their respective heirs, representatives, 
successors, and permitted assigns. 

(b) Amendment in Writing. This Lease contains the entire agreement between the parties 
and may be amended only by subsequent written agreement 

(c) Waiver * None. The failure of Landlord to insist upon strict performance of any of the 
terms, conditions and agreements of this Lease shall not be deemed a waiver of any of its rights or 
remedies hereunder and shall not be deemed a waiver of any subsequent breach or default of any of such 
terms, conditions, and agreements, The doing of anything by Landlord which Landlord is not obligated to do  z \ 
hereunder shall not impose any future obligation on Landlord nor otherwise amend any provisions of this  ; ) 
Lease. 

(d) No Surrender. No surrender of the Premises by Tenant shall be affected by Landlord's 
acceptance of the keys to the Premises or of the rent due hereunder, or by any other means whatsoever, 
without Landlord's written acknowledgment that such acceptance constitutes a surrender. 

(e) Captions. The captions of the various paragraphs in this Lease are for convenience only 
and do not define, limit, describe, or construe the contents of such paragraphs. 

(f) Applicable Law. This Lease shall be governed by and construed in accordance with the 
laws of the State of Nebraska. 

(g) Partial Invalidity. If any provision of this Lease is invalid or unenforceable to any extent, 
then that provision and the remainder of this Lease shall continue In effect and be enforceable to the fullest 
extent permitted by law. 

(h) Zoning Special Use Changes. Should for any reason, Tenant be denied any zoning or 
special use permits that would prohibit Tenant from operating a brewery at this location within sixty (60) 
days after the date hereof, Tenant may terminate this Lease by written notice to Landlonl 

(i) Right o f  Access .  Upon prior reasonable notice and at times reasonably acceptable b 
Tenant, Landlord and its agents and representatives shall have reasonable access to the Premises for the 
purpose of ascertaining the nature of the activities being conducted thereon and to determine the type, kind 

J 



and quantity of all products, materials and substances brought on to the Premises or made or produced 
thereon, 

26, BROKERS, The brokers involved in this transaction are: 

Agent for Landlord: Clint Seemann and Lee Ehlers of Investors Realty, Inc. 

Agent for Tenant: Walt Peffer and Don Groesser of P.J. Morgan Company. 

Landlord and Tenant acknowledge that Investors Realty, Inc. is being paid a six percent (6%) fee 
on the entire term of this Lease by Landlord and this fee will be shared by the Brokers based on 
their separate agreement 

27, ENVIRONMENTAL REPRESENTATIONS AND COVENANTS; INDEMNITY. Tenant agrees that It 
shall not at any time use the Premises in whole or in part to generate, refine, produce, store, handle, transfer, 
process, discharge, release or dispose of or transport any of the following in any manner which could result in 
contamination of the Premises or could result in any violation of or assessment of costs or liability under any 
Environmental Regulation: hazardous substances, pollutant or contaminant, hazardous waste, toxic chemical, 
hazardous chemical, hazardous material as those terms are defined herein and in the Federal Comprehensive 
Environmental Response, Compensation, and Liability Act (42 U.S.C.A $ 9601 [14] and [33]), any so-called 
"Superfund" or "Superlien" law, or other applicable federal, state, or local statute, ordinance, rule or regulation, nor 
shall Tenant permit any release or threatened release of any Hazardous Substance on the Premises, nor shall 
Tenant install or permit the installation of any underground storage tanks in or about the Premises. As used herein 
the term "Hazardous Substance", shall mean urea formaldehyde, polychlorinated byphenyls, asbestos, asbestos-

z . containing materials, radioactive materials or wastes, petroleum products, or any waste material or other substance 
^ ) which would subject the owner of the Premises to any response costs, damages, penalties, or liabilities under any 

applicable Environmental Regulations. The term "Environmental Regulations" as used herein means any federal, 
state, or local laws, statutes, codes, ordinances, regulations, requirements or rules relating to any environmental 
matters, including the removal, handling, and disposal of hazardous or toxic waste materials or substances. Tenant 
shall notify Landlord immediately upon receipt from any governmental entity or agency of any violation or alleged 
violation of any Environmental Regulation. Tenant covenants that it will not violate or permit the violation of any 
Environmental Regulation during the term of this Lease or any extension thereof. 

Tenant hereby agrees to indemnify and hold Landlord fully and completely harmless from any and all 
costs, loss, liability, claims, expenses, fees (including reasonable attorneys1 and consultants' fees), penalties, fines, 
assertions and judgments asserted against or incurred by Landlord arising from or in connection with any breach by 
Tenant of the terms of this paragraph. 

28, OTHER PROVISIONS. 

(a) Tenant Loan. Landlord has agreed to provide Tenant with a Tenant Loan of One 
Hundred Ninety-Two Thousand Seven Hundred Twenty and no/100 D o t e  {$192,720.00), which shall be 
disbursed as follows: (1) Twenty-Four Thousand Ninety and no/100 Dollars ($24,090,00) within two (2) 
weeks of Lease execution, (2) Eighty-Four Thousand Three Hundred Fifteen and no/100 Dollars 
($84,315.00) on August 15,2013, and (3) Eighty-Four Thousand Three Hundred Fifteen and no/100 Dollars 
($84,315.00) conditioned upon the receipt of Landlord of (i) copy of Certificate of Occupancy, (if) first 
month's Rent and first month's Pro Rata Share of Operating Expense, (iii) copy of the Certificate of 
Occupancy; and (fv) Certificate of Insurance naming Landlord as an additional party insured. All work to be 
completed by licensed contractors. Reimbursement of a portion of the Tenant Loan by Tenant to Landlord 
for One Hundred Sixty-Eight Thousand Six Hundred Thirty and no/100 Dollars ($168,630.00) plus interest i •> 

i 
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shall be paid as shown on the Promissory Note attached as Exhibit "E" attached hereto which shall be 
executed by Tenant and Guarantors at the time of execution of this Lease. 

(b) Option to Renew Lease. If this Lease shall be in full force and effect on the date for the 
expiration of the term hereof, and the Tenant is presently not in default under the terms of this Lease, the 
Tenant shail have the right, at his option, to extend this lease for an two (2) additional terms of five (5) years, 
upon the same terms and conditions contained in this lease except that the minimum annual rent during 
said extended term shall be at current fair market rates to be determined at the time Tenant notifies 
Landlord of its intent to exercise its option to renew, To exercise such option, the Tenant shall notify the 
Landlord in writing, at least six (6) months prior to the expiration of such term, of the Tenant's intention to 
extend such term. 

Any additional provisions of this Lease shall be in writing and attached as an addendum hereto. 

Until this Lease is executed on behalf of ail parties hereto, it shall be construed as an offer to lease by 

IN WITNESS WHEREOF, the parties hereto have executed this Lease the day and year first above written. 

Tenant to Landlord. 

LANDLORD 
Brook Valley 14 Building, LLC 

TENANT 
Nebraska Brewing Company, Inc. 



PERSONAL GUARANTY 

To induce Brook Valley 14 Building, LLC, a Nebraska limited liability company, its successors and assigns, 
Landlord, to enter into the Lease dated August  I  y 2013 (herein the "Lease") with Nebraska Brewing 
Company, Inc., as Tenant, concerning the Premises described as 6946-50 South 108th Street, La Vista, Nebraska, 
and for other valuable consideration, the receipt and sufficiency of which is hereby acknowledged, Paul and Kim 
Kavulak ("Guarantors") hereby unconditionally guarantee to Landlord: (i) prompt and full payment of all Minimum 
Rent and other payments due from the Tenant under the Lease; and (ii) prompt and complete performance of all of 
the other terms, conditions and covenants of the Tenant under the Lease. 

The Guarantors intends and agrees that this Guaranty shall remain effective until full and complete payment 
and performance of all of Tenant's obligations under the Lease, including any modifications or extensions thereof, 
notwithstanding any act or occurrence which might otherwise act to reduce or discharge the Guarantors. In this 
regard, the Guarantors acknowledge and agree that the liability of the Guarantors under this Guaranty shall continue 
notwithstanding any assignment, extension, amendment or modification of, or any forbearance under the Lease; and 
the Guarantors waives notice of any such assignment, extension, amendment, modification or forbearance. This 
Guaranty is an absolute and unconditional guaranty of payment and performance. It shall be enforceable against 
Guarantors, their heirs, personal representatives, successors, and assigns, without the necessity for any suit or 
proceedings by Landlord against Tenant, or its successors and assigns, and without the necessity of any notice of 
non-payment or non-observance or any notice of acceptance of this Guaranty or any other notice or demand to which 
Guarantors might otherwise be entitled, all of which Guarantors hereby expressly waives. Guarantors agree that the 
validity of the Guaranty and the obligations of Guarantors shall in no way be terminated, affected, or impaired by 
reason of the assertion or the failure of delay to assert by Landlord against Tenant, or Tenant's successors and 
assigns, any of the rights or remedies reserved to Landlord pursuant to the provisions of the Lease, 

Guarantor's obligations and liabilities under this Guaranty are absolute, independent of and regardless of 
any defenses, counterclaims, set-offe, cross-claims, or other claims that Guarantors may now have or at any time 
hereafter have against Tenant or Landlord or any other person, firm, or corporation for any reason whatsoever. 
Guarantors further agrees that any such defenses, counterclaims, set-ofis, cross-claims, or other claims that 
Guarantors may have now, or at any time hereafter have, shall net be enforceable in any independent action that 
would interfere with or in any way reduce the obligations owed by Guarantors under this Guaranty. 

This Guaranty shall be binding upon the heirs, successors and personal representatives of the Guarantors 
and shall be construed according to Nebraska law. If more than one person or entity executes this Guaranty as 
Guarantor, the liability and obligation of each shall be joint and several. 

Without regard to any contrary provision in this Guaranty, this Guaranty will terminate in its entirety on the 
third anniversary of the commencement of this Lease if (a) Tenant has committed no defaults un this lease, and (b) 
Tenant has a net worth of a least $2,500,000 as of the date of the most recent financial statements of Tenant 
prepared with the assistance of an external accountant 

Dated this  ^ day of July, 2013. 

GUARANTGRTN „ . GUARANTOR: 

By:. 

Print Name: Paul Kavulak Print Name'Kim Kavulak 

Home Address , [ Q  . Home Address / J  \ 
Street:  g Y t  O U m  U T We  Street:  CT fcWl 

City, State,ZipUuaMP City,State, Zip£flpf ({ g /\JC 8*7 
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^ Exhibit "A-2" 
v ) Premises 



Exhibit "B" 

B e g i n n i n g  End ing  
Per  

S q u a r e  
F o o t  

B a s e  R e n t  

AuflUsM.2013 August 31,2013 $ - $ 
September 1,2013 September 30,2013 $ - $ 
October 1,2013 0etober3f ,2013 $ - S 
Novembej 1,2013 November 30,2013 $ - $ 
December 1,2013 December 31,2013 $ 4.10 $ 8,230.75 
Januarv1,2014 January 31,2014 $ 4.10 $ 8,230.75 
February 1,2014 Februarys ,  2014 $ 4.10 S 8,230.75 
March 1 ,20f4 March 31,2014 $ 4.10 $ 8,230.75 
April 1,2014 April 30,2014 $ 4.10 $ 8,230.75 
May 1,2014 May 31.2014 $ 4.10 $ 8,230.75 
June 1,2014 June 30,2014 $ 4.10 $ 8,230.75 
July 1,2014 July 31,2014 $ 4.10 $ 8,230.75 
Auoifst 1,2014 August 3 !  2014 $ 4.10 $ 8,230,75 
September 1,2014 September 30,2014 $ 4.10 $ 8,230.75 
October 1. 2Q14 October 31,2014 $ 4.10 $ 6,230.75 
November 1,2014 November 30,2014 $ 4.10 $ 8,230.75 
December 1,2014 December 31,2014 $ 4 2 0  $ 8,431.50 
January 1,2015 January 31,2015 $ 4.20 $ 8,431.50 
February 1,2015 February28,2015 $ 4.20 $ 8,431.50 
March 1,2015 March 31,2015 S 4.20 $ 8,43150 
April 1,2015 Apri[30,2015 $ 4 2 0  $ 8,431.50 
Mav 1,2015 May 31,2015 $ 4 2 0  $ 8,431.50 
June 1,2015 June 30,2015 $ 4 2 0  $ 8,431.50. 
July 1,2015 July 31,2015 $ 4.20 $ 8,431.50 
August 1,2015 August 31,2015 $ 420 $ 8,431.50 
September 1,2015 September30,2015 $ 4.20 % 8,431.50 
October 1,2015 October 31,2015 $ 4.20 $ 8,431.50 
November 1,2015 November 30,2015 $ 4 2 0  $ 8,431.50 
December 1,2015 December 31,2015 $ 4.31 $ 8,652.33 
January 1,2016 January31,2016 $ 4.31 $ 8,652.33 
February 1,2016 February 29,2016 $ 4.31 $ 8,652.33 
March 1,2016 March 31,2016 $ 4.31 $ 8,652.33 
April 1,2016 April 30,2016 $ 4.31 r CD

 
"C

D 
V

 to
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May 1,2016 May 31,2016 $ 4.31 $ 8J52.33 
June 1,2016 June 30,2016 $ 4.31 $ 8,652.33 
July 1,2016 July 31,2016 $ 4.31 $ 8,652:33 
August 1,2016 August 31,2016 $ 4.31 $ 8,652.33 
September 1,2016 September 30,2016 $ 4.31 % 8,652.33 
October 1,2016 October 31,2016 $ 4,31 $ 8,652.33 
November 1,2016 November 30,2016 $ 4.31 $ 8,652.33 
December 1,2016 December 31,2016 $ 4.42 $ 8,873.15 
January 1 2017 January 31,2017 % 4.42 $ 8,873.15 
February 1,2017 February 28.2017 $ 4.42 $ 8,873.15 
March 1,2017 March 31,2017 $ 4.42 $ 8,873.15 
April 1,2017 April 30,2017 $ 4.42 S 8,873.15 
Mav 1,2017 May 3112017 $ 4.42 $ 8,873.15 
June 1,2017 June 30,2017 $ 4.42 $ 8,873.15 
July 1,2017 July 31,2017 $ 4.42 $ 8,873.15 
August 1,2017 Auqust 31,2017 S 4.42 $ 8,873.15 

. )  



Exhibit "B" 
P a g e  2 o f  3 

Beginning Ending 
Per  

Square 
Foot 

Base  Rent 

September"!,2017 September 30,2017 $ 4.42 $ 8,873.15 
October 1,2017 October 31,2017 $ 4.42 $ 8,873.15 
November 1.2017 November30,2017 $ 4.42 $ 8,873.15 
December 1,2017 December 31,2017 $ 4.53 $ 9,093.98 
January 1,2018 J a n u a r y ,  2018 .$ 4.53 $ 9,093.98 
February 1,2018 February 28,2018 $ 4.53 $ 9,093.98 
March 1,2018 March 31,2018 $ 4.53 $ 9,093.98 
April 1,2018 April 30.2018 $ 4 5 3  $ 9,093.98 
May 1,2018 May 3 1 2 0 1 8  $ 4,53 $ 9,093.98 
June 1,2018 June 30,2018 $ 4.53 $ 9,093.98 
July 1,2018 July 31,2018 $ 4.53 $ 9,09398 
August 1,2018 August 31,2018 $ 4.53 $ 9,093.98 
September 1,2018 September 30.2018 $ 4.53 $ 9,093.98 
October 1,2018 October 31,2018 $ 4.53 $ 9,093.98 
November 1,2018 November 30.2018 $ 4.53 $ 9,093.98 
December 1,2018 December 31,2018 $ 4.64 $ 9,314.80 
January 1,2019 January 31,2019 $ 4.64 $ 9,314.80 
February 1,2019 February 28,2019 $ 4.64 $ 9,314.80 
March 1,2019 March 31,2019 $ 4.64 $ 9,314.80 
April 1,2019 April 30,2019 $ 4.64 $ 9,314.80 
May 1,2019 May 31,2019 $ 4,64 $ 9,314.80 
June 1,2019 June 30,2019 $ 4.64 $ 9,314.80 
July 1.2019 July 31,2019 $ 4.64 $ 9,314.80 
August 1,2019 August 31,2019 $ 4.64 $ 9,314.80 
September 1,2019 September 30,2019 $ 4.64 $ 9,314.80 
October 1,2019 October 31,2019 $ 4.64- $ 9,314.80 
November 1,2019 November 30,2019 $ 4.64 $ 9,314.80 
December 1,2019 December 31,2019 $ 4.76 $ 9,555.70 
January 1,2020 January 31.2020 $ 4.76 $ 9,555.70 
February 1,2020 February 29,2020 $ 4.76 $ 9,555.70 
March 1,2020 March 31,2020 $ 4.76 $ 9,555.70 
April 1,2020 April 30,2020 $ 4.76 $ 9,555.70 
May 1,2020 May 31,2020 $ 4.76 $ 9,555.70 
June 1,2020 June 30,2020 $ 4.76 S 9,555.70 
July 1,2020 July 31,2020 $ 4.76 $ 9,555.70 
August 1,2020 August 31,2020 $ 4.76 $ 9,555.70 
September 1,2020 September30,2020 $ 4.76 $ 9,555.70 
October 1,2020 October 31,2020 $ 4 7 6  $ 9,555.70 
November 1,2020 November 30,2020 $ 4.76 $ 9,555.70 
December 1,2020 December 31,2020 $ 4.88 $ 9,796.60 
January 1 2021 January 31,2021 $ 4.88 $ 9,796.60 
February , 2021 February 28,2021 $ 4.88 $ 9,796.60 
March 1,2021 March 31,2021 % 4.88 $ 9,796.60 
April 1,2021 April 30,2021 $ 4B8 $ 9,796.60 
May 1,2021 May31,2Q21 $ 4.88 $ 9,796.60 
June 1,2021 June 30,2021 $ 4.88 $ 9,796.60 
July 1,2021 July 31,2021 $ 4.88 $ 9,796.60 
August 1,2021 August 31,2021 $ 4.88 % 9,796.60 
September 1,2021 September 30,2021 $ 4.88 $ 9,796.60 

.) 



Exhibit "B" 
P a g e  3 o f  3 

Beginning Ending 
Per  

Square 
Foot  

Base Rent 

October 1,2021 October 31,2021 $ 4.88 $ 9,796.60 
November 1,2021 November 30,2021 $ 4.88 $ 9,796.60 
December 1,2021 December 31,2021 $ 5.00 $ 10,037.50 
January 1,2022 January 31,2022 $ 5.00 $ 10,037.50 
February 1,2022 February 28,2022 $ 5.00 $ 10,03750 
March 1,2022 March 31,2022 $ 5.00 $ 10,037.50 
April 1,2022 April 30,2022 $ 5.00 $ 10,037.50 
May 1,2022 May 31,2022 $ 5.00 $ 10,037.50 
June 1,2022 June 30,2022 $ 5.00 $ 10,037.50 
July 1,2022 July 31.2022 $ 5.00 $ 10,037.50 
August 1,2022 August 31,2022 $ 5.00 S 10,037.50 
September 1.2022 September 30.2022 $ 5,00 $ 10.037.50 
October 1,2022 October 31,2022 $ 5.00 $ 10,037.50 
November 1,2022 November 30,2022 $ 5.00 $ 10,037.50 
December 1,2022 December 31,2022 $ 5.13 $ 10,298.48 
Januaiv 1,2023 January 31.2023 $ 5.13 $ 10,298,48 
February 1,2023 February 28,2023 $ 5.13 $ 10,298.48 
March 1,2023 March 31,2023 $ 5.13 $ 10,298.48 
April 1,2023 April 30,2023 $ 5.13 $ 10,298.48 
May 1,2023 May 31,2023 $ 5.13 $ 10,298.48 
June 1,2023 June 30,2023 $ 5,13 $ 10,298.48 
July 1,2023 July 31,2023 $ 5.13 $ 10,298.48 
August 1,2023 August 31,2023 $ 5.13 $ 10,298.48 
September 1,2023 September30.20% $ 5.13 $ 10,298.48 
October 1,2023 October 31,2023 S 5.13 $ 10.298.48 
November 1,2023 November 30,2023 $ 5.13 $ 10,298.48 

! 
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x y Exhibit "C" 
Rules and Regulations 

Page 1 of 2 

(a) Tenant shall not place or erect any signs or identifying marks, trademarks, insignia or advertising on or 
' about the Premises or the Real Estate except with the prior written consent of Landlord which Landlord will not 

unreasonably without, condition or delay. In the event Tenant shall place or cause to be placed any sign, identifying 
I marks, insignia or advertising on or about the Premises or the Real Estate without the prior written consent of 

Landlord, Landlord shall have the right and power to remove the same at Tenanfs expense. Tenant will provided 
Landlord with drawings showing the sign to be used by Tenant upon commencement of this Lease. If Landlord 

| disapproves such signs Landlord and Tenant will use their best efforts to agree upon an alternate design for this sign. 

I (b) All loading and unloading of goods shall be done only at times, in the areas and through the entrances 
i designated for that purpose by Landlord and will be identified prior to signing lease. 

' (c) All garbage and refuse shall be kept in the kind of container specified by Landlord, and shall be placed 
1 outside of the Premises daily, prepared for collection and removed in the manner and at the times and place 
I specified by Landlord. If Landlord provides or designates a service for collection of refuse and garbage, Tenant shall 
i use that service, at Tenanfs expense, provided the cost is reasonably competitive to any identical service available 
I to Tenant. Tenant shall in all events pay for the costs of such seivice. The service used by Landlord will be 
, identified in advance of signing lease. 

I (d) Nothing (including without limitation radio or television aerials) shall be placed or erected on the roof or 
1 exterior walls of the Premises without the prior written consent of Landlord, and it is understood that the exclusive 
j / \ use of the roof and exterior walls is reserved to Landlord. Anything so placed or erected on the roof or exterior walls 
, V J shall be subject to removal without notice or liability at any time and any damage to the walls or roof caused by the 
^ removal shall be the responsibility of Tenant. 

j (e) No loudspeaker, television, phonograph, radio, flashing light or other device shall be used in a manner so as 
| to be heard or seen outside of the Premises without the prior written consent of Landlord. 
I 

(f) No auction, fire, "lost our lease6, bankruptcy or selling-out sales shall be conducted in the Premises without 
I the prior written consent of Landlord, and none shall be conducted outside the Premises. 

| (g) Tenant shall maintain all display windows in a neat, attractive condition, and shall exhibit only first-class 
i materials, goods and items in ail display windows. Tenant shall not permit the display of any materials, goods or 
, items which in the sole discretion of the Landlord are considered lewd, obscene, pornographic, or otherwise not in 

keeping with the standards of the Real Estate. 

i (h) The sidewalks, entry ways, loading areas, other common areas and other outside areas immediately 
adjoining the Premises shall be kept clear of debris and snow at all times by Tenant and Tenant shall not place or 

, permit any obstructions, garbage, refuse, merchandise or displays in those areas. Landlord take care of removing 
snow. 

1 (I) Tenant, its employees and/or its agents, shall not solicit business in the common areas, nor shall Tenant, its 
employees and/or its agents distribute any handbills or other advertising matter in the common areas or on 

i automobiles parked in the common areas. 

i 



Exhibit "C" 
Rules  a n d  Regulat ions  

P a g e  2 o f  2 

(I) Tenant shall keep the Premises at a temperature sufficient to prevent water from freezing in pipes and 
fixtures. 

(k) Tenant shall not place or maintain any temporary fixture for the display of merchandise outside the 
Premises, and Landlord shall have the right, without giving prior notice to Tenant and without any liability for damage, 
to remove any such display from the Premises, except as shall have first received the written approval of Landlord as 
to size, color, location, nature and display qualities. 





Exhibit "E" 
PROMISSORY NOTE 

$168,630 Omaha, Nebraska 
July, ,2013 

FOR VALUE RECEIVED, the undersigned, NEBRASKA BREWING CO., PAUL KAVALUK and KIM 
KAVALUK (collectively the "Borrower") promise to pay to the order of BROOK VALLEY 14 BUILDING, LLC, 
("Lender"), at its principal offices 4430 South 108th Street, Omaha, Nebraska 68137, or at such other place as the 
holder hereof may, from time to time, designate in writing, the principal sum of One Hundred Sixty Eight Thousand 
Six Hundred Thirty 00/100 Dollars ($168,630.00), together with interest thereon at the "Note Rate6, as hereinafter 
defined, from the date of advancement hereof until paid. 

1.  Note Rate. The term "Note Rate," as used herein, shall mean six and seventy five one hundred 
percent (6.75) per annum. 

2.  Repayment. The principal sum, together with interest upon the principal balance outstanding from 
time to time shall be repaid in twenty-four (24) monthly installments with the first monthly installment due November 
1,2013, and the final monthly installment due October 1,2015 payable as set forth below and incorporated herein by 
this reference. 

B e g i n n i n g  E n d i n g  

Amor t i zed  
T e n a n t  

I m p r o v e m e n t s  
($7.00 p 6 f @  

7%) 
September 15,2013 October 14 ,2013  $ 491.00 
October 15,2013 November 14,2013 $ 491.00 
November 15,2013 December 14,2013 $ 481.00 
December 15,2013 January 14,2014 $ 982.10 
January 15,2014 February_14, 2Q14 $ 982.10 
February 15,2014 March14,2014 $ 982.10 
March 15,2014 April 14,2014 $ 5.206.80 
April 15,2014 May 14,2014 $ 5,200.80 
May 15,2014 June 14,20-14 $ 5,206.80 
June 15,2014 July 14,2014 $ 5206.80 
July 15,2014 Auousi14,2014 $ 5,206.80 
August 15,2014 September 14,2014 $ 5,206.80 
September'15,2014 October 14,2014 S 5,206.80 
October 15,2014 November 14,20T4 $ 5,206.80 
November 15,20.14 December $ 5,206.80 
December 15.2014 January 14,2015 $ -5,206.80 
January 15,2015 February 14,2Q15 $ 5;206.80 
February 15,2015 March. 14,2015 $ 5,206.80 
March 15,2015 April 14,2015 $ 5,206.80 
April 15,2015 May 14,20.15 $ 5,206.80 
May 15,2015 June'14,2015 $ 5,206.80 
June 15,2015 JuiyJ4,2015. $ 5,206.80 
Julyi5,2015 Auqust 14,2015 $ 5,206.80 
August 15.2015 September 14,2015 $ 88,724.00 

3-  Late Charge. Any payment required under this Promissory Note not received by the holder within 
five (5) days of its scheduled due date shall bear a late charge of ten percent (10%) of the amount of such payment, 

y 



" X 

V ' 

which late change must accompany the overdue payment. 

4.  Application of Payments, All payments made hereon shall be applied first to late charges, next to 
accrued interest, and the balance of any payment shall be applied in reduction of the principal balance. 

5.  Prepayment. The Loan evidenced hereby may be prepaid in whole or in part without premium or 
penalty at any time. 

6.  Overdue interest. Should any interest not be paid when it is due, the unpaid interest shall become 
a part of the principal and thereafter bear like interest. 

7.  Events of Default. Upon the occurrence of any one or more ot the following (hereinafter referred to 
as an "Event of Default"): 

(a) failure by Borrower to pay within fourteen (14) days of the date of such payment is due 
and payable, any payment of principal or interest on this Promissory Note; 

(b) Borrower shall file a voluntary petition in bankruptcy or shall be adjudicated a bankrupt or 
insolvent or shall file any petition or answer seeking or acquiescing in any reorganization arrangement, 
composition, readjustment, liquidation, dissolution or similar relief for itself under any present or future 
federal, state or other statute, law or regulation relating to bankruptcy, insolvency or other relief for debtors; 
or Borrower shall seek or consent to or acquiesce in the appointment of any trustee, receiver or liquidator of 
Borrower, or Borrower shall make any general assignment for the benefit of creditors, or shall admit in 
writing Borrowers inability to pay his debts generai'iy as they become due; 

f (c) any court of competent jurisdiction shall enter a final order, judgment or decree approving a 
v-  J petition filed against Borrower seeking any reorganization, dissolution, orsimilar relief under any present or 

tore fetieraa, state o t  other statute, law or regulation relating to bankruptcy, insolvency of other relief for 
debtors, and such final order, judgment or decree shall remain unvacated and unstayed for an aggregate of 
sixty (60) days (whether or not consecutive) from the first date of entry thereof; 

then at the option of the holder hereof, the entire unpaid balance of principal of this Promissory Note, together wifri 
accrued interest and any other sums due hereunder if such Event of Default is not cured and made good within such 
time and after such notice as may be required by applicable law, shall become due and payable. To the extent 
permitted by applicable law, the Borrower further agrees to pay to the holder hereof all reasonable attorneys' fees, 
legal expenses and court costs incurred in enforcing the provisions of this Promissory Note, including reasonable 
attorneys' fees, legal expenses and costs incurred in bankruptcy proceedings, appellate proceedings or post-
judgment collection efforts. 

8.  Severability. Every provision of this Promissory Note is intended to be severable, in the event any 
term or provision hereof is declared to be illegal or invalid for any reason whatsoever by a court of competent 
jurisdiction, such illegality or invalidity shall not affect the validity or enforceability of the remaining terms and 
provisions hereinabove set forth. 

9.  Waivers. The undersigned, and all sureties and all other persons liable hereon or liable for the 
payment of this Promissory Note severally waive presentment of payment, demand, protest, notice of nonpayment, 
protest of nonpayment and consent to any and all renewals, extensions and modifications which might be by the 
holder hereof made as to the time of payment of this Promissory Note, from time to time, and further agree that the 
security for this Promissory Note, or any portion thereof may, from time to time, be modified or released, in whole or 
in part, without affecting the liability of any party liable hereon or for the payment of this Promissory Note. 



10.  Applicable Law. This Promissoiy Note is delivered by the Borrower to Lender at Lender's principal  z x 
place of business in Omaha, Nebraska, and shall be deemed to have been made thereat. This Promissory Note ) 
shall be governed and controlled as to validity, enforcement, interpretation, construction, effect and in all other 
respects, including but not limited to, the legality of interest charged hereunder, by the statutes, laws and decisions of 
the State of Nebraska. The law of the State of Nebraska shall apply in all respects to matters related to the 
enforcement of the other Loan Documents. 

IN WITNESS WHEREOF, this Promissory Note was executed on the date first above set forth. 

BORROWER: 
Nebraska Brewing CO. 

) 



STATE OF NEBRASKA ) 

COUNTY OF DOUGLAS ) 
iss 

On this I* day of. 2013 before me, the undersigned, a Notary Public in and for said 
i-named  KWa&me known to be the identical County and State, personally appeared the  t 

person named in and who executed the foregoing Agreement as of Nebraska Brewing Company, Inc., 
and acknowledged that he executed the same as hisyoluntary act and deed as such officer and the voluntary act and 
deed of said corporation, 

WITNESS my hand and Notarial 

D0t0AB8LC0SrAN20 
tyCombaMrim 

STATE OF NEBRASKA J 

COUNTY OF DOUGLAS ) 
)ss: 

The foregoing instrument was acknowledged before me, a Notary Public, this f ^ i a v  of 
2013, by Paul l^vaftlk. 

B i 0 V 4 . W T t o f - S t i 8 g f N e l r a k a  

D O L O R E S  L C O S T A N Z O  

MyComm, Exp, July 4,2017 

)ss: 
STATE OF NEBRASKA ) 

COUNTY OF DOUGLAS ) 

The foregoing instrument was acknowledged before me, a Notary Public, this /2dav of 
2013,byKimKavaiuk. 

uUl< 
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RESOLUTION NO. 13-

A RESOLUTION OF THE MAYOR AND CITY COUNCIL OF THE CITY OF LA VISTA, 
NEBRASKA RECOMMENDING TO THE NEBRASKA LIQUOR CONTROL COMMISSION, 
APPROVAL OF THE CLASS LK LIQUOR LICENSE APPLICATION FOR NEBRASKA BREWING 
CO DBA NEBRASKA BREWING CO. IN LA VISTA, NEBRASKA. 

Nebraska Brewing Co DBA Nebraska Brewing Co, 6946 S 108th Street, La Vista, 
Sarpy County, Nebraska, has applied to the Nebraska Liquor Control Commission 
for a Class LK Liquor License, and 

the Nebraska Liquor Control Commission has notified the City of said application, 
and 

the City has adopted local licensing standards to be considered in making 
recommendations to the Nebraska Liquor Control Commission, and 

said licensing standards have been considered by the City Council in making its 
decision. 

NOW, THEREFORE, BE IT RESOLVED, that the Mayor and City Council of La Vista, Nebraska, 
hereby recommend to the Nebraska Liquor Control Commission approval of the 
Class LK Liquor License application submitted by Nebraska Brewing Co DBA 
Nebraska Brewing Co, 6946 S 108th Street, La Vista, Sarpy County, Nebraska. 

PASSED AND APPROVED THIS 17TH DAY OF DECEMBER, 2013. 

CITY OF LA VISTA 

WHEREAS, 

WHEREAS, 

WHEREAS, 

WHEREAS, 

Douglas Kindig, Mayor 

ATTEST: 

Pamela A. Buethe, CMC 
City Clerk 

K:\APPS\City Hall\13 FINAL RESOLUTIONS\13. Liquor License NE Brewing Company Class LK.Doc 





LA V I S T A  P O L I C E  D E P A R T M E N T  I N T E R O F F I C E  M E M O R A N D U M  

TO: PAM BUETHE, CITY CLERK 

FROM: BOB LAUSTEN, POLICE CHIEF 

SUBJECT: LOCAL BACKGROUND- CORPORATE LIQUOR LICENSE / MANAGER- NEBRASKA 
BREWING COMPANY 

DATE: 11/25/2013 

CC: 

The  police department conducted a check o f  computerized records on the applicants, Paul H .  
Kavulak and Kimberly A. Kavulak for criminal conduct in Nebraska and Sarpy County in reference 
to the Liquor License application. The applicants have n o  entries. 





•RECEIPT ,i„„2O,3 
From: Jackie B Matulka -  jackie.matulka@nebraska.gov 

Phone: (402)471 - 4 8 8 1  

Fax: (402) 4 7 1 - 2 8 1 4  

Nebraska Liquor Control Commission 

To: City Clerk o f  La Vista -  pbuethe@cityoflavista.org 

App Info: Nebraska Brewing C o  DBA Nebraska Brewing C o  

Class LK 105931 

PLEASE COMPLETETHE BOTTOM SECTION IMMEDIATELY U P O N  RECEIPT O F T H I S  APPLICATION 

SIGN A N D  DATE STAMPTHIS RECEIPT A N D  EITHER FAX O R  EMAIL THIS FORM BACK 

- T H A N K Y O U  

l l 'ZZ- lZ 
DATE O F  RECEIPT 

SIGNATURE " T D e D u f r A  d l - o r X  

mailto:jackie.matulka@nebraska.gov
mailto:pbuethe@cityoflavista.org
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RECOMMENDATION OF THE NEBRASKA LIQUOR CONTROL COMMISSION 

Date delivered from NLCC office; November 19,2013 JBM 

Clerk of 
(City, Village or County) 

Nebraska, hereby report to the Nebraska Liquor Control Commission in accordance with Revised Statutes of Nebraska, 

Chapter 53, Section 134 (7) the recommendation of said city, village or county, as the case may be relative to the application 

for a license under the provisions of the Nebraska Liquor Control Act as applied for by: 

Nebraska Brewing Co DBA Nebraska Brewing Co 

6946 S 108 Street, La Vista, NE 68128 (Sarpy County) 

NEW APPLICATION for Class LK105931 

45days-January 3, 2014 
1. Notice of local hearing was published in a legal newspaper in or of general circulation in city, village or county, one 

time not less than 7 nor more than 14 days before time of hearing. 

Check one: Yes No 

The Statutes require that such hearing shall be held not more than 45 days after the date of receipt of this notice 

from the Commission. 

2. Local hearing was held not more that 45 days after receipt of notice from the Nebraska Liquor Control Commission. 

Check one: Yes No 

3. Date of hearing of Governing Body: 

4. Type or write the Motion as voted upon by the Governing Body, If additional Motions are made by the Governing 

Body, then use an additional page and follow same format. 

5. Motion was made by: Seconded by:, 

6. Roll Call Vote: 

7. Check one: Motion Passed: Motion Failed: 

8. If the motion is for recommendation of denial of the applicant, then list the reasons of the governing body upon which 

the motion was made. 

i 

(Attached additional page(s) if necessary) 

SIGN HERE 
(Clerks Signature) 

DATE 





APPLICATION FOR LIQUOR LICENSE 
CRAFT BREWERY (BREWPUB) 
CHECKLIST 
NEBRASKA LIQUOR CONTROL COMMISSION 
301 CENTENNIAL MALL SOUTH / \  
P O  BOX 95046 ' ' 
LINCOLN, NE 68509-5046 
PHONE: (402)471-2571 
FAX: (402)471-2814 
Website:  www.lcc.ne.gov 

Nebraska Brewing Company 
E-Maii Address:  kim@nebraskabrewingco.com 

flu d' r fib P.-tA*Kdb 
— — 

Web Site Address: www.nebraskabrewlngco.com 105931 
Provide all the items requested. Failure to provide any item will cause this application to be returned or placed on hold. All 
documents must be legible. Any false statement o r  omission may result in the denial, suspension, cancellation or revocation 
o f  your license. I f  your operation depends on receiving a liquor license, the Nebraska Liquor Control Commission cautions 
you that i f  you purchase, remodel, start construction, spend or commit money that you do so at your own risk. Prior to 
submitting your application review the application carefully to ensure that all sections are complete, and that any omissions or 
errors have not been made. You may want to check with the city/village or county clerk, where you are making application, 
to see i f  any additional requirements must be met before submitting application to the state. 

fh / 0 - / 3  t -FtY) 
(Altp 

1) Application fee $400 plus licensee fee $250 
Total $650 (check payable to Nebraska Liquor Control Commission 

X 
REQUIRED ATTACHMENTS 

X 
X 

X 

2) Copy o f  Federal Basic Permit issued by Alcohol and Tobacco Tax  and Trade Bureau (TTB) 

3) Alcoholic Liquor T a x  Bond, $1,000 minimum including the Power o f  Attorney documentation 
(May use form 115) 

4) Submit diagram to include: 
a. Facility dimensions and description 
b. Identify production area 
c. Any  storage area 

X 
X 

5) Copy o f  business plan 

6) Name o f  Brew Master Tyson Arp 

a. Phone number o f  Brew Master 402-933-7830 
X 7) Fingerprint cards for each person (two cards per  person) must  b e  enclosed with a check payable  t o  the 

Nebraska State Patrol for processing in the amount o f  $38.00 per  person. All areas must be  completed on 
cards as per  brochure. T o  prevent the delay in issuing your licer 
Nebraska State Patrol office or law enforcement agency listed in th  

o K  L p o u o  

t h t A  

R e ) -  \ u n  

1 3 0 0 0 2 3 6 8 0  

http://www.lcc.ne.gov
mailto:kim@nebraskabrewingco.com
http://www.nebraskabrewlngco.com


X 

X 

X 

8) Enclose the  appropriate application forms 
Individual License (requires insert form 1) 
Partnership License (requires insert form 2) 
Corporate License (requires insert form 3a  & 3c) 
Limited Liability Company (LLC) (requires form 3b & 3c) 

9) i f  building is being leased send a copy o f  signed lease. Be sure the lease reads in the n a m e  o f  t h e  
individual(s), corporation or  Limited Liability Company making application. Lease term must  run  
through the license year being applied for. 

10) Corporation or Limited Liability Company must enclose a copy o f  articles o f  incorporation; as  filed wi th  
the Secretary o f  State's Office. This document must show barcode. 

I acknowledge that this application is not a guarantee that a liquor license will be issued to me, and that the 
average processing period is 60 days. Furthermore, I understand that all the information is truthful and I 
accept all responsibility for any false documents. 

Kimberly A. Kavulak 
Print Name 

402-933-6757 
Contact Phone Number 

10/29/13 
Date 

( p  .V i - i ' - . -vy . :  yp 
H 
P h  

u w 
P i  

DATE 

FROM 

FOR 

n • H - no. 167823 
I'n 

Nu.oAjjf - I V K o P h e  

• CASH 
$ C H E C K *  bVci' 
• MONEY# 

X S C X  .. ORDER 
• ; •  

Received   h y  / •' ' - ' 

FORM 127 
R E V  11/20IO 
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APPLICATION FOR LIQUOR LICENSE 
CRAFT BREWERY (BREWPUB) 

NEBRASKA LIQUOR CONTROL COMMISSION 
301 CENTENNIAL MALL SOUTH 
P O  BOX 95046 
LINCOLN, NE 68509-5046 
PHONE: (402)471-2571 
FAX: (402)471-2814 
Website:  www.Icc.ne.gov/ 

Total $650 (checks payable to Nebraska Liquor Control Commission) 

XN \i ^  (81 Class K Catering license (requires catering application form 106) $100.00 

• Copy o f  Federal Basic Permit 

• Alcoholic Liquor Tax Bondminimum of  $1,000 (form H5maybeused)  

Additional fees may  be assessed a t  city/village o r  county level when license is issued 

Term o f  license runs from M a y  1 - April 30 
Catering license (K) expires same as craft brewery (brewpub) license 

• Individual License (requires insert form 1) 
• Partnership License (requires insert form 2) 
SI Corporate Li cense (requires insert form 3a & 3c) 
• Limited Liability Company (LLC) (requires form 3b & 3c) 

Name N/A Phone number: 

Firm Name 

FORM 127 
REV 11/2010 

PAGE 3 

http://www.Icc.ne.gov/


Trade Name (doing business  JNebraska Brewing Company 
Street Address#! 6946-6950-S. 108th Strcot M f r  O i C b  - > r  

Street Address #2 

City La Vista County 

Premise Telephone number 402-934-0950 
Is this location inside the city/village corporate limits: 

Mailing address (where you want to receive mail from the Coi&pission) 

NameNebraska Brewing Company 

Zip Code 68128 

• NO 

Street Address #1 6946 S. 108th Street 
Street Address #2 

citvLa Vista State NE Zip Code 68128 

In the space provided or on an attachment draw the area to be licensed. This should include storage areas, basement, outdoor 
area, sales areas and areas where consumption or sales o f  alcohol will take place. If  only a portion of  the building is to be 
covered by the license, you must still include dimensions (length x width) o f  the licensed area as well as the dimensions o f  the 
entire building. No blue prints please. Be sure to indicate the direction north and number of floors of  the building. 

**For on-premise consumption liquor licenses minimum standards must be met by providing at least two restrooms 

Width feet 
PROVIDE DIAGRAM OF AREA TO BE LICENSED BELOW OR ATTACH SEPARATE SHEET 

/ /  v 
V 

FORM 127 
REV 11/2010 

PAGE 4 



i I. READ CAREFULLY. ANSWER COMPLETELY AND ACCURATELY. 
Has  anyone who is a party to this application, or their spouse,  EVER been convicted o f  or plead guilty to any charge. Charge 
means any charge alleging a felony, misdemeanor, violation o f  a federal or state law; a violation o f  a local law, ordinance or 
resolution. List the nature o f  the charge, where the charge occurred and the year and month o f  the conviction or plea. Also 
list any charges pending at the time o f  this application. If  more than one party, please list charges by each individuaVs name. 
• YES 18 NO 
I f  yes, please explain below or  attach a separate page. 

Name of  Applicant Date of 
Conviction 
(mm/yyyy) 

Where 
Convicted 

(city & state) 

Description o f  Charge Disposition 

2. Are you buying the business o f  a current retail liquor license? 

^ • YES 1 g  NO 

If yes, give name of  business and liquor license number 
a) Submit a copy of  the sales agreement 
b) Include a list o f  alcohol being purchased, list the name brand, container size and how many 
c) Submit a list o f  the furniture, fixtures and equipment 

Was this premise licensed as a liquor licensed business within the last two (2) years? 

• YES g| NO 

If yes, give name and license number  . 

x t-. Are you filing a temporary operating permit to operate during the application process? 

V • YES | 8  NO 

I f  yes: 
a) Attach temporary operating permit (form 125) 
b) T.O.P. will only be accepted at a location that currently holds a valid liquor license. 

Are you borrowing any money from any source, include family or friends, to establish and/or operate the business? 

• YES g |  NO 

i f  yes, list the lender 

FORM 127 
REV 11/2010 
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6. Will any person or entity, other than applicant, be entitled to a share o f  the profits o f  this business? y 

• YES • NO ^ 

I f  yes, explain. (All involved persons must be disclosed on application) 

Paul H Kavulak Ownar/PresldentfSha/eholder, Kimberty A. Kavulak Owner/TreBsufer-Secretafy/Shareholder, NBC Investment Corporation Shareholder, Paul F KavulakShareholder 

No silent partners 

7. Will any o f  the furniture, fixtures and equipment to be used in this business be owned by others? 

• YES H NO 

If yes, list such item(s) and the owner. 

8. Is premise to be licensed within 1 50 feet o f  a church, school, hospital, home for the aged or indigent persons or for 
veterans, their wives, and children, or within 300 feet o f  a college or university campus? 

• YES @J| N O  

If yes, provide name and address o f  such institution and where it is located in relation to the premises (Neb. Rev. Stat. 
53-177) 

9. Is anyone listed on this application a law enforcement officer? 

« • YES | g  NO 

I f  yes, list the person, the law enforcement agency involved and the person's exact duties 

10. List the primary bank and/or financial institution (branch i f  applicable) to be utilized by the business 
a) List the individual(s) who will be authorized to write checks and/or withdrawals on accounts at this institution. 

First National Bank Omaha a) Paul H. Kavulak and/or Kimberly A. Kavulak 

11. List all past and present liquor licenses held in Nebraska or any other state by any person named m this application. 
Include license holder name, location o f  license and license number. Also list reason for termination of  any license(s) 
previously held. 

Nebraska Brewing Company 7474 Towne Center Parkway Suite 101 Papillion, NE 68046 Class C 78151 Class LK 78152 

FORM 127 
REV 11/2010 
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\ 
12. List the alcohol related training and/or experience (when and where) of the person(s) making application. Those persons 
required are listed as followed: 

\ a) Individual, applicant only (no spouse) 
b) Partnership, all partners (no spouses) 
c) Corporation, manager only (no spouse) 
d) Limited Liability Company, manager only (no spouse) 

Applicant Name Date Trained 
(mm/yyyy) 

Name o f  program where trained 
(name, city) 

Paul H Kavulak rt-aikanfl m m  R B S T  c h i i t t L  

13. If  the property for which this license is sought is owned, submit a copy of  the deed, or proof o f  ownership. I f  leased, 
submit a copy o f  the lease covering the entire license year. Documents must show title or lease held in name of 
applicant as owner or lessee in the individual(s) or corporate name for which the application is being filed. 

US Lease: expiration date 
• Deed 
• Purchase Agreement 

.40721/2023 f c -  , M  

14. When do you intend to open for business?  NOVSmbSf 15, 2013 
\ 15. what win be the main nature o f  business?  Production & Packaging Brewery with Tasting Room 

16. What are the anticipated horns o f  opemtion?  B r e w er y   M 'F  "800-2200; Tasting Room Thurs-Sun 1600-2200 

17. List the principal residences) for the past 10 years for all persons required to sign, including spouses. 

APPLICANT: CITY & STATE YEAR 
FROM T O  

SPOUSE; CITY & STATE YEAR 
FROM T O  

8711 Raven Drive Louisville NE 68037 2002 2013 8711 Raven Drive Louisville NE 68037 2002 2013 

I f  necessary attach a separate sheet. 

FORM 127 
REV 11/2010 
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The undersigned applicants) hereby consents) to an investigation of his/her Background and release present and future records o f  every kind and 
description including police records, tax records (State and Federal), and bank or lending institution records, and said applicants) and spouse(s) waive(s) 
any right or causes of  action that said applicants) or spouse(s) may have against the Nebraska Liquor Control Commission, the Nebraska Slate Patrol, and 
any other individual disclosing or releasing said information. Any documents or records for the proposed business or for any partner or stockholder that 
are needed in furtherance of the application investigation of  any other investigation shall be supplied immediately upon demand to the Nebraska Liquor 
Control Commission or the Nebraska Stale Patrol.  The undersigned understand and acknowledge that anv license issued, based on the information 
submitted in this annlication. is subject to cancellation i f  the information contained herein is incomplete, inaccurate or fraudulent. 

Individual applicants agree to supervise in person the management and operation of the business and that they will operate the business authorized by the 
license for themselves and not as an agent for any other person or entity. Corporate applicants agree the approved manager will superintend in person the 
management and operation of the business. Partnership applicants agree one partner shall superintend the management and operation o f  the business. All 
applicants agree to operate the licensed business within all applicable laws, rules, regulations, and ordinances and to cooperate folly with any authorized 
agent of the Nebraska Liquor Control Commission. 

Must be 
members 
initials. 

signed in the presence of a notary public by applicants) and spouse(s). If partnership or LLC (Limited Liability Company), all partners, 
and spouses must sign. If corporaiton all ofBcers, directors, stockholders (holding over 25% of stock) and spouses. Full (birth) names only, no 

Signature of Applicant 

p . u - ' i  

Signature o f  Applicant 

\ 

K 

Signature o f  Spouse 

Signature o f  Applicant Signature o f  Spouse 

Signature o f  Applicant Signature o f  Spouse 

Signature o f  Applicant Signature o f  Spouse 

ACKNOWLEDGEMENT 

State o f  Nebraskg , 
County o f   ( J A S S  The foregoing instrument was acknowledged before me this 

name o f  person acknowledged 

GENERAL NOTARY - State of Nebraska 
CARLAJ. KNOTT 

By Cofflffl. E*P- * 

In compliance with the ADA, this application is available in  other formats for persons with disabilities. 
A ten day advance period is required in writing to produce the alternate format. 

FORM 127 
R E V  11/2010 
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APPLICATION FOR LIQUOR LICENSE 
CATERING LICENSE 

NEBRASKA LIQUOR CONTROL COMMISSION 
301 CENTENNIAL MALL SOUTH 
TO BOX 95046 
LINCOLN. NE 68509-5046 
PHONE (402)471-2571 
FAX. (402)471-2814 
Website  www.tec.ne.gov 

FEE $100.00 

A catering license allows a retail licensee to deliver, sell or dispense alcoholic liquors, 
including beer, for consumption at a location designated on a Special Designated License 
(SDL). The catering license is renewed in the same manner and time as the retail license 
held by the licensee. A licensee shall not cater an event unless a SDL has been obtained. 
An applicant seeking a SDL must be f i led with the local governing body where the event 
is to be held at least 21 days pr ior  to the event. The application must then be filed with 
the Commission ten working days prior to the event. The local or county approval and 
law enforcement notification letter must accompany the SDL when submitted to the 
Commission. The $40 per day license fee is waived for the holder o f  a catering license 
and the number o f  events allowed is unlimited. 

CLASS OF LICENSE AND NUMBER 

NAME OF UCENSEENebraska Brewing Co. Inc. 

TRADE NAME Nebraska Brewing Company 

PREMISE ADDRESS 6946 S. 108th Street 

CITY/STATE/ZIP CODELa  Vista NE 68128 

A copy o f  your application for a catering license will be forwarded to the local governing 
body for recommendation Neb.rev.state., the Liquor Commission shall set for hearing 
any application receiving local governing body denial, a citizens protest or having 
statutory problems discovered by the Commission. I f  the (ocaf governing body does not 
make a recommendation, the Commission may approve or deny the issuance ofa license. 
Catering licenses shall be delivered to the licensee in the same manner as provided in 
subsection (4) o f  Neb. rev. state., for delivery o f  licenses. 

Signature o f  Licensee 

Subscribed in my presence and sworn to before me thisSt day ofNovember 2013 

I Notary Public^nature & Seal 

http://www.tec.ne.gov


MANAGER APPLICATION 
INSERT-FORM 3c 

NEBRASKA LIQUOR CONTROL COMMISSION 
301 CENTENNIAL MALL SOUTH 
PO BOX 95046 
LINCOLN, NE 68509-5046 
PHONE: (402) 471-2571 
FAX: (402)471-2814 
Website:  www.lcc.iie.gov 

MUST BE: 

z 

Citizen of the United States.  Include copy of  US birth certificate, naturalization paper or 
current US passport 
Nebraska resident.  Include copy of voter registration in the State of Nebraska 
Fingerprinted. Two cards per person, fees of $38 per person, made payable to Nebraska State 
Patrol. If printed at NSP mail check only. 
21 years of age or older 

Name o f  Corporation/LLC:  Nebraska Brewing Co. 

Liquor License Number: Class Type_ 
(if new application leave blank) 

Premise Trade Name/DBA: Nebraska Brewing Company 

Premise Street Address:  6946 s. 108th street 

City:  La Vista 

Premise Phone Number: 402-994-0950 

County:  Sarpy 

Email address: kim^nebrtiskanrewingco.r/)rn 

_Zip Code:   68128 

The individual whose name is listed as a corporate officer or managing member as reported on insert 
form 3a or 3b or listed with the Commission. Click on this link to see authorized individuals. 
http://wwwicc.ne.gov/license search/liesearch.cgi 

SIGNATURE REQUIRED BY CORPORATE OFFICER / MANAGING MEMBER 
(Faxed signatures are acceptable) 

Form 103 
Rev 9/2013 
Page 2 of6 

http://www.lcc.iie.gov
http://wwwicc.ne.gov/license


Last Name: K a v u i a k  First Name: Paul 

Home Address (include PO Box i f  applicable): 87it Ravon Drive 

City:  lotgsvilie County.  Csss 

* 4 L  MI: 

Zip Code:  68037 

Home Phone Number: Business Phone Number: 402-933-3040 

Social Security Number: 

Date O f  Birth: 

Drivers License Number & State: 

Place O f  Birth: Omaha, ME 

Email address: pPui'ii/iiebfâ kabrQ îH ĉo.coiTt 

^ Y E S  • NO 

pouses Last Name:  Kavuiak First Name: Ktmhe? iy  

Social Security Number 

Date Of Birth 

Drivers License Number & State 

Place Of  Birth: C o u n c i l  Bluffs ia 

MI : j 3 l  

\ 
CITY & STATE YEAR 

FROM 
YEAR 

TO CITY & STATE YEAR 
FROM 

YEAR 
TO 

8 7 1 1  R a v s n  Dr ive  Louisvi l le  6 8 0 3 7  2 0 0 2  2013 8711  H a v e n  Dr ive  Louisvi l le  ME <>8037 2 0 0 2  2 0 1 3  

Form 103  
Rev 9/2013 
Page 3 of6 



YEAR 
FROM TO NAME OF EMPLOYER NAME OF SUPERVISOR TELEPHONE 

NUMBER 

2 0 0 7  P r e s e n t  N e b r a s k a  B r e w i n g  C o m p a n y  N./A 4 0 2 - 9 3 4 - 7 1  CO 

2000 2 0 0 7  W e s t  C o r p o r a t i o n  S k i p  H a n s o n  

1. READ CAREFULLY. ANSWER COMPLETELY AND ACCURATELY. 
\ Must be completed by both applicant and spouse, unless spouse has filed an affidavit of non-

\ participation. 

Has  anyone who  is a party to this application, o r  their spouse,  EVER been convicted o f  o r  plead guilty t o  any  charge. 
Charge means any charge  alleging a felony, misdemeanor, violation o f  a federal or state law; a violation o f  a local law, 
ordinance or resolution. List the nature o f  the charge, where the charge occurred and the year and month o f  the 
conviction or plea. Also list any charges pending a t  the time o f  this application. J f  more than one party, please list 
charges b y  each individual's name. 

• YES 0 N O  

I f  yes, please explain below or attach a separate page. 

Name o f  Applicant 
Date of 

Conviction 
(mm/yyyy) 

Where 
Convicted 

(C i ty  & State) 

Description 
of 

Charge 
Disposition 

Have you or your spouse ever been approved or made application for a liquor license in Nebraska or 
any otiier state? 

0 Y E S  . D n o  

I F  YES, list the name o f  the premise(s): 
N e b r a s k a  B r e w i n g  C o m p a n y  7 4 7 4  Tow.ne C e n t e r  P a r k w a y  S u i t e  101  Papi l l ion ,  ME 6 8 0 46  

3. Do you, as a manager, qualify under Nebraska Liquor Control Act (§53-131.01) and do you intend to 
supervise, in person, the management o f  the business? 

0 Y E S  Q n o  

Form 103 
R e v  9/2013 
Page  4 o f  6 



\ ^ 4 .  List the alcohol related training and/or experience (when and where) o f  the person making application. 

*NLCC Training Certificate Issued: Name on Certificate:  " R l u J  \I IA (oi<L 

Applicant Name Date 
(mm/yyyy) 

Name o f  program (attach copy o f  course completion certificate) 

Paul Kavuiak «e«eRBST (Ib-rmiaxs 

*For list of NLCC Certified Training Programs see  vAvw.icc.ne.gov/trainindnfo.html 

Applicant Name / Job Title Date of 
Employment: 

Name & Location o f  Business: 

Paul H. Krivufak / President 11/200? - Present Nebraska Sieving Company 7474Towne Center PKwy Suite 101 

Papilfion. NE 88046 

Kimeeriy A. Kavuiak! Brewpub GM 11/2007- Present Nebraska Brewing Company 7474 Towns Center Rkwy Suite 101 

Papiiiion, HE 88046 

5. Have you enclosed the required fingerprint cards and PROPER FEES with this application? 
(Check or money order made payable to the Nebraska State Patrol for $38.00 per person) 

0 Y E S  D N O  5 U  b m t t t X - '  

i A J ( 

Form 103 
Rev 9/2013 
Page 5 o f  6 



The above individual(s), being first duly sworn upon oath, deposes and states that the undersigned i s  the  
applicant and/or spouse o f  applicant who makes the above and foregoing application that said application has 
been read and  that the contents thereof and all statements contained therein are true. I f  any false statement is 
made in any part o f  this application, the applicants) shall be  deemed guilty o f  perjury and subject t o  
penalties provided by law. (Sec §53-131.01) Nebraska Liquor Control Act. 

The undersigned applicant hereby consents t o  an  investigation o f  his/her background including all records o f  
every kind and description including police records, tax  records (State and Federal), and bank or  lending 
institution records, and said applicant and spouse waive any rights o r  causes o f  action that said applicant or  
spouse may have against the Nebraska Liquor Control Commission and  any other individual disclosing or 
releasing said information t o  the "Nebraska Liquor Control Commission. I f  spouse has N O  interest directly or  
indirectly, a spousal affidavit o f  non participation may  b e  attached. 

The undersigned understand and acknowledge that any license issued, based on the information submitted in 
this application, is subject to cancellation i f  the information contained herein is incomplete, inaccurate, or 
fraudulent. 

Signature o f  Manager Applicant 

ACKNOWLEDGEMENT 

State o f  Nebraska, 
County o f  C'dSS 

/ / N o t a r y  Public signature 

The foregoing instrument was acknowledged before me this 

Am 

tffix Seal 

* 
name o f  person acknowled 

OBiERAL NOTARY - State of Nebraska 
C A R L A  J .  K N O T T  

M m  Comm. E x p .  Feb. 10,2014 

In compliance with the ADA, this application is available in other formats for persons with disabilities. 
A ten day advance period is required in writing to produce the alternate format. 

Form 103 
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APPLICATION FOR LIQUOR LICENSE 
CORPORATION 
INSERT-FORM 3a 

NEBRASKA LIQUOR CONTROL COMMISSION 
301 CENTENNIAL MALL SOUTH 
P O  BOX 95046 
LINCOLN, NE 68509-5046 
PHONE: (402) 471-2571 
FAX: (402)471-2814 

Officers,  directors a n d  stockholders holding over  2 5 %  shares o f  stock, including spouses, are  required to adhere  t o  t h e  
fol lowing requirements: 
1 )  A l l  officers, directors and stockholders must  be  listed 
2 )  President/CEO a n d  stockholders holding over  2 5 %  a n d  their  spouse(s)  ( i f  applicable) m u s t  submit  

fingerprints ( 2  cards  per person)  
3 )  Officers, directors a n d  stockholders holding over  2 5  % shares o f  s tock  a n d  their spouse  ( i f  applicable) must  

jignfliesigiia£||jfejKigw|ttli^£jj>lica<^^ 

"Name of Reared a  J i n e  Williams Wright Johnson & Oldfather LLP 
\ j m e  o f  C o i p o r a l k m  i h j t u i l l  h o l d  a t  h s t t d  u n  t l u  Y r i i i l w  

Nebraska Brewing Co. 
Corporation Address: 

c i t v :La  V i s t a  

.6946 S. 108th Street 
State: .NE Zip Code: .68128 

Corporation Phone Number: . 402-934-0950 Fax Number 

Total Number o f  Corporation Shares Issued: .10,000 

Last Name: .Kavulak First Name: Paul MI: .H 
Home Address: 

NE 
.8711 Raven Drive citv. Louisville 

State: Zip Code: .68037 Home Phone Numbei. 

Z 

State o f  Nebraska / ' 
County o f  ( _ >  fty* 

Signature o f  President/CEO 

ACKNOWLEDGEMENT 

The foregoinginstrument w a s  acknowledged before me this 

t h  
name o f  person acknowledge 

A^Sea] 
GENERAL NOTARY - Stats of Nebraska 

C A A L A  J .  K N O T T  
My Comm. Exp. Feb. 10 ,2014  

FORM 10!  
REV 12/2010 

Page 1 o f  4 



J si m i n i s  oi all )f l ioirs  d u i U o r t  ind \ t o i * h o l d u s  iiil I inline s p o u s e  ( n u t  ii j ^ p n u ^ l  atlicLnii h a s  

Kavulak Paul H 
Last Name: First Name: MI: r 1 ,  ft 

n r W 5  
Social Security Number: Date o f  Birth:  v 

President 2858 
Title: Number of Shares  fytv  1 

Kimberly A, Kavulak \5' $ 
Spouse Full Name (indicate N/A i f  single): ^ 

Spouse Social Security Number; Date o f  Birth: 

Last Name: First Name: MI: 

See Attached Stock Ledger 
Social Security Number: Date o f  Birth: 

Shareholder 3600 
Title: Number o f  Shares 

Spouse Full Name (indicate N/A i f  single); 

Spouse Social Security Number: Date o f  Birth: 

Social Security Number: Date o f  Birth: 
Shareholder 184 

Title: Number o f  Shares 

Spouse Full Name (indicate N/A i f  single); 

Spouse Social Security Number: Date o f  Birth: 

f 

Kavulak Kimberly A 1 /  

Social Security Number: Date o f  Birth: O 0 
Treasurer / Secretary 2858 ' ,A 

Title: Number o f  Shares - ^ 
Paul H. Kavulak X 

Spouse Full Name (indicate N/A i f  single'): 
W W  V b  V V W  » p ^ 

Spouse Social Security Number:_ Date of Birtn: V 

NBC Investment Company LLC 
Last Name: First Name: MI: 

V 

Kavulak Paul F 
Last Name: First Name: MI: 

F O R M  101 
REV L 2/2010 

Page 2 o f  4 



!«• i h t  apph  n<. borprvoftiiip t>niroilu1 D\ inuther corporation k u m p j m   1 

• y e s  H n o  

I f  yes, provide the following: 
1) Name o f  corporation 
2) Supply a n  organizational chart o f  the controlling corporation named above 
3 )  Controlling corporation M U S T  be  registered with the Nebraska Secretary o f  State, copy o f  

articles must be  submitted with application §53-126 

Indicate the f i v p S i m n  i,»\ w a i  imI i iIh 1Kb iLxai lple Juniur  ilmuigh U e u m b e r i  
> .•> ' V -! If1 -Ilk - 4 r  T 

Starting D a t e :^a n u af y1 ^  Ending Date:  December 31 

Is i h i » a  V n- ̂ rA-Cy ipo fa t i on? .  
H i  
Mi 

• y e s  H | n o  

I f  yes, provide the  Federal ID # 

In compliance with the ADA, this corporation insert form 3a  is available in other formats for persons with disabilities. 
A ten  day advance period is requested in writing to produce the alternate format. 

FORM 101 
R E V  12/2010 

Page 4 o f  4 



NEBRASKA BREWING CO 
NEW STOCK LEDGER 

NAME O F  CORPORATION: NEBRASKA BREWING CO. NO. O F  AUTHORIZED SHARES: 2 0 , 0 0 0  

Issue 
D a t e  

Cert No.  Rece ived  
F r o m  

Issued  T o  No. o f  
Shares  

Cance l  
D a t e  

Total  Shares  
Outstanding  

Issue 
D a t e  

Old New 

Rece ived  
F r o m  

Issued  T o  No. o f  
Shares  

Cance l  
D a t e  

Total  Shares  
Outstanding  

1 Original Issue Paul Kavulak, J r .  2,454 6 / 7 / 1 3  
(recap) 

2 ,454 

2 Original Issue Kimberly Kavulak 2,454 6 / 7 / 1 3  
(recap) 

2 ,454 

3 Original I ssue  Paul Kavulak, Sr. 92  6 / 7 / 1 3  
(recap) 

9 2  

6 / 7 / 1 3  4 Original I ssue  Paul Kavulak, J r .  2,858 2 ,858  

6 / 7 / 1 3  5 Original Issue Kimberly Kavulak 2,858 2 ,858  

6 / 7 / 1 3  6 Original I s sue  Paul Kavulak, Sr. 184 184 

6 / 7 / 1 3  7 
Original I s sue  

NBC Investment Company, 
LLC, a Missouri limited 
liability company 

3,600 3,600 

4 8 4 1 - 4 3 2 7 - 2 9 8 0 ,  V. 2 



Nebraska Secretary o f  State - John A. Gale 

Nebraska Secretary of State 
- John A. Gale 

Page 1 o f  3 

Business Services 
H o m e  » Corporation a n d  Business  Entity S e a r c h e s  

T u e  N o v  1 9  1 2 : 5 7 : 2 7  2 0 1 3  

For Letters of Good Standing ($6,50), Certificates o f  Good Standing ($10.00), and/or 
images ($0.45 per page) o f  documents filed with the Secretary o f  State please click 
the corresponding service below: 

Pay Services: 
Online Images of Filed Documents ! Good Standing Documents 

'I^ew't,Sea'rch: 

Back to Search Results 

Entity Name 

NEBRASKA BREWING CO. 

Principal Office Address 

6946 S, 108TH STREET 
LA VISTA, NE 68128 

Nature o f  Business 

RESTAURANT & BAR 

Entity Type 

Domestic Corp 
Qualifying State: NE 

SOS Account Number 

10087997 

Registered Agent and Office Address 

ROCHELLE A MULLEN 
1125 SOUTH 103RD STREET 
SUITE 600 
OMAHA, NE 68124 

Date Filed 

Aug 14 2006 

Account Status 

Active 

Corporation Position 

President 

Secretary 

Treasurer 

Director 

Director 

Name 

PAUL KAVULAK 

KIMBERLY KAVULAK 

KIMBERLY KAVULAK 

KIMBERLY KAVULAK 

PAUL KAVULAK 

Address 

7474 TOWN CENTER PKWY, # 1 0 1  
PAPILLIQN, NE 68046 

7474 TOWN CENTER PKWY, #101  
PAPILLION, NE 68046 

7474 TOWN CENTER PKWY, # 1 0 1  
PAPILUON, NE 68046 

7474 TOWN CENTER PKWY, # 1 0 1  
PAPILLION, NE 68046 

7474 TOWN CENTER PKWY, # 1 0 1  
PAPILLION, NE 68046 

Pay Services: 
Click on the pay service items you wish to view. Your Nebraska Online account will be charged the indicated amount for 
each item you view. 

https://www.nebraska.gov/sos/ccorp/corpsearch.cgi?acct-number=10087997 11/19/2013 

https://www.nebraska.gov/sos/ccorp/corpsearch.cgi?acct-number=10087997


Nebraska Secretary of  State - John A. Gale Page 2 o f 3  
- Images  of Filed Documents 
I f  an item is a link, the document may be retrieved online, otherwise you must contact the Secretary of State's office t o  
obtain a copy of the document. 

Code Trans 

AP Articles Perpetual 

PP Proof of Publication 

NN New Name 

PP Proof of Publication 

AR Agent Resignation 

NP Non Payment of Taxes 

TR Tax Return 

CR Certificate o f  Revival 

AO Change o f  Agent or Office 

NP Non Payment of Taxes 

CR Certificate of Revival 

TR Tax Return 

NP Non Payment of Taxes 

CR Certificate of Revival 

TR Tax Return 

Amendment 

A Amendment 

PP Proof of Publication 

Amendment 

Date 

Aug 14 2006 

Sep 18 2006 

Apr 06 2007 

May 03 2007 

Feb 04 2008 

Apr 16 2008 

Apr 21 2009 

Apr 21 2009 

Apr 21 2009 

Apr 16 2010 

Feb 23 2011 

Feb 23 2011 

Apr 16 2012 

Oct 30 2012 

Oct 30 2012 

Jun 03 2013 

Jun 07 2013 

Jul 05 2013 

Oct 29 2013 

Price 

$1.35 = 3 page(s) @ 
$0.45 per page 

$0.45 = 1 page(s) @ 
$0,45 per page 

$0.45 * 1 page(s) @ 
$0.45 per page 

$0.45 = 1 page(s) @ 
$0.45 per page 

$0.45 = 1 page(s) @ 
$0.45 per page 

$1.35 = 3 page(s) @ 
$0,45 per page 

$0.45 = 1 page(s) @ 
$0.45 per page 

$0.45 ~ 1 page(s) @ 
$0.45 per page 

$0.45 = 1 page(s) @ 
$0.45 per page 

$1,35 = 3 page ( s )  @ 
$0.45 per page 

$0.45 = 1 page(s) @ 
$0.45 per page 

$1.35 = 3 page(s) @ 
$0.45 per page 

$1.35 = 3 page(s) @ 
$0.45 per page 

$0.90 = 2 page(s) @ 
$0.45 per page 

$0.45 = 1 page(s) @ 
$0.45 per page 

$0.90 = 2 page(s) @ 
$0.45 per page 

https://www.nebraska.gov/sos/ccorp/corpsearch.cgi?acct-number=10087997 11/19/2013 

https://www.nebraska.gov/sos/ccorp/corpsearch.cgi?acct-number=10087997
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1( h  •HIllIHHfillHI '  1  ! 1061243361 Pfl8; 2 
, NEBRASKA BREWINS CO. 
'.Filed: 10/29/2013 02-.35 PM 

AMENDED AND RESTATED 
ARTICLES OF INCORPORATION 

OF 
NEBRASKA BREWING CO. 

! Nebraska Brewing Co., a Nebraska corporation (the "Corporation"), acting pursuant t o  
applicable provisions o f  the Nebraska Business Corporation Act,  Neb. Rev. Stat. §§ 21-2001, e t  
seq. (the "Act"), hereby amends, replaces and restates its Articles o f  Incorporation, as previously 

I amended, in their entirety, as follows: 

ARTICLE I 
i 

. The name o f  the corporation is Nebraska Brewing Co. The principal place o f  business o f  
| the Corporation shall be a t  6946 S. 108th Street, LaVista, ME 68128, 

ARTICLE H 

' These Amended and Restated Articles o f  Incorporation o f  the Corporation shall b e  
effective on the filing date hereof with the Nebraska Secretary o f  State. 

' ARTICLE HI 

I The purposes for which the Corporation is organized are to engage in any lawful act o r  
activity for which corporations may be organized under the Act. 

I ARTICLE IV 

Hie  Corporation shall have and exercise all powers and rights conferred upon 
' corporations by die Act  as necessary, suitable, proper, convenient or expedient for the attainment 

o f  the purposes set forth in Article III hereof. 

1 ARTICLE V 
i 

I The aggregate number o f  shares which the Corporation shall have the  authority to issue is 
Twenty Thousand (20,000) shares o f  capital stock, which shall all be  common stock having a p a r  
value o f  One Cent ($.01) per  share. The Corporation shall not  issue any additional shares or  

j  1 other classes o f  capital stock unless otherwise agreed pursuant to the terms and conditions o f  the  
Act, the Corporation's Amended and Restated Bylaws, and any agreement among the  

j , shareholders o f  the Corporation governing the  issuance, transfer o r  restriction of  the 
j Corporation's capital stock. 
i 
| ARTICLE VI 

The size o f  the Corporation's Board o f  Directors and the manner o f  election, designation* 
! qualification, removal, replacement and the rights and  responsibilities o f  each Director shall b e  

set forth in the Corporation's Amended and Restated Bylaws. 

i 



ARTICLE VII 

The Corporation's Board of Directors and Officers shall be indemnified by the 
Corporation as provided in this Corporation  ̂ Amended tod: Restated Bylaws or any other 
agreement among the Corporation and lis shareholders, 

The Corporation elects: to: grant its shareholders preemptive rights that shall be 
exercisable In accordance with the Shareholders Agreement entered into by the Corporation and 
its shareholders on or about the date o f  fire filing of these Amended ami Restated Articles of 
Inoorporatioa with thd Nebraska Secretaiy o f  State. 

These Amended and Restated Articles of Incorporation shall supersede in their entirety 
the Corporation's previous Articles of Incorporation filed with the Nebraska Secretary o f  State, 
and 9»y and all amendments, restat^enjte or revisions thetotg. The address o f  the Corporation^ 
registered office is 1125 South 103'* Street; Suite 600, Omaha, Nebraska 68124 and the 
Corporation's Registered Agent is Rochelle A, Mullen, Esquire. 

These Amended and imitated Articles of Incorporation may Only be amended by a vote 
of the Corporation's shareholders o f  record who hold at least eighty*five percent (85%) o f  the 
Corporation's issued and outstanding voting Common Stock at the time of the proposed effective 
date o f  Such amendment 

These Amended and Restated Articles o f  Incorpotaiion arid the above amendments 
required Shareholder approval m i  wefe approved by the unanimous wntten consent o f  all ©f• the'* 
Corporations Bhareholdew dated and ̂ Seotiye June i6> 201 3> and; such written consent indicated 

prior to the adoption o f  these Amended and Restated Artide& of Incorporation end the 
above amendments, the Corporation had 5,000 shares o f  voting common stock issued and 
outstanding and indisputably entitled to vote on these Amended and Restated Articles o f  
Incoiporation and the above amendments and that all 5,000 shares were indisputably voted in 
favor o f  these Amended and Restated Articles o f  Incoiporation and the above amendments. The 
above-described Shareholder vote was sufficient for approval o f  these Amended and Restated 

ARficmvni 

ARTICLE IX 

ARTICLEX 

NEBRASKA BREWING CO,, a Nebraska 
corporation 

Paul Kayulak, Jr., President and Director 



l) i - k H ' 5  
S T A T E  O F  N E B R A S K A  • S E C R E T A R Y  O F  S T A T E ' S  O F F I C E  

1445 "K"  STREET • STATE CAPITOL SUITE 1301 • L I N C O L N ,  N B  • 68509 
b u s i n e s s  s e r v i c e s  d i v i s i o n  

C O R P O R A T I O N S  
P.O. BOX 94608 
(402) 471-4079 
FAX; 471-3666 

TTNTFORM COMMERCIAL C O D E  
P.O. BOX 95104 
(402) 471-4080 
FAX; 471-4429 

nqtajby 
P.O. BOX 95104 
(402)471-2558 
FAX: 471-4429 

J O H N  A, GALE 
Secretary o f  State 

w w w . s o 8 . s t a t e . n e . u e  

CLINE WILLIAMS 
1900 US  BANK BLDG. 
233 SOUTH 13TH STREET 
LINCOLN, N E  68508 

October 29, 2013 

ACKNOWLEDGEMENT OF FILING 

T h e  document® listed below were filed with the Nebraska, Secretary o f  State's Office, 
Corporation Division. A label has been affixed t o  each filing signifying the  filing stomp for 
the Nebraska Secretary o f  State's Office, Coiporation Division This filing label indicates 
the date and  time o f  the filing and also references a document number that  can be  used to 
reference this  filing in the future. 

Please remember i t  is your responsibility t o  notify the Secretary o f  State's office o f  any 
change(s) i n  the infotmatioD. you  filed. 

ACKNOWLEDGEMENT OF FILING FEES RECEIVED 

Action/Service Company/Entity Name Fee Received 
Amendment NEBRASKA BREWING CO 25.00 
Per Page ChaiRc NEBRASKA BREWING CO. 10.00 

Total Fees Received $35.00 

Maggie Dolezal 
Filing Officer 

http://www.so8.state.ne.ue


INSERT-FORM 3b 

NEBRASKA LIQUOR CONTROL COMMISSION 
30] CENTENNIAL MALL SOUTH 
PO BOX 95046 
LINCOLN, NE 68509-5046 
PHONE: ( 4 0 2 ) 4 7 ^ 5 7 1  
FAX: (402) 471-2814 
Wehsit«  www Irr ni'.mw 

All members includingspouse(s),  are  required t o  adhere t o  t h e  following requirements: 
1) All members spouse(s) must  be  listed 
2 )  Managing/Contact member and al l  members holding over  2 5 %  interest a n d  their spouse(s) ( i f  applicable) must 

submit fingerprints (2 cards per  person) 
3 )  Managing/Contact member a n d  all members holding over 2 5  % shares o f  s tock and their spouse  (if applicable) 

miist sign the signature page o f  t h e  Application for License form 100 (even i f  a spousal affidavit has been 
submitted) 

Attach copy of Articles o f  Organization (Articles must show barcode receipt by Secretary o f  States office) 

Name o f f e r e d   Agen,SMF Registered Services, Inc. 

Name of Limited Liability Company that will hold license as listed on the Articles o f  Organization 

NBC Investment Company LLC 

LLC Address: .1201 Walnut Sreet, Suite 2900  
Citv.Kansas City  state:MO  Zip Code;64106 

LLC Phone Number: ^14-795-0503 LLC Fax Number 

Name o f  Managing/Contact Member 
Name and information o f  contact member must be listed on following page 

LastN^Qf'ick FtoNamsMary Ellen  MI:G 
Home Address:318 Monte Vista Drive  Citv:st. Louis 
S t a t e: M C)   zip Code.63129  Homephone Number.314-795-0503 

A ,  b t f a s  
Z j  Signature of Managing/Contact Member 

A C K N O W L E D G E M E N T  
State of Nebraska 
C o u n t y  o f  T h e  fo rego ing  i n s t r u m e n t  w a s  a e k n o w l o d c e d  b e f o r e  m e  t h i s  

I t -  6 - [3 bv  /Aaru 
aide Date  A name o f  person acknowledge 

Affix Seal Affix Seal A GENERAL NOTARY-Stale of Nebraska 
J j $  N I C H O L A S  P O W E R S  

My Comm. Exp. Jan. 12,2016 

FORM 102 
REV 12/2010 

Page I o f  4 
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Last Name: .Gillick 
Social Security Number;495-62-8264 

Spouse Full Name (indicate N/A if single): N/A 

Spouse Social Security Number: 

Percentage of member ownership. 

FiistName-.Mary Ellen MI:G 

Date of Birth: 10/16/1954 

Date of Birth: 

Last Name: 

Social Security Number;. 

Spouse Full Name (indicate N/A i f  single):. 

Spouse Social Security Number: 

Percentage of member ownership. 

First Name: 

Date of Birth: 

Date o f  Birth: 

MI: 

Last Name: 

Social Security Number:. 

Spouse Full Name (indicate N/A i f  single):. 

Spouse Social Security Number: 

Percentage of member ownership. 

First Name: 

Date of Birth: 

Date of Birth: 

MI: 

Last Name: 

Social Security Number:, 

Spouse Full Name (indicate N/A if single): 

Spouse Social Security Number: 

Percentage of member ownership. 

First Name: 

Date of Birth: 

Date o f  Birth: 

MI: 
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• Y E S  H N O  

I f  yes, provide the following: 
1) Name of coiporation  • 
2) Supply an organizational chart of the controlling corporation named above 
3) Controlling corporation MUST be registered with the Nebraska S ecretary of State, copy of 

articles must be submitted with application §53-126 

Indicate the company's tax year with the IRS (Example January through December) 

Starting Date: ..January 1 Ending Date:_ December 31 

Is this a Non Profit Corporation? 

• y e s  H n o  

If yes, provide the Federal ID ft 

In compliance with the ADA, this corporation insert fonu3a is available in  other Connate for persons with disabilities. 
A ten ttoy advance period is requested in writing to producc the alternate format. 
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BUSINESS PLAN P 
Revis 

VERSION 

Confidentiality Statement: 
Nebraska Brewing Corhpany submits this document with the understanding that the contents will not be divulged to any party not directly affiliated 
with the evaluation of this business plan without prior written consent from Nebraska Brewing Company 
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E X E C U T I V E  S U M M A R Y  

Descr ip t ion  o f  the Cu r ren t  Business: Nebraska Brewing Company is a private 
President and Vice President (Paul & Kim Kavulak). The business o f  the company ] 
style establishment. In addition to on-premise sales, Nebraska Brewing Compan; 
and utilizes 23 beer distributors to do so. 

Id company owned and managed by the 
quality fresh beer and food in a brewpub 

utes wholesale beer to 14 additional States 

Nebraska Brewing Company is located in Shadow Lake Towne 
8 year-round draft beers (7 permanent brands and 1 seasonal beer) F 
The Inception Series (experimental barrel aging program) and The Re 
experimental barrel aging program and the one-off nature o f  the seasonal 
gained awards and accolades among some o f  the nation's fingS^eers. Recen 
number 3 South German Hefeweizen (EOS Hefeweizen), anqflRbttion's numb 
upon the results o f  the 2011 Great American Beer Festival. 

I t  must be po in ted  o u t  tha t  these brands 
takes years  to  produce. I n  many  cases a n d  ev, 
value. I n  essence, from a b r a n d  perspective, 

The brewpub menu is American Casual 
similar manner to the constant imp 
continual. 

Nebraska Brewing Compl@|gurrently pro 
decoction brewing system. ProductlSiteapacity o f  o 
beer tanks is approximately 1,550 barraSfeer year (1 

Papillion, >®|§^braska Brewing Company produces 
2 separate lines o f l ^ ^ j - a g e d  beers have been produced, 
eries foffi elite l ine)?l | | jh the exception o f  the 

id every beerWthin the brand portfolio has 
ibraska Brewing Company brewed the nation's 

arrel Aged Strong Beer (Melange a Trois) based 

the repu ta t ion  f o r  qua l i ty  a n d  excellence that 
rands  canno t  achieve this leve l  o f  elevated b rand  

d improved 7 separate times over the 6 year span - in a 
ents in quality, breadth o f  offering, and service have been 

b e e r l p  a 10 barrel, PSS (POTRAVINARSKE STROJARNE SVIDNIK) 
10 barrel brewing facility with 5 10 barrel fermenters and 5 10 barrel bright 
rel equals 31 gallons, which equals two standard 15.5 gallon kegs). 

Experimentation or "pilot brewing" l ^ ^ y ^ ^ E e n  on a Vi bbl. Reverse Infusion Mash System. Pilot brewing is necessary for 
the fine tuning o f  recipes and the rapid deve lop! !® o f  the unique characteristics o f  beer styles. Nebraska Brewing Company 
undertakes extensive pilot brewing year-round in an effort to maintain a competitive edge, create beers that are rather unique, and 
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continually improve quality. To-date, there have been roughly 127 different experimental batches o f  beer run through this pilot 
system. 

Given internal brewpub consumption (to include off-premise sales) and the 
Company has been running at capacity in its current location and configuration f q  

Nebraska Brewing Company's currently produced lin 
prestigious competitions such as The World Beer Cup and 
and, to-date, Nebraska Brewing Company has garnered over 
included as an attachment at the end o f  this document) 

Nebraska Brewing Company now fin 
feels much honored to have achieved this l ev  

beer distribution, Nebraska Brewing 
ximately 3 years. 

Nebraska Brewing Company currently produces beer in the minorit^sffiket s b  
stratosphere o f  higher-priced, extremely high quality 750mL champagne^®%ott!es. Dr 
aged beers, while at least 1 brand is available at all times, are produce<yfglividualiy in roughl; 
7 brands in The Reserve Series line. 

beer (kegged beer), and the upper 
is offered year-round and the barrel 

nth intervals. There are currently 

beers have li^WEional acclaim, accolades and medals within 
A m e r i c a n S ^ ,  Festival. Competition entry began in late 2008 

:ainst s o l l l ^ f  the nation's finest brands, (medal list 

nowned and well-regarded breweries - and 

Descr ip t ion  o f  the Proposed Business: operIj|ans. relative to this business plan, will be undertaken 
separately from brewing onerations currSj ^̂ras i^^^p^ng^omnanv brewpub. Brand production shift will occur in 
those brands targeted for cann ing^^^ex^HBlgne  or|j | |ge brands7®Srdinal Pale Ale, will be produced in the much higher capacity 
packaging facility and will be llffiifsupplied to ^^feewpS^k^reQuired. This same shift will be true for any o f  the other currently 
produced beers targeted for canimlikThis brand j ^ m c t i o n ^ t e  will optimize overall production o f  these brands and free up 
resources within the brewpub for effiSljg broademn | j | | |  brands, limited additional barrel aging, or further development o f  seasonal 
beers. 

Packaging brewery operations will a newly purchased Premier Stainless System and will be configured in a 
brewing capacity o f  30 barrels with fenmentatic^pla bright tank capacity for an initial annual production o f  approximately 8,500 
barrels. To achieve that level o f  production volume, the 30 barrel brew house will be further outfitted with 6 60 barrel fermenters and 
2 60 barrel bright tanks. The 60 barrel fermenters will be filled through multiple production batches on the 30 barrel brew house. 
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Packaging brewery production will take place in a separate facility more commercial in nature, off-site, and zoned heavy 
industrial. Anticipated facility requirements and possible physical locations will be outl|psd later in this document. This facility will 
contain a tasting room, general office space, barrel aging room (likely combined wit^jjWasting room) and product storage space to 
include coolers. 

Management  Responsibi l i ty: As  president, Paul Kavulak is responsi|te Mr the o x ^ y j  implementation o f  the Plan o f  Action 
and the daily operation o f  the business. As  vice president, Kim Kavulak ̂ fgpssistthe p r e s ^ K J n  all areas related to the business 
start-up and the daily operation o f  the brewpub. 

Tyson Arp fulfills duties as Lead Brewer and Sam Riggins w i l f S ^ p v e r  brewing operati(^^tthe brewpub. 
It is anticipated that our current brewers, in addition to the PresideS^yi  ̂ dfjpBue to overse?Slbwpub brewing operations in 

addition to the packaging brewery operations. 
Additional brewing operations personnel will be hirel 

M a r k e t i n g  a n d  Dis t r ibut ion;  The Nebraska Brewing C d  
for the Nebraska Brewing Company brewpub in to fulfl 
Production configuration will focus on 12 oz. beer 

41; 
All beer will be distributed in complianfl̂yith thqSfws o f  the 

document. 

bre*&g£ will produce limited draft and package beer 
e wholesale demands o f  distribution. 

Teased capacity in barrel aging. 

ticular States(s) within which distribution has been selected. 

The president is the individual^^^krriiliaf^il^the ffioducts and with the local market for these products. The 
president is, therefore, the best reorS^t the  compmy to its customers. Nebraska Brewing Company will utilize 
limited advertising in the local  jjgjgi media as vrejjis s o i ^^ f c   and radio advertising. Additionally, the development o f  a high-quality 
website (although part o f  the exlfjift.  website. w i l^&ta in  i^mnation relative to distribution alone) will provide an optimal venue to 
communicate day-to-day activities^B^ocoming e v B b .  It is anticipated that this website will educate the public as to the 
background behind the company, intrrlliisa the p u b l i | | |  craft beer, make beer / food pairing recommendations, communicate current 
events, as well as undertake some l imit^^^ammer^Biroueh retailing t-shirts, logo'd items etc. While the limited TV and radio 
advertising would be smaller in scope, the ^^TO-t^^mrides a more broad, or national exposure that is valuable when it comes to brand 
recognition, beer competition, and an anchoringjplne business within the brewing / brewpub / Craft Beer culture. 

8 



Professional  Support:  The following personnel will be used as needed. See Attachments for professional references and 
resumes. 

Brewing Systems Consultant: 

Cooperage: 

Finance: 
Graphics / Package Design 

Architectural: 
General Contractor: 
Attorneys: 

Est imated Product ion, Sales, a n d  Income: 
income for the Nebraska Brewing Company 
sound based upon very recent industry analy 
brands. 

These production estimates do not current] 
be undertaken in a ramped productioa^^feeL- s 

Assumptions being use* 
draft. The barrel aging program1 

be pointed out that a 6 pack o f  beef  
bottle o f  Reserve Series Beer. 

lis model 
.Reserve Ser; 

>e produced 

Rob Soltys 
Precis ion Stainless Systems 
Microstar Keg Leasing 

Currently seeking Financing 
Jeff Reiner, Principal 
Turnpost, Inc. 
Allan Quick, Quick and Assc 
MCL (Meyers Q u i s l e  Leapley) 
Rochelle A. Mi 
Cline Wil l iams, 

ons o f  production levels, gross sales, and net 
Beer sales / production numbers being the most 

established distributors o f  Nebraska Brewing Company 

plans outside o f  our already established markets and will 
g up production capacities as appropriate. 

jf  Goods Sold for canned products and ™40% Cost o f  Goods Sold for 
a ffiSh stronger margin with a base Cost o f  Goods Sold at -20%. It should 

sold in roughly 1 week while it can take up to 8 months to produce a single 

' Bil&bsg Sales I r o f i r ^ l W  
w $1:85^63*74 

Mdnth$13-24 - m m  l l P I I l i  fcl-^37;925.51 
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Months 25-36 7,400 $1,518,973.36 $3,408,298.55 $1,889,325.19 

The numbers being represented here are considered "loaded" unit costs i 
expenses are factored in to facilitate a better picture o f  what it takes to make c 
are displayed separately to provide for the detailed breakout o f  cost elemeni 

es, labor, energy, chemical and other 
, in the budgeting section, these elements 
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Apricot an Ptiiyre 750mL Case $25.07 $132.00 $106.93 18,99% 

Black Betty 750mLCase $30.70 $ i . 3 2 . o y f  $101.30 23.25% 

B U S I N E S S  P L A N  I N T R O D U C T I O N  

Nebraska Brewing Company is defined as being a Craft Brewer, 
level, a Craft Brewer is defined as follows: 

this broad definition but at a high 

Definition of American Craft Brewer 
Small: Annual production o f  6 million barrels o f  beer or less. Beer production is attributed to a brewer according to the rules 

o f  alternating proprietorships. Flavored malt beverages are not considered beer for purposes o f  this definition. 
Independent: Less than 25% o f  the craft brewery is owned or controlled (or equivalent economic interest) by an alcoholic 

beverage industry member who is not themselves a craft brewer. 
Traditional: A brewer who has either an all malt flagship (the beer which represents the greatest volume among that brewers 

brands) or has at least 50% o f  its volume in either all malt beers or in beers which use adjuncts to enhance rather than lighten flavor. 

Four distinct market segments define 
contract brewing companies. Nebraskaifoewnng 
Brewpub. Post-packaging brewe: 
microbrewery and a brewpub. 

reweries, brewpubs, regional specialty breweries, and 
lementation o f  a packaging brewery, is defined as a 

pany will be defined as a business entity operating both a 

Microbrewery: A brewety that produces less than 15,000 barrels (17,600 hectoliters) o f  beer per year with 75% or more o f  its beer 
sold'off-site. Microbreweries sell to the public by one or more o f  the following methods: the traditional three-tier system (brewer to 
wholesaler to retailer to consumer); the two-tier system (brewer acting as wholesaler to retailer to consumer); and, directly to the 
consumer through canyouts and/or on-site tap-room or restaurant sales. 
Brewpub: A restaurant-brewery that sells 25% or more o f  its beer on site. The beer is brewed primarily for sale in the restaurant and 
bar. The beer is often dispensed directly from the brewery's storage tanks. Where allowed by law, brewpubs often sell beer "to go" and 
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/or distribute to off  site accounts. Note: BA re-categorizes a company as a microbrewery i f  its off-site (distributed) beer sales exceed 
75%. 
Contract Brewing Company: A business that hires another brewery to produce its beer. It can also be a brewery that hires another 
brewery to produce additional beer. The contract brewing company handles marketing, sales, and distribution o f  its beer, while 
generally leaving the brewing and packaging to its producer-brewery (which, confusingly, is also sometimes referred to as a contract 
brewery). 
Regional Brewery: A brewery with an annual beer production o f  between 15,000 and 6,000,000 barrels. 
Regional Craft Brewery: An independent regional brewery who has either an all malt flagship or has at least 50% o f  it's volume in 
either all malt beers or in beers which use adjuncts to enhance rather than lighten flavor. 

In the late nineteenth and early twentieth centuries, the United Stai 
being independent local and regional operations producing a  ¥ggt array o f  O 
destroyed this brewing tradition. 

Today, America is experiencing a revival o f  its brewing 
showing the traditional leaders declining rapidly. 

The current demand for a greater varigjlpf more 
market grew, beer drinkers had an opportunity^liiurther 
microbrewery and brewpub industry in the Uni 
flavorful beers. Currently there are qaggM&flQ brew^spaper 

nearly four mftsand breweries, the majority 
beer styles. Without question, Prohibition nearly 

sales increasing in a market which i s  

ted with the import beer market. As  the import beer 
to the great variety o f  world beer styles. A s  a result, the 
the public's increased awareness o f  and demand for more 

nited States. (As o f  mid-year 2013 data) 
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Craft brewers currently provide an estimated 100,000 jobs in the U.S., including serving staff in brewpubs. 

• Craft brewers currently provij 
Growth o f  the craft brewing industryg|§p3l 1 w; 

• Craft brewers sold an esti 

• Craft b r e ^ ^ ^ ^ H r 3 ^ ^ ™ d u e  1 
As o f  March 26,2Q|ppfhe Brewers ̂ Sbpiati 

/pubs) and 
1,940 craft breweries ope^&i for  some 

Crai 
ited 1031 

\% by 
lume and 

in 

in 

W., including serving staff in brewpubs. 
and 15% by dollars compared to growth in 2010 o f  12% by 
by dollars. 

f beer in 2011, up from 10,133,571 in 2010. 
rJ% by volume and 9.1% by dollars. 

was anHEmated $8.7 billion, up from $7.6 billion in 2010. 
yiware o f 2 5 0  brewery openings in 2011 (174 microbreweries and 76 

bings (12 microbreweries and 25 brewpubs). 
o f  20 IT, comprised o f  1,063 brewpubs, 789 microbreweries and 88 regional 

craft breweries. 

U.S. Brewing Industry Facts 
fere down an estimated 1.3% by volume in 2011, 1.2% in 2010. • Overall U.S. beer sal 

• Imported beer sales were up 1% in 2011 and up 5% in 2010. 
Overall U.S. beer sales were approximately 199,937,239 barrels and imported beer sales were 27,238,339 barrels in 2010. 
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1,989 total breweries operated for some or all o f  2011, the highest total since the 1880s. 

* 1 barrel = 31 US gallons 

As reported by the Brewer's Association, economic impact within the yeag| through 2008 affected the Craft Industry 
from the perspective that growth was simply slowed but not to the extent that gfgjSl jibbers went negative. 2008 forward began a 
trend o f  very healthy and robust growth year over year and while 2011 yea££ggres l l i f f lot  yet been tallied, the first half  o f  2011 
saw a 15% increase in dollar sales over the same previous period. 
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Beer Segments - Dollar Share & Change vs Year Ago 
Total U.S. - Supermarkets 

s u r a  
PREMIUM 

S.456 

PREMIUM 
39.8% 



Consumers are clearly demonstrating their demand for a greater variety o f  full-flavored beers. Unfortunately, beer does not 
transport well and most styles o f  beer begin to deteriorate in quality i f  they are not consumed within a few weeks o f  having been 
brewed. While this is clearly a disadvantage for imported beers, microbreweries and brsMpubs are at a clear advantage in being able 
to deliver the freshest product to the consumer. 

Advantages o f  M ic robrewer ies  / Brewpubs: Some o f  the greatest advan 
o f  flavor, freshness & quality. For this reason, using the highest quality 
- is justified, rather than the chemicals and cheaper adjuncts such as co: 
To be fair, while these ingredients are primarily considered to be cost 
include these ingredients. Fresh quality beer produced locally, withoui 
the microbrewing industry. 

rating a small brewery appears in the areas 
mgrecas||ts - malted barley, hops, yeast, and water 

ce which argfSt&d bv large scale brewers to cut costs, 
adjuncts, some ^ ^ y a v o r f u l  commercial recipes also 
icals i n j g o c e s s m g  o^^preservation is the keynote o f  

Additionally, within the Craft Beer industry, a erowi^^^fcaeness o f  the'^^toh benefits o f  moderate beer / alcohol 
consumption is driving Craft Beer into many o f  the same "elitfiajaflSpjjhat wine ififflafo enjoy almost exclusively. Across the nation, 
both the Craft Beer industry and accomplished Executive Chefs'^fe m ^ ^ W s w a r d  fafiBjfe beer pairings in the same fashion as we 
have all become accustomed to with wine and up^^^mcniis. TB ie  pair^^^fealy not only to upscale menus but extend down into 
entry level menu items as well. Craft Beer a nd o f  b̂ Sstg l^^re  bMpelevated in status in a manner that adds to the 
status it previously enjoyed - expanding and j ^ K i m p l y ^ f c i n g  in i8| |preet  position. 

Hi* M i  
Qualitative aspects within the direct c o n t ^ B ^ i ^ f f ^^̂ ge  m i | | L -  ingredient selection, yeast suppliers, the brewing process 

itself, refrigeration, lab analysis /  t e ^ ^ ^ ^ ^ . . , wa t e r ^ ^ ^ ^ t i o n O f  note here is the availability and consistency o f  the 
Papillion water supply. One o f  tend to amerentiate one brewery from the next is the water itself. 
Nebraska Brewing Company h*S|ready leanjjwBht ye^^fe&brewing beer in this area, what the general water profiles present, and 
those beers best suited for this bSSfe&ater profile. ijjigulateS^yustments are made to benefit other styles as needed. 

The microbrewery has the addifig|gl advanta* 
and operations associated with beer procuBSkL A 
handcrafted beer they are drinking. Additiol 
basis which will tend to build a bond between 
with the local market. 

'f bringing the beer drinking public into immediate contact with the equipment 
^designed brewery allows the public to witness first-hand the creation o f  the 
m tours, tailored to the individuals themselves, can be conducted o n  an ad-hoc 

•lie and the establishment - further developing brand identity and an association 
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The Cur ren t  D is t r ibu t ion  Markets :  At the time o f  printing, Nebraska Brewing Company is distributed in the following States: 
1. Oregon 
2. California 
3. Nebraska 
4 .  Missouri 
5. Wisconsin 
6. Pennsylvania 
7. N e w  York 
8. North Carolina 
9. Massachusetts 
10. Rhode Island 
11. New Hampshire 
12. Iowa 
13. Connecticut 
14. Maryland 
15. Washington DC 

Distribution is undertaken by the following dis 
1. Quality Brands o f  Omaha, N 
2. Double Eagle o f  Lincoln, N E  
3. K&Z Distributing o f  Lincoln, N E  
4. NebraskaLand Distri 
5. WuerteJe Distributing! jMe 
6. Point Blank Dis^Kt ing  in Oreg 
7. El Dorado Distrilllfftg in Californi 
8. Beechwood Dis tr ibut ion  Wisconsi 
9. North Kansas City Bevejjgfein Kansa||§ity, MO 
10. Lohr Distributing in S t  Ltf^pyvlO 
11. Grey Eagle in St. Louis, M O  
12. Krey Distributing in St. Peters, 
13. Fuhrer Distributing in Pittsburgh, PA 
14. Shangy's Distributing in Philadelphia, PA 
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15. Next Generation Distributing in North Carolina 
16. Union Beer Distributing in N e w  York 
17. Seaboard Distributing in Massachusetts 
18. L. Knife Distributing in RI, N H  
19. Legends Distributing in MD, DC 
20. Doll Distributing in IA 
21. Craft Beer Guild in CT 

O f  note: At this time, Nebraska Brewing Company turns down appro 
Due to currently running at capacity and all barrel aged brands being i 
distribution requests is to keep us in mind and we'll revisit expansion at 

ly 5 to 7 new disti 
-out"jfeitus throuj 

BUm^iRfl&isible.  

in requests on a monthly basis. 
3, the response to these 

f i t  
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Produc t ion  Process: Brewing begins by cracking the highest quality malted 
barley with a roller mill. This grist is then mixed with hot water in the mash tun, 
producing mash. A sweet liquid called wort is filtered out o f  the mash and transferred 
to the brew kettle. The wort is then brought to a rolling boil and hops are added to 
contribute bitterness, flavor, and aroma. After boiling, the wort is whirlpooled 
transferred through a heat exchanger, cooling the liquid down to fermentation 
temperature. The wort is then pumped into the primary fermenter where yezyggJFadded. 
After approximately one week o f  fermentation, the fresh ale is transferredjjprcold 
conditioning tank where it is clarified and carbonated rapidly. N o w  atjfgpleight of 
freshness, the ale is racked to serving tanks where it is then transferred  i^^ther kegs^r 
canned where it is ready to be distributed to the market and served. 

Management  Team: Nebraska Brewing Company is a 
managed by the President and Vice President. Thgjagnpement 
shareholders, in compliance with the Companv^ljpBjBllfrf  incon? 
will make all major business decisions. 

Reference the Management Team SectimupKier ygfipany 
detailed description o f  the Management Team. 

P l a n  o f  Ac t i on:  The foil 
First, the management team wi 
business proposal and a possible 
prospective investors ( i f  a share o 

Once the share offering h a H t e n  deljggfed to prospective investors, the 
President, Vice President, Lead and other BraBfeggBrnd appropriate industry 
consultants, will complete the final building utnljj lnd brewery layout designs. Once 
these plans have been finalized, the president and brewery consultants will finalize 
overall facility layout with the architect and construction company. The brewery 

ity will BPcompleted. 
.eauit^Apital by means o f  this 

fonrpgpich will be delivered to 
opriate or necessary). 
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consultant and team members will personally supervise the installation o f  the brewery. Additionally, the brewery consultant will 
further commission the system and undertake initial brewing operations with the President and other brewers. 

While the capital equipment is being fabricated / acquired, the president will 
necessary to begin capital improvements or construction o f  the intended facility, 
and while waiting for the main brewing plant and other equipment to be install 
out the remainder o f  the facility refinements. At this time, the management 
business licenses from the relevant federal, state, county and city authori 

As the construction o f  the brewing facility is considered the mot 
construction, it is within this time period that other construction aspects 
completion o f  the brewing area. Cooler space, product storagj&space, invent? 
space, spent grain facility, tasting room, loading / truck a c c e ^ ^.̂  barrel agifij 
all areas o f  concentration. 

will all 

!ete the process o f  acquiring all permits 
building occupancy permit has been issued, 

lissioned, the management team will carry 
lplete the process o f  filing for liquor and 

The management team is seeking financinj 
community incentive programs to contribute to; * 
several months operating capital. Discussioi now 

je form o 
ts o f  tti 

/ay wi  

Approximate Expenses - CAPEX / Consulting^! 

and lal^iiijQtensive aspect o f  the brewery 
to completcwconjunction with the 

, packaging line, malt si!o(s), general office 
iyironment, keg washer, and cooperage storage are 

o f  Mnk financing, investment capital, and other 
r ,  >2|—£» improvements to the building, and the first 
office o f  Nebraska Economic Development. 

^^win^^hgipment  $823,876.00 

P i l ^ g i n g  Design 
S u b t o t a l  

$31,850.00 

CongUpction Subtotal $307,360.99 
l & ^ P n g  Room Eq. 

W T  Subtotal 
$16,800.00 

Raw Materials Subtotal $164,453.57 
Back Office Subtotal $4,720.00 
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Legal / Admin Subtotal $40,000.00 
Operating Capital 

Subtotal 
$100,000.00 

j m  

Project Total $ l , 4 8 S ^ &  

P R O D U C T S  

I n i t i a l  Products:  Nebraska Brewing Company's packaging brew 
Hefeweizen, IP A, & Brunette Nut Brown Ale. Draft beer will also be prod-
lower volume brands such as Hop God, the Nebraska Brewia|||hMnpany bre 
volume requires a transfer into the larger brewing environme: 

Suppliers: One important element o f  our beers, which 
quality, traditional ingredients. All o f  our ingredients will be pufHased 
barley will be supplied by Briess Malting Inc. Th^liiiiiSkthe fine 

y can 4 p r o d « s .  Cardinal Pale Ale, EOS 
egged for theseBrands as well. For those other, 

11 continue to supply beer until such time as 

sure th< 

d by a 
se hopsl  

ularity, will be the use o f  the highest 
ostHjputable industry suppliers. Our malted 

rted specialty malts, which are needed for 
ation o f  hop suppliers such as Hop Union, Indie Hops, 

liers cany all o f  the hop varieties currently and planned for 
k over the 6 year history o f  production. 
ializes in  storing and shipping yeast cultures in such a 

cular flavor profile. White Labs is recognized within the 

making excellent Craft Beers. Our hops will 
Brewer's Supply Group and local growers as 
use within Nebraska Brewing Company. Some 

Finally, our yeast will be sui 
variety that brewers have the op 
industry as a leading, i f  not the jgphos t  supp 

As the growth o f  the indu^^fidicatcs. the: 
American public. The advantage ouri|gks enjoy in  
reliable and reputable suppliers. In addioB^our b 
brands created to meet our exacting goals. iBkdl 
customer knowledge that these beers have 
already a known brand and it is known for quality', innovation, and extremely high standards o f  excellence. 

an increasing variety o f  handcrafted beers being made available to the 
, market will stem from using the finest ingredients provided by the most 
ive their own unique flavor profile and are known within the industry as 

'products will benefit from the additional demand, which is generated by the 
iced within the community with local pride. Nebraska Brewing Company is 
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Descript ions o f  the 4 Beers t o  be Canned In i t i a l l y :  

Brunet te N u t  B r o w n  A l e  
.»?;7535-

Our version o f  the classic Englis 
hop character. The unique malt profile bri 
reminiscent o f  a Northern English Brown Ale  
drink. 4.5% ABV 

le has a blend o f  six different malts and a hop schedule that results in a l o w  
She taste o f  a blend o f  various nuts. Medium brown in color and more 

tends to emphasize a nutty character vs. caramel. Smooth, malty, and easy to 
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Pa le  A l e  (Card ina l  P a l e  A le )  

prompticed floral / citrus-like aroma. Medium maltiness and medium 
looking for an excellent, and incredibly refreshing beer this is the choice for 
to infuse the aromas into this beer that you'll find very unique. 6.1% ABV 

Light copper in color and 
bitterness. Classic American Stro 
you. This Pale Ale is dry-hopped for 
3 5 I B U  
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In fo rmat ion  relat ive to the next  l ike ly  canned brands: 

Romanc ing the Cone Ind ia  Pale A l e  ( I P A )  

Our West Coast inspired In 
wonderful infusion o f  Citra hops, 
malts. Finishes dry with a head the cr 

flavor and abundant in citrus, pine, and floral aromatics created through a 
and possesing a medium mouthfeel, crisp bitterness, and nearly balanced 
g. 7.0% A B Y  71IBU 
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South German Style Hefeweizen (Wheat) (EOS Wheat) 

A German Hefeweizen i@|$ye originally" 
bodied beer, pale in color, and delSSggtely unfiltei 
this unfiltered beer is decidedly fruii^&djihenolic -• 
like esters. This banana character is prelBlLdue to 

ied to easily educate our guests as to the nature o f  this Ale, A medium 
ore aeetirately classified as a Bavarian Hefeweizen. The aroma and flavor o f  
lis and tastes like cloves or sometimes vanilla with accompanying banana-
e o f  a special variety o f  yeast used to produce this aroma. 5.2% ABV 
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L o z o  / Beer  Labe l  Development:  Each o f  the currently developed beer logos have some link either to personal or professional 
history. There is a story behind everything and here are those for the 4 beer logos-

Brunette Nut Brown Ale - Early on, there was a desire to use World War II 
o f  our logos. With (English) Nut Brown Ale as a style, brunette was easily envi$| 
local artist, a series o f  draft logos were designed which embodied the nose-art sj 
The resultant logo falls squarely within the realm o f  attractive and marketing^) 

Cardinal Pale A l e - B a c k  in the 1950s Paul's Grandparents, H 
which was located in South Omaha. This logo was created with them 
named with the then Omaha Minor League team in mind - the Omaha C 
been carried forward in the particular font used in the word 
identical fashion to how it appeared back in the day. It i s  re: 
relaxing place to enjoy each other's company and forget abou' 

India Pale Ale - One o f  Paul's passions i 
Chief in need o f  some TLC and gave it the car 
symbol o f  life immediately following World 
actual beer trade between Great Britain and Ini 
pier to the warehouses and the motorcycle that c 
taken from the gas tank on this Chie£MMteB«c1e-
font style o f  the original Indian 

r Nose-Art in the production o f  at least one 
the woman within the logo. Working with a 

o f  nuts which follows the beer style. 

EOS Wheat - Getting b, 
a system called EOS. For years, 
based in the industry - Enhanced Opei 
o f  Dawn - apparently way back in the 
It just so happens that the light nature o f  a 
tied to dawn elements. This mental linkage 

%nd Peggy Lanktoffjjged and operated the Cardinal Bar 
lieved thatWf|||nally, the Cardinal Bar was 

-sign that usedwhang over the front door has 
e word Cardinal is depicted in this logo in an 

l6 where friends found the Cardinal Bar a 
on through this logo. 

A % w  years back, Paul found a 1946 Indian 
the end o f  this long period, a fully restored 

e logo in this particular beer style symbolizes both the 
tyle) in an elephant used to carry casks o f  beer from the 

effort. The word India in India Pale Ale in this logo is 
"t "n" from Indian resulted in the "India" used in this logo -

racti^fSjlpice Response days, the computers that answered the telephones used 
ie company, it was thought that EOS was an acronym that stood for something 
commonly referred to. In actuality, it was a reference to the Greek Goddess 
computers were just "dawning" on the scene and a link seemed appropriate, 

the color, the lower alcohol content, the effervescent nature - all draw images 
"career aspects related to another EOS made the logo a natural. The logo is drawn 

to depict the Goddess o f  Dawn with an urn o f  Wheat Beer which she is pouring out for the world to enjoy. 
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Reserve Series Brands: In addition to the introduction o f  4 canned beers, Nebraska Brewing Company will immediately 
implement an expansion o f  the barrel aging program which has met with great success. Currently, within the brewpub, Nebraska 
Brewing Company bottles 1 batch o f  Reserve Series Beer on average per month. Due  tofttfie extremely high demand, and low relative 
supply, these barrel aged releases are essentially "sold-out" prior to the completion oJ|j|P!)eer.. There are no contracts per-se on these 
bottlings but due to the allocated or rationed nature o f  the cases o f  this product, high demand prior to release. There has 
been no available excess inventory in this line for roughly 48 months. 

Given the 8 month span required to produce these beers, coupled 
within this Reserve Series enjoy the healthiest margins within the ent 

At this time, the Reserve Series employs 4 separate type o f  previo 
New Missouri Oak, and Craft Whiskey barrels. The French QgJt Chardonna" 

elevated 
lineup. 

, and current industry rankings, beers 

Whiski a Trois, Barrel Aged Hop God, and Apricot au Poivre Saisoii^l 
Betty Russian Imperial Stout initially. We do currently also pi 
2nd time - our Fathead Barley Wine but at this time, we do not 2 
Business Plan construction, we have added 2 newborns to this pi 
aged in Brandy barrels and a Belgian Quad c a l ^ ^ S ^ ^ i b l y .  

Within the Internet sphere, 2 larger c o  
BeerAdvocate and Ratebeer are the largest and 
A +  and B+ ranges on BeerAdvocat 
nation today. 

sesipgc barrels. Freffif Oak Chardonnay, Brandy, 
s are used 3 times and produce once each Melange 

els are used twice and w e  intend to bottle Black 
Beer using these Craft Whiskey barrels for a 

^proa«|§gghis beer on the larger volume system. Post-
ttyS a version o f  our Russian Imperial Stout 

stems exist to track the market acceptance o f  Craft Beer, 
feraska Brewing Company Reserve Series is rated within the 

leer. These are some o f  the highest rated beers in the 
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Also, an expansion o f  our Inc 
innovative nature permit. It is envision 

Future Products:  In addition to these 
negating the need for separate art and package 

experimental barrel aging program) will be undertaken as time, space, and our 
lail batch experiments will be underway at nearly all times. 

Seers, it is quite easy to offer entire production batches o f  beer in draft form 
Feiopment. For example, our highly anticipated seasonal beer "Wick for Brains" 
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Pumpkin Ale has massive annual demand and greatly stresses the limits o f  production within the existing brewpub. Production o f  this 
beer in keg form within the larger facility will enable us to serve those markets that have been denied product in the past. 

Further, Nebraska Brewing Company will also be able to add brands to our 1 
120+ experimental beers created on our pilot system, and the ~50 seasonal beers 
o f  over 150 beer recipes proven and at our disposal. This large war chest does 
time but it does mean that the intellectual capital is significant. 

Although our beer recipes are designed to meet certain style p 
brewers in the industry, our beer recipes have been adjusted so that the 
attempting to imitate the products o f  other brewers. On the contrary, w e  
which have a demonstrated track record o f  success. 

The Decis ion to  Can Beer:  When starting a microbre 
especially true when it comes to the issue o f  how the product 
dependent on the amount o f  capital available and th&fiature o f  thi 
clear - either bottling or canning. 

:oIume portfolio as deemed viable. O f  the 
been offered to-date, we have a war chest 

aat w e  intend to produce these beers over 

There are advantages in cans over glai  
bottles are not - such as poolside or on the beach! 
package. With light being a sienif icaatigp^in pr 
almost identical to Craft Beer i 
package - a 12 oz. bottle is li 

Environmentally, the folio 

;rs, which have beqg|gpvea to be popular by other 
>roductSshave their (S8|miique quality. We are not 

iur own uniqSPlles within style parameters, 

sider all available packaging options. This i s  
sale. The issue o f  packaging is largely 

e afea o f  small packages, the obvious options are 

dent. First» cans are acceptable in  many locations where 
perspective, cans do not allow any light to penetrate the 

uminum can negates this threat. Craft Beer in a can tastes 
tive, a can provides much more area within which to label the 

o Americans recycled n e a r l ^ ^ ^  bilUgj§puminum cans last year, increasing the recycling rate to 57.4 percent - its 
highest level since 2000. 

o Cans go from the recycling bin i!§p6re shelves within 6 0  days. Making cans from recycled metal takes 95 percent less 
energy and 95 percent less greenhouse gas emissions than using new metal. 
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o The aluminum can is the only package that more than covers its recycling costs, helping to finance the collection and 
recycling o f  other materials such as glass and plastic. 

Operationally, weight is clearly a factor: 

o Average weight o f  a full 12oz bottle: 620 g 
o Average weight o f  a foil 12oz can: 366 g 
o 96 cases (one full 48" x 40" pallet) o f  12 oz  glass bottles 
o The equivalent 96 cases o f  beer in 12 oz  cans would w 
o A saving o f  40% on the cost to get product to the con 

A 

Weighs 3143 
855 lbs. 

is a biMiimber. 

pt including pallet). 

Given careful consideration to all options and the proband cons, N 
products. 

rewing Company has chosen to can its packaged 
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T H E  I N D U S T R Y  

I ndus t ry  H is to ry:  Within the brewing industry, Nebraska Brewing Compan: 
production canning facility will place Nebraska Brewing Company within 2 de: 
microbreweiy. A microbrewery is any brewery producing less than 15,000 bargpTof 
tavern, which produces its own beer primarily for consumption on premise^fcver the 1 
brewing industry has allowed the microbrewery and brewpub business 

nsidered to be a brewpub. The addition o f  a 
f Craft Brewing - both brewpub and 

er year. A brewpub is a restaurant or 
en years, the popularity o f  the craft 

at a revolutidillk.Dace. 

The microbrewing revolution began in 1977 with the birth o f  the 
primary characteristics, which distinguished N e w  Albion and other new cr; 
their small size, limited financing, and concentration on pmdiffiag premium s 
fact that most new microbreweries were built from the grass ipMRfe&pme bre 
Today there are over 2,700 Craft Breweries operating in the U: 

While many brewpubs were established in the 1980s an^gpOs,  
statistics demonstrate that while the major, traditj^^gpmesHr, y 
premium specialty products is expanding. T a s ^ ^ r o ^ t t m i g ,  and® 
public is coming to demand. The brewing re^Kance   talKar place i 
On the contrary, it is becoming increasingly e-vlllatthaf j B i y x i t v ,  ev 
local brewpub and larger cities have the potential 

Nebraska Brewing C o m p a m ^^ ^ ^ ^ ce s s r  

Albi< ewing C o E ^ ^ y  in Sonoma, California. The 
'is fix>m the established industrial breweries, were 

pty lagers. The most significant difference was the 
ith more enthusiasm than formal training. 

a f f l * r l , 0 0 0  breweries in planning! 
rSjpSns strong and continues to grow. Industry 

.ve flat to declining sales, the market for 
vor, and freshness are what the beer drinking 

America has proven that it is more than a temporary fad. 
.11 communities, have the potential to support at least one 

economic downturn demonstrate 
casual dining demand was rapi 
products when shown at national 
into the hands o f  a larger, more c: 
being produced in Nebraska was consi 

Against the popular opinion that 

it it c o u H ^ c t ,  
eclining, w e  

gional beef 
savvy mar; 

sitive 
ade, 

Colorado - Nebraska Brewing Company sec! 
highly respected distributor o f  Craft and Anheui 

eer in earnest toward the end of2009  at a time when the 
vely impact the Midwest. At  that moment, it was determined that while 

ystem and beer products that were largely regarded as superior 
and Competitions. The decision was made to attempt to get these products 
it a time when neither Nebraska Brewing Company, nor the quality o f  beer 

popular opinion. Largely out o f  ignorance. 
Beer could only come from areas such as California, Washington, or 

iitract with Union Beer Distributing in N e w  York. Union is the largest, most 
-Busch products on the Eastern Seaboard. Union Distributing evaluates and selects 
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1, possibly 2 new brewers into its portfolio each year - out o f  over 50 that it reviews. Nebraska Brewing Company had gained a 
foothold in an extremely competitive, highly populated, and emerging Craft Beer region. 

Opinions about the Nebraska Brewing Company brands were both immediat 
themselves, quite surprising. Nebraska Brewing Company brands were sought 
Distributors took note. And thus began the distribution march into far flung 
required additional support. Since then, as the economy has shown signs o 
grown, and along with it, the reputation o f  Nebraska Brewing Company. 

As  the microbrewing industry has grown and prospered, a who 
o f  microbrewers. Brewing consultants, equipment fabricators, ingredient 
programs are now catering to the special needs o f  microbrewgg&and, as a res 
much easier today than it was just ten years ago. These e n t e ^ ^ @ ^ g  now de 
servicing the microbrewing industry, because they are coniide^tMP^^.i^ a gro 

Ins t i tu t iona l  Support:  A s  the microbrewin 
trade associations, and educational programs h 

Professional and trade associations inc 
Brewers Association o f  America, and the Nebras 

These professional org 
statistics and information; rep 
undertaking public relations wi 
education for brewers. 

has 
tblish 

positive, and judging from the reviewers 
highly regarded - to which other Regional 

ets at a time when sales at the brewpub 
brewpub and outside beer sales have 

ted i n d u s ^ ^ h a s  sprung up to meet the needs 
ilicists, distriWors, and even educational 

ing the business o f  small-scale craft brewing 
large sales staffs and significant resources to 

ustry for the future. 

d, a variety o f  new professional organizations, 
ivers and to educate the public. 

ig Studies (a division o f  the Association o f  Brewers), 
ion for local relevance. 

ntial tasEPfor the microbrewing industry including; publishing industry 
legti|gj|ye lobbying efforts; conducting trade shows and conferences; 
•ping ]l| |grams for brewery insurance, quality control, and continuing 

Some important examples o f  the < p l | | y  put>J||P:ions provided by  these organizations include Zymurgy* (American 
Homebrewers Association), The N e w  B r e m f o r  Brewing Studies), The North American Brewers Resource Directory 
(Brewers Publications), the Brewery Planner; y^Rude to Opening Your Own Small Brewery (Brewers Publications), the Brewery 
Operations Series (Brewers Publications), and the American Brewer (Owens Publications). These and other publications are an 
invaluable resource for starting and successfully operating a microbrewery. The ever-increasing number o f  trade conferences and 
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microbrewing festivals which help to improve the quality o f  our product and educate the beer drinking public about our products 
includes: the Institute for Brewing Studies' Craft-Brewers Conference, the American Homebrewers Association National Conference, 
the Great American Beer Festival*, and a rapidly growing number o f  local and regionaL^r festivals. Finally, in any discussion o f  
institutional support w e  cannot neglect the educational programs, which recently h av p jj f e  designed, specifically, to further educate 
microbrewers. These programs include: the Beer Judge Certification Program;  co^^fcon quality control and brewing technology at 
the Siebel Institute o f  Technology in Chicago; and a variety o f  programs o n  s a ^ ^ S ^ ^ f o o b i o l o g y ,  brewing business management, 
etc., at the University o f  California at Davis. 

today. 
The sources above represent only a portion o f  the proliferating jpliroer o f  institutional  feces available to microbrewers 

It should be stated that in the early days o f  operation, 
resources to gain a properly running beer production enviro 

With 6 operational years o f  brewing under our belt, Neb: 
programs but has grown largely self-sufficient wheaifocomes to 

Indust ry  Prospects: Well into the fou 
demonstrates that this industry is much more 
enterprises, trade associations, institutional sup 
great number o f  associated industrig^^^^gMi.ew 
a strong indication that the m i cr o ^S ^ p n  
only domestically but internati 

Industry statistics on annual 
consumption o f  various alcoholic bev< 
Canada, beer is the alcoholic beverage o 
imported beers have declined recently, the s; 
industry expansion at 11% annually as reportei 

any took full advantage o f  many o f  these 

icognizes the great value within these 
and pursuing qualitative improvements. 

revolution, a variety o f  statistical evidence clearly 
at this time witnessing a proliferation o f  microbrewing 
ized specifically to celebrate craft brewing. Likewise, the 
as an important market for their products and services, is 

a stable industty - and will continue to grow and expand not 

alt beverage sales, tax assessments, and contemporary trends in the sales and 
owing consumer preference for craft beers. In both the United States ̂ and 

ver, while the production o f  major domestic brewers and the volume o f  
r market shows no signs o f  slowing down. In feet, 2010 showed the Craft Beer 

e Brewer's Association. 

Additionally, from a long-term growth perspective related to craft brewing: 
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1. 

2 .  

3. 

4. 
5. 

Consumers understand beer styles to a far greater degree than 15 years ago when the industry was expanding into available 
markets. Pale Ale is a common phrase and nearly all Americans are familiar  w i f eh e  terms brewpub and microbrewery. 
There is still a lot about beer styles that the American public does not know, j | j | p a s  the characteristics o f  different styles. This 
bodes well in an "age o f  discovery" for the beer drinker. Beer drinkers arg^^fced about the latest releases from breweries and 
understand far better the pairing o f  the right beer with the right food. 
Craft brewers are ideally oriented to the changes in the marketplace.^!7!!! brewefl l to  make whatever they choose, can 
innovate in small batches and packaging, and can experiment w i t ^ S y  products w i S B ^ m u c h  risk. 
More than half o f  the American population lives within 10 milegjjpa craft brewery. 
Flavor and diversity appears to be creating more beer enthusiastl|j|^eralL A pat  or differeBttibetween the current growth 
acceleration and the run-up o f  the 1990*8 is that the statistics s h o W ® | g c ^ ^ ^ r i  the publiclmterest in beer. Membership in 
the American Homebrewer's Association is up 10% year - a n l $ | j | | R r  that there are a growing number o f  enthusiasts 
that did not necessarily exist during the 90s when craWM»p3merience^Mrst major growth spurt 

A potentially negative trend, which may affect the induS 
brewers or restricts their market (i.e., alcohol warqjg&label requij 
beverages, perceived allergens etc.) will always 
available proving the healthful aspects o f  raoj 
the Institute for Brewing Studies are working 

ents 
is nei^^oliibitiott^fcgislation, which cuts into the profit o f  

ons on the sale and consumption o f  alcoholic 
atelyalpfeater amount o f  information has become 

microbrewing industry and support institutions such as 

A n  area o f  concern for estabU^^feieavers S ' ^ ^ p h o m e i ^ ^ ^ p  & large number o f  breweries in planning, is the emerging 
consumer. I f  we consider for a butW^l l .  o f  the emerging breweries will make exceptional beer, that still leaves a 
number who may never make  dgpTbeer, Evenfsffijk ecxMmic realities will force another shakeout within the industry but concern 
exists that the emerging consumes®^ yet educatSgla actul^hglity craft beer, may encounter these off-brands and be put o f f  by the 
industry as a whole. The industry lPfSyjcated to hercfmg all craft brewers who ask for assistance. 

Growth  i n  Adversi ty:  Despite thei ^^Mtant^ |r t s  o f  so many pro-craft brewing groups, the potential for new taxes will 
continue to be the greatest threat to the micr^^^^Kndustry.  A s  the largest profit margin will be extracted within the brewing facet, 
this is an area to be watched with interest, Altfi^B* small brewers have been exempted from the latest Federal Excise Tax increase, 
this exemption could be lifted, or other state and local taxes could be imposed. It is important for this reason to consider the potential 
impact o f  higher taxes on our industry. 
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Recent statistical analysis o f  beer sales has reached the conclusion that beer sales are relatively price inelastic and respond 
more slowly to increases in the price o f  beer. These studies would seem to indicate thaygnot unreasonable rise in taxation on beer 
would only result in a minor drop in beer sales. Although the determination o f  who  hdflHihe cost o f  a given price increase is 
complicated, these studies indicate that with a product as price inelastic as beer, will probably be paid by the retail 
customer. 

One additional set o f  conclusions from these studies concerns prii 
that there is probably little substitutability, among consumers between,^ 
factors remaining constant) an increase in the price o f  one category shol 
alcoholic beverage. Consequently, we may conclude that the growth in 
product, is the result o f  changing consumer tastes, not c h a n g e ^  the price 

Studies o f  income elasticity also demonstrate that beef 
Recent industry reviews, which consider the impact o f  the busi 
cycle has little discernible influence on the microbjgaging indus 
recession, the microbrewing industry continued^^^E^^»an impr 

j l f f r  ' iB lk  
Clearly there are threats to our indus 

market, the best strategy is to provide the consunS 
great lengths to reject unreasonable  aiaiilitefon the i r  

T H E  M A R K E T  A N D  C 

jases and 
fwine9  and distille 

resultin the substi 
alSiBty beers, whiSii 

substitution. The evidence indicates 
|ts. This means that (all other 

o f  another category o f  
e priced as a premium 

itic with respect to the consumer's income, 
sal^litave reached the conclusion that the business 

statistics clearly show that throughout the last 

-that consumer tastes and preferences are changing. In such a 
product. Beer drinkers are also voters who will go to 

Potent ia l  Customers / TradelBfoa:  The tradijjjjga will target the immediately surrounding markets initially. The State of 
Nebraska, Missouri, Iowa and possiblvsijisfonsin w j j i e e  the earliest shipments o f  canned products from Nebraska Brewing 
Company. Over time, our other existing1S|ggtebiyffla markets will have the opportunity to purchase these new packages. Many 
distributors have openly stated that they are iiB^g|pfTheir time and effort in us in this earlier stage knowing that our strategic plan is 
to can our products. Some have been waiting KSifears. 

37 



As  our canned products will be the newly added facet to our product lineup, our already established brands will find new 
locations within areas where w e  already have beer in bars and restaurants. Existing brand awareness provides a strong springboard 
from which w e  can launch into grocery stores, gas stations, liquor stores, and the carry coolers within many o f  the locations which 
already cany our products. 

It is estimated that packaged beer (cans in our model) represents 80% o f  alliiifiE sales with draft beer holding a 20% market 
share. Nebraska Brewing Company will be capitalizing on the entry into the l a ^ ^ R ^ ^ a l e s  segment in markets already known and 
established. 

Additionally, as operations, expertise, and production permit, the, RPup distributidll§|mand can be serviced at a later date. 
Initial demand in existing markets is already high and when the market^ ns to learn that we^Sfohave cans to add to our offering, 
latent demand will become evident. 

>me estab 
ibut 

>mnan^las won 

From a locally competitive perspective, Nebraska Brê  
Brewing, Lucky Bucket Brewing, Granite City, SchillingBril 
and within 12 months, possibly 4 or 5 other startups. 

While it is true that there are already new 
Company is the only one within the lineup a 
outside o f  its home-market, Nebraska Brewi 
breweries - combined. 

It should be stressed that 
brands. Consider that the draft 
in the draft beer arena. This ra 
cooler space. Nebraska Brewin, 
known brands. 

Competi t ion: Locally available 
within the State o f  Nebraska are listed belo 
points. 

lg Company 
andBri 

in  the ranks o f  Blue Blood Brewing, Empyrean 
, Spilker Ales, Thunderhead Brewing Company, 

making a packaged product, Nebraska Brewing 
the nation and known in some many locations 

wards since opening its brewing doors than all o f  these other 

arket has much more elasticity with regard to adding more 
J, may only have 4 tap handles - which are fiercely fought for 

offered in cans will find itself within much larger product aisles and 
iging will be a stand-out in addition to leveraging the quality o f  the 

uced beer — Using RateBeer as a reference point, the top 10 beers produced 
their rankings and statistical rating on a maximum percentile scale o f  100 
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The first section contains the rankings o f  all beer available in the State o f  Nebraska as o f  1/17/2012 and the second section 
shows the top 25 beers produced by those breweries calling Nebraska home as o f  this same date. These are national rankings in that 
all beer drinkers contribute to these standings. 

It is a strong statement when evaluating the upper grid o f  all beer available 
the State that Nebraska Brewing Company is the ONLY local brewer occupyin^S 
the lineup. 

In the grid below o f  locally made, Nebraska-produced beer, N< 
total o f  the top 25. From a consumer perspective, Nebraska Brewing 

Brewing Comp£U*tocupies 9 o f  the top 10 slots and 15 
y rate^xceedingly'Bi;! against the local competition. 

Best Beers Ava i lab le  i n  N e b m  

These are the best beers you can find in this region's stores and  restaurantsllled on t f t f lp lB nSftiatiort provided by RateBeerians in this area. A 
beer or moreraioas^^^Ftfsl 

braska from every brewery offering beer to 
4 o f  those top 25 belonging to products in 
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"•20'•'•'•'"••"•••' •  BusKde Neai^Soatefigmei^'  ; ^ "*  fluhufsaon *" 905 9720^770964^13 
'Si'-..  ; .   WeihensteptianerVitus : *'."••  BavedsBh^^Staafeibrauerfei ""789 97.S05W245840 

•_;: _ ;•'••': '•_ -J^A- . • - •.• '' ^^jhgniste^han ;•..:/:. •_;' 'A r̂:.X:-''.-:-. :.. "••'> 
22 •'  Botitevartirtfa^ 
'23'  ^ e b i a s ^  Brewfno Company ReserveSeries  : ^  N^raisk^ r̂̂ iwing Ôrnpariv  ̂ 58 ^^7046^46P-95^2 
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Best Beers Produced in Nebrasli  

These are the best beers, as rated by RateBeerians brewers onhis area. A beer has to have 5 or more ratings to be 

Nebraska Brewing 
C6t'y Kussian mpuna' S'out ». o-pan, 

1 JpshMm firand Ci I ' ~s ••«*. Qr„«Ml4 

106 98 9334272056281 

;i 91 98 351621036,1581 

; ae 98 1900533489377 

94 97 81078046652^5 

7 5$ 96 7046940649572 

-56  95 671~7865474432 

?3 95 Q13T525755612 

B? »942842673g0t0Sa 
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Nebraska Brewing 
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A s  a rule, craft beer brewers generaUy p | | p E e  a quality product For this reason, it is the responsibility o f  each individual 
brewing entity to make some effort to help consumers distinguish their beers from those o f  their competitors. Some brewing 
companies rely on the excellent quality o f  their products and word o f  mouth as their strongest marketing point. This strategy is often 
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used by new brewing companies, which in the early years have less capital available for advertising. Other pioneer microbreweries 
benefit from greater brand recognition, due to their longer operating history and easily recognizable logos. 

Another way to win loyal consumer support is to develop a distinctive flavor 
flavor. This method is evident within many o f  the Nebraska Brewing Company 
operational and ingredient shortcuts from other beers being brewed within the 

In contrast to these methods, some brewers spend thousands o f  d 
media to increase their market share. Others with smaller advertising 
effective point-of-sale promotional materials. 

All o f  the brewers competing in our overall market 
loyal support and then increase their market share. Nebras 
to its production goals, financial means, and the particular ch; 
carefully discussed in the next section o f  this business plan. 
products is growing and as the statistics demonstrate^the n icrob 

Most microbrewers / owners are in 
available to consumers has only served to 
demand. Although w e  are in competition with 
it will at the expense o f  imported 
flavorful microbrewed products. 

on a strong 
ts may choose to 

M a r k e t  Size a n d  Trends: 
beer within the United States. Ad 
footprint which spans to both coasts 
order. 

At this time, complete 2011 data is 

e, such as a characteristically assertive hop 
that they are brewed to-style without taking 

sing campaign through the local 
less expensive, but often equally 

above marketing strategies to acquire a base o f  
likewise pursue a marketing strategy appropriate 

kets. Our marketing strategy will be 
erilgiK^sized here that the demand for microbrewed 

f the beer market is also growing. 

ealthy. The great variety o f  microbrewed products 
public to the quality o f  our products, creating ever-greater 

o f  the market will not come so much at their expense, as 
customers are gradually shifting to fresher and more 

is ddcBtent, the focus will be upon Craft Beer vs. an overall analysis o f  all 
Brewing Company, relative to its Craft Beer production, is operating in a 

een, a macro level analysis o f  United States Craft Beer and trends is in 

industry-available data. 
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2011 Craft Beer industry 
Growth of the craft brewing industry in 2011 was 13% by volume and 15% by retail dollars. 

2011 Craft Beer Industry Production Volume 
Regional craft breweries 

Contract brewing companies 

Microbrewerles 

9,029,607 bbl 

228,504 bbl 

1,441,505 bbl 

Brewpubs 

Domestic Craft Beer Sales 
2011 

2010 

Using the Brewer's Association as our soj 
our ability to rapidly ramp production up to 
in brewpub capacity (due to a transfer o f  somSfoductioi  
While this document serves to communicate irirall&ation. 
existing 10 bbl. brewhouse within the Shadow 

we be 
goal o 

isponsibi 
foe to 

Brewing Company sales to be limited only by 
the production facility and a planned reduction 

the production facility) to approximately 1,400 bbl  
duction facility alone, it should be noted that both the 

production facility will be producing Craft Beer. 

While Nebraska Brewiry, 
also be servicing draft accountl||jtfs and restai 
these segments. For the 80% On- l | |mi se  market 

Nationally, as reported by IKBji&dustry Res 
Craft beer segment was outpacing all of! |g^gmentsj  

beer primarily for Off-Premise Sales, a portion o f  brewing capacity will 
_jged beer). Roughly an 80% / 20% market share respectively exists for 

(the A l l i e d  product) IRI reports trend data below: 
Inc.) in the Beer Channel for period ending January 2,2011 - the Micro / 

i robust fashion. 
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The Craft Segmerttachieved it's sixth consecutive year of double-digit Dollar Sales percent change growth 

16.7% 
17*9% 

14.1% 
15,1% 

2 0 0 6  2 0 0 ?  2 0 0 8  

•CATEGORY-BEER 

SIG Data 52 WeeksEndingJan %, 2011 
SymphonylRl Croup 



Micro / Craft beers represent aggressive growth rates as reported in the above data which is propelling this sector to gain more 
market share year over year. Within the Top 10 Micro / Craft ranked styles - o f  the togJ^Nebraska Brewing Company will launch 
the canned product line with 4 styles that fall into this grouping. Romancing the Coj|g|pi5, EOS Hefeweizen (Wheat), Cardinal Pale 
Ale and Brunette Nut Brown Ale  (classified as an Amber Ale in the graph below] 

Also o f  note is that through existing Craft Beer production and pilot 
Brewing Company has top selling brands within 5 o f  the 6 top styles re$ 
groupings and not actual styles. 

p Shadow Lake brew house, Nebraska 
id Variety listings are general 
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Top 10 Craft Beer Sty! 
Tola! U.S. Supermarkets 

TOP 15 CraftStvtog 

CRAFT BOCKS, • CRAFT OTHER RALE 
2 € > 3 0 3 ^ 6 2  \ CRAFT FRUIT BEER, UM3ERS, *1,204,014 GRAFT SEASONAL 

CBAFTWHEAt, 
4 6 , 5 0 5 , 0 9 6  

CRAFT AMSER LAGER, 
5 9 , 2 8 2 , 9 2 0  

m F T A ( « » E R M  
73,080,248 

CRAFT VARIETY 
90,747^4Sft 

CRAFTJPA 

CRAFT PALE ALE 

CRAFT VARIETY 

CRAFT AMBER ALE 

CRAFT AMBERLA0ER 

CRAFT WHEAT 

CRAFTBOCKS 

CRAFrFRUfTBEER 

CRAFT bTitER PALE LASERS 

^ 6  Data 52 Weeks Endingiart 1,2032 



Est imated Wholesale P r i c i n s  Methodo logy:  From a competitive standpoint within the Craft Beer segment, consumers are 
indeed price-conscious but are willing to pay additionally given beers o f  higher perceiv|g|puality. Nebraska Brewing Company, given 
its current reputation as an innovator and brewer o f  high quality and award winn ingyj fl iw i l l  price itself marginally over a mid-
market price point for the canned product line. Draft beer (kegged beer) will f o lI t ^ ^E  and given this approach, can be expected to 
compete aggressively in the 20% market share that is draft tap handle space wi.t^^Er^M)lishment. 

Reserve Series beers (Melange a Trois, Apricot au Poivre Saison 
Aged Hop God) will maintain their current pricing in the upper echelo; 
economies o f  scale inherent in a larger brewing facility, many o f  the e 
fell. Given this drop in base costs, some consideration will be given to a 
While this could mean great things to the end consumer, ther§gj& also a good 
brewery do not ultimately wind up at the consumer. It is an qiKi&n&te situatiti 
costs as an opportunity to net a greater margin while maintai 
here to reduce product cost and increase distribution scope and i^pguen 
reduced, the time to produce this product cannot hfi-altered. ft w i  
Series beer - tying up materials, space, and c o t u u S B f e p r h o u i s  
labor, commodities, overhead, taxes etc.) an< 
beer is the Brunette Nut Brown Ale. 

Betty Russiffltaiperial Stout, Fathead, and Barrel 
ely crafted barrePll&d beers. However, given the 
base CQ§|£ such as imjfedient and packaging costs will 

oEiHpwnolesale c o s f w t h e  distribution channel, 
concern that historically, price reductions at the 

it retailers, in many cases, see a drop in base 
rice points. Nonetheless, opportunity exists 

wilitlbroduction costs o f  the Reserve Series can be 
8 months' time to create and ship each Reserve 
costs below are not loaded (do not include 

recipe production only. The example being used for canned 

Reserve Series Unit Cost to 
Cost Distributor 
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750mL Case $26.02 $132.00 

A S S U M P T I O N S  

Annual growth rate in national Craft Beer sales will continue to escala 
within the segment o f  Beer. Given a current 5% market share, therggHists tremeri 
product, good reputation, and striking packaging. 

Pertaining to growth, all current projections reflect the base system as-
pioduction. The core brew-house that is being built / installed can easily p 
with the addition o f  fermentation and bright beer tanks. T h e s i M o k s  can be a 

The following is the dollar value break-down in overall sales 
This assumes some small ramp in canned and draft beer with R i  
B A  Hop God and Apricot au Poivre Saison reoui^^Baa.puslv us 
become available. Thus, there will be some s h j ^ S ^ ^k̂  volum 
time progresses. For the purposes o f  projectiSiLthis anaHiis does rf 
that appears more uniform in nature. 

moves toward 6% overall market share 
upside potential assuming a quality 

p capacity 
d approximate 

icrementally. 

this an 

Pro jec t ions  B y  D o l l a r  V a l  

at 8.500 bbls o f  annual beer 
50,000 bbls o f  beer per year 

l a g  sold in the 8th month o f  production. As  
ction cannot begin until such time as barrels 

production capacity into Reserve Series as 
the brewing system at capacity to allow for a spreadsheet 

Sales Profit / Loss 
I , 0 6 7 l 8 p 2  $1,252,715.16 $185,663.74 
|,498,974.64 $2,936,900.15 $1,437,925.51 
1,518,973.36 $3,408,298,55 $1,889,325.19 
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These figures are based on the previously stated assumptions and represent our projections o f  sales targets to be achieved by the 
management team o f  Nebraska Brewing Company 

M A R K E T I N G  P L A N  

The Fundamenta ls:  It is the intention o f  the management team to es tab^Rjqef l igterm profitability and success o f  the 
Nebraska Brewing Company by  carefully concentrating on and building a  colfe. group o f   rapped customers. We recognize that 
ultimately our customers are Craft Beer drinkers and are continually their palatesfS&seeking greater quality in the beers 
they consume. Consequently, the key to our basic marketing strategy f j jpont inue  to make thelj|ghest quality beers possible, and 
continue to innovate and separate ourselves from the lowest common dellteinators j&§£oth craft ro|i*gnd craft beer brewers. 

Our effort to make the best beer possible will be achi 
been selected after careful market research to determine ex; 
most important aspects o f  our research came from the Brewer 
flavor profiles w e  will initially produce, careful thought and co  
manner as to be elastic in brewing capacity. A S^fefetewhouse 
fermentation and bright beer tanks can be insej 

Production o f  our target beer styles is 
beers for over 6 years with both scientific and 
and educated input, in 2009 Nebras, 
Competition performance was  u s^ p ^ a  bas 
within the operational aspects d^^Bduction. 

the foltol 
popular 

and 

eans: First, all beer profiles and recipes have 
g Craft Beer drinkers in our target markets. The 

| n  Data. Having made the decision as to what 
gi^fcto construct a brewing facility in such a 
gches to begin production and in later phases, 

and production as demand requires. 

:ka Brewing Company has been producing these initial 
made along the way. In an effort to gauge independent 

competitions with nearly all o f  its production beers, 
for improvements to not only the recipes themselves but also 

Another key aspect o f  our oMjl igns ,  which iffiitended to ensure w e  continue to make the best beer possible, is our 
determination to use only the finest brell&q ingredi e i jp avai labl e. Only ingredients which we feel are appropriate based upon our 
own expertise and reputations within the i f l t a x y  wallfe used, without exception. We have made certain that our suppliers all have 
excellent reputations among the brewing c o n ^ h ^ ^ ^ i d  provide consistently high quality inputs at all times. Nebraska Brewing 
Company is prepared to find new sources o f  brSBng materials whenever our current suppliers fail to meet the exacting standards o f  
the Nebraska Brewing Company. It should also be noted here that the phrases "premium ingredients" and "highest quality" are 

4 9  



arbitrary and while many within the industry may employ those terms relative to marketing, only those making truly great products 
adhere to the ethos. 

As a final note regarding the design o f  our recipes, we intend to carefully moj 
products when they first reach their target market and long after. Consumer feedj 
reactions o f  beer drinkers to our products, so that we may make any necessary 

le responses o f  beer drinkers to our 
all be the means by which we gauge the 

Reputation: At this time, Nebraska Brewing Company enjoys a 
Brewing Company has an excellent reputation for quality, innovation, 
reputations take time, consistency in products, positive reviews by co: 
hype, and the expectation that whatever comes next - people want it. Ev 
facility, great anticipation already exists within the consumer janks as 

Only a quality product will create consumer loyalty ini|pc e< 
expands. 

Off-Premise Wholesale Sales: The w b  
and future beer distributors, w e  intend to sell 
Nebraska Brewing Company brewpub and o 
comprise the lion's share o f  distributed product 
Reserve Series line will also have s o s M l l i y f i t  sol 
the wholesale channel. 

In the early days o f  beer ajjijEfoution for Nil 
smaller in nature, had some ties to tSgSgrii Beer w 
Nebraska Brewing Company and wouSBjaable to b 
distributors possessed some distaste for t f lB l^ f t  Brj 

ibution 
produci 
iunts will1 

pmpi 
t o N e f  

osition withMjte Craft Beer sphere. Nebraska 
packaging o f  its^jj&anL Reserve Series line. Excellent 

earancei^^^de shows / beer fests, awards, 
ing and the Spbning o f  this production 

ibution tier. 

e regular growth in sales as that market 

S h e  I«Pplio sales. Through our network o f  2 0 +  existing 
7(as mentioned previously, some beer will be sold back to the 
ifold in the onsite tasting room) 12 oz. canned product will 

; the next largest package size. Lastly, our bottled 
^ving Company's brewpub with the balance being sold in 

Ska Bi^ij&ig Company (the local focus) it was felt that distributors who were 
and had fewer customers to service would provide a better rapport with 
sell the NBC brand. At  the time as well, it was felt that Anheuser-Busch 

community and viewed it merely in a light o f  market share erosion. 

Ownership changes within Anheuser-Bti|§ireconomic shift, consumer brand awareness, and the advent o f  non-exciusivity 
within the Anheuser-Busch distributors (along with a better, more educated, distribution focus within Nebraska Brewing Company) 
has resulted in most o f  the current Nebraska Brewing Company distributors o f  the Anheuser-Busch variety. When the first A B  house 
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was contracted (Union Beer Distributing o f  N e w  York), it was immediately apparent that AB distributors were eager, educated, well-
funded, connected to a vast consumer base, and possessed advantages and economies o f  scale that the early Nebraska Brewing 
Company distributors did not have. 

O f  the 20+ distributors that are working with Nebraska Brewing C o m p a n ^ ^ B f  the 20+ are o f  the Anheuser-Busch variety. 
These perform at a much higher level professionally, operationally, and outsel l^^^^^fctributors hands down. In a large sense, 
had Nebraska Brewing Company not begun to garner the reputation for qual^WoduGtstilfedt did, it follows suit that the AB houses 
would likely not have been interested in our brands. We feel veiy gratefij»Kaye the d i s t n S t o  talent that w e  do. Many o f  these 
distributors began carrying our brands knowing that we could not distr^Mproduct in auantitPijlihat time but were planning for that 
day when w e  could. The entire portfolio o f  distributors stand ready selling off-prenfiB^roducts as soon as w e  can 
become operational. 

Fac i l i t y:  Building requirements for this brewing i a 
location with accommodations for moderate water consumptic 
beer produced), sewage, power to supply a boiler, loading dock1! 
height, and enough unused or available space for expansion so as' 

Concrete floors, sloped drains, small oi 
tasting area (coupled with the barrel aging ei 

Brewery tours would be conducted on 
gatherings, or the occasional social event 

At this time, it is not envisioj 
An area in the neighborhood o f :  

From purely an operatw 
close proximity to the existing 
Although these considerations meet 

lmentj 
tends 

|ility are cMfegrcial in nature. Envisioned is a warehouse-type 
l e tween l i l id  5 times water consumed for every gallon o f  

space, high ceilings either at 16 or 24 foot 
without relocation. 

iStroom^^^^pKowei^^id from a public / casual observer perspective, a 
seating^^pmoderate number o f  guests. 

availiSkspace could be made available for private parties, club 

In the tasting room o f  the brewin; 
small selection o f  T-shirts for sale. Aseco: 
sales. 

ould own this space and would likely lease the facility. 
)propria£ra this stage in planning. 

:acili¥P||gi be located in any light industrial area but should be considered in 
a n y f c p u b  and possibly the main Omaha distributor - Quality Brands. 
pais, it should be noted that this is not a requirement 

ers will be able to make a variety o f  retail purchases. Initially w e  will have a 
feasible, w e  will include other promotional items to increase our merchandise 
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P r i c i n g:  As  mentioned previously, our wholesale pricing strategy is designed to make our beers competitive and to achieve a 
profit, while at the same time positioning our products among the best beers being produced by our competitors. Relatively speaking, 
our draft prices will fall in line with high quality draft beers and our Reserve Series casea&ices are situated at the upper end o f  today's 
pricing spectrum. J g S F  
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Canned Beer Unit Cost to 
Cost Distributor 

6 Pack 12 oz. Can $1.81 ^ $ 5 . 0 0  
4 x 6  Pack $7.23 J m ?  $20.00 
1/2 bbl keg $23.01 . $110.00 
1/6 bbl keg $7.63 4 I F  ^ f c $ 3 5 . 0 0  

Reserve Series C o s f l | j | |  
c511L .distributor ^ 

750mL Case $ 2 6 1 1 1  $132.00 ' 

A further aspect o f  our pricing strategy is our determi 
Although w e  cannot be certain that significant changes to our co; 
which will not cause undue hardship to our retaiJLJSiiiMs. Chan 
and thereby threaten the minimum profit mar: 
Price changes will also be considered whene 
our major competitors. This last item is not co: 

to meet1 

fall sigi 
ificanl 

It is somewhat expected f< 
many cases, planned batch faiit||gpire built in 
fact, Nebraska Brewing Compaillfrad planned to" 
brewpub. Failure to dump sub-p^nifê could re 
Company has been operational in beSllg&duction fo: 
dumping. Those o f  us brewing, ninning^jfifoUty con 
among the best. Nebraska Brewing Compffl^pho 

Given this, w e  are not building into o u  

stabllBiipes over a substantial period o f  time. 
)t o c $ '  it is our plan to maintain prices at a level 

Y take place when our own costs rise appreciably 
ferating costs and achieve our projected growth targets. 
ltly out o f  alignment with the median price being asked by 

initial 6 ® ^  o f  beer will not fall into the expected results category. In 
to account for the dumping o f  more than 1 startup batch o f  beer. In 

3 and 8 batches o f  beer within the first year o f  operation for the 
dama§§3 reputation or a destruction in customer base. Nebraska Brewing 
er 4 years - and has never made a single batch o f  beer which required 
and active in the industry have a passion for what we do - a desire to be 

*e viewed in a light o f  quality first. 
ip model any planned batch failures. 
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Promot iona l  Merchandise:  Promotional merchandise, such as t-shirts, glassware, 
order to realize a consistent profit. At  this time, the promotional aspects o f  these sales v s  
sales in this area. 

F o o d  i n  the Tast inz Room: Nebraska Brewing Company's production facili 
chooses to visit for the purposes o f  tasting / sampling the products or touring the 
operational brewpub, we will cater to the facility for special events and make 1̂ 
special occasions - to be prepared and served under the existing Nebraska jteayTSg Com 

lapel pins, etc., will be priced reasonably in 
the profit potential are the prime driver for 

not be built to serve food to the public who 
Due to the inherent nature o f  also having an 
|tems available for purchase on other 

food license at the separate facility. 

Adver t i s ing  a n d  Promot ions:  A s  President, Paul Kavulak is refa|§pfible for point-of-sIfl|||§pmotions and advertising. Initially, 
point-of-sale merchandise will be designed with the assistance o f  TurnpjitiJnc. and. 
among the existing beer distributors who know the retail market best. The 
extent, these can be extended to cover the growth in the off-pjgmise market. 
limited signage designs exist. Printing is typically handled m̂^te^ributors  
facility, centralized vendors such as Grandstand I n c o u t  o f  can be HI 
medium to large scale POS items as needed. 

The President is also responsible for c 
consumers in our chosen markets. Advertisuj^^Tll be c 
generalized advertising will occur in industry Mfeant tr 
advent o f  Nebraska Brewing Company in cans anQjanll 
these leading ads can be co-opted  b^tMlistaabutorl 

Over the past 6 years, N<^gjjpitTGSRWtepitt 
National (Draft Magazine), andlplal (Philly BSj | | gene )  
availability o f  off-premise produ 

ill be d e v e l i | | d  in a joint fashion with leaders 
existing prdfibts and designs and to a limited 

iple, coasters, table tents, sell sheets, and some 
Aves and for those who lack an in-house printing 

or glassware, coaster printing and other 

ika Brewing Company products, to the 
the local print media. It is envisioned that leading, more 

yieeded. These generalized ads will tout the arrival or 
romotions by the retailers themselves. In many cases, 

limited advertising in some o f  these locations both on the 
to promote general awareness. These newer ads will focus more on the 

P ub l i c  Relations: The P r e s i d e ll Ml  actively jjgrsue a strategy o f  meeting with local groups which are concerned about issues 
related to alcohol consumption. It is ourT||g|gion tcgpfrelop an open dialogue and positive relationship with the local citizens groups 
which advocate responsible drinking. Like^8ikM|iiKill take the initiative to foster a cooperative relationship with local law 
enforcement agencies, to show them that w e  aSlptoncerned about alcohol misuse as they are. At the Nebraska Brewing Company, 
w e  advocate the enjoyment o f  quality beer in moderation, not the consumption o f  alcohol in large quantities. In order to avoid any 
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potentially harmful publicity in the future, which may stem from the misuse o f  our products, w e  will make certain that the relevant 
interest groups understand that w e  take the issue o f  alcohol misuse as seriously as they do. 

In te l lec tua l  Proper ty:  All brand names, beer recipes, trade secrets and other jjggpint operational practices are the Intellectual 
Property o f  Nebraska Brewing Company. In the areas surrounding our Internet msjorau*, the following URLs have been secured: 
nebraskasbrew.com, nebraskabrewingcompany.com, and nebraskabrewingco.cum. A^fe&time, it is  www.nebraskabrewiagco.com 
that will be the utilized URL. A continual effort to secure our intellectual PJgEpW will^Bbdertaken. Nebraska Brewing Company 
represents a geographically descriptive name and will likely not be nlaced^^ne Principal^^feter o f  the United States Patent and 
Trademark Office (USPTO) until the mark has gained secondary mear^^^rough approxima^Bji  years o f  use. At  the 5 year mark -
which is this November o f  2012, w e  will take the steps necessary to s 
registrations (Sept, 2013) 

Further, with the advent o f  Facebook, Twitter, Untap 
establish our Facebook presence, register a Twitter handle (> 
worked to establish a Social Media Z Web Presence individ 
corresponding with an engaged public. 

Nebraska Brewing Company also owns 
pertains to the Ale Nation - a Member's Only 
This is also a Loyalty program in that for ev 
and it is likely that this program will extend 

Nebraska Brewing Company has been us: 
trademark to this however is curr 

C O M P A N Y  S T R U C T U  

Management  Team: Thefo  

Pres ident :  Paul Kavulak has o 

emark 
wable 
a point 
on brewe^ 

orld 

ently> w e  Mypursuing numerous trademark 

sphere entities, we have taken the time to 
control o f  our Untappd prescence. We have also 

nearly every day o f  the week updating and 

part o f  its startup endeavors. This mark 
ers pay a fee to drink our experimental beers, 

ed for later prize rewards. The program is in its 5th year 
some fashion. 
s in Every Glass" but does not currently own the 

key management roles and the individuals who will be responsible for them, 

for the start-up and daily operation o f  the Nebraska Brewing Company 

Paul is an accomplished brewer with ovISfS years o f  experience and professionally, prior to the start-up o f  Nebraska Brewing 
Company, Paul was the Senior Vice President o f  Technology Integration at West Corporation where he worked increasingly with the 
Mergers and Acquisitions group, Product Development teams, and drove innovation throughout the various business units within the 
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corporation. Just prior to this most recent activity, Paul ran all o f  IT within the West Corporate structure, had a team o f  470 
individuals and oversaw a budget o f  approximately $150,000,000. 

Paul has been researching and preparing for this project for several years an< 
and the market potential for Craft beer. While the initial goal o f  being a hands-o] 
endeavor, the business realities o f  running the business, expanding markets, 
outside o f  the brewery. That said, the brewery is his primary day-to-day focsfi, l lbeit  at 

Paul will oversee major elements such as building improveme 
design, and the installation o f  the brewery. Paul will secure financing, 
will also brew as time permits and will be responsible for all tasks relati 
operational aspects o f  Nebraska Brewing Company. 

Vice President: Kim Kavulak will act as vice preside: 
the brewery start-up and daily operations. Should the president 
brewer, the vice president will be sufficiently faroilia&with all as 
supervise any employees needed to assist her irij^^^^^aeration 
undertake ancillary advertising, promotions, eggout wiOTghain the 
oversee the management o f  the Tap Room (ti^^&motionBDroduct 

solid understanding for the brewing process 
brewery were the driving force to begin the 

production have caused Paul to focus 
rational level. 

.audio / visual, major facility 
[ale distribution accounts. Paul 

President will oversee all 

assistance to the president at every level o f  
perform his roles as president and head 

thM the vice president will be able to train and 
will also carry out the licensing process, 

Manager relative to restaurant operations. She will also 
i and its retail sales. 

Kim's professional backgro 
high pressure, high demand proj 
majority o f  the past 4+ years, 
include accounting, payroll, gen 

First"OI^&|pM,ation as a Project Manager where multiple simultaneous 
ives onWer-increasing levels o f  involvement and detail. For the 

GenMjgManager within the brewpub overseeing all operational aspects to 
liaSl&accounts receivable and payable and other duties as necessary. 

Lead Brewer: In the daily o p e f f l ^ s  phase o g E e  project, Tyson Arp will be responsible for all tasks related to the production 
o f  beer. The president will supervise the^fegn o f  J K o d u c t  recipes and any necessary adjustments to those recipes. The head 
brewer will perform the regular brewing r o u S ^ ^ ^ p m  tasks associated with preparing Nebraska Brewing Company products for the 
market The Head Brewer will  also be d irect i^^^nsible  for ordering product, interfacing with various vendors and general 
inventory control. This position will also be tasked with the management o f  sales orders, shipping, and receiving. 
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Brewer:  Sam Riggins will act as a supporting brewer and will also directly brew beer and undertake daily operations as 
directed by Tyson Arp. 

It is also envisioned that an entry level brewer, and possibly an assistant will bejg||?d to continue brewing operations within 
the existing brewpub. Should these other brewers be deemed necessary, they will oj^gprunder the Supervision o f  the Head Brewer. 

Genera l  Admin is t ra t ion:  X&X will be responsible for all tasks associatâ ^^^feounts receivable, accounts payable record 
keeping, and the preparation o f  all production and sales reports required by  tfee  M e v a n t l ^ ^ j n o  agencies. General administration 
may include some administrative tasks associated with the existing brewgjggps to shift som§$|jgj£-to-day operations from the Vice 
President, thereby freeing up time to concentrate o n  new areas o f  respc 

The president and vice president believe it is important to 
operation. This same philosophy extends to the management^,our coiporat 

' S ' N  

The president and vice president feel confident that wil 
tasks outlined above. They have a long standing relationship oi 
together to solve problems. Also, the management team will be 
discussed below. For further information on thgi l i i i iSiMs and exl 

Involved witlfSvery facet o f  the company's 
Siting, which we intend to be directly involved in. 

>loyees discussed below, they can perform the 
id a well demonstrated record o f  working 

the specially contracted professionals 
jement team, see their attached resumes. 

Consultants: Various consultants are ut i l izf l i s  necesss^fctid appropriate throughout the planning stages and will 
continue through business launch. Qualified CP> 
Community Development individuals^SMtiaer aid 

The management team if 
business and other investors in 
needed, contractual basis. 

sary, 

ssociat 
;tural?flj|gineering, Brewing, Marketing, Graphics Arts, and 

is project or are currently being sought. 

lis plan. All decisions will be made with the best interest o f  the 
lanagement team will rely on the assistance o f  professionals on an as-

ities as President and Head Brewer, Paul will draw an annual salary 6>f 
will draw an initial annual salary o f  $xxx.OO. The Head Brewer will draw an 

Management  Compensation: For 
$jg^Q0. For her responsibilities as Vice Pr 
annual salary ofX?Qf. 

At this time, the management team is receiving no compensation or payments from the company. Salaries will commence at 
such time as financing has been secured and operations are officially put in motion. All future wage increases or bonuses will be 
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granted to the president, vice president, and general manager as a reward for significant production and sales increases, but only after 
due consideration by the Board o f  Directors. 

B o a r d  o f  D i rec tors:  The Nebraska Brewing Company has been established  to^Pfounders and management team, Paul & 
Kim Kavulak, as a corporation under the laws o f  the state o f  Nebraska. The Boar^^yirectors meets monthly to conduct any such 
business as may come before i t  The activities and affairs o f  the corporation ar^^m^^%bv the Board o f  Directors. The Board o f  
Directors has delegated responsibility for management o f  the day to day ooeratiMof the^&^ess  to the management team o f  Paul 
Kavulak & Kim Kavulak. Members o f  the Board o f  Directors receive nc^^^ensat ion f o r l j ™  services and all directors hold office 
until the next annual meeting o f  the shareholders or until their successo^plve been elected amlii§alified. Executive officers are 
appointed by the Board o f  Directors and serve at the pleasure o f  the BflShasf Directc 

Execut ive Off icers: The directors, executive officers 
members who will be named within the coming calendar y 
Membership counts will be kept to odd numbers so as to prev 
known members named. 

Chairman o f  the board 
President 
Brewery Manager 
Director 

Executive Treasurer 
Vice President 
General Manager 
Director 

el o f  the Company will consist o f  up to 7 
e growth o f  Nebraska Brewing Company 
Mkely positions are listed below with those 

Executive Secretary 
Director 

Employees: The Nebraska Brewing Company is scheduled and budgeted to hire additional full time employees as outlined in 
the budget. Current budgeting shows a first year calendar that includes capital construction with an expected go-live within the 5th 
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calendar month after formal receipt o f  a cold shell. Employees are outlined to be hired at appropriate intervals so as to properly train 
them before full brewery operation commences. 

It is the management team's philosophy that employees are an asset to the 
train our employees thoroughly, treat them well, and provide them with appropru 
a core group o f  employees who will contribute to the success and growth o f  Ne 

Suppor t ing Profess ional  Services: The following individuals or 
Company to provide services during the start-up and operational phas^ 
references. 

General Contractor: MCL (Meyers Carlisle Leapley) 

Legal Representation: Rochelle Mullin (Cline Williamt||  

Brewing Systems Consultant: Rob Soltys 
Brewing Company with a design and price poi: 

il 
Canning / Packaging Consultant: Wil 

Bottling / Bottling P a c k a g i n ^ W i t e i t :  

Financing: Beginning 
private placement, or a combin, 

, not a drain on resources. W e  intend to 
pnsibilities. Our goal is to develop and retain 

ing Company 

ted by the Nebraska Brewing 
ents for their resumes and 

his team have already presented Nebraska 
wing platform. 

oulder CO 

o f  Meheen Manufacturing 

source. It is still undetermined at this time whether bank debt or a 
ts plan. 

The management team comes fSjji|project \lgjji a variety o f  important skills and experiences which will benefit the 
Company. In those areas where they laclfllferiencJlIhe management team has wisely decided to contract on a temporary or part-
time basis with qualified professionals. In  M a lK e  Nebraska Brewing Company will be provided with all the necessary 
professional support, and costly mistakes will ollifoided. 
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B U I L D I N G  A N D  C O N S T R U C T I O N  P L A N  

Permanent  Faci l i t ies:  Final location has not yet been determined. As  mentioned abovj 
approximately 28,000 contiguous square feet is desired. As work progresses within^ 
work will intensify in this area. 

The building will be constructed / renovated to be comprised o f  the folio 

The Production Floor (Brewing Facility) 
The Tasting Room 
The Packaging Space 
The Cooler 
The Loading Dock / Shipping Area 
The Corporate Offices 

1. 
2. 
3. 
4. 
5. 
6. 

Building Improvements: The following b 
operations. 

1. Assess concrete load requirements 
2. Preparation o f  plumbing 
3. Pour new flooring / fool 
4. Identify product to seal 
5. Installation o f  boiler 
6. N e w  infrastructure - all 
7. Construction o f  new inti 
8. Construction o f  new exterior 
9. Construction o f  tasting room / 
10. Preparation o f  any store front or sig: 

avy industrial space comprised o f  
an and financing direction is determined, 

out in order to prepare the space for brewpub 

ral 
grain silo 

The above list represents the primaty building improvements, which must be completed t o  prepare the space for operation. 
These improvements must be completed before the brewing, packaging, and cooler equipment can be installed and connected to the 
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Complete Framing o f  N e w  Walls, Doors, Etc. 
Install HVAC Systems 
Framing and Wiring Inspections 
Place Initial Packaging Orders 

PERIOD 7 

Order Other Raw Materials 
Install Cold Room and Refrigeration 
Receive and Take Delivery o f  Brewing Equipment 
Install and Hook-up Brewing Equipment 
Complete Building Improvements / Construction 
Finalize all Interior Operational and Task Lighting 

PERIOD 8 

Final Occupancy and Health Inspection 
Receive Final Permits and Licenses to Opera] 
Complete Brewery Installation and Hook-Up 
Make Final Equipment Purchases 
Begin Installing Fixtures and Furni; 
Final Utility Inspections 
Begin Test Brewing 
Begin Advertising in Local Prin 
Meet with Distributors to Discuss f l ^ ^ a l e s  / Ini 

PERIOD 9 

Verify Full Operation 
Paint Corporate Logo on Frontage 
Prepare First Shipments 
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G r a n d  Open ing:  

We believe these general tasks can be completed within the scheduled time 
cold shell be acquired. This plan is also at the mercy o f  a brewing industry that i 
equipment fabrication lead times and insert them into this plan as they become 
item in the project plan. This should provide ample time to find commerc 

This initial estimate is rational but has not yet had the benefit o f  
provide a more conservative estimate within this plan - w e  should note®Fal l  effort 
substantially. However, one serious potential delay would be in achie 
for us to begin ordering brewing equipment and scheduling building impr 
entire project and could potentially delay start-up by as much.a& several m o i  
entail certain additional expenses until sales o f  beer can begin.- Nonetheless, 
delays occur, the overall success o f  this project would not be jd 

adeqi 
aggressiv 

will 

listed - likely a 5 month period should a 
. We will work to determine brewing 

t this time, fabrication is consider the long 
r our needs. 

. This time period stands so as to 
toward beating this time period 

jup capital, which is necessaiy 
influence the timing o f  the 

level 

uelay in our start-up o f  beer production would 
confident that even should certain reasonable 

ovided n 
venue, an* 

T H E  F I N A N C I A L  P L A N  

Assumptions: The following inform 
team has made in projecting the growth in sale 
years o f  operation. 

Revenue: The Revenue 
incorporated at a later date. A1 
First year production and sales l e  
conservative projections o f  real den! 

Cos t  o f  Goods So ld:  This figure iilfggiles thaHln'edients. energy, water, human labor, excise and business taxes, and any other 
items required to produce beer. The n u m b e 3 ® y 8 w i n g  ingredients are based on actual costs from suppliers and correspond with the 
given production levels and historical productioStl6st averages. 

Any improvement or reduction in costs at a later time here will fall to the bottom line. Utility costs are based on estimates of 
local energy and water rates for a given level o f  production. Tax rates are based on current rates o f  $7.00 per barrel federal excise tax, 

per to fully identify the assumptions which the management 
rofit o f  the Nebraska Brewing Company for the first three 

er  only ana as time and revenues permit, a merchandising aspect will be 
n b a5 % ,o l u m e s   w ^e r e  o ne  barrel equals 31 gallons or two 15.5 gallon kegs. 

reseiSih o f  the existing market and are considered to be relatively 
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approximately $9.47 per barrel state excise tax, and a nominal local business and occupation tax. Costs o f  merchandise sold in our 
tasting room are taken to be 50 percent o f  the retail sales price. Costs o f  the brewing ingredients, water, energy, and supplies are 
projected to remain relatively constant over time as a proportion o f  the costs o f  producij^a. given volume o f  beer. It must be pointed 
out that this is a commodity-based business and fully dependent upon agriculture andjgPuiings that affect it's business as well. Since 
Nebraska Brewing Company originally began producing beer, we have been forcjajpii[eal with a Hop Crisis, a spike in Stainless 
Steel costs, rising fuel and resultant delivery costs, and fluctuations in malted 

Gross Profit: When the Total Cost o f  Goods Sold is subtracted >ss Sales, 
Profit. 

Iting figure represents our Gross 

Opera t ing  Expenses - Genera l  a n d  Administ rat ive Expenses; RefM^thfe| i^^orma Generifend Administrative Expense 
Schedule-First Year Supplement. These numbers are based cq&sost estimate^ft^^ippliers and service providers to include 
estimates provided by both the President, Vice President, a n^ ^ ^ ^r e w e r .  Inlfflfee cases, irregularly billed payments are spread out 
over the twelve months o f  the year as average monthly p a y m ^ ^ ^ ^ ^ t o p i c  expH||Jncreases to general G&A is expected but these 
should be minimal. The exceptions to an increase schedule areljigd leaSfBtets w h i c ^ ^ n a  in constant, and salaries and payroll taxes 
which will be increased in accordance with the dis 
compensation. The costs o f  all employees hire 
the Second and Third Years Income Stateme 

The final expense which is factored i n  
assets being depreciated include: start-up impro 
cooperage (kegs), fixtures, furnishim|gj§|Ssgtber ca] 
Depreciation is based on a straiah^BW mel 

E B I T  {Earnings Before i M f e e  Taxes): 
represents the Company's EarningslBfere corpo: 
then added to the EBIT line, with the resitting sum b 
Taxes are calculated at current rates and wli&sub 

)ns in thelpgtions 
year 

employees and management 
iding payroll taxes appear on separate lines in 

's QperatlgkExpenses is the depreciation rate on certain assets. The 
gjsonstlflfejtion costs), brewery equipment, handling equipment, 

luring the operational phase to expand production capacity. 

^Expenses are subtracted from the Gross Profit, the resulting figure 
?ome taxes. Interest Income from cash in the Company's general account is 

the Company's Profit before corporate income taxes. Corporate Income 
from the Profit before taxes, result in the Company's Net Income/Loss. 

N e t  Earn ings:  This line represents the ̂ IjpSpany's earnings once paid out dividends, any loan principle, and any new 
equipment purchases have been subtracted from the Company's Net Income/Loss. 

66 



3 WO Postage $150 $150 $150 $150 $150 $150 $150 $150 $150 $150 $1S0 $150 $1£Q0 0.12% 
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2700 Parking Lot / Snow Removal $700 $700 $700 $700 $2,800 0.18% 
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Resume - Paul Kavulak 

8711 Raven Drive 402-296-7985 
Louisville, NE 68037  paul@nebraskabrewingco.com 

Paid Kavulak 

Summary Proven executive leadership and brand developm wholesale Craft Beer industries 

Experience May 2007 to Present Nebraska Brewing Company 
Founder I President 

• Daily and strategic operation^ 
and brand development 

• Negotiate distribution conti 
trending 

• Conduct on-site distributor bran 
• Events calend 
• Employee  das&pffment 
• Coordinat9§§jigotiate / a 
• Brand mana§H||gnt, positioning, 
• Oversight of brel||||> operations 

Precipe oversight, off-premise wholesale distribution, 

brewpub and external operations), market analysis, and sales 

1st iri^peet sales and client education 
cash-floW^M$ng 

in a resunl driven environment 
;ts 

of new brand lines or brand extensions 
1.5M annual establishment 

2006 to April 2007 W e^ g ro o r a t i o ny  Omaha, NE 
Senior Vice President, E n t e H | i n l n l o 8 y  Integration 

• Responsibility for IT Mergers a§jpwcquisitions Diligence 
• Primary goals center upon strategic product innovation 
• Coordination targets within all business unit product development 
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>ns, MIS, Business Continuity, Network 

>enses by $1 2M annually 
^annually - excluding contract negotiations 

1, Interactive, Operator Services, and 

2004 to 2006 West Corporation Omaha, NE 
Senior Vice President, Enterprise Systems Management 

• West Enterprise-Wide Leadership for IT, Telecommunications , Sy$ 
Operations Center, Project Management and direct Divisional Busine 
Innovated processes to reduce domestic Telecommunications 
Consistently reduced other Telecommunications expense line it 
Lead Shared IT Services unit supporting Receivables ManriBement 
Home Agent verticals 
Consolidated all previously silo'd IT / Telecpmmunicatio^^^stems Operations intdl^DCtional unit 
Responsible for IT integrations of new acquisitions - Worjjgde Asset Management amOjterCall divisions most notable 
Negotiated all of West's Telecommunications spend to i n c ^ ^ ^ s ^ ^ p b s t  telecommiB§jpions contract with Sprint This 
contract was, at the time, the most aggressive toll free price p o n t t H P H  of Sprint. 
$110 Million Telecommunications and $40 Mji^^f>erating budgi 
Enterprise management of over 470 personr  ̂
Filed 2 patents for innovation in International C9||greT 
Granted 1 patent for Voice over ATM technotoiptr this gy wai^^loyed with the Interactive division resulting in 
savings of approximately $2.5 milj|QQ!pver4 years t 

1996-2004 West Coi 
Vice President Telecommuni 

• Management responsibilities1 

• Created TelecoRQa^lBteris, 
• Grew IVR pi 
• Lead EnteigM effort to cof 

personnel rrajl^ysparate dh/isio? 
• Reduced App^®aris Deveiopmei^^ntractd 

Network Control, Director Applications Development 

ismess processes in formative phases of the Division 
bined ports 

irk Operations Center. This center was the first to co-locate operational 
n consolidated operational practices, 

n-rates from $t.5M to zero within 18 months 

1994-1996 Prarapgysterns 
Director Network Control / 

Omaha, NE 

Lead Services IT Division  Mf S  card / FAX / international call-back systems 
Created / managed all operational business practice and functional areas 
Drove systems stability initiatives placing Sen/ices IT systems on a path moving away from severe recurring systems impact 
into an era of high availability 
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Orchestrated intra-city data center move within advertised outage windows and with minimal negative residual issues 

1987-1994 First Data Corporation Omaha, NE 
Network Technician, Operations Supervisor, Operations Manager, Mgj per of Network Engineering 

• 800/900 number advanced feature management for 10,000 port 
• Created all systems operations process / best practices during s - from 1 IVR port through to final business 

configuration 
• Increasing tevete of responsibility through from data net aintenance gh budgeting, personnel management 

business process creation A I k  

1983-1987 Sergeant, United States Marine Corps3 

Arabic Linguist - Syrian Dialect - Signals Intelligence/Grot 
* Performed cryptographic duties to involve At 

duties classified. 

Education 1991 Bellevue College 
B.S. Business Management 
Honors Graduate - 3.9 CPA 

1987-1989 University o 
• Major Electronics Engl 

References furnisl 

Ic Warfare 
ssing and subsequent intelligence analysis. Specific 
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Resume — Kim Kavulak 

8711 Raven Drive 
Louisville. NE 68037 

402-266-7985 
fAavutok@afltel.net 

Kim Kavulak 

Objective 

Experience 

Create a unique family dining experience which brings 
business and dining community 

1996-2000 First Data Corpora 

Project Manager 
• Organize and manage 

complete projects wr 
consistently met 

• Understand business, pro] 
across internal ataAexternal 

1993-199 
Convers 
• Foimulate 

software relea 
• Review and ai 
• Manage and 

feedback for continual p 
• Recommend fixes/chang 

release 

constraints are 

coordinating 

Omaha, NE 

test plan to ensure integrity of new 

)utput and results. 
production trouble reports, providing 

iprovement 
software prior to multiple call center 
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Education 

1990-1993 First Data Corporation Omaha, NE 
Operations Supervisor 
• Monitor performance and productivity of assigned staff to 

achievement of department goals and objectives 
• Monitor/ensure compliance with respect to client requir 

contractual obligations 
• Evaluate assigned staff through phone monitoqj|||p?t»rriplete 

performance reviews and monitor all aspects 
performance in order to adhere to department 
productivity standards. 

1988-1990 First Data Corpor. 
Operations Lead Operator 
• Possess thorough knowledge of customer p 
• Assist operators requiring additional call pro 
• Provide feedback to opei 

regarding operational ai 
i 

University Nebraska Oma 
University Nebraska Lincoln, 

College of 
Project M 

References 

rvisors, 
vementi 

1998 
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ALCOHOLIC LIQUOR TAX BOND 

NEBRASKA LIQUOR CONTROL COMMISSION 
301 CENTENNIAL MALL SOUTH 
PO BOX 95046 
LINCOLN, NE 68509-5046 
PHONE: (402)471-2571 
FAX: (402)471-2814 
Website:  www.lcc.ne.gov 

KNOW ALL MEN BY THESE PRESENTS: 

That we,  N e b r a s k a  B r e w i n g  Co.,  I nc  . of the County o f   S a r py  , State of 
Nebraska as Principal, and  O l d  Repub l i c  S u r e t y  c o m p a ny   • duly licensed to transact the 
business o f  surety insurance in the State of Nebraska, as Surety, are held and firmly bound unto the State of 
Nebraska, and the City (Village) of   La vista in  Sarpy County, Nebraska, 
and the Nebraska Liquor Control Commission and each of them jointly or severally, in the penal sum of 
One Thousand DOLLARS  ( $1.000  ) for the payment o f  which, we bind ourselves, our heirs, 
executors, administrators, successors and assigns, jointly, severally and firmly by these presents. 

The condition o f  this obligation is such that, 

WHEREAS, the said  N e b r a s k a  Brewing Co., inc  has made application under 
the "Nebraska Liquor Control Commission Act for the following license(s) check each that apply: 

NOW, THEREFORE, upon application for such license and continuing after the issuance of the same to the said 
principal above named, i f  the said principal hereinabove named shall faithfully perform all the tenns and 
conditions o f  said license(s), and shall promptly account for and pay to the proper authorities all lawful taxes, fees, 
assessments that have accrued during the term of said license or licenses, and all fines, penalties and costs which 
shall become due from or shall be levied, charges or adjudged against said principal on account o f  defaults 
occurring during the entire effective period of  this bond, under the provisions of said Act by said Commission, or 
any court or other lawful authority; and shall truly and faithfully comply as such licensee with all of the provisions 
o f  said Act o f  the Legislature and all future Nebraska Liquor Control laws which may be enacted during the term 
of  such license or licenses, and shall truly and faithfully comply with all lawful rules and regulations o f  said 
Commission, and said City (Village) during the term of  said license or licenses, then this obligation shall be null 
and void. 

OTHERWISE, to be and remain in full force and effect; 

This Bond shall run concurrently with the term of  said license or licenses granted to the principal, and shall remain 
in full force and effect for any renewal thereof, provided, however, that the penalty o f  the Bond may not be  
cumulative from year to year, and the total aggregate liability o f  the surety shall not exceed  $1,000 , 
regardless o f  the number of claims made under this Bond and the number o f  years this Bond remain in effect. 

The surety may cancel this Bond by providing 60 days prior written notice o f  such cancellation to the Nebraska 
Liquor Control Commission, but the surety providing such notice shall not be discharged from any liability already 
accrued under this Bond or which shall accrue under this Bond before expiration o f  said 60 day period. Upon 
cancellation of  this Bond, the surety shall be relieved of  liability accruing after the effective date o f  cancellation, 
and the rights o f  the principal under such license, as is supported by said Bond, shall be cancelled and terminated 
on the date specified, unless the principal provides a sufficient replacement Bond. 

"gfl Class L-Craft Brewery 
F1 Class X-Wholesale Liquor 

• n Class V-Manufacturer (beer, wine, spirits) j  j|~|| Class W-Wholesale Beer 
Class Y-Farm Winery  I •!  Class Z-Micro Distillery 

1 
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This Bond shall be effective during all proceedings involving the application for license under the Nebraska Liquor 
Control Act for Alcoholic Liquor and/or Beer license and upon issuance of  said license this Bond shall continue 
until cancelled as set forth hereinabove. 

This Bond has been given Bond number 

PRINCIPAL s u r e t y  c o m p a n y  

IN TESTIMONY, WHEREOF, said PRINCIPAL has 
hereunto subscribed his or their names or has caused this 
instrument to be signed by its duly authorized officer this 
date-. A . D . 2 0 A  _ 

PRINT N A M E  HER^  

WITNESS SIGNATURE 

H A-(2- u 

PRINT NAME HE# 

IN TESTIMONY, WHEREOF, said SURETY has 
caused this instrument to be signed by its duly 
authorized office and its corporate seal to be hereunto 
affixed this date:  x 

X &  A.D. 20  1 3  

' i k i m a ]  u i u i  idr Arorney-in-raci r< 

u X Y I f c  L t e t w e u A  
Attorney-in-Fact FOR Surety Company 

PRINT NAME HERE , 

z\ SURETY COMPANY NAME J J 
\-d hot iuV5, , urr 5-520'-

SURETY COMPANY MAILING ADDRESS 

I - IQOCi 
SURETY COMPANY AREA CODE AND PHONE NUMBER 

9 * 1 3 ^ * 3 5"  
INSURANCE PRODUCER'S AREA CODE AND PHONE NUMBER 

n o t i c e  

Bond will not be accepted unless properly signed by applicant, whose signature shall be witnessed. It is also 
necessary that all Bonds be signed by an official or agent o f  the Bonding Company who holds and unexpired 
power-of-attorney from the Bonding Company and unexpired Nebraska liquor license as insurance producer for 
said company. An additional requirement is attachment o f  the seal o f  die Bonding Company and, i f  applicant is a 
corporation, their seal should also be attached. 

REV 12/08 



. * * * *  
* * 
* OLD REPUBLIC SURETY COMPANY 

* * *  POWER OF ATTORNEY 
KNOW ALL MEN BY THESE PRESENTS: That OLD REPUBLIC SURETY COMPANY, a Wisconsin stock insurance corporation, does make, constitute Mid . 

appoint: • • ' 

JOSEPH G. WEBER; JOYR/NICKOLITE; :LEO E. KOLLMAN, MICHAEL L. BOWMAN, PHILIP F. WINKELMANN,:DANA M. LUELLMAN, TIM 
MIERS, OF OMAHA, NE 

its true and lawful Atterney(s)-in-Fact, withfiillpdwerand authority, not exceeding $20,000,000, for and on behalf of  the company as surety-, to execute and deliver 
and affix the seal of the company thereto (if a sea! is required), bonds, undertakings, recognizances or other written obligations in the nature thereof, (other than bail 
bonds, bank depository bonds, mortgage deficiency bonds, mortgage guaranty bonds, guarantees of installment paper and note guaranty bonds, self-insurance workers 
compensation bonds guaranteeing payment of benefits, asbestos abatement contract bonds, waste management bonds, hazardous waste remediation bonds or black lung 
bonds), as follows: 

ALL WRITTEN INSTRUMENTS IN AN AMOUNT NOT TO EXCEED AN AGGREGATE OF 
ONE MILLION DOLLARSCSl ,000.000)- FOR ANY SINGLE 
OBLIGATION, REGARDLESS OF THE NUMBER OF INSTRUMENTS ISSUED FOR THE OBLIGATION. . ' 

and to bind OLD REPUBLIC SURETY COMPANY thereby, and all of the acts of said Attorneys-in-Fact, pursuant to these presents, are ratified and confirmed. 
This documentis not valid unless priritedon cotored background and is multi-colored. • This appointment is made under and by.authority of the board of directors 
.at aspectalmeetinfcheld.on Febiuary 18,1982; This Power of Attorney is signed and sealed t>y facsimile under and by the authority oxthefollowing resolutions 
adoftfcd W Onboard of directors ofthe OLD REPUBLIC SURETY COMPANY on February 18,1982, 

v RESOLVED that, the president, any vice-president, or assistant vice president, m conjunction with the secretary or any assistant secretary, may appoint 
attorneys-in-fact of agents with authority as defined or limited in the instrument evidencing the appointment in each case, for and on behalf of the company to 

. execute and deliver and affix the seal of the company to bonds, undertakings, recognizances, and suretyship obligations of all kinds; and'said officers may remove 
any such attorney-in-fact or agent and revoke any Power of Attorney previously granted to such person. 

' RESOLVED FURTHER, that any bond, undertaking, recognizance, or suretyship obligation shall be valid and binding upon the Cbmpiany 
(0'when signed by the president, any vice president or assistant vice president, and attested and sealed (if a seal be required) by any secretary or assistant 

secretwyior . . 
(it) when signed by the president, any vice president or assistant vice president, secretary or assistant secretary, and countersigned and sealed (if a seat be 

required)by a duly authorized attoniey-in-fact or agent; or 
(iii) when duty, executed and sealed (if a seal be .required) by one or more attorneys-in-fact or agents pursuant to and within the limits of the authority 

evidenced by the Power of Attorney issued by die company to such person or persons. 

' RESOLVBpfclfilTHERi,̂ thiitthe signature, pf any authorized officer and the seal ofthe company- inaiy •be affixed by facsimile to any Power ofAttorney or 
' certificationthereef authorizing theexecution and delivery of any bond, undertaking, recognizance, brother suretyship obligations ofthe company; and such 

signature andSealyvhfcn so used shall have the same force and effect as though manually affixed. 

IN WITNESS WHEREOF, OLD REPUBLIC SURETY COMP ANY has caused these presents to be signed by its proper officer, and its corporate seal to be 
affixed this  24TH day of  SEPTEMBER. 2013. 

OLD REPUBLIC SURETY COMPANY 

i f f  /eeww.V'V 
f | SEAL ) |  

STAT&pF WISQpNSIN,; COUNTY OF WAUKESHA-SS 
Gn tbis:  24TH day of  • SEPTEMBER. 2013 , personally came before me, 

. Pres ident;  

AlanPavlic  V 
'Phyllis M. Johnson 

and 
,to me knoyn to be the individuals and officers ofthe OLD REPUBLIC SURETYCOMPANY who executed the above 

instrument, and they each acknowledged titeexecution of the same, and being by me duly sworn, did severally depose and say; that they are the  <mif1 officers ofthe 
corpdration aforesaid. and that the seal affixed to the above instrument is the seal of the corporation, and that said corporate seal and their signatures as such officers 

i t .  j L v S f i * -
V Notary Pubic 

My commission expires: • 9 / 2 8 / 2 0 1 4  
CERTIFICATE : 

.1, the under^^assistatit Secretary ofthe OLD REPUBLIC SURETY COMPANY, a Wisconsin corporation, CERTIFY that the foregdingand.attached Power 
of Attorney remains in full forceand has not been revoked; and furthermore, that the Resolutions of the board of directors set forth in the. Power of  Attorney, are now 
in force. . . 

40-1635 

^ SEAL 
\ ? \  ~ / y  

Signed and sealed at the City of Brookfield, WI this 

OMAHA INSURANCE SERVICES INC-

2 2 8 5 1 - W  
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BUSINESS PROPERTY LEASE 

THIS LEASE is entered into t h i s j ^ d a y  of July, 2013 between Brook Valley 14 Building, LLC, Landlord, 
' and Nebraska  Brewing Company. Inc.. Tenant, 

1. PREMISES. Subject to the terms and conditions of this Lease, Landlord hereby leases to Tenant 
and Tenant hereby leases from Landlord that certain space containing approximately 24,090 square feet (Landlord to 
verity square footage using BOMA standards) of rentable floor area (the "Premises"), consisting of a portion of a 
building containing 44,000 square feet of rentable floor area (the "Building") located at: 6946-50 South 108th Street p H  t 
La Vista, Nebraska (address), and legally described as: Lot 14, Brook Valley BuSiness Park, City of LaVista, Sarpy ' 
County, Nebraska (the Real Estate), as shown on Exhibit "A-V and "A-2". 

IMA? 

2. TERM. This Lease shall be for a term of ten (10) years and four (4) months, beginning on the first 
of Jul 

in this Lease. 
^ (1st) day of July, 2013, aid ending on the thirty-first (31s*) day of October, 2023, unless terminated earlier as provided 

If for any reason the Premises is delivered to Tenant on any date before or alter the term commencement 
date, rental for the period between the date of possess/on and the term commencement date shall be adjusted on a 
pro rata basis. Such earlier or later taking of possession shall not change the termination date of this Lease. This 
Lease shall not be void or voidable in the-event of a late delivery by Landlord, nor shall Landlord be liable to Tenant 
for any resulting loss or damage. 

3. USE OF PREMISES. The Premises are leased to Tenant, and are to be used by Tenant, for the 
purposes of tire production, packaging consumption, and the retail sale of beer to the general public. From time to 
time, brewery events or special public celebrations may be conducted by Tenant in the Premises and for no other 
purpose, without Landlord's prior written consent, which Landlord shall not unreasonably withhold, condition or delay. 
Tenant agrees to use the Premises In such a manner as to not unreasonably interfere with the rights of other tenants 
in the Real Estate, to comply with all applicable governmental laws, ordinances, and regulations in connection with its 
use of the Premises, including without limitation all environmental laws, to keep the Premises in a clean and sanitary 
condition, and to use all reasonable precaution to prevent waste, damage, or injury to the Premises. Normal brewery 
odors which will typically be in the form of cooked malted barley, hops, and the smells of finished beer will occur. 
Spent malted barley may emit odors as it is temporarily stored for disposal on the back dock. Tenant shall not use 
or occupy the Premises in any manner that would invalidate any policies of insurance on the Building or Real Estate. 

4. RENT. 

(a) Base Rent The total Base Rent under this Lease is One Million One Hundred Seven 
Thousand Four Hundred Seventeen and 30/100 Dollars ($1,107,417.30), Tenant agrees to pay rent to 
Landlord c/o Colliers International, 6464 Center Street, Suite 200, Omaha, Nebraska 68106 or at any other 
place Landlord may designate in writing, in lawful money of the United States, in monthly installments in 
advance, on the first (1s1) day of each month, as shown on Exhibit *B". 

(b) Operating Expenses. Beginning July 1,2013, in addition to the Base Rent, Tenant shall 
pay Landlord, as additional rent ("Additional Rent"), Tenant's pro rata share of operating expenses that 
Landlord shall incur, pay, or become obligated to pay in any calendar year in connection with the ownership, 
operation, maintenance, repair, replacement (other than replacements which are capital in nature), and 
security of the common areas of the Building and the Real Estate upon which the Building is located and all 
related improvements and appurtenances thereto which are provided by Landlord for the non-exclusive use 
by Tenant and Tenant's employees, agents, customers and invitees (the "Common Area8). For the 



purposes of this Lease, the term "Operating Expenses" shall mean all costs, expenses and disbursements 
of maintaining and operating the Common Areas, including but not limited to all real estate taxes that would 
first become delinquent in the event of non-payment during the term of this Lease, Installments of 
assessments levied upon the Real Estate that are payable during the term of the Lease (current 
assessments to be indented prior to execution of the lease), personal property taxes on fixtures, and 
persona! property used by Landlord at the Real Estate, all insurance costs, aH costs of labor, material and 
supplies for maintenance, repair, replacement, and operation of the Common Area, including but not limited 
to line painting, lighting, snow removal, landscaping, cleaning, utilities, janitorial services, repair and 
replacement, and reasonable management costs, including salaries for property managers. "Operating 
Expenses" shall not include: the cost of capital improvements; expenses for repairs, replacements, and 
general maintenance which Is caused by fire, windstorm, casualty or any other insurable occurrence; 
alterations attributable solely to any tenants or prospective tenants of the Building other than Tenant; 
principal and interest payments; depreciation of the Building or Real Estate improvements or its contents or 
components; accounting and legal fees relating to the ownership, construction, leasing or sale of the 
Building, or Real Estate; all expenses directly resulting from the negligence or willful misconduct of the 
Landlord, its agents, servants or other employees; all bad debt loss, or rent loss; expenses incurred in 
leasing or obtaining new tenants or retaining existing tenants, including leasing commissions, legal 
expenses, or advertising. 

"Tenant's Pro Rata Share" shall mean the percentage determined by dividing the square feet of the 
Premises as shown in Paragraph 1, by the square feet of total area of the Reaf Estate, as defined by the 
American National Standard published by the Building Owners and Managers Association (BOMA) which at 
the date hereof is agreed to be 44,000 square feet. Tenants' pro rata share upon lease execution is 54.75% 
(to be verified by Landlord from #1). 

Landlord, at its option, may collect Tenanfs Pro Rata Share of the Operating Expenses in 
estimated payments in advance as determined herein. If Landlord elects to collect estimated payments, 
then Tenanfs Pro Rata Share of the Operating Expenses shall be determined on an annual basis for each 
calendar year ending on December 31 and shall be pro rated for the number of months Tenant occupied the 
Premises if Tenant did not occupy the Premises the full year. At this time, Tenant shall pay Three 
Thousand Six Hundred Seventy-Three and 73/100 Dollars ($3,673.73) per month, on the first of each month 
in advance with rent for Tenanfs estimated Pro Rata Share of the Operating Expenses. Landlord may 
change this amount at any time upon written notice to Tenant. At the end of each year, an analysis of the 
total year's Operating Expenses shall be presented to Tenant and Tenant shall pay the amount if any, by 
which the Tenanfs pro rata share of the Operating Expenses for the year exceeded the amount of the 
estimated Operating Expenses paid by Tenant within thirty (30) days after Tenants receipt of the statement 
or landlord shall promptly apply the excess of Tenants payments over actual Operating Expenses as a 
credit against Tenanfs other obligations under the lease. In the event this Lease terminates at any time 
other than the last day of the year, the excess Operating Expenses shall be determined as of fie date of 
termination. If Tenanfs payments of estimated Operating Expenses exceed the amount due Landlord for 
that calendar year, Landlord shall, at its option, provided Tenant is not then in default under this Lease, 
apply the excess as a credit against Tenanfs other obligations under this Lease or promptly refund such 
excess to Tenant if the term of this Lease has already expired, in either case without interest to Tenant. 

(c) Tenanfs Audit Rights. Tenant shall have the right to audit, the books and records of 
Landlord with respect to any cost or item which is passed through to Tenant within a period of one (1) year 
following the end of any calendar year, upon ten (10) days advance, written notice by Tenant to Landlord. 
Landlord shall cooperate with Tenant in providing Tenant reasonable access to its books and records during 
normal business hours for this purpose. If the results of the audit show an overcharge to Tenant of more 
than three percent (3%) of the actual amount owed by Tenant, then Landlord shall pay the reasonable costs 
of such audit, and Landlord shall credit or refund to Tenant any overcharge of such items as discovered by 



the audit within thirty (30) days of completion of such audit. In the event such audit discloses an overage of 
less than three percent (3%), Landlord shall credit Tenant the amount of such overage and all audit costs 
shall be paid by Tenant If such audit discloses an undercharge of such items as billed to Tenant, Tenant 
shall pay Landlord the amount of such undercharge within thirty (30) days of completion of such audit, and 
Tenant shall be responsible for all audit costs, 

(d) Payment of Rent. Tenant agrees to pay the Base Rent as and when due, together with 
Tenant's share of the Operating Expenses and all other amounts required to be paid by Tenant under this 
Lease. In the event of nonpayment of any amounts due under this Lease, whether or not designated as 
rent, Landlord shall have all the rights and remedies provided in this Lease or by law for failure to pay rent. 

(e) Late Charge. If the Tenant fails to pay the Base Rent together with the Tenants share of 
the Operating Expenses and all other amounts required to be paid by Tenant under this Lease, on or before 
the fifth (5th) day after such payments are due, Tenant agrees to pay Landlord a late charge of ten percent 
(10%) of all amount required to be paid. 

(f) Security Deposit. As partial consideration for the execution of this Lease, the Tenant 
has delivered to Landlord for Landlord's use and possession the sum of Ten Thousand Two Hundred 
Seventy-Nine and 08/100 Dollars ($10,279.08) as a Security Deposit The Security Deposit will be returned 
to Tenant at the expiration of this Lease if Tenant has fully complied with all covenants and conditions of this 
Lease. If the Tenant has been current for 5 years and not In default the Landlord will refund the Security 
Deposit to the tenant within thirty (30) days after the end of the fifth year of the Lease. 

5. SERVICES. Landlord shall furnish no services to the Premises. Tenant shall pay, directly to the 
seivice provider, when due, all water, gas, electricity, sewer use fees, incurred at or chargeable to the Premises. 
Tenant will provide tor their own water. Tenant shall hold Landlord and the Premises harmless from all liens, 
charges, and costs with respect to such items, Tenant agrees that it will not install any equipment that would exceed 
or overload the capacity of any utility facilities serving the Premises and that if any equipment installed by Tenant 
requires additional facilities, such additional facilities shall be installed at Tenant's expense in accordance with plans 
and specifications approved in writing in advance by Landlord. Except for the gross negligence or intentional acts of 
Landlord or its agents, Landlord shall not be liable for any interruption in the supply of any utilities, and Landlord does 
not guarantee the availability of any utilities. 

6. ASSIGNMENT OR SUBLEASE. Except for assignments by Tenant to a wholly owned subsidiary 
or Affiliated Company, Tenant shall not assign this Lease or sublet the whole or any part of the Premises, transfer 
this Lease by operation of law or otherwise, or permit any other person except agents and employees of Tenant to 
occupy the Premises, or any part thereof, without the prior written consent of Landlord. Landlord may consider any 
factor it deems relevant in determining whether to withhold consent including, but not limited to, the following; (a) 
financial responsibility of the new tenant, (b) identity and business character of the new tenant, (c) nature and legality 
of the proposed use of the Premises. Landlord shall have the right to assign Its interest under this Lease or the rent 
hereunder, 

7. TENANTS IMPROVEMENTS AND LANDLORDS WORK. Tenant shall have the right to place 
partitions and fixtures arid make Improvements or other alterations in the interior of the Premises at Its own expense. 
Tenant has provided to Landlord plans and specifications for Tenant's improvements which are set forth in Exhibit "D" 
attached hereto, which are hereby approved by Landlord, Tenant will have all insurance required under this lease to 
be in place prior to the commencement of any construction or alterations. Tenant will not allow any construction liens 
to be placed on the property. Upon termination of this Lease, such improvements, additions, or alterations installed or 
made by Tenant, except Tenant's trade fixtures, shall become part of the Premises and the property of the Landlord. 
Tenant may remove its trade fixtures at the termination of this Lease provided Tenant is not then in default and 
provided further that Tenant repairs any damage caused by such removal. Landlord shall have HVAC inspection and 



any repairs made by Landlord prior to occupation. Also, Landlord shall have all bay lighting fixtures delivered in 
working order and will demolish and reconstruct a demising wall in the location agreed to by Landlord and Tenant. 
Landlord at Landlords expense will replace cracked and broken concrete on the exterior dock and in the warehouse. 
Said replacements will take place during the installation and construction of the tenants improvements. The area to 
be replaced is approximately 3,185 sq. ft. and the Landlords maximum expense for concrete repairs will be 
$17,500,Landlord shall provide all garage doors with new bottom seals installed and in general satisfactory operation 
condition. Landlord will also make necessary repairs to the covered dock at Landlord's expense. 

Landlord approves the installation of footings and installation of a malt silo on the Building. The location of a glycol 
chiller, C02 storage equipment, and spent grain shall be approved by Landlord prior to installation. See Exhibit ""D", 
Landlord approves installation of bicycle racks in the front parking area, location to be determined. 

8. REPAIRS. Landlord shall maintain the foundations, exterior walls (except store fronts, plate glass 
doors and otter breakable materials used in structural portions) and provide for roof replacement, but not repairs, of 
the Building and, if necessary or required by the proper governmental authorities, make modifications or 
replacements thereof. 

Tenant agrees that it wifl make, at its own cost and expense, all maintenance, repairs and replacements (not 
considered to be capital improvements) to the Premises not required to be made by Landlord, including, but not 
limited to, all interior and exterior doors, door frames, windows, plate glass, and the heating, air conditioning, 
plumbing and electrical systems servicing the Premises. Tenant agrees to do all redecorating, remodeling, 
alterations, and painting required by it during the term of the Lease at its own cost and expense, to pay for any 
repairs to the Premises, the Building, or the Real Estate made necessary by any negligence or carelessness of 
Tenant or any of its agents or employees or persons permitted on the Real Estate by Tenant, and to maintain the 
Premises in a safe, clean, neat, and sanitary condition, reasonable wear and tear expected. Tenant shall be entitled 
to no compensation for inconvenience, injury, or loss of business arising from the making of any repairs by Landlord, 
Tenant, or other tenants to the Premises or the Real Estate; provided the Landlord shall make reasonable efforts to 
avoid disruptions to Tenant's business while making such repairs. 

9. CONDITION OF PREMISES. Except as provided herein, Tenant agrees that no promises, 
representations, statements, or warranties have been made on behalf of Landlord to Tenant respecting the condition 
of the Premises, or the manner of operating the Real Estate, or the making of any repairs to the Premises. By taking 
possession of the Premises, Tenant acknowledges that the Premises were in good and satisfactory condition when 
possession was taken. Tenant shall, at the termination of this Lease, by lapse of time or otherwise, remove all of 
Tenants property and surrender the Premises to Landlord, normal wear excepted. 

Landlord represents and warrants that the heating, air conditioning, plumbing, sprinkler, fire monitoring and 
electrical systems are in good operating condition. 

10. PERSONAL PROPERTY AT RISK OF TENANT. All personal property in the Premises shall be at 
the risk of Tenant only. Except for Landlord's negligent acts or willful misconduct, Landlord shall not be liable for any 
damage to any property of Tenant or its agents or employees in the Premises caused by any reason whatsoever, 
including, without limitation, fire, theft, steam, electricity, sewage, gas or odors, or from water, rain, or snow which 
may teak Into, issue or flow into the Premises from any part of the Real Estate, or from any other place, or for any 
damage done to Tenants property in moving same to or from the Real Estate or the Premises. Tenant shall give 
Landlord, or its agents, prompt written notice of any damage to or defects in water pipes, gas or warming or cooling 
apparatus in the Premises. 

11. LANDLORD'S RESERVED RIGHTS. Without notice to Tenant, without liability to Tenant for 
damage or injury to property, person, or business, and without effecting an eviction of Tenant or a disturbance of 



Tenant's use or possession or giving rise to any claim tor set off or abatement of rent, Landlord shall have the right 
to; 

(a) Change the name or street address of the Real Estate. 

(b) Install and maintain signs on the Real Estate. 

(c) Have access to all mail chutes according to the rules of the United States Post Office 
Department. 

(d) At reasonable times, to decorate, and to make, at its own expense, repairs, alterations, 
additions, and improvements, structural or otherwise, in or to the Premises, the Building, or the Real Estate, 
or part thereof, and any adjacent Real Estate, land, street, or alley, and during such operations to take into 
and through the Premises, the Building, or any part of the Real Estate all materials required, aid to 
temporarily close or suspend operation of entrances, doors, corridors, elevators, or other facilities to do so; 
Provided that no such actions by Landlord shall unreasonably interfere without access to or visibility of the 
Premises. 

(e) Possess passkeys to the Premises. 

(f) Show the Premises to prospective tenants at reasonable times. 

(g) Take any and all reasonable measures, including inspections or the making of repairs, 
alterations, and additions and improvements to the Premises or to the Real Estate, which .Landlord deems 
necessary or desirable for the safety, protection, operation, or preservation of the Premises or the Real 
Estate. 

(h) Approve all sources furnishing signs, painting, and/or lettering to the Premises, and 
approve ail signs on the Premises prior to installation thereof which approvals Landlord shall not 
unreasonably withhold, condition or delay. 

{i} Establish reasonable rules and regulations for the safety, care, order, operation, 
appearance, and cleanliness of the Building, Real Estate and Common Areas and to make modifications 
thereto so long as the rules and regulations are not inconsistent or conflict with Tenants use of the 
Premises. 

12. INSURANCE. Landlord shall have the right to charge Tenant as additional rent for increased 
insurance premiums required on the Building or Real Estate because of Tenant's use of the Premises. Landlord 
shall provide Tenant copies of all premium notices increasing the insurance premiums. Each party hereby waives all 
claims for recovery from the other for any loss or damage to any of its property insured under valid and collectible 
insurance policies to the extent of any recovery collectible under such policies; provided that this waver shall apply 
only when permitted by the applicable policy of insurance. 

13. INDEMNITY. Subject to the waiver of subrogation provision In Section 12, Tenant shall Indemnify, 
hold harmless, and defend Landlord from and against and Landlord shall not be liable to Tenant on account of, any 
and all costs, expenses, liabilities, losses, damages, suits, actions, fines, penalties, demands, or claims of any land 
asserted by or on behalf of any person, entity, or governmental authority arising out of or in any way connected with 
either (a) a failure by Tenant to perform any of the agreements, terms, or conditions of this Lease required to be 
performed by Tenant; (b) a failure by Tenant to comply with any laws, statutes, ordinances, regulations, or orders of 
any governmental authority; or {c} any accident, death, or personal injury, or damage to, or loss or theft of property 
which shall occur on or about the Premises, or the Real Estate, except as the same may be the result of the 
negligence or willful acts of Landlord, its employees, or agents. 



Subject to the waiver of subrogation provision, Landlord shall indemnify, hold harmless, and defend Tenant 
from and against, and Tenant shall not be liable to Landlord on account of, any and all costs, expenses, liabilities, 
tosses, damages, suits, actions, fines, penalties, demands, or claims of any kind asserted by or on behalf of any 
person, entity, or governmental authority to the extent arising out of or in any way connected with either (a) a failure 
by Landlord to perform any of the agreements, terms, or conditions of this Lease required to be performed by 
Landlord; (b) a failure by Landlord to comply with any laws, statutes, ordinances, regulations, or orders of any 
governmental authority; (c) any accident, death, or personal injury, or damage to, or loss or theft of property which 
shall occur on or about the Premises, Building or the Real Estate, as the result of the negligence or willful acts of 
Landlord, its employees, or agents; or (d) Landlord's management, operation or use of the Building or Real Estate. 
The obligations under this section shall, notwithstanding any contrary provisions hereof, survive any termination or 
expiration of this Lease. 

14. LIABILITY INSURANCE. Tenant agrees to procure and maintain continuously during the entire 
term of this Lease, a policy or policies of commercial general liability insurance from a company or companies 
acceptable to Landlord, at Tenant's own cost and expense, insuring Landkwti and Tenant from ail claims, demands 
or actions; such policy or policies shall in addition to insuring Tenant protect and name the Landlord and Landlord's 
managing agent as additional Insured and shall provide coverage in a combined single limit per occurrence of at 
least $2,000,000.00 for claims, demands or actions for bodily Injury, death or property damage made by or on behalf 
of any person or persons, firm or corporation arising from, related to, or connected with the conduct and operation of 
Tenant's business in the Premises, or arising out of and connected with the use and occupancy of the Real Estate by 
the Tenant All such Insurance shall provide that Landlord shall be given a minimum of ten (10) days notice by the 
insurance company prior to cancellation, termination or change of such insurance. Tenant shall provide Landlord 
with copies of the policies or certificates evidencing that such insurance in full force and effect and stating the term 
and provisions thereof. If Tenant fails to comply with such requirements for insurance, Landlord may, but shall not be 
obligated to, obtain such insurance and keep the same in effect, and Tenant agrees to pay Landlord, upon demand, 
the premium cost thereof. 

Landlord agrees to procure and maintain continuously during the term of this Lease, Commercial General 
Liability Insurance covering the Common Areas with minimum limits of liability with respect to personal injury of One 
Million Dollars ($1,000,000.00) for each occurrence, Two Million Dollars ($2,000,000.00) aggregate, with contingent 
liability coverage in an amount not less than One Million Dollars ($1,000,000.00) in favor of Landlord, any mortgagee 
of record and other appropriate parties designated by Landlord as their interests may appear. Such insurance shall 
be maintained with such companies and in such amounts as the Landlord may from time to time designate, all such 
companies to with an A.M. Best rating of A- (X) or higher. The cost of the insurance will be included as an Operating 
Expense. 

15. DAMAGE BY FIRE OR OTHER CASUALTY, If, during the term of this Lease, the Premises shall 
be so damaged by fire or any other cause covered by Insurance maintained by Landlord except Tenant's negligent or 
intentional act so as to render the Premises untenantable, the tent shall be abated while the Premises remain 
untenantable; and in the event of such damage, Landlord shall elect whether to repair the Premises or to cancel this 
Lease, and shall notify Tenant in writing of its election within sixty (60) days after such damage. In the event Landlord 
elects to repair the Premises, the work or repair shall begin promptly and shall be carried on without unnecessaiy 
delay; provided that Landlord's wortc shall not include the repair or restoration of any improvements installed or other 
work done by Tenant in or about the Premises. If Landlord repairs or restores the Premises or the Building, as the 
case may be, pursuant to this Section, then Tenant at Its expense promptly shall repair, restore, or replace all of its 
leasehold improvements and bettemnents, trade fixtures, and personal property damaged or destroyed by such fire or 
other casualty. In the event Landlord elects not to repair the Premises, the Lease shall be deemed canceled as of 
the date of the damage. Such damage shall not extend the Lease term. If Tenant determines m its reasonably 
judgment that Landlord will not be able to complete repairs to the Premises within six (6) months following a fire or 



other casualty. Tenant may terminate this Lease by notifying Landlord in writing within thirty (30) days after such fire 
or other casualty. 

16. CONDEMNATION. If the whole or any part of the Premises shall be taken by public authority 
under the power of eminent domain, then the term of this Lease shall cease on that portion of the Premises so taken, 
from the date of possession, and the rent shall be paid to that date, with a proportionate refund by Landlord to Tenant 
of such rent as may have been paid by Tenant in advance. If the portion of the Premises taken is such that it 
prevents the practical use of the Premises for Tenants purposes, then Tenant shag have the right either (a) to 
terminate this Lease by giving written notice of such termination to Landlord not later than thirty (30) days after the 
taking, or (b) to continue In possession of the remainder of the Premises, except that the rent shall be reduced in 
proportion to the area of the Premises taken. In the event of any taking or condemnation of the Premises, in whole or 
in part, the entire resulting award of damages shall be the exclusive property of Landlord, including all damages 
awarded as compensation ftir diminution in value to the leasehold, without any deduction for the value of any 
unexpired tern of this Lease, or for any other estate or interest in the Premises now or hereafter vested In Tenant; 
provided that Tenant shail not be precluded from filing its own claim for damages following a taking described in this 
section if the amount to be paid under such clam does not reduce the amount available to Landlord. 

17. DEFAULT OR BREACH. Each of the following events shall constitute a default or a breach of this 
Lease by Tenant 

(a) If Tenant fails to pay Landlord any rent or other payments when due hereunder; and fails to cure 
such default within ten (10) days after receipt of written notice from Landlord; 

(b) If Tenant vacates or abandons the Premises; 

(c) If Tenant files a petition in bankruptcy or insolvency or for reorganization under any bankruptcy act, 
or voluntarily takes advantage of any such act by answer or otherwise, or makes an assignment for the benefit of 
creditors; provided that the taking of any of the actions described in this Section 17(c) shail not constitute a default or 
breach so long as Tenant has not committed any other uncured breach or default under this Lease: 

(d) If involuntary proceedings under any bankruptcy or insolvency act shall be instituted against 
Tenant or if a receiver or trustee shall be appointed of all or substantially all of the property of Tenant and such 
proceedings shail not be dismissed or the receivership or trusteeship vacated within thirty (30) days after the 
institution or appointment; or 

(e) If Tenant fails to perform or comply with any other term or condition of this Lease, or any of the 
rules and regulations established by Landlord, and if such nonperformance shall continue for a period of thirty (30) 
days after written notice thereof by Landlord to Tenant time being of the essence. 

18. EFFECT OF DEFAULT, In the event of any default or breach hereunder, in addition to any other 
right or remedy available to Landlord, either at law or in equity, Landlord may exert any one or more of the following 
rights: 

(a) Landlord may re-enter the'Premises immediately and remove Vie property aid personnel of 
Tenant, and shall have the right, but not the obligation, to store such property in a public warehouse or at a place 
selected by Landlord, at the risk and expense of Tenant. 

(b) Landlord may retake the Premises and may terminate this Lease by giving written notice of 
termination to Tenant. Without such notice, Landlord's retaking will not terminate the Lease. On termination, 
Landlord may recover from Tenant all damages proximately resulting from the breach, including the cost of 
recovering the Premises and the difference between the rent due for the balance of the Lease term as though the 



Lease had not been terminated and the fair market rental value of the Premises for the balance of the Lease term as 
though the Lease had not been terminated which sum shall be immediately due Landlord from Tenant. 

(c) Landlord may relet the Premises or any part thereof for any term without terminating this Lease, at 
such rent and on such terms as it may, choose. Landloid may make alterations and repairs to the Premises, in 
addition to Tenant's liability b Landlord for breach of this Lease, Tenant shall be liable for all expenses of the 
reletting, for any alterations and repairs made, and for the rent due for the balance of the Lease term, which sum 
shall be immediately due Landlord from Tenant, The amount due Landlord will be reduced by the net rent received 
by Landlord during the remaining term of this Lease from reletting the Premises or any part thereof. If during the 
remaining term of this Lease Landlord receives more than the amount due Landlord under this sub-paragraph, the 
Landlord shall pay such excess to Tenant 

19. SURRENDER - HOLDING OVER. Tenant shall, upon termination of this Lease, whether by lapse 
of time or otherwise, peaceably and promptly surrender the Premises to Landlord. If Tenant remains in possession 
after the termination of this Lease, without a written lease duly executed by the parlies, Tenant shall be deemed a 
trespasser. If Tenant pays, and Landlord accepts, rent for a period after termination of this Lease, Tenant shall be 
deemed to be occupying the Premises only as a tenant from month to month, subject to all the terms, conditions, and 
agreements of this Lease, except that the rent shall be one hundred fifty percent (150%) times the monthly rent 
specified in the lease immediately before termination. 

20. SUBORDINATION AND ATTORNMENT. Landlord reserves the right to place liens and 
encumbrances on the Premises superior in tien and effect to this Lease. This Lease, and all rights of Tenant 
hereunder, shall, at the option of Landlord, be subject and subordinate to any Bens and encumbrances now or 
hereafter imposed by Landlord upon the Premises or the Reai Estate or any part thereof, and Tenant agrees to 
execute, acknowledge, and deliver to Landlord, upon request, any and all instruments that may be necessary or 
proper to subordinate this Lease and all rights herein to any such lien or encumbrance as may be required by 
Landlord. 

In the event any proceedings are brought for the foreclosure of any mortgage on the Premises, Tenant will 
attom to the purchaser at the foreclosure sale and recognize such purchaser as the Landlord under this Lease. The 
purchaser, by virtue of such foreclosure, shall be deemed to have assumed, as substitute Landlord, the terms and 
conditions of this Lease until the resale or other disposition of its interest Such assumption, however, shall not be 
deemed an acknowledgment by the purchaser of the validity of any then existing claims of Tenant against the prior 
Landlord. 

Tenant agrees to execute and deliver such further assurances and other documents, including a new lease 
upon the same terms and conditions contained herein, confirming the foregoing, as such purchaser may reasonably 
request Tenant waives any right of election to terminate this Lease because of any such foreclosure proceedings. 
Any documents, including a new tease, to be signed by Tenant under this Section 20 will contain language 
reasonably satisfactory to Tenant providing that any lender, new owner or other party that succeeds to Landlord's 
interest under this Lease will not disturb Tenant's use and occupancy of the Premises under this Lease so long as 
Tenant has not committed an uncured default under this Lease or any new lease, 

21. NOTICES. Any notice or demands given hereunder shall be in writing and personally delivered or 
sent by first class mail postage prepaid to Landlord c/o Colliers International, 6464 Center Street, Suite 200, Omaha, 
Nebraska 68106 and also to Tenant at 6646-50 South 108th Street, La Vista, Nebraska 68128 AND 7474 Lake 
Towne Center Parkway, Suite 101, Papillion, Nebraska 68046, or at such other address as either party may from 
time to time designate in writing. Each such notice shall be deemed to have been given at the time it shall be 
personally delivered to such address or deposited in the United States mail in the manner prescribed herein. 



22. COMPLIANCE WITH ADA. Tenant shall be responsible for all costs of complying with the 
Americans with Disabilities Act (ADA) and all similar laws and regulations within the Premises, including the 
removal of bamers which do not necessitate the removal or modification of load-bearing walls.. Landlord 
shall be responsible for all costs of complying with the Americans with Disabilities Act (ADA) and all similar 
laws and regulations outside of the Premises and the Common Areas. 

23. SUBSTITUTION OF OTHER PREMISES. Intentionally Deleted. 

24. COVENANT OF QUIET ENJOYMENT, Landlord covenants and agrees that at all times 
when Tenant is not in default under the terms of this Lease, Tenants quiet and peaceful enjoyment of the 
Premises shall not be disturbed or interfered with by Landlord or by any person claiming by, through or 
under Landlord. 

25. MISCELLANEOUS. 

(a) Binding on Assigns. All terms, conditions, and agreements of this Lease shall be 
binding upon, apply, and Inure to the benefit of the parties hereto and their respective heirs, representatives, 
successors, and permitted assigns. 

(b) Amendment in Writing. This Lease contains the entire agreement between the parties 
and may be amended only by subsequent written agreement. 

(c) Waiver - None. The failure of Landlord to insist upon strict performance of any of the 
terms, conditions and agreements of this Lease shall not be deemed a waiver of any of its rights or 
remedies hereunder and shall not be deemed a waiver of any subsequent breach or default of any of such 
terms, conditions, and agreements. The doing of anything by Landlord which Landlord is not obligated to do 
hereunder shall not impose any future obligation on Landlord nor otherwise amend any provisions of this 
Lease. 

(d) No Surrender. No surrender of the Premises by Tenant shall be affected by Landlord's 
acceptance of the keys to the Premises or of the rent due hereunder, or by any other means whatsoever, 
without Landlord's written acknowledgment that such acceptance constitutes a surrender. 

(e) Captions. The captions of the various paragraphs in this Lease are for convenience only 
and do not define, limit, describe, or construe the contents of such paragraphs. 

(f) Applicable Law. This Lease shall be governed by and construed in accordance with the 
laws of the State of Nebraska, 

(g) Partial Invalidity. If any provision of this Lease is invalid or unenforceable to any extent, 
then that provision and the remainder of this Lease shall continue in effect and be enforceable to the fullest 
extent permitted by law. 

(h) Zoning Special Use Changes, Should for any reason, Tenant be denied any zoning or 
special use permits that would prohibit Tenant from operating a brewery at this location within sixty (60) 
days after the date hereof, Tenant may terminate this Lease by written notice to Landlord. 

(i) Right of Access. Upon prior reasonable notice and at times reasonably acceptable to 
Tenant, Landlord and its agents and representatives shall have reasonable access to the Premises for the 
purpose of ascertaining the nature of the activities being conducted thereon and to determine the type, kind 



and quantity of a9 products, materials and substances brought on to the Premises or made or produced 
thereon. 

26. BROKERS. The brokers involved in this transaction are: 

Agent for Landlord: Clint Seemann and Lee Ehlers of Investors Realty, Inc. 

Agent for Tenant: Walt Peffer and Don Groesser of R.J. Morgan Company. 

Landlord and Tenant acknowledge that Investors Realty, Inc. is being paid a six percent (6%) fee 
on the entire term of this Lease by Landlord and this fee will be shared by the Brokers based on 
their separate agreement. 

27. ENVIRONMENTAL REPRESENTATIONS AND COVENANTS; INDEMNITY. Tenant agrees that it 
shall not at any time use the Premises in whole or In part to generate, refine, produce, store, handle, transfer, 
process, discharge, release or dispose of or transport any of the following in any manner which could result in 
contamination of the Premises or could result in any violation of or assessment of costs or liability under any 
Environmental Regulation: hazardous substances, pollutant or contaminant, hazardous waste, toxic chemical, 
hazardous chemical, hazardous material as those terms are defined herein and in the Federal Comprehensive 
Environmental Response, Compensation, and Liability Act (42 U.S.CA $ 9601 [14] and [33]), any so-called 
"Superfund" or "Superlren" law, or other applicable federal, state, or focal statute, ordinance, rule or regulation, nor 
shall Tenant permit any release or threatened release of any Hazardous Substance on the Premises, nor shall 
Tenant install or permit the installation of any underground storage tanks in or about the Premises. As used herein 
the term "Hazardous Substance", shall mean urea formaldehyde; polychlorinated byphenyls, asbestos, asbestos-
containing materials, radioactive materials or wastes, petroleum products, or any waste material or other substance 
which would subject the owner of the Premises to any response costs, damages, penalties, or liabilities under any 
applicable Environmental Regulations. The term "Environmental Regulations" as used herein means any federal, 
state, or local laws, statutes, codes, ordinances, regulations, requirements or rules relating to any environmental 
matters, including the removal, handling, and disposal of hazardous or toxic waste materials or substances. Tenant 
shall notify Landlord immediately upon receipt from any governmental entity or agency of any violation or alleged 
violation of any Environmental Regulation. Tenant covenants that it will not violate or permit the violation of any 
Environmental Regulation during the term of this Lease or any extension thereof. 

Tenant hereby agrees to indemnify and hold Landlord fully and completely harmless from any and all 
costs, loss, liabiKty, claims, expenses, fees (including reasonable attorneys' and consultants' fees), penalties, fines, 
assertions and judgments asserted against or incurred by Landlord arising from or in connection with any breach by 
Tenant of the terms of this paragraph. 

28. OTHER PROVISIONS. 

(a) Tenant Loan. Landlord has agreed to provide Tenant with a Tenant Loan of One 
Hundred Ninety-Two Thousand Seven Hundred Twenty and no/100 Dollars ($192,720.00), which shall be 
disbursed as follows: (1) Twenty-Four Thousand Ninety and no/100 Dollars ($24,090.00) within two (2) 
weeks of Lease execution, (2) Eighty-Four Thousand Three Hundred Fifteen and no/100 Dollars 
($84,315,00) on August 15,2013, and (3) Eighty-Four Thousand Three Hundred Fifteen and no/100 Dollars 
($84,315.00) conditioned upon the receipt of Landlord of (i) copy of Certificate of Occupancy, (it) first 
month's Rent and first month's Pro Rata Share of Operating Expense, (iii) copy of the Certificate of 
Occupancy; and (iv) Certificate of Insurance naming Landlord as an additional party insured. All work to be 
completed by licensed contractors. Reimbursement of a portion of the Tenant Loan by Tenant to Landlord 
for One Hundred Sixty-Eight Thousand Six Hundred Thirty and no/100 Dollars ($168,630.00) plus interest 



shall be paid as shown on the Promissory Note attached as Exhibit *E" attached hereto which shall be 
executed by Tenant and Guarantors at the time of execution of this Lease. 

(b) Option to Renew Lease, If this Lease shall be in full force and effect on the date for the 
expiration of the term hereof, and the Tenant is presently not in default under the terms of this Lease, the 
Tenant shall have the right, at his option, to extend this lease for an two (2) additional terms of five (5) years, 
upon the same terms and conditions contained in this lease except that the minimum annual rent during 
said extended term shall be at current fair market rates to be determined at the time Tenant notifies 
Landlord of its intent to exercise its option to renew. To exercise such option, the Tenant shall notify the 
Landlord in writing, at least six (6) months prior to the expiration of such term, of the Tenant's intention to 
extend such term. 

Any additional provisions of this Lease shall be in writing and attached as an addendum hereto. 

Until this Lease is executed on behalf of all parties hereto, it shall be construed as an offer to tease by 

IN WITNESS WHEREOF, the parties hereto have executed tfiis Lease the day and year first above written. 

Tenant to Landlord. 

LANDLORD 
Brook Valley 14 Building, LLC 

TENANT 
Nebraska Brewing Company, Inc. 

ITS: ITS: 



PERSONAL GUARANTY 

To induce Brook Valley 14 Building, LLC, a Nebraska limited liability company, its successors and assigns, 
Landlord, to enter into the Lease dated August 2013 (herein the "Lease") with Nebraska Brewing 
Company, Inc., as Tenant, concerning the Premises described as 6946-50 South 108* Street, La Vista, Nebraska, 
and for other valuable consideration, the receipt and sufficiency of which is hereby acknowledged, Paul and Kim 
Kavulak ("Guarantors") hereby unconditionally guarantee to Landlord: (i) prompt and full payment of all Minimum 
Rent and other payments due from the Tenant under the Lease; and (ii) prompt and complete performance of all of 
the other terms, conditions and covenants of the Tenant under the Lease. 

The Guarantors Intends and agrees that this Guaranty shall remain effective until full and complete payment 
and performance of all of Tenant's obligations under the Lease, including any modifications or extensions thereof, 
notwithstanding any act or occurrence which might otherwise act to reduce or discharge the Guarantors. In this 
regard, the Guarantors acknowledge and agree that the liability of the Guarantors under this Guaranty shall continue 
notwithstanding any assignment extension, amendment or modification of, or any forbearance under the Lease; and 
the Guarantors waives notice of any such assignment, extension, amendment modification or forbearance. This 
Guaranty is an absolute and unconditional guaranty of payment and performance. It shall be enforceable against 
Guarantors, their heirs, personal representatives, successors, and assigns, without the necessity for any suit or 
proceedings by Landlord against Tenant, or its successors and assigns, and without the necessity of any notice of 
non-payment or non-observance or any notice of acceptance of this Guaranty or any other notice or demand to which 
Guarantors might otherwise be entitled, ali of which Guarantors hereby expressly waives. Guarantors agree that the 
validity of the Guaranty and the obligations of Guarantors shall in no way be terminated, affected, or impaired by 
reason of the assertion or the failure of deiay to assert by Landlord against Tenant, or Tenant's successors and 
assigns, any of the rights or remedies reserved to Landlord pursuant to the provisions of the Lease. 

Guarantor's obligations and liabilities under this Guaranty are absolute, independent of and regardless of 
any defenses, counterclaims, set-offs, cross-dams, or other claims that Guarantors may now have or at any time 
hereafter have against Tenant or Landlord or any other person, firm, or corporation for any reason whatsoever. 
Guarantors further agrees that any such defenses, counterclaims, set-offs, cress-claims, or other claims that 
Guarantors may have now, or at any time hereafter have, shall not be enforceable in any independent action that 
would interfere with or in any way reduce the obligations owed by Guarantors under this Guaranty. 

This Guaranty shall be binding upon the heirs, successors and personal representatives of the Guarantors 
and shall be construed according to Nebraska law. If more than one person or entity executes this Guaranty as 
Guarantor, the liability and obligation of each shall be joint and several. 

Without regard to any contrary provision in this Guaranty, this Guaranty will terminate in its entirety on the 
third anniversary of the commencement of this Lease if (a) Tenant has committed no defaults un this lease, and (b) 
Tenant has a net worth of a least $2,500,000 as of the date of the most recent financial statements of Tenant 
prepared with the assistance of an external accountant 

Dated this  2 day of July. 2013. 

Print Name: Paul Kavulak 
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Exhibit "A-l" 
Premises 

INVESTORS 
REALTY;"? 



Exhibit "A-2" 
Premises 
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Seghming Ending 
Per 

Square 
Foot 

Base Rent 

August 1,2013 Auflust 31,2013 $ - $ 
September 1.2013 September 30,2013 $ - $ 
October 1,2013 October 31,2013 $ - $ 
November 1,2013 November30,2013 $ - $ 
December 1,2013 December 31.2013 $ 4.10 $ 8230.75 
JanuaryJ,2014 January 31,2014 $ 4.10 $ 8230.75 
February ,2014 February 28,2014 $ 4.10 $ 6,230.75 
March 1,2014 March 31,2014 $ 4.10 $ 8230.75 
April 1,2014 April 30,2014 $ 4.10 $ 8230.75 
Mav 1,2014 May 31,2014 $ 4.10 $ 8230.75 
June 1,2014 June 30,2014 $ 4.10 $ 8230.75 
July 1,2014 July 31,2014 $ 4.10 $ 8230.75 
August 1,2014 August 31,2014 $ 4.10 $ 8230.75 
September 1,2014 September 30.2014 $ 4.10 $ 8,230.75 
0ctober1,2014 October 31,2014 $ 4.10 $ 8,230.75 
November 1,2014 Nwember3Q, 2014 $ 4.10 $ 8,230.75 
December 1,2014 December 31,2014 $ 420 $ 8,431.50 
January 1,2015 January 31.2015 $ 4.20 $ 8.431.50 
February 1,2015 February 28,2016 $ 4.20 $ 8,431.50 
March 1.2015 March 31,2015 $ 450 $ 8.431.50 
April 1,2015 April 30,2015 $ 450 $ 8,431.50 
May 1,2015 May 31,2015 $ 420 $ 8,431.50 
June 1,2015 June 30,2015 $ 4.20 $ 8,431.50 
July 1,2015 July 31,2015 $ 4.20 $ 8,431.50 
August1,2015 August 31,2015 $ 420 $ 8.431.50 
Seotember 1,2015 September30.2015 $ 420 $ 8,431.50 
October 1,2015 October 31,2015 $ 4.20 $ 8,431.50 
November 1.2015 November 30,2015 $ 4.20 $ 8,431.50 
December 1,2015 December 31,2015 $ 4.31 $ 8,652.33 
January 1,2016 January 31.2016 $ 431 $ 8,652.33 
February!, 2016 February 29,2016 $ 4.31 $ 8,652.33 
March 1,2016 March 31,2016 $ 431 $ 8,652.33 
April 1.2016 April 30,2016 $ 4.31 $ 8,652.33 
fcfav 1,2016 May 31,2016 $ 4.31 $ 8,652.33 
June 1,2016 June 30,2016 $ 4.31 $ 8,65233 
July 1,2016 July 31,2016 $ 4.31 $ 8.652.33 
Auflust 1,2016 August 31,2016 $ 4.31 $ 8,652.33 
September 1,2016 September 30,2016 $ 4.31 $ 8,652.33 
October 1,2016 0dcber31,20l6 $ 4.31 $ 8,652.33 
November 1,2016 November 30.2016 $ 4.31 $ 8,652.33 
December 1i 2016 December 31,2016 $ 4.42 $ 8,873.15 
January 1,2017 January 31,2017 $ 4.42 $ 8,873.15 
February 1,2017 February 28,2017 $ 4.42 $ 8,873.15 
Mar*. 1,2017 March 31,2017 $ 4.42 $ 8,873.15 
April 1,2017 April 30,2017 $ 4.42 $ 8,873.15 
Mav 1.2017 May 31,2017 $ 4.42 $ 8.873.15 
June 1,2017 June 30,2017 $ 4.42 $ 8,873.15 
JuV 1,2017 July 31,2017 $ 4.42 $ 8,873.15 
Auflust 1,2017 August 31,2017 $ 4.42 $ 8,873.15 
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Beginning Ending 
Per 

Square 
Foot 

Base Rent 

September! 2017 September30,2017 $ 4.42 $ 8,873.15 
October 1,2017 October 31,2017 $ 4.42 $ 8,873.15 
November 1,2017 November 30,2017 $ 4.42 $ 8,873.15 
December 1,2017 December 31,2017 $ 4.53 $ 9.093.98 
Januaiy 1,2018 January 31,2018 .$ 4.53 $ 9.093.98 
February 1,2018 February 28,2018 $ 4.53 $ 9.093.98 
March 1,2018 March 31,2018 $ 4.53 $ 9.093.98 
April 1,2018 April 30.2018 $ 4.53 $ 9.093.98 
May 1,2018 May 31,2018 $ 4.53 $ 9*093:98 
June 1,2018 June 30,2018 $ 4.53 $ 9.093.98 
July 1.2018 July 31,2018 $ 4.53 $ 9,093.98 
August 1,2018 August 31.2018 $ 4,53 $ 9.093.98 
September 1,2018 September30,2018 $ 4.53 $ 9,093,98 
October 1,2018 October 31,2018 $ 4.53 $ 9.093.98 
November 1,2018 November30,2018 $ 453 $ 9.093.98 
December 1,2018 December 31,2018 $ 4.64 $ 9,314.80 
January 1,2019 January 31.2019 $ 4.64 $ 9.314.80 
February 1.2019 February 28,2019 $ 4.64 $ 9.314.80 
March 1,2019 March 31,2019 $ 4.64 $ 9,314.80 
April 1,2019 April 30,2019 $ 4.64 $ 9.314.80 
May 1,2019 May 31,2019 $ 4.64 $ 9.314.80 
June 1,2019 June 30,2019 $ 4.64 $ 9,314.80 
July 1,2019 Jufy 31.2019 $ 4.64 $ 9,314.80 
August 1,2019 August 31,2019 $ 4.64 $ 9,314.80 
September 1.2019 September30,2019 $ 4.64 $ 9,314.80 
October 1,2019 October 31,2019 $ 4.64 $ 9,314.80 
November 1,2019 November 30,2019 S 4.64 $ 9,314.80 
December 1,2019 December 31,2019 $ 4.76 $ 9,555.70 
January 1,2020 January 31,2020 $ 4.76 $ 9,555.70 
February 1,2020 February 29,2020 $ 4.76 $ 9,555.70 
March 1,2020 March 31,2020 $ 4.76 $ 9,555.70 
April 1,2020 April 30,2020 $ 4.76 $ 9,555.70 
May 1,2020 toy 31,2020 $ 4.76 $ 9,555.70 
June 1,2020 June 30,2020 $ 4.76 $ 9,566.70 
July 1,2020 July 31,2020 $ 4.76 $ 9,555.70 
August 1,2020 August 31.2020 $ 4.76 $ 9,555.70 
September 1,2020 September30,2020 $ 4.76 $ 9,555.70 
October 1,2020 October 31,2020 $ 4.76 $ 9.555,70 
November 1,2020 November 30,2020 $ 4.76 $ 9,555.70 
December 1,2020 December 31,2020 $ 4.88 $ 9.796,60 
January 1,2021 January 31.2021 $ 4.88 $ 9,796.60 
February 1,2021 February 28,2021 $ 4.88 $ 9,796.60 
March 1,2021 March 31,2021 $ 4.88 $ 9,796.60 
April 1,2021 April.30.2021 $ 4.88 $ 9,796.60 
May 1,2021 May 31.2021 $ 4:88 $ 9.796.60 
June 1,2021 June 30,2021 $ 4.88 $ 9,796.60 
Juty 1,2021 July 31,2021 $ 4.88 $ 9.796.60 
August 1,2021 August 31.2021 $ 4.88 $ 9,796.60 
September 1,2021 September30,2021 $ 458 $ 9.796.60 



Exhibit "B" 
Page 3 of 3 

Beginning Ending 
Per 

Square 
Foot 

Base Rent 

October 1,2021 October 31,2021 $ 4.88 $ 9,796.60 
November 1,2021 November 30,2021 $ 4.88 $ 9,796.60 
December 1,2021 December 31,2021 $ 5.00 $ 10,037.50 
Jantraryi, 2022 January 31.2022 $ 5.00 $ 10,037.50 
February 1,2022 February 28,2022 $ 5.00 $ 10,037.50 
March 1.2022 March 31,2022 $ 5,00 $ 10,037.50 
tori! 1.2022 April 30,2022 $ 5.00 $ 10,037.50 
May 1.2022 May 31.2022 $ 5.00 $ 10,037.50 
JUne 1,2022 June 30,2022 $ 5.00 $ 10,037.50 
Julv 1,2022 Julv 31,2022 $ 5.00 $ 10,037.50 
August 1,2022 August 31,2022 $ 5.00 $ 10,037.50 
September 1,2022 September 30,2022 $ 5.00 $ 10.037.50 
October 1,2022 October 31,2022 $ 5.00 $ 10,037:50 
November 1,2022 November 30,2022 $ 5.00 $ 10,037.50 
December 1,2022 December 31,2022 $ 5.13 $ 10,298.48 
•January 1,2023 January 31,2023 $ 5.13 $ 10,298.48 
Februaiy 1,2023 February 28,2023 $ 5.13 $ 10,298.48 
March 1,2023 March 31,2023 $ 5.13 $ 10298.48 
April 1,2023 April 30,2023 $ 5.13 $ 10298.48 
Mav1.2023 May 31,2023 $ 5.13 $ 10,298.48 
June 1,2023 June 30,2023 $ 5.13 $ 10298.48 
Julv 1.2023 Julv 31,2023 $ 5.13 $ 10,298.48 
August 1,2023 August 31,2023 $ 5.13 $ 10,298.48 
September 1,2023 September30,2023 $ 5.13 $ 10298.48 
October1,2Q23 0ctefcer31l2023 $ 5.13 $ 10298.48 
November 1,2023 November30,2023 $ 5.13 $ 10298.48 



Exhibit "C"  
Rules and Regulations 

Page 1 of 2 

(a) Tenant shall not place or erect any signs or identifying marks, trademarks, insignia or advertising on or 
about the Premises or the Real Estate except with the prior written consent of Landlord which Landlord will not 
unreasonably without condition or delay. In the event Tenant shall place or cause to be placed any sign, identifying 
maiks, insignia or advertising on or about the Premises or the Real Estate without the prior written consent of 
Landlord, Landlord shall have the right and power to remove the same at Tenant's expense, Tenant wfll provided 
Landlord with drawings showing the sign to be used by Tenant upon commencement of this Lease. If Landlord 
disapproves such signs Landlord and Tenant will use their best efforts to agree upon an alternate design for this sign. 

(b) All loading and unloading of goods shall be done only at times, in the areas and through the entrances 
designated for that purpose by Landlord and will be identified prior to signing lease. 

(c) Ail garbage and refuse shall be kept In the kind of container specified by Landlord, and shall be placed 
outside of the Premises daily, prepared for collection and removed In the manner and at the times and place 
specified by Landlord. If Landlord provides or designates a service for collection of refuse and garbage, Tenant shall 
use that service, at Tenants expense, provided the cost is reasonably competitive to any identical service available 
to Tenant. Tenant shall in all events pay for the costs of such service. The service used by Landlord will be 
identified in advance of signing lease. 

(d) Nothing (including without limitation radio or television aerials) shall be placed or erected on the roof or 
exterior walls of the Premises without the prior written consent of Landlord, and it is understood that the exclusive 
use of the roof and exterior wails is reserved to Landlord, Anything so placed or erected on the roof or exterior walls 
shall be subject to removal without notice or liability at any time and any damage to the walls or roof caused by the 
removal shall be the responsibility of Tenant. 

(e) No loudspeaker, television, phonograph, radio, flashing light or other device shall be used in a manner so as 
to be heard or seen outside of the Premises without the prior written consent of Landlord. 

(f) No auction, fire, "lost our lease", bankruptcy or selBng-out sales shall be conducted in the Premises without 
the prior written consent of Landlord, and none shall be conducted outside the Premises. 

(g) Tenant shall maintain all display windows in a neat, attractive condition, and shall exhibit only first-class 
materials, goods and items in all display windows. Tenant shall not permit the display of any materials, goods or 
items which in the sole discretion of the Landlord are considered lewd, obscene, pornographic, or otherwise not in 
keeping with the standards of the Real Estate. 

(h) The sidewalks, entry ways, loading areas, other common areas and other outside areas immediately 
adjoining the Premises shall be kept clear of debris and snow at all times by Tenant and Tenant shall not place or 
permit any obstructions, garbage, refuse, merchandise or displays in those areas. Landlord take care of removing 
snow. 

(i) Tenant, its employees and/or its agents, shall not solicit business in the common areas, nor shall Tenant, its 
employees and/or its agents distribute any handbills or other advertising matter in the common areas or on 
automobiles parked in the common areas. 



Exhibit "C" 
Rules and Regulations 

Page 2 of 2 

(I) Tenant shall keep the Premises at a temperature sufficient b prevent water from freezing in pipes and 
fixtures. 

(k) Tenant shall not place or maintain any temporary fixture for the display of merchandise outside the 
Premises, and Landlord shall have the right, without giving prior notice 1o Tenant and without any liability for damage, 
to remove any such display from the Premises, except as shall have first received the written approval of Landlord as 
to size, color, location, nature and display qualities. 





Exhibit "E" 
PROMISSORY NOTE 

$168,630 Omaha, Nebraska 
July  .2013 

FOR VALUE RECEIVED, the undersigned, NEBRASKA BREWING CO., PAUL KAVALUK and KIM 
KAVALUK (collectively the "Borrower") promise to pay to the order of BROOK VALLEY 14 BUILDING, LLC, 
("Lender"), at its principal offices 4430 Soulh 108th Street, Omaha, Nebraska 68137, or at such other place as the 
holder hereof may, from time to time, designate in writing, the principal sum of One Hundred Sixty Eight Thousand 
Six Hundred Thirty 00/100 Dollars ($168,630.00), together with interest thereon at the "Note Rate", as hereinafter 
defined, from the date of advancement hereof until paid. 

1 •  Note Rate. The term "Note Rate,' as used herein, shall mean six and seventy five one hundred 
percent (6.75) per annum. 

2.  Repayment The principal sum, together with interest upon the principal balance outstanding from 
time to time shall be repaid in twenty-four (24) monthly installments with the first monthly installment due November 
1,2013, and the final monthly installment due October 1,2015 payable as set forth below and incorporated herein by 
this reference. 

Beginning Ending 

Amortized 
Tenant 

Improvements 

7%) 
September15,2G13 Octobeir 14,20.13 $ -491,00 
October 15,2013 November 14.2013 $. 491,00 
November IS.X.i? December 14,2013 $ 491.00 
December 15. .2013 January 14; 2014 $ £82.1.0 
January 15,2014 February 14,2014 $ 382.10 
February 15,2014 Mafch14.2Q14 $ 982.10 
MareFi 15,2014 April 14,2014 $ 5,206.80 
April 15,20)4 Mav14.2014 $ §206.80 
May 15.2014 June 14,2014 $ .5,206.83 
June 15, .2014 JUM4..2014 •$. 5;206,80 
m15,2014 August'14,2014 $ $206.80 
August 15,2014 September 14,2014 •$ 5.206.80 
Sep$ember'15,20U Ddtober 1.4,2014 $ 5;206.80 
October 15,2014 November 14,2014 •$. 5,206.80 
November 15i 20.14 December 14..2014 $ 5206.80 
December 15,2014 January 14.2015 S 5206.80 
January 15,2015 February 14; 2015 $ 5,206.80 
F.ebmary 15̂ 2015 March. 14,2015 $. 5,206.60 
March 15,2015 m 1.4,2015 $ 5,206.80 
AprB 15,20t§ May 14,2015 > -SM8Q 
May. 15,2015 Jene 14,2015 t 5:206.80, 
June 15,2015 July 14.2015 .$ 5,206.8© 
Jiii/15,2015 

I 3 •$ .5^08,80 
August 15,2Ct15 September 14,2015 £ 88,724.00 

3.  Late Charge. Any payment required under this Promissory Note not received by the holder within 
five (5) days of its scheduled due date shall bear a late charge of ten percent (10%) of the amount of such payment, 



which late charge must accompany the overdue payment 

4.  Application of Payments. All payments made hereon shall be applied first to late charges, next to 
accrued interest, and the balance of any payment shall be applied in reduction of the principal balance. 

5-  Prepayment, The Loan evidenced hereby may be prepaid in whole or in part without premium or 
penalty at any time. 

6.  Overdue Interest Should any interest not be paid when it Is due, the unpaid interest shall become 
a part of the principal and thereafter bear like interest 

7.  Events of Default. Upon the occurrence of any one or more of the following (hereinafter referred to 
as an "Event of Default1): 

(a) failure by Borrower to pay within fourteen (14) days of the date of such payment is due 
and payable, any payment of principal or interest on this Promissory Note; 

(b) Borrower shall file a voluntary petition in bankruptcy or shall be adjudicated a bankrupt or 
insolvent, or shall file any petition or answer seeking or acquiescing in any reorganization arrangement, 
composition, readjustment liquidation, dissolution or similar relief for itself under any present or future 
federal, state or other statute, law or regulation relating to bankruptcy, Insolvency or other relief for debtors; 
or Borrower shall seek or consent to or acquiesce in the appointment of any trustee, receiver or liquidator of 
Borrower, or Borrower shall make any general assignment for the benefit of creditors, or shall admit in 
writing Borrower's inability to pay his debts generally as they become due; 

(c) any court of competent jurisdiction shall enter a final order, judgment or decree approving a 
petition filed against Borrower seeking any reorganization, dissolution, or similar relief under any present or 
future federal, state or other statute, law or regulation relating to bankruptcy, insolvency of other relief for 
debtors, and such final order, judgment or decree shall remain unvacated and unstayed for an aggregate of 
sixty (60) days (whether or not consecutive) from the first date of entry thereof; 

then at the option of the holder hereof, the entire unpaid balance of principal of this Promissory Note, together with 
accrued interest and any other sums due hereunder If such Event of Default Is not cured and made good within such 
time and after such notice as may be required by applicable law, shall become due and payable. To the extent 
permitted by applicable law, the Borrower further agrees to pay to the holder hereof all reasonable attorneys' fees, 
legal expenses and court costs incurred in enforcing the provisions of this Promissory Note, including reasonable 
attorneys' fees, legal expenses and costs incurred in bankruptcy proceedings, appellate proceedings or post-
judgment collection efforts. 

8.  Severability. Every provision of this Promissory Note is intended to be severable. In the event any 
term or provision hereof is declared to be illegal or invalid for any reason whatsoever by a court of competent 
jurisdiction, such illegality or invalidity shall not affect the validity or enforceability of the remaining terms and 
provisions hereinabove set forth. 

9.  Waivers. The undersigned, and all sureties and all other persons Sable hereon or liable for the 
payment of this Promissory Note severally waive presentment of payment, demand, protest, notice of nonpayment, 
protest of nonpayment and consent to any and all renewals, extensions and modifications which might be by the 
holder hereof made as to the time of payment of this Promissory Note, from time to time, and further agree that the 
security for this Promissory Note, or any portion thereof may, from time to time, be modified or released, in whole or 
in part, without affecting the liability of any party liable hereon or for the payment of this Promissory Note. 



10,  Applicable Law, This Promissory Note is delivered by the Borrower to Lender at Lender's principal 
place of business in Omaha, Nebraska, and shall be deemed to have been made thereat This Promissory Note 
shall be governed and controlled as to validity, enforcement, interpretation, construction, effect and in ail other 
respecte, including but not limited to, the legality of interest charged hereunder, by the statutes, laws and decisions of 
the State of Nebraska. The law of the State of Nebraska shall apply in all respects to matters related to the 
enforcement of the other Loan Documents. 

IN WITNESS WHEREOF, this Promissory Note was executed on the date first above set forth. 

BORROWER: 
Nebraska Brewing CO. 



STATE OF NEBRASKA ) 

COUNTY OF DOUGLAS ) 
)ss 

Orithis. \ b  day of, 
County and State, personally appeared the 

2013 before mê theundersi 
named  PvwL j k i r t  K 

, a Notary Public in and for said 
j£pie known to be the Identical 
of Nebraska Brewing Company, Inc., person named in and who executed the foregoing Agreement as 

and acknowledged that he executed the same as his voluntary act and deed as such officer and the voluntary act and 
deed of said corporation. 

WITNESS my hand and Notarial 

OOUreLOOCTANTO 
J S S a e M H w r  

ss: 
STATE OF NEBRASKA ) 

COUNTY OF DOUGLAS ) 

The foregoing instrument was acknowledged before me, a Notary Puttie, this of t 
2013, by Paul £gwahak. 

U k  

6BB«LNmiy.S6btfNeba*a 
DOLORES L C08TTAN20 
. ttyComnLSxp.jgW4.2Qi7 

STATE OF NEBRASKA ) 

COUNTY OF DOUGLAS ) 
)ss: 

111 t v r  u v u v u n o  / y t  

The foregoing instrument was acknowledged before me, a Notary Public, this _/2*Iay of 
2013, by Kim Kavaluk. / * * \  , / I  s\t V (J 

] < ^  u 1 <t l <  





J 
RESOLUTION NO. 13-

A RESOLUTION OF THE MAYOR AND CITY COUNCIL OF THE CITY OF LA VISTA, 
NEBRASKA AUTHORIZING THE LA VISTA CITY CLERK TO FILE WITH THE SARPY 
COUNTY TREASURER SPECIAL ASSESSMENTS FOR PROPERTY IMPROVEMENTS AT 
THE LOCATIONS AND IN THE AMOUNTS CITED HEREIN. 

the property owners of 
7103 Pine Drive, Lot 340 Park View Heights 2nd Addition, $850.00; 
10202 Brentwood Dr/Lot 178 Val Vista, $168.11; 
10204 Brentwood Dr/Lot 177 Val Vista, $168.11; 
10208 Brentwood Dr/Lot 176 Val Vista, $168.11; 
10618 Brentwood Dr/Lot 154 Val Vista, $168.11; 
10216 Brentwood Dr/Lot 175 Val Vista, $168.11; 
10611 Hillcrest Drive/Lot 4 Val Vista, $168.11; 
10615 Hillcrest Drive/Lot 3 Val Vista; $168.11; and 
10619 Hillcrest Drive/Lot 2A Val Vista; $168.11; 

were notified to clean up their properties as they were in violation of the City 
Municipal Code, Section 133.01, or the City would do so and bill them 
accordingly, and 

the property owners of said addresses chose not to clean the property, thus 
necessitating the City to do the clean up, and 

the City sent the property owners a bill for said clean up which has not been paid, 
and 

the City may file a Special Assessment for Improvements against property for 
which a City bill for services has not been paid. 

NOW THEREFORE BE IT RESOLVED, that the La Vista City Clerk is hereby authorized to file 
with the Sarpy County Treasurer Special Assessments for Improvements in the 
amount and against the properties specified above, all located within Sarpy 
County, La Vista, Nebraska. 

PASSED AND APPROVED THIS 17TH DAY OF DECEMBER, 2013 

CITY OF LA VISTA 

ATTEST: Douglas Kindig, Mayor 

WHEREAS, 

WHEREAS, 

WHEREAS, 

WHEREAS, 

Pamela A. Buethe, CMC 
City Clerk 

K:\APPS\City Hall\13 FINAL RESOLUTIONS\13. Lien.doc 



November 7,2013 

John Scott & Sandra Knudsen 
113 8 54th Street 
Omaha NE 68132 

RE: Lot 340 Park View Heights 2nd Addition 

Dear Mr. & Mrs. Knudsen; 

On July 17, 2013, the property at 7103 Pine Drive was in violation o f  the City o f  La 
Vista's Municipal Code, Section 94.07 - dead or diseased trees. 

On September 12,2013, the Public Works Department removed the dead tree. The cost 
o f  $850.00 was incurred by the City for the work. The cost breakdown is as follows: 

Administrative Fee $ 50.00 

Costs 
Contracted Service for Tree Removal $ 800.00 

TOTAL $  850.00 

Please remit $850.00, payable to the City o f  La Vista, 8116 ParkView Blvd., La Vista, 
Nebraska 68128, within 30 days. If  payment is not received within 30 days of issuance 
o f  this statement, the City Council will, on December 17, 2013, take action to file the 
above referenced cost with the Sarpy County Treasurer as a special assessment for 
improvements against your property. 

Thank you for your attention to this matter. 

Sincerely, 

Pamela A. Buethe, CMC 
City Clerk 



July 17, 2013 

Dear Owner/Resident: 7103 Pine 

La Vista 
Community Prfde. Progressive Vision. 

The City of La Vista is committed to maintaining quality neighborhoods and an 
excellent community environment. Our citizens expect us to do everything we 
can in this regard. 

An  investigation is being conducted at your property. This investigation has 
revealed violation(s) of the La Vista Municipal Code : 94.07-Dead or diseased 
tree. 

The attached sheet categorizes your violation(s) and copies of the codes are 
provided for your review as an educational package to assist you in achieving 
compliance and preventing future violation(s). 

(5) 
Violation(s) are required to be corrected within (Hours) to (Days) depending 
upon the violation(s). By completing a "Compliance Agreement:" additional 
time  may be granted depending on health and safety and will be evaluated on a 
case by case basis. 

You must contact me  immediately upon receipt of this letter to demonstrate 
cooperation to eliminate these violation(s). The enclosed "Compliance 
Agreement" must be completed and returned immediately to ensure additional 
time for compliance. We hope you will work with us to maintain a positive 
community environment. You cooperation will be greatly appreciated. 

Please contact me at (402) 331-1582 ext. 251 between the hours of 7:30 a.m. 
and 4:00 p.m. Please leave a voicemail if I am not available. It is important 
that you leave your name, address, return phone number and best date 
and time to contact you. Failure to comply may result in this matter being 
forwarded to the City Legal Department and other necessary agencies for Civil 
and/or Criminal Prosecution. 

Sincerely, 

C. Ruppert 
Code Enforcement Officer 
La Vista Police Department 

City Hall 
8116 Park View Blvd. 
La Vista, NE 68128-2198 
p: 402-331-4343 
f: 402-331-4375 

Community Development 
8116 Park View Blvd. 
p: 402-331-4343 
f: 402-331-4375 

Fire 
8110 Park View Blvd. 
p: 402-331-4748 
f: 402-331-0410 

Golf Course 
8305 Park View Blvd. 
p: 402-339-9147 

Library 
9110 Giles Rd. 
p: 402-537-3900 
f: 402-537-3902 

Police 
7701 South 96th St. 
p: 402-331-1582 
f: 402-331-7210 

Public Works 
9900 Portal Rd. 
p: 402-331-8927 
f: 402-331-1051 

Recreation 
8116 Park View Blvd. 
p: 402-331-3455 
f: 402-331-0299 



LA VISTA POLICE DEPARTMENT 
MUNICIPAL CODE COMPLIANCE AGREEMENT 

FULL NAME: FIRST, MIDDLE, LAST DATE OF BIRTH 

RESIDING ADDRESS STREET, CITY, STATE, ZIP, PHONE NUMBER 

i l l  k g  

PROPERTY WHERE VIOLATION EXISTS STREET, CITY, STATE, ZIP, PHONE NUMBER 

7 i Q ^ >  "p j , JZ  Z u W / s f i A ,  x t a  

CONDITIONS REQUIRING CORRECTION 

d ©52- W*oik. ^ | ^ < A  

CORRECTIVE MEASURES 

c / s  & b *  d f - u J i U  

AGREEMENT: 

The above named agrees that the conditions set forth in this Agreement must be eliminated, as 
described above on or before (Pate)Au.^ "7 20  /  3 .  

The undersigned agrees to allow the City to inspect the property as necessary to determine compliance 
with this agreement. This Agreement shall be interpreted in accordance with the law of the State of 
Nebraska. 

No amendment or modification of this Agreement shall be valid unless expressed in writing and 
executed by the parties hereto in the same manner as the execution o f  this Agreement. 

Failure to comply with the agreement deadline will result in prosecution for violations of the La Vista 
Municipal Codes. 

This form must be filled out completely to be valid. 

Signature: , and date , 20 , 
accepting responsibility for  compliance. 

Whlte-Origlnat/Records Yellow-Property Owner 



SENDER: C O M P L E T E  T H I S  S E C T I O N  COMPLETE THIS SECTION ON DELIVERY 

! • Complete items 1,2, and 3. Also complete 
' item 4 if Restricted Delivery Is desired. 
| • Print your name and address on the reverse 
i so that we can return the card to you. 
' • Attach this card to the back of the mailpiece, 
I or on the front if space permits. 

A. Signature 
y • Agent , 

• Addressee , 

! • Complete items 1,2, and 3. Also complete 
' item 4 if Restricted Delivery Is desired. 
| • Print your name and address on the reverse 
i so that we can return the card to you. 
' • Attach this card to the back of the mailpiece, 
I or on the front if space permits. 

B. Received by (Printed Name) C. Date of Delivery | 

I 1. Article Addressed to: 

- j  d k f O  o/z- cfjv/t ^ 

I n 3 S v *  S t .  
i ©/riyQifc/A. r J £  

D. Is delivery address different from item 1 ? • Yes  1 

I f  YES, enter delivery address below: O No I 

V f 1 ' f *  X * y 1 ^ x«_ 

i 4 , 8 / 3 5 -
] 

i 
1 
! 

3. Service Type 
^Certified Mail • Express Mail  1 

P Registered ^3.Return Receipt for Merchandise ! 
D Insured Mall D C.O.D. ! 

V f 1 ' f *  X * y 1 ^ x«_ 

i 4 , 8 / 3 5 -
] 

i 
1 
! 4. Restricted Dellveiy? (Brtra F&e) Q Yes 1 

2 '  7 D D 8  1 1 4 0  • • • •  b b b l  1 4 5 5  ~ ]  

j PS Form 3811, February 2004 Domestic Return Receipt 102595-02-M-1540 



La Vista 

City of  La Vista 
8116 Park V i e w  B lvd .  
La Vista, N E  68128 

HZ S .  

0 » 1 f l  4 A / ly  J \ j ,S  



10/29/13 Sarpy Property 

Active 
Parcel Number: 010578889 
Location: 07103 \PINE DR 
Owner: KNUDSEN/JOHN SCOTT & SANDRA 
a o  
Mail Address: 113S54THST 

OMAHA NE 68132-
Legal: LOT 340 PARK VIEW HEIGHTS 2ND ADD 
TaxDistrict: 27002 
Map #: 2959-15-0-30006-000-0242 

Click Picture/Sketch tor Larger View. 
Use arrows to view Picture/Sketch. 

THIS IS NOT A PROPERTY RECORD FILE  what does this mean? 

- 4  
U 1  
O 

- 4  
-en-

City 

La Vista 

Resident ia l  I n f o r m a t i o n  f o r  1 January  Roll Y e a r  2013 

LOT 3 6 7  125.0" 

Zoning Overlay D i s t  Jurisdiction 

R-l - Single Family Residential Null LaVista 

School 

Papillion-La Vista 

Police 

125.0' 

7104 

125.0" 

LaVista Police 

Fire Voting Precinct Congressional D i s t  State Legislative Dist. District Commissioner City Ward 

LaVista Fire 1 32 District 2 District 14 District 2 Jim Thompson LaVista Ward 2 

Style: Split Entry 
Year Built: 1967 
#Bathrooms Above Grade 1.5 

Total Bsmt Finish Sqft 552 

wvwv.sarpy.corrVsarpypropertVpdispla>G.asptf?locid=01Q578889 

#Bedrooms above Grade 3 
Total Sqft 1180 

Bsmt Total Sqft 1132 

1/4 



10/29/13 
u a r a g e  l y p e  

Lot Depth 
Exterior 1 
Roofing 

Sarpy Property 

125 
HARDBOARD 
Comp Shingle 

v j a rage  a q r t  

Lot Width 
Exterior 2 

u 

75 

Misc 
Description Sqft  o r  Quant i ty  
OPEN SLAB PORCH 2 8 8  

BSMT GARAGE F I N I S H  5 7 6  
BSMT O U T S I D E  ENTRY 1 

PORCH,OPEN SLAB 3 2  

SGLE 1 /S  FIREPLACE 1 
YARD SHED 6 4  
D R I V E W A Y  1 

Sales I n f o r m a t i o n  (Upda ted  1 0 / 2 8 / 2 0 1 3 )  

Sale Date  
B & P 

6 / 1 8 / 1 9 9 8  

1 9 9 8 - 1 6 8 8 9  

Grantor 

CASEY/SANDRA E 

7 1 0 3  P INE DR 

LA V I S T A  NE 6 8 1 2 8 - 0 2 4 2  

Grantee 

KNUDSEN/JOHN S C O T T  & SANDRA 

7 1 0 3  P INE DR 

LA V I S T A  NE 6 8 1 2 8 -

Total Sale Price Adjusted Sale Price 

$ 0  

Va lua t i on  I n f o r m a t i o n  ^ 

Valuation 
PV = Partial  V a  uat lon 

Roll Year  Land Value I m p r  Value Outbuildings Total Value P V  
2013 $22,000 $91,103 $ 0  $113,103 NO 
2012  $22,000 $91,900 $ 0  $113,900 NO 
2 0 1 1  $22,000   v $98,613 $ 0  $120,613 NO 
2010 $22,000 $99 ,011  $ 0  $121 ,011  NO 
2009 $22,000 $101 ,261  $ 0  $123 ,261  NO 
2008 $22,000 $103,912 $ 0  $125,912 NO 
2007  $22,000 $98,196 $ 0  $120,196 NO 
2006  $22,000 $93,393 $ 0  $115,393 NO 
2005 $22,000 $89,943 $ 0  $111,943 NO 
2 0 0 4  $20,000 $85,687 $ 0  $105,687 NO 
2003  $20,000 $83,217 $ 0  $103,217 NO 
2002  $20,000 $81,633 $ 0  $101,633 NO 
2 0 0 1  $18,000 $75,999 $ 0  $93,999 NO 
2000  $17,460 $69 ,741  $ 0  $87 ,201  NO 
1999 $17,280 $66,767 $ 0  $84,047 NO 

1998 $15,040 $62 ,771  $ 0  $77 ,811  NO 
1997 $76,290 $76,290 NO 

1996 $66,916 $66,916 NO 
1995 $61,482 $61,482 NO 
1994 $58,421 $58 ,421  NO 
1993 $56,174 $56,174 NO 
1992  $56,174 $56,174 NO 
1 9 9 1  $54,825 $54,825 NO 
1990  $54,825 $54,825 NO 
1989 $54,825 $54,825 NO 

1988 $53,282 $53,282 NO 

vwvw.sarpy.comfearpypropertVpdispla>G.asp>tflocid=01057B889 2/4 



10/29/13 Sarpy Property 

Levy  I n f o r m a t i o n  ^ 

Levy Informat ion 2012  
V iew Past L e w  Information 

Fund Description Levy 
l COUNTY LEVY 0 .299901 
127 PAPILL ION/LA VISTA SCHOOL 0.09667 

160 SCHL DIST 27  BOND 1 0.013586 
183 SCHL DIST 27  BOND 2 0.025863 

185 SCHL DIST 27  BOND 3 0 .111892 

186 SCHL DIST 27  BOND 4 0 .057852 
199 LEARN COMM-GENERAL 0.95 
2 0 2  ELEM LEARN COM 0 . 0 1  
4 2 5  LA VISTA CITY 0.49 

4 2 6  LA VISTA CITY BOND 0.06 
5 0 1  P A P I O  NATURAL RESRCE 0.030606 
5 0 2  P A P I O  NRDBOND 0.002147 
8 0 1  METRO COMMUNITY COLL 0.085 
9 0 1  AGRICULTURAL SOCIETY 0.001358 
1003 ED SERVICE UNIT 3 0.016057 

Total  Levy 2.250932 

www.sarpy.com/sarpypropertVpdispl ay3.asp*?locid=010578889 3/4 
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10/29/13 Sarpy Property 

Treasurer  I n f o r m a t i o n  

Property Class 1000 Forclosure # 
Mortgage 
Company # Foreclosure Date 

Mortgage 
Company 

Exemption Code Exemption 
Amount * 

Specials No Specials Found. 
Tax Sales No Tax Sale Entry(s) Found or All Tax Sales Entry(s) Redeemed. 
Tax Sale # 4514 Tax Sale Date 3/5/2002 
Redemption # 4026 Redemption Date 10/21/2002 

Tax In format ion 
* Click Statement Number t o  see Treasurer information f o r  paying your  taxes  w i t h  a credit card or  

Echeck o r  t o  print your  receipt f o r  a payment you have m a d e  by mail o r  online. 
Y e a r  Statement  T a x  District Source Taxes Due Total Due Balance 
2 0 1 2  2012-010578889 27002  REAL $2,482.38 $2,482.38 $0 .00  
2 0 1 1  2011-0008253RP 27002  REAL $2,625.16 $2,625.16 $0 .00  
2 0 1 0  2010-0008600RP 27002  REAL $2,591.38 $2,591.38 $0 .00  
2009  2009-0009491RP 2 7 0 0 2  REAL $2,618.24 $2,618.24 $0 .00  
2 0 0 8  2008-0010388RP 2 7 0 0 2  REAL $2,623.70 $2,623.70 $0 .00  
2 0 0 7  2007-0011118RP 2 7 0 0 2  REAL $2,485.02 $2,485.02 $0 .00  
2006  2006-0011979RP 2 7 0 0 2  REAL $2,462.60 $2,462.60 $0 .00  
2 0 0 5  2005-0012932RP 2 7 0 0 2  REAL $2,386.00 $2,386.00 $0 .00  
2 0 0 4  2004-0013714RP 2 7 0 0 2  REAL $2,336.66 $2,336.66 $0 .00  
2 0 0 3  2003-0578889RP 2 7 0 0 2  REAL $2,358.44 $2,358.44 $0 .00  
2 0 0 2  2002-0578889RP 27002  REAL $2,161.86 $2,161.86 $0 .00  
2 0 0 1  2001-0578889RP 27002  REAL $1,999.96 $1,999.96 $0 .00  
2 0 0 0  2000-0578889RP 27002  REAL $1,798.94 $1,798.94 $0 .00  
1999  1999-0578889RP 27002  REAL $1,783.34 $1,783.34 $0 .00  
1998  1998-0578889 27002  REAL $1,686.42 $1,686.42 $0 .00  
1997 1997-0578889 27002  REAL $1,805.92 $1,805.92 $0 .00  
1996 1996-0578889 2 7 0 0 2  REAL $1,658.48 $1,658.48 $0 .00  
1995 1995-0578889 2 7 0 0 2  REAL $1,644.04 $1,644.04 $0 .00  
1994 1994-0578889 2 7 0 0 2  REAL $1,493.22 $1,493.22 $0 .00  
1993 1993-0578889 2 7 0 0 2  REAL $1,434.00 $1,434.00 $0 .00  
1992  1992-0578889 2 7 0 0 2  REAL $1,386.28 $1,386.28 $0 .00  
1 9 9 1  1991-0578889 2 7 0 0 2  REAL $1,381.12 $1,381.12 $0 .00  
1990  1990-0578889 2 7 0 0 2  REAL $1,416.13 $1,416.13 $0 .00  
1989  1989-0578889 27002  REAL $1,639.68 $1,639.68 $0.00 
1988  1988-0578889 27002  REAL $1,664.27 $1,664.27 $0.00 

www.sarpy.conVsarpypropert/pdispla>S.asptf?locid=010578889 4/4 
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November 7,2013 

East Villas LLC 
911 Killarney Dr 
Papillion NE 68046 

To Whom It May Concern; 

On July 22, 2013 the properties listed below were in violation o f  the City o f  La Vista's 
Municipal Code, Section 133.01, weeds and grass. 

10204 Brentwood Drive La Vista, NE 
10618 Brentwood Drive La Vista, NE 
10619 Hillcrest Drive La Vista, NE 

On July 24, 2013, the Public Works Department mowed the property. The cost of 
$168.11 per property was incurred by the City for the cleanup. The cost breakdown is 
as follows: 

Administrative Fee $50.00 per property $ 150.00 
Mowing Costs 
Labor $47.11 per property $ 141.33 
Equipment Cost $71.00 per property $ 213.00 

TOTAL $168.11 per property $  504.33 

Please remit $504.33, payable to the City o f  La Vista, 8116 Park View Blvd., La Visti, 
Nebraska 68128, within 30 days. If  payment is not received within 30 days o f  issuance 
o f  this statement, the City Council will, on December 17th, 2013, take action to file the 
above referenced cost with the Sarpy County Treasurer as a special assessment for 
improvements against your property. 

Thank you for your attention to this matter. 

Sincerely, 

Pamela Buethe, CMC 
City Clerk 

! i 



Sarpy Property http://www.sarpy.com/sarpyproperty/pdisplay3.aspx?locid=011. 

Parcel Number: 
Location: 
Owner: 
C\0  
Mail Address: 

Legal: 
Tax District: 
Map #: 

Active 
011574501 
10618 \BRENTWOOD DR 
EAST VILLAS LLC 

911 KILLARNEY DR 
PAPILLION NE 68046-7057 
LOT 154 VAL VISTA 
27044 
2959-16-3-30045-000-0154 

Click Picture/Sketch for Larger View. 
Use arrows to view Picture/Sketch. 

THIS IS N O T  A P R O P E R T Y  R E C O R D  FILE what does this mean? 

Fire 
La Vista 
Fire 2 

Voting 
Precinct 

31 

Congressional 
Dist. 

District 2 

State Legislative 
Dist. 

District 14 

District Commissioner 
District 

2 
Jim Thompson 

City Ward 
La Vista 
Ward 4 

Style: 
Year Built: 
# Bath rooms Above Grade 
Total Bsmt Finish Sqft 0 
Garage Type 

#Bedrooms above Grade 
Total Sqft 
Bsmt Total Sqft 
Garage Sqft 

1 of 3 10/30/2013 10:31 AM 

http://www.sarpy.com/sarpyproperty/pdisplay3.aspx?locid=011


Sarpy Property http://www.sa rpy.com/sarpyproperty/pdisplay3.aspx?locid=011. 

Lot Depth 1 Lot Width 8520.646 
Exterior 1 Exterior 2 
Roofing N/A 

Misc 
Description |Sqft o r  Quantity 

Sales Information (Updated 1 0 / 2 9 / 2 0 1 3 )  £s. 

Sale Date 
B & P Grantor Grantee Total Sale Price Adjusted Sale Price 

8/3/2004 
2004-33233 

EAST CONSTRUCTION INC 
8208 S 109TH ST 
LA VISTA NE 68128-0000 

EAST VILLAS LLC 
8208 S 109TH ST 
LA VISTA NE 68128-

$484,450 $484,450 

3/29/2004 
2004-14376 

VAL VISTA LLC 
C/O BOYER YOUNG 
9805 GILES RD 
LA VISTA NE 68128-2932 

EAST CONSTRUCTION INC 

8208 S 109TH ST 
LA VISTA NE 68128-0000 

$444,050 $444,050 

Valuation Information & 
Valuation 

PV = Partial Valuation 
Roll Year Land value I m p r  Value Outbuildings Total Value PV 

2013 $24 ,000  $ 0  $ 0  $24 ,000  NO 
2012  $24 ,000  $ 0  $ 0  $24 ,000  NO 
2 0 1 1  $24 ,000  $ 0  $ 0  $24,000 NO 
2010  $24 ,000  $ 0  $ 0  $24,000 NO 
2009  $24 ,000  $ 0  $ 0  $24 ,000  NO 
2008  $24 ,000  $ 0  $ 0  $24 ,000  NO 
2007  $24 ,000  $0  $ 0  $24 ,000  NO 
2006  $ 2 2 , 0 0 0  $0  $ 0  $22 ,000  NO 
2005 $22 ,000  $0  $ 0  $22 ,000  NO 
2004 $13 ,420  $0  $ 0  $13,420 NO 
2003 $13 ,420  $ 0  $ 0  $13,420 NO 
2002  $8 ,540  $ 0  $ 0  $8,540 NO 
2 0 0 1  $7 ,748  $ 0  $ 0  $7,748 NO 

Levy Information £> 
Levy Information 2 0 1 2  

View Past L e w  Information 
Fund Description Levy 
1 COUNTY LEVY 0 .299901  
1 2 7  PAPILLION/LA VISTA SCHOOL 0.09667 
183  SCHL DIST 2 7  BOND 2 0 .025863 
185  SCHL DIST 2 7  BOND 3 0 .111892 
186 SCHL DIST 2 7  BOND 4 0 .057852 
199 LEARN COMM-GENERAL 0.95 
2 0 2  ELEM LEARN COM 0 . 0 1  
4 2 5  LA VISTA C ITY  0 .49  
4 2 6  LAVISTA C ITY  BOND 0.06 
5 0 1  PAPIO NATURAL RESRCE 0 .030606 
5 0 2  PAPIO NRD BOND 0 .002147 
8 0 1  METRO COMMUNITY COLL 0.085 
9 0 1  AGRICULTURAL SOCIETY 0 .001358 
1003  ED SERVICE UNIT 3 0 .016057 

Total Levy 2 .237346 

2 of 3 10/30/2013 10:31 AM 

http://www.sa


Sarpy Property  http://www.sarpy.com/sarpyproperty/pdisplay3.aspx7locids011... 

Treasurer Information & 

Property Class 1000 Forclosure # 
Mortgage 
Company # 

Foreclosure 
Date 

Mortgage 
Company 

Exemption Code 
Exemption 
Amount 

Specials THERE IS/ARE 9 OUTSTANDING SPECIAL(S) ON THE PROPERTY. 

_ _ . DELINQUENT TAX SALE(S) ON FILE. CALL 402-593-2138 BEFORE MAKING 
1 ax wdlQS r s A v / * < F P i i ^  PAYMENT. 
Tax Sale # 11149 Tax Sale Date 3/10/2011 

Redemption # Redemption 
Date 

Tax Information 
•Click Statement Number to see Treasurer information for paying your  taxes with a credit card or  

Echeck or  to orint vour receipt for a oavment vou have made bv mail o r  online. 
Year Statement Tax District Source Taxes Due Total Due Balance 
2 0 1 2  2012-011574501  27044  REAL $519 .80  $519 .80  $0 .00  
2 0 1 1  2011-0029709RP 27044  REAL $518 .98  $518 .98  $0 .00  
2 0 1 0  2010-0030928RP 27044  REAL $510 .56  $510.56 $0 .00  
2 0 0 9  2009-0033471RP 2 7 0 4 4  REAL $506 .48  $506.48 $0 .00  
2 0 0 8  2008-0035913RP 2 7 0 4 4  REAL $496 .86  $496.86 $0 .00  
2 0 0 7  2007-0039330RP 2 7 0 4 4  REAL $492 .78  $492.78 $0 .00  
2 0 0 6  2006-0043171RP 2 7 0 4 4  REAL $467 .00  $467 .00  $0 .00  
2 0 0 5  2005-0047717RP 2 7 0 4 4  REAL $465 .96  $465 .96  $0 .00  
2 0 0 4  2004-0038968RP 2 7 0 4 4  REAL $295 .08  $295 .08  $0 .00  
2 0 0 3  2003-1574501RP 2 7 0 4 4  REAL $304 .96  $304.96 $0 .00  
2 0 0 2  2002-1574501 RP 2 7 0 4 4  REAL $180 .58  $180.58 $0 .00  
2 0 0 1  2001-1574501 RP 2 7 0 4 4  REAL $163 .74  $163.74  $0 .00  

3 of 3 10/30/2013 10:31 AM 
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Sarpy Property http://www.sarpy.co m/sarpyproperty/pdisplay3.aspx?locid=011 

Parcel Number: 
Location: 
Owner: 
C\0  
Mail Address: 

Legal: 
Tax District: 
Map #: 

Active 
011574524 
10204 \BRENTWOOD DR 
EAST VILLAS LLC 

911 KILLARNEY DR 
PAPILLION NE 68046-7057 
LOT 177 VAL VISTA 
27044 
2959-16-3-30045-000-0177 

Click Picture/Sketch for Larger View. 
Use arrows to view Picture/Sketch. 

THIS IS NOT A PROPERTY RECORD FILE What does this mean? 

Residential Information for 1 January Roll Year 2013  

Zoning Overlay Dist. Jurisdiction 
La Vista R-2 - Two-Family Residential Null LaVista 

School 
Papillion-La Vista 

Police 
La Vista Police 

Fire 
La Vista 

Fire 2 

Voting 
Precinct 

31 

Congressional 
Dist. 

District 2 

State Legislative 
Dist. 

District 14 

District Commissioner 
District 

2 Jim Thompson 

City Ward 
La Vista 
Ward 4 

Style: 

Year Built: 
#Bathrooms Above Grade 
Total Bsmt Finish Sqft 0 
Garage Type 

#Bedrooms above Grade 
Total Sqft 
Bsmt Total Sqft 
Garage Sqft 

1 of 3 10/30/2013 10:33 AM 
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Sarpy Property http://www.sarpy.com/sarpyproperty/pdisplay3.aspx7locids0l1. 

Lot Depth 1 Lot Width 7446,56 
Exterior 1 Exterior 2 
Roofing N/A 

Misc 
Description |sqft o r  Quantity 

Sales information (Updated 1 0 / 2 9 / 2 0 1 3 )  

Sale Date 
B & P Grantor Grantee Total Sale Price Adjusted Sale Price 

8/3/2004 
2004-33233 

EAST CONSTRUCTION INC 
8208 S 109TH ST 
LA VISTA NE 68128-0000 

EAST VILLAS LLC 
8208 S 109TH ST 
LA VISTA NE 68128-

$484,450 $484,450 

3/29/2004 
2004-14376 

VAL VISTA LLC 
C/C BOYER YOUNG 
9805 GILES RD 
LA VISTA NE 68128-2932 

EAST CONSTRUCTION INC 

8208 S 109TH ST 
LA VISTA NE 68128-0000 

$444,050 $444,050 

Valuation information & 
Valuation 

PV = Partial Valuation 
Roll Year Land Value I m p r  Value Outbuildings Total Value PV 

2013 $24 ,000  $ 0  $ 0  $24,000 NO 
2012  $24 ,000  $0  $ 0  $24,000 NO 
2 0 1 1  $24 ,000  $0  $ 0  $24 ,000  NO 
2010  $24 ,000  $0  $ 0  $24 ,000  NO 
2009  $24 ,000  $0  $ 0  $24 ,000  NO 
2008  $24 ,000  $0  $ 0  $24,000 NO 
2007  $24 ,000  $0  $ 0  $24,000 NO 
2006 $24 ,000  $0  $ 0  $24,000 NO 
2005 $24 ,000  $0  $ 0  $24 ,000  NO 
2004 $14 ,640  $0  $ 0  $14 ,640  NO 
2003 $14 ,640  $0  $ 0  $14 ,640  NO 
2002  $8 ,540  $ 0  $ 0  $8,540 NO 
2 0 0 1  $7 ,748  $ 0  $ 0  $7 ,748  NO 

Levy Information ^ 
Levy Information 2 0 1 2  

View Past L e w  Information 
Fund Description Levy 
1 COUNTY LEVY 0 .299901  
1 2 7  PAPILLION/LA VISTA SCHOOL 0.09667 
183  SCHL DIST 27  BOND 2 0 .025863 
185  SCHL DIST 27  BOND 3 0 .111892 
1 8 6  SCHL DIST 27  BOND 4 0 .057852 
1 9 9  LEARN COMM-GENERAL 0.95 
2 0 2  ELEM LEARN COM 0 . 0 1  
4 2 5  LA VISTA CITY 0 .49  
4 2 6  LAVISTA C ITY  BOND 0.06 
5 0 1  PAPIO NATURAL RESRCE 0 .030606  
5 0 2  PAPIO NRD BOND 0 .002147  
8 0 1  METRO COMMUNITY COLL 0.085 
9 0 1  AGRICULTURAL SOCIETY 0 .001358  
1003  ED SERVICE UNIT 3 0 .016057 

Total Levy 2 .237346 

2 of 3 10/30/2013 10:33 AM 

http://www.sarpy.com/sarpyproperty/pdisplay3.aspx7locids0l1


Sarpy Property http://www.sarpy.co m/sarpyproperty/pdisp!ay3.aspx?locid=011 

Treasurer information 

Property Class 1000 Forclosure # 
Mortgage 
Company # 

Foreclosure 
Date 

Mortgage 
Company 

Exemption Code Exemption 
Amount 

Specials THERE IS/ARE 8 OUTSTANDING SPECIAL(S) ON THE PROPERTY. 
Tax Sales No Tax Sale Entry(s) Found o r  All Tax Sales Entry(s) Redeemed. 

Tax Sale # 6629 Tax Sale Date 3/9/2005 

Redemption # 8886629 Redemption   4 / 2 4 / 2 0 1 2  

Date 
Tax Information 

*Click Statement Number to  see Treasurer information for  paying your  taxes with a credit card or  
Echeck or  to print vour receipt f o r a  payment vou have made bv mall or online. 

Year Statement Tax District Source Taxes Due Total Due Balance 
2012  2012-011574524 2 7 0 4 4  REAL $ 5 1 9 . 8 0  $519.80 $519 .80  
2 0 1 1  2011-0029717RP 2 7 0 4 4  REAL $ 5 1 8 . 9 8  $518.98 $518 .98  
2010  2010-0030936RP 2 7 0 4 4  REAL $ 5 1 0 . 5 6  $510.56 $510 .56  
2009  2009-0033480RP 2 7 0 4 4  REAL $ 5 0 6 . 4 8  $506.48 $506 .48  
2008  2008-0035923RP 2 7 0 4 4  REAL $496 .86  $496.86  $496 .86  
2007  2007-0039340RP 2 7 0 4 4  REAL $492 .78  $492 .78  $492 .78  
2006  2006-0043182RP 2 7 0 4 4  REAL $509 .44  $509.44 $509 .44  
2005  2005-0047731RP 2 7 0 4 4  REAL $ 5 0 8 . 3 2  $508.32 $508 .32  
2 0 0 4  2004-0038988RP 2 7 0 4 4  REAL $ 3 2 1 . 9 0  $321.90 $321 .90  
2003 2003-1S74524RP 2 7 0 4 4  REAL $ 3 3 2 . 6 8  $332.68 $166.34  
2002  2002-1S74524RP 2 7 0 4 4  REAL $ 1 8 0 . 5 8  $180.58 $0 .00  
2 0 0 1  2001-1574524RP 27044  REAL $163 .74  $163.74  $0 .00  

i 
i 

3 of 3 10/30/2013 10:33 AM 
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Sarpy Property http://www.sarpy.com/sa rpyproperty/pdisplay3.aspx?locid=011 

Parcel Number: 
Location: 
Owner: 
C\0  
Mail Address: 

Legal: 
Tax District: 
Map #: 

Active 
011574349 
10619 \HILLCREST DR 
BT PROPERTIES LLC 

18002 COTTONWOOD LN 
SPRINGFIELD NE 68059-
LOT 2A VAL VISTA 
27044 
2959-16-3-30045-000-0002 

Click Picture/Sketch for Larger View. 
Use arrows to view Picture/Sketch. 

THIS IS NOT A PROPERTY RECORD FILE What does this mean? 

City 
La Vista 

Zoning Overlay Dist. Jurisdiction 
R-2 - Two-Family Residential Null LaVista 

School 
Papillion-La Vista 

Police 
La Vista Police 

Fire Voting 
Precinct 

Congressional 
Dist. 

State Legislative 
Dist. 

District Commissioner City Ward 
La Vista 
Fire 2 

Voting 
Precinct 

Congressional 
Dist. 

State Legislative 
Dist. District 

2 
Jim Thompson La Vista 

Ward 4 
La Vista 
Fire 2 31 District 2 District 14 

District 
2 

Jim Thompson La Vista 
Ward 4 

Style: 

Year Built: 
#Bathrooms Above Grade 
Total Bsmt Finish Sqft 0 
Garage Type 

#Bedrooms above Grade 
Total Sqft 
Bsmt Total Sqft 
Garage Sqft 

1 of 3 10/30/2013 10:34 AM 

http://www.sarpy.com/sa


Sarpy Property http://www.sarpy.com/sarpyproperty/pdisplay3.aspx?locid=011 

Lot Depth 1 Lot Width 6297.638 
Exterior 1 Exterior 2 
Roofing N/A 

Misc 
Description Sqft o r  Quantity 

Sales Information (Updated 1 0 / 2 9 / 2 0 1 3 )  <2s, 

Sale Date 
B & P  

10/15/2013 
2013-32313 

Grantor 

VANDELAY INVESTMENTS LLC 
PO BOX 22151 
LINCOLN NE 68542-

Grantee 

BT PROPERTIES LLC 
18002 COTTONWOOD LN 
SPRINGFIELD NE 68059-

Total Sale Price 

$12,000 

Adjusted Sale Price 

$12,000 

8/12/2013 
2013-25912 

EAST VILLAS LLC 
911 KILLARNEY DR 
PAPILLION NE 68046-7057 

VANDELAY INVESTMENTS LLC 
PO BOX 22151 
LINCOLN NE 68542-

$0 $0 

. 10/21/2002 
2002-49393 

VAL VISTA LLC 
C/O BOYER YOUNG 
9805 GILES RD 
LA VISTA NE 68128-2932 

EAST VILLAS LLC 

8208 S 109TH ST 
LA VISTA NE 68128-

$492,900 $492,900 

Valuation Information £ *  
Valuation 

PV = Partial Val  nation 
Roll Year Land Value I m p r  Value Outbuildings Total Value PV 

2013 $19 ,000  $ 0  $ 0  $19,000 NO 
2012 $19 ,000  $0  $ 0  $19,000 NO 
2 0 1 1  $19 ,000  $0  $ 0  $19,000 NO 
2010 $19 ,000  $0  $ 0  $19 ,000  NO 
2009 $19 ,000  $0  $ 0  $19 ,000  NO 
2 0 0 8  $19 ,000  $0  $ 0  $19 ,000  NO 
2007  $22 ,000  $0  $ 0  $22,000 NO 
2006  $22 ,000  $0  $ 0  $22,000 NO 
2005 $22 ,000  $ 0  $ 0  $22,000 NO 
2004 $22 ,000  $ 0  $ 0  $22 ,000  NO 
2003 $22 ,000  $0  $ 0  $22 ,000  NO 
2002 $8 ,540  $0  $ 0  $8,540 NO 
2001  $7 ,748  $0  $ 0  $7 ,748  NO 

Levy Information <£* 

Levy Information 2 0 1 2  
View Past L e w  Information 

Fund Description Levy 
1 COUNTY LEVY 0 . 2 9 9 9 0 1  
1 2 7  PAPILLION/LA VISTA SCHOOL 0 .09667  
183  SCHL DIST 2 7  BOND 2 0 .025863  
185  SCHL DIST 2 7  BOND 3 0 .111892  
186  SCHL DIST 2 7  BOND 4 0 .057852  
1 9 9  LEARN COHM-GENERAL 0 .95  
2 0 2  ELEM LEARN COM 0 . 0 1  
4 2 5  LAVISTA C ITY  0 .49  
4 2 6  LAVISTA C I T Y  BOND 0.06 
5 0 1  PAPIO NATURAL RESRCE 0 .030606  
5 0 2  PAPIO NRD BOND 0 .002147  
8 0 1  METRO COMMUNITY COLL 0.085 
9 0 1  AGRICULTURAL SOCIETY 0 .001358  
1003 ED SERVICE UNIT 3 0 .016057  

Total Levy 2 .237346  

2 of 3 10/30/2013 10:34 AM 

http://www.sarpy.com/sarpyproperty/pdisplay3.aspx?locid=011


Sarpy Property http://www.sarpy.com/sarpyproperty/pdisplay3.aspx?locid=0l1. 

Treasurer information 

Property Class 1000 Forclosure # 

Mortgage 
Company # 

Foreclosure 
Date 

Mortgage 
Company 

Exemption Code 
Exemption 
Amount 

Specials THERE IS/ARE 0 OUTSTANDING SPECIAL(S) ON THE PROPERTY. 

Tax Sales No Tax Sale Entry(s) Found or All Tax Sales Entry(s) Redeemed. 

Tax Sale # 10379 Tax Sale Date 3/3/2010 

Redemption # 99910379 
Redemption  g / 1 2 / 2 0 1 3  

Date 
Tax Information 

•Click Statement Number to see Treasurer information for paying your taxes with a credit card or  
Echeck or  to print vour receipt for a payment you have made by mail o r  online. 

Year Statement Tax District Source Taxes Due Total Due Balance 
2 0 1 2  2012-011574349 2 7 0 4 4  REAL $411 .52  $411.52 $0 .00  
2 0 1 1  2011-003074BRP 2 7 0 4 4  REAL $410.86  $410.86 $0 .00  
2 0 1 0  2010-0032031RP 27044  REAL $404 .20  $404.20 $0 .00  
2 0 0 9  2009-0034653RP 27044  REAL $400 .98  $400 .98  $0 .00  
2 0 0 8  2008-0037405RP 27044  REAL $393 .36  $393.36  $0 .00  
2007  2007-0040981RP 27044  REAL $451 .72  $451.72 $0 .00  
2006  2006-0045280RP 2 7 0 4 4  REAL $467 .00  $467.00 $0 .00  
2005  2005-0050360RP 2 7 0 4 4  REAL $465 .96  $465.96 $0 .00  
2 0 0 4  2004-0045416RP 2 7 0 4 4  REAL $483 .72  $483 .72  $0 .00  
2 0 0 3  2003-1574349RP 2 7 0 4 4  REAL $499 .94  $499.94  $0 .00  
2 0 0 2  2002r l574349RP 27044  REAL $180 .58  $180.58 $0 .00  
2 0 0 1  2001-1574349RP 27044  REAL $163 .74  $163.74 $0 .00  

3 of 3 10/30/2013 10:34 AM 

http://www.sarpy.com/sarpyproperty/pdisplay3.aspx?locid=0l1


November 7, 2013 

VANDELAY INVESTMENTS 
PO BOX 22151 
Lincoln, NE 68542 

To Whom It May Concern; 

On July 22, 2013 the properties listed below were in violation o f  the City o f  La Vista's 
Municipal Code, Section 133.01, weeds and grass. 

10202 Brentwood Drive 
10208 Brentwood Drive 
10216 Brentwood Drive 
10611 Hillcrest Drive 
10615 Hillcrest Drive 

La Vista, NE 
La Vista, N E  
La Vista, NE 
La Vista, NE 
La Vista, NE 

On July 24, 2013, the Public Works Department mowed the property. The cost of 
$168.11 per property was incurred by the City for the cleanup. The cost breakdown is 
as follows: 

Administrative Fee $50.00 per property $ 250.00 
Mowing Costs 
Labor $47.11 per property $ 235.55 
Equipment Cost $71.00 per property $ 355.00 

TOTAL $168.11 per property $  840.55 

Please remit $840.55, payable to the City o f  La Vista, 8116 Park View Blvd., La Vista, 
Nebraska 68128, within 30 days. I f  payment is not received within 30 days o f  issuance 
o f  this statement, the City Council will, on December 17, 2013, take action to file the 
above referenced cost with the Sarpy County Treasurer as a special assessment for 
improvements against your property. 

Thank you for your attention to this matter. 

Sincerely, 

Pamela Buethe, CMC 
City Clerk 



Sarpy Property http://www.sarpy.com/sarpyproperty/pdisplay3.aspx?locid=011. 

Active 
Parcel Number: 011574525 
Location: 10202 \BRENTWOOD DR 
Owner: VANDELAY INVESTMENTS LLC 
c\o 
Mail Address: PO BOX 22151 

LINCOLN NE 68542-
Legal: LOT 178 VAL VISTA 
Tax District: 27044 
Map #: 2959-16-3-30045-000-0178 

Click Picture/Sketch for Larger View. 
Use arrows to view Picture/Sketch. 

THIS IS N O T  A P R O P E R T Y  RECORD FILE what does this mean? 

Residential Information for I January Roll Year 2 0 1 3  

La Vista R-1 - Single Family Residential 

Fire 
La Vista 
Fire 2 

Voting 
Precinct 

31 

Congressional 
Dist. 

District 2 

State Legislative 
Dist. 

District 14 

District 
District 

2 

Commissioner 

Jim Thompson 

City Ward 
La Vista 
Ward 4 

Style: 

Year Built: 
#Bathrooms Above Grade 
Total Bsmt Finish Sqft 0 
Garage Type 

#Bedrooms above Grade 

Total Sqft 

Bsmt Total Sqft 

Garage Sqft 

• i n / o n / i n - i i  a m  
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Sarpy Property http://www.sarpy.com/sarpyproperty/pdisplay3.aspx7locids0l1. 

Lo t  Depth 1 Lot Width 10853.86 
Exterior 1 Exterior 2 
Roofing N/A 

Misc 
Description Sqft or Quantity 

Sales Information (Updated 1 0 / 2 9 / 2 0 1 3 )  

Sale Date 
B & P 

3/18/2013 
2013-24748 

Grantor 

EAST VILLAS LLC 
911 KILLARNEY DR 
PAPILLION NE 68046-7057 

Grantee 

VANDELAY INVESTMENTS LLC 
PO BOX 22151 
LINCOLN NE 68542-

Total Sale Price 

$18,335 

Adjusted Sale Price 

$18,335 

8/3/2004 
2004-33233 

EAST CONSTRUCTION INC 
8208 S 109TH ST 
LA VISTA NE 68128-0000 

EAST VILLAS LLC 
8208 S 109TH ST 
LA VISTA NE 68128-

$484,450 $484,450 

3/29/2004 
2004-14376 

VAL VISTA LLC 
C/O BOYER YOUNG 
9805 GILES RD 
LA VISTA NE 68128-2932 

EAST CONSTRUCTION INC 

8208 S 109TH ST 
LA VISTA NE 68128-0000 

$444,050 $444,050 

Valuation Information <£s» 
Valuation 

PV = Partial Val  uatlon 
Roll Year Land Value Impr  Value Outbuildings Total Value PV 

2013 $24,000 $ 0  $ 0  $24 ,000  NO 
2012  $24 ,000  $ 0  $ 0  $24,000 NO 
2 0 1 1  $24 ,000  $ 0  $ 0  $24,000 NO 
2010  $24 ,000  $0  $ 0  $24 ,000  NO 
2009  $24,000 $ 0  $ 0  $24 ,000  NO 
2008  $24,000 $ 0  $ 0  $24,000 NO 
2007  $24,000 $ 0  $ 0  $24 ,000  NO 
2006 $24,000 $ 0  $ 0  $24 ,000  NO 
2005 $24 ,000  $ 0  $ 0  $24 ,000  NO 
2004 $14 ,640  $ 0  $ 0  $14,640 NO 
2003 $14 ,640  $ 0  $ 0  $14 ,640  NO 
2002  $8,540 $ 0  $ 0  $8 ,540  NO 
2 0 0 1  $7,748 $ 0  $ 0  $7 ,748  NO 

Levy Information <&. 
Levy Information 2 0 1 2  

View Past Lew Information 
Fund Description Levy 
1 COUNTY LEVY 0 . 2 9 9 9 0 1  
1 2 7  PAPILLION/LA VISTA SCHOOL 0 .09667  
183  SCHL DIST 27 BOND 2 0 .025863 
1 8 5  SCHL DIST 27 BOND 3 0 .111892  
1 8 6  SCHL DIST 27 BOND 4 0 .057852 
1 9 9  LEARN COMM-GENERAL 0.95 
2 0 2  ELEM LEARN COM 0 . 0 1  
4 2 5  LAVISTA CITY 0 .49  
4 2 6  LAVISTA CITY BOND 0 .06  
5 0 1  PAPIO NATURAL RESRCE 0 .030606 
5 0 2  PAPIO NRD BOND 0 .002147 
8 0 1  METRO COMMUNITY COLL 0.085 
9 0 1  AGRICULTURAL SOCIETY 0 .001358 
1 0 0 3  ED SERVICE UNITS 0 .016057 

Total Levy 2 .237346 

2 o f  3 i n / 3 n / 9 f m  m a d  A M  
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Sarpy Property http://www.sarpy.com/sa rpyproperty/pdisplay3.aspx?locid=0H. 

Treasurer Information 

Property Class 1000 
Mortgage 
Company # 

Mortgage 
Company 

Exemption Code 

Specials 

Tax Sales 
Tax  Sale # 

Redemption # 9999959 

Forclosure # 

Foreclosure 
Date 

Exemption 
Amount 

THERE IS/ARE 1 OUTSTANDING SPECIAL(S) ON THE PROPERTY. 

No Tax Sale Entry(s) Found o r  All Tax Sales Entry(s) Redeemed. 
9959 Tax Sale Date 3/5/2009 

Redemption 
Date 

8/1/2013 

Tax Information 
*Cllck Statement Number to  see Treasurer Information for paying your taxes with a credit card or  

Year Statement T a x  District Source Taxes Due Total Due Balance 
2 0 1 2  2012-011574525 27044  REAL $ 5 1 9 . 8 0  $519.80 $ 5 1 9 . 8 0  
2 0 1 1  2011-0029718RP 27044  REAL $518 .98  $518,98 $ 5 1 8 . 9 8  
2010  2010-0030937RP 27044 REAL $510 .56  $510.56 $ 5 1 0 . 5 6  
2009  2009-0033481RP 27044 REAL $506 .48  • $506.48 $ 0 , 0 0  
2008  2008-0035924RP 27044  REAL $ 4 9 6 . 8 6  $496.86 $ 0 . 0 0  
2 0 0 7  2007-0039341RP 27044  REAL $492 .78  $492.78 $ 0 . 0 0  
2 0 0 6  2006-0043183RP 27044 REAL $509 .44  $509.44 $0 .00  
2 0 0 5  2005-0047732RP 27044  REAL $ 5 0 8 . 3 2  $508.32 $ 0 . 0 0  
2 0 0 4  2004-0043137RP 27044 REAL $ 3 2 1 . 9 0  $321.90 $ 0 . 0 0  
2003  2003-1574S25RP 27044  REAL $ 3 3 2 . 6 8  $332.68 $ 0 . 0 0  
2002  2002-1574S25RP 27044 REAL $ 1 8 0 . 5 8  $180.58 $0 .00  
2 0 0 1  2001-15745 25RP. 27044 REAL $163 .74  $163.74 $ 0 . 0 0  

1 o • m / o n / o n i i  -irva/i A M  
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Active 
Parcel Number: 011574523 
Location: 10208 \BRENTWOOD DR 
Owner: VANDELAY INVESTMENTS LLC 
C\0  
Mail Address: P0 BOX 22151 

LINCOLN NE 68542-
Legal: LOT 176 VAL VISTA 
Tax District: 27044 
Map #: 2959-16-3-30045-000-0176 

Click Picture/Sketch for Larger View. 
Use arrows to view Picture/Sketch. 

THIS IS N O T  A P R O P E R T Y  RECORD FILE  what does this mean? 

Residential Information for 1 January Roll Year 2 0 1 3  

Style: 
Year Built: 
#Bathrooms Above Grade 
Total Bsmt Finish Sqft 0 
Garage Type 

#Bedrooms above Grade 
Total Sqft 
Bsmt Total Sqft 
Garage Sqft 

1 nf a 10/30/9013 10:33 AM 
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Lot  Depth 1 Lot Width 7298.836 

Exterior 1 Exterior 2 

Roofing N/A 
Misc 

Description Sqft o r  Quantity 

Sales Information (Updated 1 0 / 2 9 / 2 0 1 3 )  

Sale Date 
B & P  Grantor Grantee Total Sale Price Adjusted Sale Price 

3/18/2013 
2013-24748 

EAST VILLAS LLC 
911 KILLARNEY DR 
PAPILLION NE 68046-7057 

VANDELAY INVESTMENTS LLC 
PO BOX 22151 
LINCOLN NE 68542-

$18,335 $18,335 

8/3/2004 
2004-33233 

EAST CONSTRUCTION INC 
8208 S 109TH ST 
LA VISTA NE 68128-0000 

EAST VILLAS LLC 
8208 S 109THST 
LA VISTA NE 68128-

$484,450 $484,450 

3/29/2004 
2004-14376 

VAL VISTA LLC 
C/O BOYER YOUNG 
9805 GILES RD 
LA VISTA NE 68128-2932 

EAST CONSTRUCTION INC 

8208 S 109TH ST 
LA VISTA NE 68128-0000 

$444,050 $444,050 

Valuation information <£*• 
Valuation 

PV » Partial Val uation 
Roll Year Land Value Impr  Value Outbuildings Total Value PV 

2013 $24 ,000  $0  $ 0  $24,000 NO 
2012  $24,000 $0  $ 0  $24,000 NO 
2 0 1 1  $24,000 $ 0  $ 0  $24,000 NO 
2010  $24,000 $ 0  $ 0  $24,000 NO 
2009 $24 ,000  $0  $ 0  $24,000 NO 
2008 $24 ,000  $0  $ 0  $24,000 NO 
2007  $24,000 $0  $ 0  $24,000 NO 
2006  $24,000 $ 0  $ 0  $24,000 NO 
2005 $24,000 $ 0  $ 0  $24 ,000  NO 
2004 $14 ,640  $0  $ 0  $14,640 NO 
2003 $14 ,640  $0  $ 0  $14,640 NO 
2002  $8,540 $ 0  $ 0  $8,540 NO 
2 0 0 1  $7 ,748  $ 0  $ 0  $7 ,748  NO 

Levy Information ^ 
Levy Information 2 0 1 2  

View Past L e w  Informatior 
Fund Description Levy 
1 COUNTY LEVY 0 . 2 9 9 9 0 1  
1 2 7  PAPILLION/LA VISTA SCHOOL 0 .09667  
1 8 3  SCHL DIST 27  BOND 2 0 .025863 
1 8 5  SCHL DIST 27  BOND 3 0 .111892  
186  SCHL DIST 27  BOND 4 0 .057852  
1 9 9  LEARN COMM-GENERAL 0.95 
2 0 2  ELEM LEARN COM 0 . 0 1  
4 2 5  LAVISTA C ITY  0 .49  
4 2 6  LAVISTA CITY BOND 0 .06  
5 0 1  PAPIO NATURAL RESRCE 0 .030606  
5 0 2  PAPIO NRD BOND 0 .002147 
8 0 1  METRO COMMUNITY COLL 0.085 
9 0 1  AGRICULTURAL SOCIETY 0 .001358  
1003  ED SERVICE UNIT 3 0 .016057 

Total Levy 2 .237346 

O r \ f  *9 irvaa a m  
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Sarpy Property http://www.sarpy.com/sarpyproperty/pdisplay3.aspx7locid2011. 

Treasurer Information 

1000 Property Class 

Mortgage 
Company # 
Mortgage 
Company 

Exemption Code 

Specials 

Tax Sales 
Tax  Sale # 

Redemption # 9999197 

Forclosure # 
Foreclosure 
Date 

Exemption 
Amount 

THERE IS/ARE 1 OUTSTANDING SPECIAL(S) ON THE PROPERTY. 
No Tax Sale Entry(s) Found o r  All Tax Sales Entry(s) Redeemed. 

9197 Tax Sale Date 11/12/2008 
Redemption 
Date 

8/1/2013 

Tax Information 
*Ciick Statement Number to  see Treasurer information for paying your taxes with a credit card or  

Echeck or  to print your receipt for a payment you have made by mail or online. 
Year Statement Tax District Source Taxes Due Total Due Balance 
2 0 1 2  2012-011574523 27044  REAL $519 .80  $519.80 $519 .80  
2 0 1 1  2011-0029716RP 27044 REAL $518 .98  $518.98 $518 .98  
2 0 1 0  2010-0030935RP 27044  REAL $510.56 $510.56 $510 .56  
2 0 0 9  20Q9-0033479RP 27044  REAL $506 .48  $506.48 $253.24  
2 0 0 8  200R-nn35922RP 27044 REAL $496.86  $496.86 $0.00 
2 0 0 7  2007-0039339RP 27044  REAL $492 .78  $492.78 $0 .00  
2 0 0 6  200fi-nn431R1RP 27044  REAL $509.44  $509.44 $0 .00  
2 0 0 5  2005-0047730RP 27044  REAL $508 .32  $508.32 $0.00 
2 0 0 4  2004-0038987RP 27044 REAL $321.90 $321.90 $0 .00  
2 0 0 3  2003-1574523RP 27044  REAL $332 ,68  $332.68 $0.00 
2 0 0 2  2002-1574S23RP 27044  REAL $180 .58  $180.58 $0 .00  
2 0 0 1  2001-1574523RP 27044 REAL $163.74  $163.74 $0 .00  

0 A ( 0  m / 3 n / 9 n i a  in-33 A M  
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Active 
Parcel Number: 011574522 
Location: 10216 \BRENTWOOD DR 
Owner: VANDELAY INVESTMENTS LLC 
C\0  
Mail Address: PO BOX 22151 

LINCOLN NE 68542-
Legal: LOT 175 VAL VISTA 
Tax District: 27044 
Map #: 2959-16-3-30045-000-0175 

Click Picture/Sketch for Larger View. 
Use arrows to view Picture/Sketch. 

THIS IS N O T  A P R O P E R T Y  R E C O R D  FILE  what does this mean? 

City 
La Vista 

Zoning Overlay Dist. Jurisdiction 
R-2 - Two-Family Residential Null LaVista 

School 
Papillion-La Vista 

Police 
La Vista Police 

Fire 
La Vista 
Fire 2 

Voting 
Precinct 

31 

Congressional 
Dist, 

District 2 

State Legislative 
Dist. 

District 14 

District Commissioner 
District 

2 
Jim Thompson 

City Ward 
La Vista 
Ward 4 

Style: 
Year Built: 

#Bathrooms Above Grade 
Total Bsmt Finish Sqft 0 
Garage Type 

#Bedrooms above Grade 
Total Sqft 
Bsmt Total Sqft 
Garage Sqft 

A n f  i n / m / o n m  m-39  A M  
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Sarpy Property http://www.sarpy.co m/sarpyproperty/pdispiay3.aspx?locid=011. 

Lot Depth 1 Lot Width 7216.004 

Exterior 1 Exterior 2 

Roofing N/A 
Misc 

Description Sqf tor  Quantity 

Sales Information (Updated 1 0 / 2 9 / 2 0 1 3 )  & 

Sale Date 
B & P Grantor Grantee Total Sale Price Adjusted Sale Price 

3/18/2013 
2013-24748 

EAST VILLAS LLC 
911 KILLARNEY DR 
PAPILLION NE 68046-7057 

VANDELAY INVESTMENTS LLC 
PO BOX 22151 
LINCOLN NE 68542-

$18,335 $18,335 

8/3/2004 
2004-33233 

EAST CONSTRUCTION INC 
8208 S 109TH ST 
LA VISTA NE 68128-0000 

EAST VILLAS LLC 
8208 S 109TH ST 
LA VISTA NE 68128-

$484,450 $484,450 

3/29/2004 
2004-14376 

VAL VISTA LLC 
C/O BOYER YOUNG 
9805 GILES RD 
LA VISTA NE 68128-2932 

EAST CONSTRUCTION INC 

8208 S 109TH ST 
LA VISTA NE 68128-0000 

$444,050 $444,050 

Valuation Information re­

valuation 
PV = Partial Val uation 

Roll Year Land Value Impr  Value Outbuildings Total Value PV 
2013 $24,000 $0  $ 0  $24,000 NO 
2012 $24,000 $0  $ 0  $24,000 NO 
2011  $24,000 $ 0  $ 0  $24,000 NO 
2010 $24,000 $ 0  $ 0  $24,000 NO 
2009 $24,000 $0  $ 0  $24,000 NO 
2008 $24,000 $0  $ 0  $24,000 NO 
2007 $24,000 $0  $ 0  $24,000 NO 
2006 $24,000 $0  $ 0  $24,000 NO 
2005 $24,000 $ 0  $ 0  $24,000 NO 
2004 $14,640 $ 0  $ 0  $14,640 NO 
2003 $14,640 $0  $ 0  $14,640 NO 
2002 $8,540 $0  $ 0  $8,540 NO 
2001  $7,748 $0  $ 0  $7,748 NO 

Levy Information 
Levy Information 2012  

View Past Lew Informatior 
Fund Description Levy 
1 COUNTY LEVY 0 . 2 9 9 9 0 1  
1 2 7  PAPILLION/LA VISTA SCHOOL 0 .09667  
183  SCHL DIST 27  BOND 2 0 .025863  
185  SCHL DIST 2 7  BOND 3 0 .111892  
186  SCHL DIST 27  BOND 4 0 .057852  
199 LEARN COMM-GENERAL 0 .95  
2 0 2  ELEM LEARN COM 0 . 0 1  
4 2 5  LAVISTA C ITY  0 .49  
4 2 6  LA VISTA C ITY  BOND 0 . 0 6  
5 0 1  PAPIO NATURAL RESRCE 0 .030606  
5 0 2  PAPIO NRD BOND 0 .002147  
8 0 1  METRO COMMUNITY COLL 0 .085  
9 0 1  AGRICULTURAL SOCIETY 0 .001358  
1003  ED SERVICE UNIT 3 0 .016057  

Total Levy 2 .237346  

Or. f ^ m / i n / o n n  i r w ?  A M  
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Treasurer Information 

Property Class 1000 
Mortgage 
Company # 
Mortgage 
Company 

Exemption Code 

Specials 

Tax Sales 
Tax Sale # 

Redemption # 9999196 

Forclosure # 

Foreclosure 
Date 

Exemption 
Amount 

THERE IS/ARE 1 OUTSTANDING SPECIAL(S) ON THE PROPERTY. 

No Tax Sale Entry(s) Found o r  All Tax Sales Entry(s) Redeemed. 
9196 Tax Sale Date 11/12/2008 

Redemption 
Date 

8/1/2013 

Tax Information 
•Click Statement Number to see Treasurer information for paying your taxes with a credit card or  

Echeck or to print your receipt for a payment you have made by mail o r  online. 
Year Statement Tax District Source Taxes Due Total Due Balance 
2012 2012-011574522 27044 REAL $519 .80  $519.80 $ 5 1 9 . 8 0  
2 0 1 1  2011-0021171 SRP 27044 REAL $518 .98  $518.98 $ 5 1 8 . 9 8  
2010 2010-0030934RP 27044 REAL $510 .56  $510.56 $ 5 1 0 . 5 6  
2009 2009-0033478RP 27044 REAL $506 .48  $506.48 $253 .24  
2008 2008-0035921RP 27044 REAL $496.86  $496.86 $ 0 . 0 0  
2007  2007-0039338RP 27044 REAL $492 .78  $492.78 $ 0 . 0 0  
2006  2006-0043180RP 27044 REAL $509.44  $509.44 $ 0 . 0 0  
2005 ^n0S-004777<IRP 27044 REAL $508 .32  $508.32 $ 0 . 0 0  
2004 2004-0038986RP 27044 REAL $321 .90  $321.90 $ 0 . 0 0  
2003 2003-1574S22RP 27044 REAL $332 .68  $332.68 $ 0 . 0 0  
2002  2002-1574522RP 27044 REAL $180 .58  $180.58 $ 0 . 0 0  
2001  2001-1S74522RP 27044 REAL $163 .74  $163.74 $ 0 . 0 0  

3 o f  3 i n / 3 n / ? n i 3  m-3?  A M  
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Parcel Number: 
Location: 
Owner: 
C\0  
Mail Address: 

Legal: 
Tax District: 
Map #: 

Active 
011574351 
10611 \HILLCREST DR 
BT PROPERTIES LLC 

18002 COTTONWOOD LN 
SPRINGFIELD NE 68059-
LOT4VAL VISTA 
27044 
2959-16-3-30045-000-0004 

Click Picture/Sketch for Larger View. 
Use arrows to view Picture/Sketch. 

THIS IS N O T  A P R O P E R T Y  RECORD FILE what does this mean? 

625* m s  525* 

110623 
D 

l A  

§10619 <> 

a A  

§10615 

3 

®5* EES' i mw 

812* B12* 

5 

4O01 
81Z 

812* 

f 
| 10521 

812*. 

City Zoning Overlay Dist. Jurisdiction School 
La Vista R-2 - Two-Family Residential Null LaVista Papillion-La Vistai 

Police 
La Vista Police 

Fire 
La Vista 
Fire 2 

Voting 
Precinct 

31 

Congressional 
Dist. 

District 2 

State Legislative 
Dist. 

District 14 

District 
District 

2 

Commissioner 

Jim Thompson 

City Ward 
La Vista 
Ward 4 

Style: 
Year Built: 
#Bathrooms Above Grade 
Total Bsmt Finish Sqft 0 
Garage Type 

#Bedrooms above Grade 
Total Sqft 
Bsmt Total Sqft 
Garage Sqft 

1 z-vf 1 -m/on/on io  A M  
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Lot Depth 
Exterior 1 
Roofing 

1 

N/A 

Lot Width 
Exterior 2 

6297,384 

Misc 
Description Sqftor  Quantity 

Sales Information (Updated 1 0 / 2 9 / 2 0 1 3 )  

Sale Date 
B & P  

10/15/2013 
2013-32312 

Grantor 

VANDELAY INVESTMENTS LLC 
PO BOX 22151 
LINCOLN NE 68542-

Grantee 

BT PROPERTIES LLC 
18002 COTTONWOOD LN 
SPRINGFIELD NE 68059-

Total Sale Price 

$12,000 

Adjusted Sale Price 

$12,000 

3/18/2013 
2013-24745 

EAST VILLAS LLC 
911 KILLARNEY DR 
PAPILLION NE 68046-7057 

VANDELAY INVESTMENTS LLC 
PO BOX 22151 
LINCOLN NE 68542-

$13,126 $13,126 

10/21/2002 
2002-49393 

VAL VISTA LLC 
C/O BOYERYOUNG 
9805 GILES RD 
LA VISTA NE 68128-2932 

EAST VILLAS LLC 

8208 S 109TH ST 
LA VISTA NE 68128-

$492,900 $492,900 

Valuation Information 
Valuation 

PV s Partial Valuation 
Roll Year Land Value Impr  Value Outbuildings Total Value PV 

2013 $19,000 $0  $ 0  $19,000 NO 
2012 $19,000 $0  $ 0  $19,000 NO 
2 0 1 1  $19 ,000  $0  SO $19,000 NO 
2010  $19,000 $0  $ 0  $19,000 NO 
2009 $19,000 $0  $ 0  $19,000 NO 
2008 $19,000 $0  $ 0  $19,000 NO 

2007 $22 ,000  $0  $ 0  $22,000 NO 
2006 $22,000 $0  $ 0  $22,000 NO 
2005 $22,000 $0  $ 0  $22,000 NO 
2004 $22,000 $0  $ 0  $22,000 NO 
2003 $22 ,000  $0  $ 0  $22,000 NO 
2002  $8,540 $0 $ 0  $8,540 NO 
2001  $7,748 $0  $ 0  $7,748 NO 

Levy Information ^ 
Levy Information 2 0 1 2  

View Past Lew Information 
Fund Description Levy 
1 COUNTY LEVY 0 . 2 9 9 9 0 1  
1 2 7  PAPILLION/LA VISTA SCHOOL 0 .09667  
183  SCHL DIST 27  BOND 2 0 .025863  
185  SCHL DIST 27  BOND 3 0 .111892  
186  SCHL DIST 27  BOND 4 0 .057852  
1 9 9  LEARN COMM-GENERAL 0 .95  
2 0 2  ELEM LEARN COM 0 . 0 1  
4 2 5  LAVISTA C ITY  0 .49  
4 2 6  LA V I  ST A CITY BOND 0 .06  
5 0 1  PAPIO NATURAL RESRCE 0 .030606  
5 0 2  PAPIO NRD BOND 0 .002147  
8 0 1  METRO COMMUNITY COLL 0 .085  
9 0 1  AGRICULTURAL SOCIETY 0 .001358  
1003 ED SERVICE UNIT 3 0 .016057  

Total Levy 2 .237346  

o n i n i f i  a m  
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Treasurer Information 

Property Class 1000 Forclosure # 

Mortgage 
Company # 

Foreclosure 
Date 

Mortgage 
Company 

Exemption Code 
Exemption 
Amount  

Specials THERE IS/ARE 0 OUTSTANDING SPECIAL(S) ON THE PROPERTY. 

Tax Sales No Tax Sale Entry(s) Found or Ail Tax Sales Entry(s) Redeemed. 

Tax Sale # 10040 Tax Sale Date 3/6/2009 

Redemption # 9910040 Redemption 7/29/2013 
Date 

Tax information 
* Click Statement Number to see Treasurer information for paying your taxes with a credit card or  

Echeck or to orint vour receiot for a payment vou have made bv mail o r  online. 
Year Statement Tax District Source Taxes Due Total Due Balance 
2012  2012-011574351 27044 REAL $411 .52  $411.52 $ 0 . 0 0  
2 0 1 1  2011-0026372RP 27044 REAL $410 .86  $410.86 $ 0 . 0 0  
2010  2010-00 27412RP 27044 REAL $404 .20  $404.20 $0 .00  
2009  2009-0029709RP 27044 REAL $400 .98  $400.98 $0 .00  
2008  2008-0031790RP 27044  REAL $393 .36  $393.36 $0 .00  
2007  20(17-003401 RRP 27044  REAL $451 .72  $451.72 $ 0 . 0 0  
2006  2006-0036720 RP 27044 REAL $467 .00  $467.00 $0 .00  
2005 2n05-n04029fiRP 27044 REAL $465 .96  $465.96 $0 .00  
2004 2004-0045418RP 27044 REAL $483 .72  $483.72 $0 .00  
2003  2003-1574351RP 27044 REAL $499 .94  $499.94 $0 .00  
2002  2002-1574351RP 27044  REAL $180 ,58  $180.58 $ 0 . 0 0  
2 0 0 1  2001-1574351RP 27044 REAL $163 .74  $163.74 $0 .00  

.r>c> m i  
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Parcel Number: 
Location: 
Owner: 
C\0  
Mail Address: 

Legal: 
Tax District: 
Map #: 

Active 
011574350 
10615 \HILLCREST DR 
BT PROPERTIES LLC 

18002 COTTONWOOD LN 
SPRINGFIELD NE 68059-
LOT 3 VAL VISTA 
27044 
2959-16-3-30045-000-0003 

Click Picture/Sketch for Larger View. 
Use arrows to view Picture/Sketch. 

THIS IS N O T  A PROPERTY R E C O R D  FILE  what does this mean? 

Residential Information for 1 January Roll Year 2 0 1 3  

I City | | Zoning Overlay Dist. Jurisdiction School 
| La Vista| |R-2 - Two-Family Residential Null LaVista Papiilion-La Vista 

Police 
La Vista Police 

Fire Voting 
Precinct 

Congressional 
Dist. 

State Legislative 
Dist. 

District Commissioner City Ward 
La Vista 
Fire 2 

Voting 
Precinct 

Congressional 
Dist. 

State Legislative 
Dist. District 

2 Jim Thompson La Vista 
Ward 4 

La Vista 
Fire 2 31 District 2 District 14 

District 
2 Jim Thompson La Vista 

Ward 4 

Style: 
Year Built: 
#Bathrooms Above Grade 
Total Bsmt Finish Sqft 0 
Garage Type 

#Bedrooms above Grade 
Total Sqft 
Bsmt Total Sqft 
Garage Sqft 

1 of 3 10/30/2013 10:35 A M  
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Lot Depth 1 Lot Width 6297.492 

Exterior 1 Exterior 2 

Roofing N/A 
Misc 

Description Sqft o r  Quantity 

Sales Information (Updated 1 0 / 2 9 / 2 0 1 3 )  < &  

Sale Date 
B & P Grantor Grantee Total Sale Price Adjusted Sale Price 

10/15/2013 
2013-32311 

VANDELAY INVESTMENTS LLC 
PO BOX 22151 
LINCOLN NE 68542-

BT PROPERTIES LLC 
18002 COTTONWOOD LN 
SPRINGFIELD NE 68059-

$12,000 $12,000 

3/18/2013 
2013-24745 

EAST VILLAS LLC 
911 KILLARNEY DR 
PAPILLION NE 68046-7057 

VANDELAY INVESTMENTS LLC 
PO BOX 22151 
LINCOLN NE 68542-

$13,126 $13,126 

10/21/2002 
2002-49393 

VAL VISTA LLC 
C/0  BOYER YOUNG 
9805 GILES RD 
LA VISTA NE 68128-2932 

EAST VILLAS LLC 

8208 S 109TH ST 
LA VISTA NE 68128-

$492,900 $492,900 

Valuation Information 
Valuation 

PV = Partial Val  nation 
Roll Year Land Value Impr  Value Outbuildings Total Value PV 

2013 $19,000 $ 0  $ 0  $19 ,000  NO 
2012  $19 ,000  $0  $ 0  $19 ,000  NO 
2 0 1 1  $19 ,000  $0  $ 0  $19,000 NO 
2010 $19 ,000  $0  $ 0  $19 ,000  NO 
2009 $19,000 $ 0  $ 0  $19 ,000  NO 
2008  $19 ,000  $0  $ 0  $19 ,000  NO 
2007  $22 ,000  $0  $ 0  $22 ,000  NO 
2006  $22 ,000  $0  $ 0  $22,000 NO 
2005  $22 ,000  $ 0  $ 0  $22 ,000  NO 
2004 $22 ,000  $0  $ 0  $22 ,000  NO 
2003  $22 ,000  $0  $ 0  $22 ,000  NO 
2002  $8,540 $0 $ 0  $8 ,540  NO 
2 0 0 1  $7,748 $ 0  $ 0  $7 ,748  NO 

Levy Information 
Levy Information 2 0 1 2  

View Past L e w  Information 
Fund Description Levy 
1 COUNTY LEVY 0 . 2 9 9 9 0 1  
1 2 7  PAPILLION/LA VISTA SCHOOL 0 .09667  
183  SCHL DIST 27  BOND 2 0 .025863 
185 SCHL DIST 27  BOND 3 0 .111892  
186  SCHL DIST 27  BOND 4 0 .057852  
1 9 9  LEARN COMM-GENERAL 0 .95  
2 0 2  ELEM LEARN COM 0 . 0 1  
4 2 5  LAVISTA CITY 0 .49  
4 2 6  LA VISTA CITY BOND 0 .06  
5 0 1  PAPIO NATURAL RESRCE 0 .030606  
5 0 2  PAPIO NRD BOND 0 .002147  
8 0 1  METRO COMMUNITY COLL 0.085 
9 0 1  AGRICULTURAL SOCIETY 0 .001358  
1003  ED SERVICE UNIT 3 0 .016057  

Total Levy 2 .237346  

~tr> 1 n r a n / o n o  i n i R  AA/I 
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Treasurer Information 

1000 Forclosure # 

Foreclosure 
Date 

Property Class 

Mortgage 
Company # 
Mortgage 
Company 

. Exemption 
Exemption Code  A , r Amount 
Specials THERE IS/ARE 0 OUTSTANDING SPECIAL(S) ON THE PROPERTY. 

Tax Sales No Tax Sale Entry(s) Found or Alt Tax Sales Entry(s) Redeemed. 
Tax Sale # 9651 Tax Sale Date 3/5/2009 

Redemption 
Date 

Redemption # 9999651 7/29/2013 

Tax Information 
*Click Statement Number to see Treasurer information for paying your taxes with a credit card o r  

Echeck or to print vour receiot for a payment vou have made by mail o r  online. 
Year Statement T a x  District Source Taxes Due Total Due Balance 
2012  2012-011574350 27044 REAL $411 .52  $411.52 $0 .00  
2 0 1 1  2011-0026371RP 27044 REAL $410.86  $410.86 $0 .00  
2 0 1 0  2010-0027411RP 27044 REAL $404 .20  $404.20 $0 .00  
2009  2009-0029708RP 27044 REAL $400 .98  $400.98 $0 .00  
2008  2008-0031789 RP 27044 REAL $393.36  $393.36 $0 .00  
2 0 0 7  2007-0034014RP 27044 REAL $451 .72  $451.72 $0 .00  
2 0 0 6  2006-0036719RP 27044 REAL $467 .00  $467.00 $0 .00  
2 0 0 5  2005-0040295RP 27044 REAL $465 .96  $465.96 $0 .00  
2 0 0 4  2004-0045417RP 27044 REAL $483 .72  $483.72 $0 .00  
2003  ?nn3-15743S(lRP 27044 REAL $499 .94  $499.94 $0 .00  
2002  2002-1574350RP 27044 REAL $180 .58  $180.58 $0 .00  
2 0 0 1  2001-1574350RP 27044 REAL $163,74  $163.74 $0 .00  

3 of 3 i 10/30/2013 10:35 AM 
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Parcel Number: 
Location: 
Owner: 
C\0  
Mail Address: 

Legal: 
Tax District: 
Map #: 

Active 
011574349 
10619 \HILLCREST DR 
BT PROPERTIES LLC 

18002 COTTONWOOD LN 
SPRINGFIELD NE 68059-
LOT2AVAL VISTA 
27044 
2959-16-3-30045-000-0002 

Click Picture/Sketch for Larger View. 
Use arrows to view Picture/Sketch. 

THIS IS N O T  A P R O P E R T Y  R E C O R D  FILE what does this mean? 

City Zoning Overlay Dist.pJurisdiction, , School , 
La Vista R-2 - Two-Family Residential Null LaVista Papillion-La Vista 

Police 
La Vista Police 

Fire Voting 
Precinct 

Congressional 
Dist 

State Legislative 
Dist. 

District Commissioner City Ward 
La Vista 

Fire 2 

Voting 
Precinct 

Congressional 
Dist 

State Legislative 
Dist. District 

2 
Jim Thompson La Vista 

Ward 4 
La Vista 

Fire 2 31 District 2 District 14 
District 

2 
Jim Thompson La Vista 

Ward 4 

Style: 
Year Built: 

#Bathrooms Above Grade 
Total Bsmt Finish Sqft 0 
Garage Type 

#Bedrooms above Grade 
Total Sqft 
Bsmt Total Sqft 
Garage Sqft 

1 rtf 1 in/on/oni-a •in-i/i a i u i  
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Lot  Depth 1 Lot Width 6297.638 
Exterior 1 Exterior 2 
Roofing N/A 

Misc 
Description Sqft o r  Quantity 

Sales Information (Updated 1 0 / 2 9 / 2 0 1 3 )  

Sale Date 
B & P Grantor Grantee Total Sale Price Adjusted Sale Price 

10/15/2013 
2013-32313 

VANDELAY INVESTMENTS LLC 
PO BOX 22151 
LINCOLN NE 68542-

BT PROPERTIES LLC 
18002 COTTONWOOD LN 
SPRINGFIELD NE 68059-

$12,000 $12,000 

8/12/2013 
2013-25912 

EAST VILLAS LLC 
911 KILLARNEY DR 
PAPILLION NE 68046-7057 

VANDELAY INVESTMENTS LLC 
PO BOX 22151 
LINCOLN NE 68542-

$0 $0 

10/21/2002 
2002-49393 

VAL VISTA LLC 
C/O BOYER YOUNG 
9805 GILES RD 
LA VISTA NE 68128-2932 

EAST VILLAS LLC 

8208 S 109TH ST 
LA VISTA NE 68128-

$492,900 $492,900 

Valuation Information & 

Valuation 
PV = Partial Val  uation 

Roll Year Land Value Impr  Value Outbuildings Total Value PV 
2013 $19 ,000  $ 0  $ 0  $19 ,000  NO 
2012 $19 ,000  $ 0  $ 0  $19 ,000  NO 
2011  $19 ,000  $ 0  $ 0  $19 ,000  NO 
2010 $19 ,000  $ 0  $ 0  $19 ,000  NO 
2009 $19,000 $ 0  $ 0  $19 ,000  NO 
2008- $19 ,000  $ 0  $ 0  $19 ,000  NO 
2007 $22 ,000  $0  $ 0  $22 ,000  NO 
2006 $22 ,000  $ 0  $ 0  $22 ,000  NO 
2005 $22 ,000  $ 0  $ 0  $22 ,000  NO 
2004 $22 ,000  $ 0  $ 0  $22 ,000  NO 
2003 $22,000 $ 0  $ 0  $22 ,000  NO 
2002 $8 ,540  $0  $ 0  $8 ,540  NO 
2001 $7,748 $ 0  $ 0  $7 ,748  NO 

Levy Information •£> 
Levy Information 2 0 1 2  

View Past Lew Information 
Fund Description Levy 
1 COUNTY LEVY 0 . 2 9 9 9 0 1  
1 2 7  PAPILLION/LA VISTA SCHOOL 0 .09667  
1 8 3  SCHL DIST 2 7  BOND 2 0 .025863 
1 8 5  SCHL DIST 2 7  BOND 3 0 .111892  
1 8 6  SCHL DIST 2 7  BOND 4 0 .057852  
1 9 9  LEARN COMM-GENERAL 0.95 
2 0 2  ELEM LEARN COM 0 . 0 1  
4 2 5  LAVISTA C I T Y  0.49 
4 2 6  LAVISTA C I T Y  BOND 0.06 
5 0 1  PAPIO NATURAL RESRCE 0 .030606  
5 0 2  PAPIO NRD BOND 0 .002147  
8 0 1  METRO COMMUNITY COLL 0.085 
9 0 1  AGRICULTURAL SOCIETY 0 .001358 
1 0 0 3  ED SERVICE UNIT 3 0 .016057 

Total Levy 2 .237346  

9 nf 1 •y f tncMowi i n m  A M  
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Treasurer Information 

Property Class 1000 
Mortgage 
Company # 

Mortgage 
Company 

Exemption Code 

Specials 

Tax Sales 
Tax Sale # 

Redemption # 99910379 

Forclosure # 

Foreclosure 
Date 

Exemption 
Amount 

THERE IS/ARE 0 OUTSTANDING SPECIAL(S) ON THE PROPERTY. 

No Tax Sale Entry(s) Found or All Tax Sales Entry(s) Redeemed. 
10379 Tax Sale Date 3/3/2010 

Redemption 
Date 

8/12/2013 

Tax Information 
•Click Statement Number to see Treasurer information for paying your taxes with a credit card o r  

Echeck or  to  print vour  receipt for a payment vou have made by mail or online. 
Year Statement Tax District Source Taxes Due Total Due Balance 
2012 2012-011574349 27044 REAL $ 4 1 1 . 5 2  $411.52 $ 0 . 0 0  
2 0 1 1  2011-0030748RP 27044 REAL $ 4 1 0 . 8 6  $410.86 $0 .00  
2010 2010-0032031RP 27044  REAL $ 4 0 4 . 2 0  $404.20 $0 .00  
2009 2009-0034653 RP 27044  REAL $400 .98  $400.98 $ 0 . 0 0  
2008  2008-0037405RP 27044 REAL $393 .36  $393.36 $ 0 . 0 0  
2007  2007-0040981RP 27044 REAL $ 4 5 1 . 7 2  $451.72 $ 0 . 0 0  
2006 2006-0045280RP 27044 REAL $ 4 6 7 . 0 0  $467.00 $0 .00  
2005 2005-0050360RP 27044 REAL $ 4 6 5 . 9 6  $465.96 $ 0 . 0 0  
2004 2004-0045416RP 27044 REAL $483 .72  $483.72 $ 0 . 0 0  
2003 2003-1574349 RP 27044  REAL $499 .94  $499.94 $ 0 . 0 0  
2002  2002-1574349RP 27044  REAL $180 .58  $180.58 $0 .00  
2001  2001-1574349RP 27044 REAL $163 .74  $163.74 $0 .00  

3 n f  3 m / a n / p m a  m-34  A M  

http://www.sarpy.com/sarpyproperty/pdisplay3.aspx7locicN011

